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A. every phase in its manufacture, Snow Top precipitated chalk is 


carefully guarded from every possibility of contamination, by modern, 
specially designed equipment. As it progresses from the raw material 
to the finished product, Snow Top is given a rigid chemical exam- 
ination no less than ten times, through which efforts we are 
able to guarantee to the consumer the highest quality ma- 
terial. e Further precautions are taken to safeguard the 
high quality of Snow Top by submitting samples peri- 
odically to well-known analytical laboratories 
to check on the reports of our own chemists. 
These are only a few of the reasons why 
_ we say that no finer chalk than Snow 
pat Ye ee Top is made. e If you manufac- 
tend the four- é ture a product requiring precipi- 
tated chalk, write or phone 
today for our 48 page 
booklet “Precipitated 
Chalk for Ameri- 
can Industry”. 


teenth Annual Banquet 
Drug & Chemical Section 
of the New York Board of 
Trade at the Waldorf-Astoria 
on Thursday, March 9, 1939. 
Make reservations through 
Ray Schlotterer, 41 
Park Place, New 
York City, 
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INDUSTRIAL CHEMICAL SALES Division Wes Virginia Pulp & Paper Co. 230 Park Ave., N.Y.C. 














CALCIUM 
PHOSPHATE 
DIBASIC 





Illustrated: Pharmaceutical packages of Horton & Converse, Los Angeles, Calif. Sealed with Phoenix S T Caps, black coated. 


‘Professional Looking ... we like this phrase. As we roll it 


‘round our tongue it conjures up pictures of doctors in vandyke beards and 
black-ribboned glasses, the strange hieroglyphic scrawls of their prescrip- 
tions, and the cool herby smell and sanitary whiteness of the drug stores 
wherein their prescriptions are filled. ‘Professional Looking” . . . it also ably 
describes the pharmaceutical packages of Horton & Converse . . . and the 


sleek, black-coated Phoenix S T Caps with which they are sealed. 


PHOENIX METAL CAP CO. Plants: 2444 W. Sixteenth St., Chicago. 3720 Fourteenth Ave., Brooklyn 


Branch Offices: Philadelphia, Baltimore, Boston, Cleveland, Cincinnati, St. Louis, San Francisco and Los Angeles 
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How Quality and Uniformity of Standard White Oils 


help build steady customers 


@ A NEW customer makes her first purchase of your product. 
It pleases her, so she tries it again. She buys it still a third time 
only if the second purchase is as good as the first. When you've 
sold her three times over you've got a steady customer —and 
a uniform product! 

That calls for quality and uniformity of ingredients ... and 
it’s one reason so many cosmetic manufacturers are turning to 
Standard White Oils for their bases. 

Standard’s White Oils are laboratory-controlled to unvary- 
ing high quality. This dependable uniformity in the base 
oils you use can mean a lot in the repeat sales of your finished 
products. 

These products, in a wide range, are available for prompt 


delivery when you need them. 
Copr.1939,Standard Oil Co. (Ind.) 


WHITE OILS... 
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910 SOUTH MICHIGAN AVENUE, CHICAGO, ILLINOIS 
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VANITY CASES @® ROUGE CASES @ PASTE ROUGE CONTAINERS © LIPSTICK HOLDERS (ALL TYPES) © POWDER 
BOX COVERS e EYEBROW PENCIL HOLDERS @ BOTTLE CAPS @ JAR CAPS @ METAL NOVELTIES TO ORDER 








IPSTICK CONTAINERS 
BY BRIDGEPORT 


Bridgeport manufactures all types of lipstick containers. In addition to 
the high grade swivel and automatic type containers, Bridgeport pro- 
duces superior slide-type cases for the popular-priced field designed 


to meet the special requirements of particular lipstick manufacturers. 


THE BRIDGEPORT METAL GOODS MFG. CO. 


BRIDGEPORT ‘PHONE: BRIDGEPORT 3-3125 CONNECTICUT 


Bom j= A>. <ED 19). eit. ermmemmmmmers: 


132 The Drug and Cosmetic Industry Feb. ’39: 44, 2 








EEE 











“ SRR 
such an animal! 


... and now there IS a Modern Base for acid 
emulsions @® TEGACID is this emulsifier 
for the new greaseless, anti-perspirant and 
deodorant creams ® Sample of Tegacid and 


full information upon request. 
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REPRESENTATIVES 
at 


80 Boylston St., Boston 
223 Spring Street, S. W. Atlanta 
325 W. Huron St., Chicago* 
2260 E. 15th St., Los Angeles* 
372 Bay St., Toronto* 
4910 W. Pine Bivd., St. Louis 


*WAREHOUSE STOCKS 
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VAN AMERINGEN-HAEBLER, INC 
315 FOURTH AVENUE, NEW YORK CITY 








Each picture shows 
50 grains, but note 


the difference in 
dens , crystal 
forms, etc. 














Tailored To Suit Your Purpose 


Highly purified @ Fine white color ® Completely 
soluble @ These three types meet the diverse 
requirements of the pharmaceutical trade. 


ACETYLSALICYLIC ACID e SALICYLIC ACID 
METHYLSALICYLATE MINOR SALICYLATES 


CHEMICAL == 
CORPORATION 
50 UNION SQUARE NEW YORK, N. Y. 


CHICAGO BRANCH: 180 N. WACKER DRIVE 
Factories: Garfield, N.J. - Fords, N. J. 































Sales Increase Because 
Users Enthuse Over 
APLI cosmetic specialties 


a mes Perfumers Laboratories have been making 
processed specialties such as rouge and lipsticks for lead- 
ing cosmetic houses for sixteen years. Our distinguished 
clientele reports sales increases for 1938 well in advance 
of the industry as a whole. 

A vital reason for this result is the fact that APLI 
products win enthusiastic consumer approval. Users 
quickly recognize the superior qualities of APLI cos- 
metic specialties. And consumer preference merely con- 
firms what the microscope reveals ...infinitely fine texture 
.. absolute uniformity... colors of the highest purity. 

We have a fund of up-to-the-minute information on 
current cosmetic trends which we will be pleased to 
make available to you. Please address requests to 


Mr. A. E. Mullen. They will receive prompt attention. 


AMERICAN PERFUMERS’ LABORATORIES, Ine. 
(Makers of the World’s Finest Cosmetics 
30 ROCKEFELLER PLAZA, NEW YORK, N. Y. 
In Canada: 1015 St. Alexander Street, Montreal, Quebec 


PRIVATE BRANDS EXCLUSIVELY 
PRODUCTS LIABILITY INSURANCE 
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yet strong enough to carry 
through your product, per- 


fectly blended and fixed. 


The ever popular and ideal odor 
for Toilet Waters and Perfumes. 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 
601 WEST 96TH STREET 


CHICAGO: 325 W. HURON STREET oT. PAUL: 253 E. 47TH STREET 
LOS ANGELES: 2800 E. 11TH STREET SOUTH: CANDLER ANNEX BLDG., ATLANTA, GA. 


CANADA: 119 ADELAIDE ST., W. TORONTO 
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SERVICE FOR THE TRADE EXCLUSIVELY -- 


LIPSTICKS ... CREAM ROUGES 


etacel warmes yal 


COMPACTS ... ROUGE & POWDER 


EYE SHADOWS ... EYEBROW PENCILS 
WATERPROOF MASCARAS 








ASEPRFPIEiP @ & @ 


permanently antiseptic 
Do not confuse these powder puffs with so-called sterilized puffs. Sterilization is only a temporary 
condition, ineffective with the first use of the puff. 


ASEPTIPUFS are permanently antise _ because our velours and wools are treated with antiseptics 
when manufactured. The puffs remain antiseptic thro = ut its life, or until washed. The inhibitory 
action is constant — always oie e jo ob battling Bacteria, protecting the reputation of your cosmetics. 
WRITE ‘ae ‘or literature ne samples. 


Alll our products are guaranteed for chemical puri 
For your further protection, Products Liability Ins 


OXZYN COM PANY 


MANUFACTURING ORIGINATORS OF NATURAL ROUGES 


NEW JERSEY OFFICE: 257 CORNELISON AVE., JERSEY CITY 
CANADIAN pn poe pitt ST., WALKERVILLE, ONT. 

















ill be accommodated 


bso 
SINCE 1877 nee mph ep nog vo as e Delaware 3-2560. 
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Do you realize how many 
MAN-HOURS OF RESEARCH 


are spent in the constant improvement of 


N. Y. Q). products? 


Hour after hour — day after day — month after month — research is being carried on in the 
laboratories of N.Y. Q. for the improvement of our products — to assure highest quality and 
to control manufacture from raw materials into finished substances. That is why so many 


satisfied customers have confidence in products carrying the N. Y. Q. label. 
CWS Oo 


MANUFACTURERS OF: Bismuth Subcarbonate.. Bismuth Subgallate .. Bismuth Subnitrate and 
other Bismuth Salts..Brucine Alkaloid ..Brucine Sulfate... AIL Salts of Cinchona Alkaloids..Codeine 
Alkaloid . . Codeine Phosphate .-Codeine Sulfate .. Iodine Resublimed . . lodoform.. Menthol-Y..Morphine 
Alkaloid..Morphine Sulfate..Opium Gum (Gran. and Powd.)..Potassium Iodide (Cryst.—Gran.—Powd.) 


-. Quinine Sulfate and other Quinine Salts..Strychnine Alkaloid..Strychnine Sulfate. .Thymol lodide.. 


THE NEW YORK QUININE & CHEMICAL works 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST. LOUIS DEPOT, 915 MARKET STREET, ST. LOUIS, MO 





136 The Drug and Cosmetic Industry Feb. ’39: 44, ‘ 




















odern types of ae aes Kimble 
Visls Kondl theaseckedsdy cideleestartal did appeal- 
ing sample containers or standard packages — for : ! 
drugs, cosmetics, alls: chemidala, perfumes, candies, | 
food products and extracts. Light and perfectly trans- 





parent—strong, leak-proof, air-tight and convenient 
to carry in handbag or vest-pocket—these dainty 
glass containers have captured the imagination and 
purchases of the buying public throughout the land. 

Consult Kimble on your sampling or packaging 
problem... for quicker sales results and more 


substantial profits! 


K 
Caray 








The Visible Guarantee of Invisible Quality « « e 





KIMBLE GLASS COMPANY ..-.- VINELAND, N. J. 


NEW YORK 


CHICAGG 


2 


° 


PHILADELPHIA « + DETROIT «+ -« BOST.O 





These photographs of the 
production, accumula- 
tion, transportation, 
warehousing, laboratory 
examination, milling, 
manufacture, and distri- 
bution of Penick Botan- 
ical Raw Products show 
only a part of the vast 





organization required to 
bring to your doorstep the 
world’s largest complete 
line of Botanical Drugs. 


Scientific growing of high- 

est quality botanicals— 

complete stocks carried in 

important distribution 

centers—four separate 

laboratories for quality 

control—a completely 

equipped ten-acre Manu- 

facturing Division... 

these are only a few of the 

exclusive Penick facilities 

that mean convenience, 

assurance, and prompt de- 

livery of selected quality 

botanicals. This is the 

kind of service that the 

Penick organization gives 

to all users of Botanical 

Raw Products. EXT eli 
SPOS Diwe 

S. B. PENICK Mics 

& COMPANY  jeccame coun 

132 Nassau Street, New York, N.Y. = : 


Chicago Seattle Jersey City 
South Elgin Lyndhurst Asheville 





THE WORLD'S LARGEST BOT 


ANICAL DRUG HOUSE 








— 








Vieu bérfection 
DROPPING PARTS 


WHETHER IT’S SMALL OR LARGE 
Whether it’s for 


an aqueous, spirituous, acidic, metallic 
or some other liquid preparation, 
it’s important that you 
have the proper drop- 
ping part for 
your product. 






Double shell metal 3 

cap; special thin 

flange rubber part; 

special bent glass. Regular or acid re- 4 é 
sisting plastic cap; 
regular rubber part Single shell metal 

| in various colors; cap; clutch, rubber % 

ee eiass. part; tooled blunt 


glass. 2 
Fancy colored beetle 


cap; midget rubber 
part; regular 
straight glass. 


Non-rolling, extra 

depth, bakelite cap; Bottles in Amber, Blue, Clear or Emerald 
non-swelling, Ame- 2 

kine synthetic rub- Green Glass 
ber part, without 
strong odor; Saftee 
ball glass. Write for samples and quotations 





Patented in United States, Canada, Great Britain and other countries 





PENNSYLVANIA GLASS PRODUCTS CO. 


‘*“GLASS GOODS OF THE BETTER KIND”? 
410-412 NORTH CRAIG STREET . ° ° ° PITTSBURGH, PA. 
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The Atlantic Refining Co. 
PHILADELPHIA, PA, 
260 South Broad St. 


PETROLEUM PRODUCTS 
White Mineral Oils U. S. P. 


for pharmaceutical use. 
Technical for cosmetic uses. 
All gravities, all viscosities. 
























‘THESE ARE MY JEWE 


With the feeling that there can 
be no better evidence of the ser- 
vice we aim to render to our pa- 
trons, we enumerate below the 
outstanding firms we represent. 













The Harkness & CowingGo. 


CINCINNATI, Onto, U.S. A. 


Manufacturers of Stearic Acid 


Saponification Process 
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Theodor Leonhard WaxCo. 
ESTABLISHED 1852 

HALEDON e PATERSON N. J. 


BLEACHERS & REFINERS OF 
BEES-WAX 
White Bleached Bees-Wax 
T. L. Brand 
Extra Quality—U. S. P. 
and 100% pure. 




































H. J. 
NEW YOR K 


STURGE'S English precipitated 
chalk U. S. P. 


Extra Light 














Thurston & Braidich 
N E W YY © RR .K 
Specialties: 


Gum Arabic — Gum Karaya 
Gum Tragacanth 
Vanilla Beans — Tonka Beans 



















Baker & Bro. 


Sierra 


—and 

























Lockwood Brackett Co. 
B Oo Ss T 0 N 
MANUFACTURERS AND 
IMPORTERS 
Castile Soap "Laco" 


Powdered — Granular — Bars 





Sierra Tale Co. 
LOS ANGELES, CALIF. 


ideal—chemically and physically 







Tales approximate the 


excel in uniformity of 





milling and color. 


























4 
Colgate-Palmolive-Peet Co. 
JERSEY CITY, N. J. 
Executive Offices—105 Hudson 
Street 
GLYCERINE 
Chemically Pure U. S. P. 


Dynamite 








Come to Headquarters for the finest RAW MATERIALS FROM ALL OVER THE WORLD. 
As direct importers our service offers exceptional advantages to buyers in Quality, Service, 


Spot Stocks .. 


- Natural Floral Products, Oil Lavender Fleurs, Oil Ylang, Oil Citronella, 


Java, Zinc Oxide, Gum Benzoin Siam, Gum Tragacanth Persian, Gum Karaya, Bleached 


Ozokerite, Sunbleached Beeswax, Rice Starch, Kaolin, Precipitated Chalk. 























AssuraNcE means confidence... confidence in 
dependability and uniformity... what every business 
man seeks in the things he buys. In the containers 
that hold your products—as for example the amber 
Blakes for pills, tablets, capsules, powders, etc.— 
you can have complete assurance of unvarying ex- 
cellence, of brilliant, clean amber glass, of sturdiness 
and of accurate finish—by depending upon Anchor 
Hocking as your source of supply. Anchor Hocking 


Blakes are available in the widest range of sizes, 27 
in all, from 1/6 to 32 oz. When next, you need to 
order glassware, inquire of Anchor Hocking...and 
assure yourself of Anchor Hocking extra quality 
at no premium in cost. ANCHOR HOCKING 
GLASS CORPORATION, Lancaster, Ohio. 
Closure Division: Anchor Cap & Closure 
Corporation, Long Island City, New York, and 


Toronto, Canada. 


“Uipe) 





-an unbeatable combination! Up ip 7, 


Feb. °39: 44. 2 The Drug and Cosmetic Industry 








» DIAMOND DESIGN 
CONTAINERS 


“A estten’ tolles GLASS CO. MARION, IND. 
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While hundreds of Synthe 
come and sone 
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114 E. 25th St., New York 
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Machol Jasminigque 
still puts extra salability 


into new products the world over \ \ \ 


Only a handful of specialties launched at the same time now survive, 
and promise to live forever — because of their artful creation, their 


novelty, their indispensable contribution to fine perfumery. 


Alcohol Jasminique is outstanding among such products. Created many 


years ago, its basic components are new today. 


It is, and always will be, a valuable adjunct to your fine perfumery 
— as a hedge against the high costs of Absolute Jasmin, as a distinctive 
note upon which to build new, fashionable compositions that add to 


your reputation, as a component to give your present formula new life. 


Alcohol Jasminique is suitable for perfume, powder, or any other 
toilet article. Put its appeal to work selling your product now. Send 


for your sample today. 


Albert Verley atomatics- 


Albert Vertey, Inc., D.. A. Bennett, President, 1621 Carroll Avenue, Chicago, Illinois 
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Mefford Chemical Co., Los Angeles 


Dr. Albert Verley’s creation of a decade ago 
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A GOOD NAIL ENAMEL 


Can be Made Only with GOOD MACHINERY! 














Cy) pment eal machinery 1s required to produce quality Nail 


Enamel. Lacquer cannot be mixed by hand-paddling or small port- 
able mixers. 

Processing lacquer for Nail Enamel is not a hit-or-miss proposition. It 
is highly technical — requiring expert supervision and the use of only high- 
grade materials over which your producer has perfect contro) — and demands 
sizable, technical and powerful equipment. 


Your lacquer must be aged before it is usable and before pigment 1s 
added. Viscosity must be right—flow right—cotton right—solids right. 


THINK HARD... . PLAY SAFE... . CONSULT DURLIN 


for 
Dependable, uniform, NAIL ENAMEL THAT IS RIGHT and GOOD 


THE NEW IMPROVED NAIL ENAMEL 
OF THE FUTURE! 


Keep in Step with Progress 





THE DURLIN CORPORATION 


The Most Experienced Producers of Nail Enamel 


Il] WEST 42nd ST. NEW YORK, N. Y. 





140 


The Drug and Cosmetic Industry Feb. ’39: 44, 2 




















VfP AVG CU do. ... Now, at the peak of winter, 


alert perfumers are planning new and enticing products to blossom with 
the flowers of spring and summer. Givaudan offers an almost unlimited 
variety of interesting odors and other ingredients for perfumes, soaps, and 
cosmetics of every description...and a full measure of expert assistance 


in utilizing them to achieve the most successful and economical results. 


AVOUNHAN 


DELAWANNA, INC,, 80 Fifth Avenue, New York, N. Y. 







































Prepare NOW 


For Better Summer Sales 
By Using 


SUNBURN 
PREVENTIVES 


NO. 2 ond NO. 52 


e SUNBURN PREVENTIVES No. 2 and No. 52 have 
demonstrated their superior sun-stopping power 
in thousands of tests — under conditions of 
actual use in various climates on many types 
of individuals — blonde, redhead and brunette. 

Let this effective sun-stopping power be your 
guarantee of better sales for next summer when 
the public, more critical than ever, will be de- 
manding the best in anti-sunburn lotions. 

SUNBURN PREVENTIVE No. 2 is ideally suited 
for use in oily lotions, emulsified lotions and 
creams. 

SUNBURN PREVENTIVE No. 52 meets the grow- 
ing demand for products of a non-greasy, 
alcohol solution type. 

Now is the time to decide on your formulas. 
Write for testing samples of SUNBURN PREVENTIVES 
No. 2 and No. 52. 


Meet us at the 14th Annual Drug, Chemical 
and Allied Trades Banquet, Thursday, 
March 9th, 1939, at the Waldorf-Astoria 


GIVAUDAN 


DELAWANNA, INC. 
80 FIFTH AVENUE, NEW YORK. N. Y. 


BRANCHES: Philadelphia Los Angel Cinci ti Detroit 
Dallas Baltimore Chicago San Francisco Seattle 
Montreal Havana 




















THESE PREPARATIONS CAN BE MADE BETTER WITH 


ABSORPTION BASE MERCK 


(Contains the various Cholesterols) 


Absorption Base Merck is a “salve-like” substance extracted from lanolin 
(anhydrous wool fat), of pale yellow color, neutral, stable, and of bland odor. 

It makes exceptionally smooth creams and ointments, is ideally adapted for 
skin creams, hand creams, lotions, salves, and ointments. It does not impart a 
“sticky” or ‘“draggy” effect to such preparations. It will also form WATER- 
IN-OIL emulsions. 

Chemically, it is essentially a concentration of Steryl Alcohols and their 
esters, i.e., Oxycholesterol with Cholesterol and Iso-Cholesterol, and their 
fatty acid esters (oleates, linoleates, palmitates and stearates). It will absorb 
from five to seven times its weight of water and is especially suitable for those 
cosmetics requiring a high percentage of water. 

Absorption Base Merck is marketed in 5 lb., 25 lb., 100 lb., and 400 lb. 
containers. 

We also supply LANUM (Lanolin U.S.P.) Hydrous and Anhydrous, besides 
a SPECIAL COSMETIC GRADE, and SODIUM BORATE C.P., ACID STE- 
ARIC TRIPLE PRESSED, ZINC OXIDE, POTASSIUM HYDROXIDE, etc., 
for the manufacture of HIGH QUALITY CREAMS. 

To guarantee a uniform product of highest quality, extreme precautions are 
taken to select the best raw materials available and to carry out the various 
purifying and manufacturing processes under proper control. 

Definite testing routines make certain that Merck Chemicals conform to 
rigid standards of purity and uniformity before they are released for sale. 

Write for folder listing other Merck Fine Chemicals for the Cosmetic In- 
dustry. Samples will be furnished to manufacturers on request. 


M E R C K R C O . | NC. : Manufacturing Chemists 


NEW YORK e PHJLADELPHIA e ST.LOUIS e In Canada: MERCK & CO.LTD. «© MONTREAL e TORONTO 
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FINE CHEMICALS FOR THE 
PROFESSIONS AND INDUSTRY SINCE 


« 1516 * 





RAHWAY, N. J. 


















You have only to note the improve- 
ments incorporated in Anchor Improved 
C. T. Caps—specific structural features — 
to realize that these are unique caps of their 
type. Due to these improvements, Anchor's 
C. T. Caps are definitely and provably 
superior ... on all counts. 












| APPLICATION 


The abrupt start of the thread in these caps 
speeds sealing production—it “finds” the 
glass thread immediately, avoids cross 
threading. Greater clearance reduces fric- 
tion, eliminates wedging and allows the 
caps to spin on easily. Straight sides facilitate 
gripping, particularly with machine chucks. 








The undergrip compels a downward seal- 
ing pressure—pressure that is equalized 
around the entire circumference because of 
the matching of the threads {cap thread with 
glass thread}. Tendencies for caps to tilt or 
threads to bind are avoided. 


REMOVAL 


Greater flexibility in the caps resulting from 
scientific design and consequent decreased 
working of the metal, plus lessened friction 
and absence of interference, makes removal 
easy—a happy result that is rendered even 
easier by the good comfortable gripping 
surface provided. 





Straight cylindrical side walls, fine knurl- 
ing and a fully closed and neatly rolled wire 
edge all contribute to making Anchor Im- 
proved C. T. Caps the best looking closures 
of their kind. Write for samples to examine 


and compare. ANCHOR CAP & CLO- 


ANCHOR MOCKING 


SURE CORPORATION, Long Island LLL unbeatable combina T1017 
City, New York, and Toronto, Canada; 
Closure Division of Anchor Hocking Glass 
Corporation. ~ 
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Convenience, at-a-glance copy, quick appeal—describe the Rid e elo 
packaging inspirations found on our chain counters. Here prog- \ CLAY COATED 


ress is measured by results—the brilliance, cleanliness and \ BOXBOARDS 


richness of Ridgelo Clay Coated carton board are most impor- 

tant. This is package punch at its strongest. @ Ridgelo in beauti- 

ful cartons is familiar—Ridgelo in these productive ‘‘small- Za 
change” packages shows its value in sales building. @ Check 

with Ridgelo for progress in packaging materials. 


—- ae 


Come 


MADE AT RIDGEFIELD, N. J. BY LOWE PAPER COMPANY 


Representatives: E. C. Collins, Baltimore © Bradner Smith and Company and Mac Sim Bar Paper Company, Chicago ® H. B. Royce, Detroit 


Blake, Moffit & Towne and Zellerbach Paper Company, Pacific Coast ° A. E. Kellogg, St. Louis e - W. P. Bennett & Son, Toronto 
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PERFUMES THAT SCREEN\ OUT BURNING RAYS 


SUNAROMES produce effective, exqui- 
sitely scented sun tan preparations in a 
simpler, modern, more economical way. 
All that you, the manufacturer, have to do 
is dilute SUNAROME Perfume with the 


medium you prefer... be it water-gum, 


water-alcohol, water alone,| liquid cream \ 


base, mineral oil, fatty oils or mixtures of \ 


the abovd. The perfume compound itself 
(SUNAROME) acts as an effective screen- 
ing agent, 

| 


] 


a 


TRANSMISS| 
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FOR THE FIRST TIME, 
A PERFUME COM- 
POUND ACTS AS A SUN- 
SCREENING AGENT 
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SUNAROMES 
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\ \ \ 

7 proven ogc ve, 
»s mot only \by a 
spectro-p Pate - 
meter, but also ‘by 
\ actual\tests under 
\ the sun in various 

\ \ \ 


(Trade\Mark Applied for) latitudes and 
seasons. 


REMEMBER! SUNAROMEKXS are not chemicals with un- 

appealing odor,\but scientifical Ly\com po unded, non-irritating 
perfumes that are solu- 
ble in water, alcohol or 

\oll . . . giving positive 
protection against the 
sun’s burning rays. 


lc Gee N SEND FOR SAMPLES 
| CHEMICAL COMPANY, INC. AND \DESCRIPTIVE 
| BOOKLET NOW! 

= 603 Johnson Ave., Brooklyn, N. Y. 


Manufacturers of AROMATIC CHEMICALS, NATURAL 
DERIVATIVES, PERFUME OILS, ARTIFICIAL FLOWER 
AND FLAVOR OILS. 


STOCKS CARRIED IN PRINCIPAL CITIES 








How many retailers stock perfumes and cosmetics? 


The statistician will list for you over 60,000. 


How many retailers merchandise cosmetics and 
perfumes? 





The experienced sales manager will tell you not over 6,000. 


These 6,000 stores, which attract the quality minded 
people in every part of the United States, will do over 
80% of the business in cosmetics and perfumes priced at 


50c and over. 


Why? Well, these stores have the location; they have 
complete, attractively displayed stock; they employ 
trained salesgirls; they have the instinct, the flair, the 
ambition to merchandise. And they get the business! 
Whatever these stores do the others try to follow. 


TOILET REQUISITES is the medium of these 6,000 
stores. We do not seek and do not want the others. But 
in these 6,000 stores we want and have as regular, keenly 
interested readers, the buyers who purchase and the 


salesgirls who sell. 


There are advertisers who are using TOILET 
REQUISITES with spectacular success. They are dem- 
onstrating each month the force and effectiveness of 
their consumer advertising, by showing it in TOILET 
REQUISITES, to the buyers and salesgirls in these 6,000 


stores, who will always develop 80% of their business. 





STYLE 338—Available in Ten Sizes 


Finish 
425-13 mm. 
425-13 mm. 
425-15 mm. 
415-18 mm. 
415-18 mm. 

’ 415-22 mm.. 

415-22 mm. 
415-22 mm. 
415-24 mm. 
415-24 mm. 











STYLE 363—Available in Two Sizes tt 
DESIGN PATENT 95,854 ee 
Capacity Finish iS oe 410-2 
|. ee 425-15 mm. 4 
1 oz. 425-15 mm. STYLE $7 “Short 410-2 


338 | a 
: i STYLE 370 9oz.* 410-24 mm. STYLE 374 Bde 425-10 


DESIGN PATENT 98,859 STYLE 500 2 2 dr. 495-4 


STYLE B STYLE L310 gat 495-10 
8 oz. Bath Salts* 400-43 mm. 4 


Sizes illustrated are underlined. 
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363 STYLES $-7 


370 


This series of informal catalog 
pages is being published to fa- 
cilitate your selection of the 
right stock bottle for your par- 
ticular need. We suggest you 
file this page for future refer- 
ence. New sizes are constantly 
being added to our line. If you 
want a size not listed for any 
style illustrated, ask us for price 
quotation on your requirements. STYLES 500 : STYLE L-325 
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When ALLIED makes your products... 


COSTS GO 


Lower costs through large-scale 
purchasing! Allied buys in bigger 
quantities...at lower prices...and 
brings you the many advantages 
of modern mass production. 


a bg 


Lower costs through laboratory con- 
trol! Allied checks and rechecks 
every step of processing. Formu- 
las are followed exactly, uniform- 
ity maintained, spoilage avoided. 


SALES GO UP... 


When Allied does your manufacturing, you can con- 
centrate on the most important part of your busi- 
ness... building up your sales! Leading cosmetic 
houses have stopped making their own products 
and are now Allied clients. They have found that 


Lower costs through automatic ma- 
chinery! Allied’s equipment saves 
you money ...speeds up produc- 
tion... protects you from expen- 
sive delays. Shipmentsare on time. 


Allied helps them increase profits by decreasing 
costs. Allied can do the same for you. Ask for the 
details, now. Simply phone, wire or write Mr. A. D. 
Henderson, Allied Products, Inc., 30 Rockefeller 
Plaza, New York City. (Telephone: COlumbus 5-6820.) 


PRIVATE BRAND MANUFACTURERS OF: TALCUM POWDERS « DUSTING POWDERS » FACE POWDERS + PERFUMES 
TOILET WATERS » SACHETS « MANICURE PREPARATIONS « CREAMS «+ LOTIONS « DEODORANTS + DENTIFRICES 


BATH SALTS «+ 


HAIR AND SCALP PREPARATIONS’ «+ 


SHAVING PREPARATIONS) « 


SKIN TONICS 


ALLIED PRODUCTS, Inc.- 30 ROCKEFELLER PLAZA, N. Y. C. 


PLANT AND LABORATORIES: 


SUFFERN, NEW YORK 
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PACKAGING EXPOSITION & CONFERENCE 


146 


HOW TO SOLVE 
YOUR PACKAGING PROBLEMS 


@ Once each year, under auspices of the American Management Asso- 
ciation, the country’s leading experts in packaging, packing and shipping 
gather to examine the toughest problems in these fields. Here they 
exchange ideas for solving those problems, and inspect and compare per- 
formance of the latest equipment, machinery, materials and methods 
that enable the manufacturer of packaged products to reduce unit costs 
and improve quality. This year particularly, in the light of current 
legislative and marketing developments, the Packaging Exposition and 
concurrent conferences promise to be of conspicuous value to all execu- 
tives whose work concerns itself with the packaging, packing and ship- 


ping of the products they make. 


HOTEL ASTOR - NEW YORK 


MARCH 7, 8, 9, 10 
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PRODUCTS OF QUALITY 


SULFONATED OILS WAXES 
*AQUASOL, *NO-ODOROL Ceresine Wax, ISO Beeswax, 
AEROSOL WETTING AGENTS U: 5: P- Beeswax 


WATER SOLUBLE GUMS MAGNESIUM CARBONATE 


ZINC STEARATE MAGNESIUM OXIDE 


AMERICAN CYANAMID & 
CHEMICAL CORPORATION 


30 Rockefeller Plaza « NewYork, N. Y. 


*Registered U. S. Patent Office. fTrade-mark of American Cyanamid & 
Chemical Corporation applied to wetting agents of its own manufacture. 














STURGES STANDARD 





CONFIDENCE 
Must BE EARNED! 


Only with the passing of many years can a 
product gain recognition for such unvarying 
uniformity and quality that users instinctively 
think of it as a “Standard.” 


Chemists and manufacturers have come _ to 
think of Sturges Standard Precipitated Chalk 
in these terms. Many famous formulas are 
based upon a specific grade of Sturges 
Precipitated Chalk. 


The confidence with which manufacturers 
adapt Sturges Standard Precipitated Chalk for 
new formulas can only have been earned by 
many years of unwavering adherence to a 


standard of quality. 


JOHN & E. STURGE 


LIMITED 


Distributors: 


H. J. BAKER & BRO. 
271 Madison Ave. + New York, N. Y. 








PRECIPITATED CHALK! 
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Like the musician who can 

play any instrument in the 

band, S-49 is a bottle that 

can enact any role in the 

drama of packaging! Its sim- 

ple, smart style lines are em- 

bellished only by a delicately modeled 

shoulder inspired by the fanlights of 

early American doorways. 

| By the judicious use of good labels you 

§ can achieve complete individuality—and 

yet retain the economies of a “stock” 

bottle. 

) Available for immediate delivery in the fol- 

lowing sizes: 1/, ounce, 1 ounce, 2 ounce, 3 

H ounce, 4 ounce, 6 ounce, 8 ounce, 16 ounce. 

} SWINDELL BROS. - BALTIMORE 
200 Fifth Avenue, New York 


Latin American Rep., Mr. Roberto Ortiz; Havana, Cuba 
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Au these and many other pharmaceutical and 
chemical manufacturers are using LECTRO- 
DRYER equipment to cure their humidity 
troubles. Some maintain lower than normal 
relative humidities in packaging and processing 
rooms. Others use the dry air from the LEC- 
TRODRYER in connection with their coating 
pans, drying processes and the like. The 
LECTRODRYER is ideal for solving those 
problems caused by an excess of moisture in the 
atmosphere. Write for further information. 





as a LIQUID... 


for use wherever; (1) water is to be 
stabilized in the preparation; (2) 
the emulsion is to be stabilized; 
(3) the body or viscosity must be 
maintained; and (4) suspension of 
insoluble particles is desired. 


as a SEMI-GEL... 


for use wherever a greater viscos- 
ity is necessary or desired. 


as a GEL... 


for use wherever a heavy bodied 
product is needed. 


The KELCO COMPANY maintains a 
Laboratory and a Technical Staff to 
cooperate with users of KELGIN. 
All work done is held in strict con- 
fidence. Consult us. 


COSMETIC AND 


saa KELCO COM PANY, 31 Nassau St., NEW YORK 


Wy 75 E. Wacker Drive, CHICAGO — 530 West 6th St., LOS ANGELES 
MANUFACTURERS of QUALITY ALGINATE PRODUCTS 











SAGAMOR TOOLS—UP 
for PRECISION 





A compact can be no better than the precision tools 
from which it is made! 


We know this, at Sagamor, and in our new factory 
at Milltown, N. J., the tool room has been laid out 
with great care and with modern equipment. 


The picture shown here is a cross section of that tool 
room, where a staf of 30 men, well trained with 
years of experience, work. 


Here the accurate, precision tools which make pos- 
sible the fine quality workmanship of Sagamor van- 
ity cases and lipsticks are made. And here, in this 
fine tool room, are ample facilities for speed in pro- 
duction. Let our creative model department suggest 
ideas that our tool room can efficiently execute. 











SAGAMOR MetaAL Goops Corp. 


320 Fifth Avenue . . . New York, N. Y. 





= 


ea CHICAGO OFFICE COAST OFFICE 
e Cooper & Shuesler R. G. F. BYINGTON 
Railway Exchange Building 155 North Vermont Avenue 
Chicago, Illinois Los Angeles, California 
PLANT 


40 Washington Avenue 
Milltown, N. J. 
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‘‘smear’’ business. 


: A searching and critical analysis of 


cosmetics and cosmetic action. 


Sequence of Chaplers 


‘ 1 Benefits of Cosmetics 11 
4 2 History of Cosmetics and Perfumes 12 
4 3 The Skin 13 
i 4 The Skin, Continued 14 
; 5 Allergy 15 
« 6 Cosmetic Dermatitis 16 
“ 7 Romance of Cosmetic Raw Materials 17 
, 8 Cosmetic Colors 18 
Q 9 Cold Cream and All-Purpose Creams 19 

10 Creams and Lotions 20 


q THE DRUG AND COSMETIC INDUSTRY 
| 101 West 31st St., New York City 


é Please send me at once “Truth About Cosmetics” at the 
price of $3.00. 


eee 

| Company Name...... 

SN knee wis vere ke Senge ts 

ee Si SS 





AT A GREATLY 


REDUCED PRICES 


Thanks to the exceptional demand, ‘*Truth About Cosmetics’? by McDonough 
is now in its second printing. This has enabled the publishers to offer this 
work in the same fine binding, same quality paper and typography at 


ONLY 83.00 per copy 


(Formerly $5.00) 





TRUTH 

ABOUT 

COSMETICS 
by 


Beautifully Bound 520) Pages 





Here is the answer to the ava- 
lanche of criticism directed against 
the cosmetic industry during the 
period when it became popular to 


A dis- 


cussion of every type of cosmetic, their 
chemical character, their use and 
established cosmetic value. 


Written with the restraint and 
clarity of the true scientist, Dr. 
McDonough gives the reader a realistic 
picture of cosmetic values and a 
wealth of interesting information. 


Foundation For Make-Up 21 Permanent Waving Solutions 
Make-Up Preparations 22 Scalp Disorders 

Face Powders 23 Oral Preparations 

Acne and Preparations 24 Sweat Glands and Preparations 
Pigmentation and Surface Stains Preparations 25 Soap and Bath Preparations 

Nails, Hands and Arms 26 Perfumes 

Hair Dyeing 27 Beauty Preparations for Men 

Other Hair Preparations 28 Obesity-Treatment and Preparations 
Superfluous Hair Removal 29 Beauty Shop and Operator 
Permanent Waving of Hair 30 Cosmetic Publicity 


new low 


“Truth About Cosmetics” 


NEW PRICE $3.00 


(POSTPAID) 
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TABLE OF CONTENTS: 


MODERN 
COSMETICS 


FRANCIS CHILSON 


Chapter 
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8. 


10. 
il. 
12. 
13. 
14. 
15. 
16. 
17. 
18. 
19, 
20. 
21. 
22. 
23. 
24. 
25. 
26. 


28. 
29. 
30. 
31. 
32. 
33. 
34, 


The Skin 


- Cosmetic Classification 
. Cosmetic Duplication 


Face Powder 


. Toilet Powders 
. Tooth Powders 


Manufacturing Powders 
Powder Packaging 


. Cleansing Creams 


Lubricating (Tissue) Creams 
Vanishing Creams 

Cold and All Purpose Creams 
Hand Creams 

Brushless Shaving Cream 
Shaving Creams 

Astringent Creams 

Bleaching Creams 

Acne, Blackhead, Eczema Creams 
Scalp Ointments 

Tooth Pastes 

Facial Masks 

Cream Equipment 
Emulsifying Machinery 

Paste Equipment 

Packaging Creams and Pastes 
Liquid Creams 


. Hand Lotions 


Mouth Mashes 

Skin Toning Lotions 

Astringent Lotions 

After Shaving Lotions 

Bleaching and Freckle Lotions 
Acne, Blackhead, Eczema Lotions 
Alopecia Tonics 


Chapter 


35. 
36. 
37. 
38. 
39. 
40. 
41. 
42. 
43. 
44. 
45. 


46. 
47. 
48. 
49. 
50. 
51. 


53. 
54. 


55. 
56. 
57. 
58. 
59. 
60. 
61. 
62. 
63. 


64. 


Dry Scalp and Dandruff Tonics 
Oily Scalp and Dandruff Tonics 
Soapless Shampoos 

Soap Shampoos 

Equipping The Liquid Room 
Filters and Filtration 
Packaging Liquids 

Lipsticks 

Cream Rouges 

Paste Rouges 


Eye Shadow, Eyebrow Pencils and 
Mascara 


Compacts—Powders and Rouges 
Liquid, Cream and Cake Powders 
Manicure Preparations 
Deodorants 

Depilatories 

Sun Preparations 


. Burn Preparations 


Eye Preparations 

Waving Fluids, Jellies and 
Powders 

Miscellaneous Hair Preparations 

Brilliantines 

Bath Preparations 

Miscellaneous Cosmetics 

Equipping the Smal! Plant 

Factory Construction 

Handling Materials 

Packaging Equipment Layout 

How to Lay Out a Cosmetic 
Factory 

Packaging 

Appendix 

Tables and Useful Data 

Buyers Guide 

Index 


ORDER AT ONCE! 


“Modern Cosmetics’ 


Beautifully Bound 


564 Pages 


COSMETIC FORMULAS 






































Chemist, factory manager, perfumer, owner— 
anyone interested in Cosmetics will find ‘‘Modern 
Cosmetics’’ a valuable help in business. It is a tech- 
nical book, filled with formulas, procedure, manu- 
facturing practices, yet so clearly and simply written 
that even one not connected with the industry can 
understand its text. 

The most experienced chemist or factory manager 
will find in its wealth of information, useful methods 
new to him. The inexperienced man or woman who 
wants a clear understanding of the industry, wants 
to know something about how cosmetics are made, 
who is working on a small scale with the handicap of 
little experience or knowledge, will find the book 
easy to understand, a great help and guide. 


Over 70 cosmetic products described, with 
formulas and manufacturing discussions. 


64 chapters 


By far the largest and most comprehensive book 
published on cosmetic manufacture. 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st St., New York City 


Please send me at once “Modern Cosmetics” for which I enclose six dollars. 


Name.......... 


. State......... 


Canipanies ene Saino ne Title. 


If after 24 hours examination I wish to return “Modern Cosmetics”’ it is 
understood that my money ($6.00) will be refunded at once, on publisher’s 
receipt of the book. 


























“AN EVENT OF NATIONAL IMPORTANCE TO THE INDUSTRY” 


FOURTEENTH ANNUAL 


rng (ciel a Aled Seaill 
Sanguet 


Thursday evening...March 9th 


Jad Waldorf-Astoria 





OUTSTANDING RECEPTION 
IMPORTANT SPEAKERS 
SPARKLING ENTERTAINMENT 


Reception at 6:00 P. M. Dinner promptly at 7:30 P. M. 
$8.00 per Cover 





Make Reservations Promptly 


to 





RAY SCHLOTTERER, Secy. 


Deng, Ca ouil it Geil Dill oo 


41 Park Row, New York City 
Telephone, COrtlandt 7-1414 
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Pick up your present seal with two 
fingers. On the other three, check 
its qualifications to do your sealing 
job, comparing point by point with 
the qualifications of an Alseco Seal: 





APPLICATION—Alseco Sealing Machines oper- 
ate at low cost, perform with faultless precision, 
give great flexibility in output and sizes. Often 


cut labor costs. 


SECURITY—High sealing efficiency is assured 
by the Alseco method, a seal applied with uniform 
top pressure and tailored to fit each container. 
Leakage and evaporation losses are reduced. 


REMOVAL—Alseco Seals are designed for easy 
removal and reclosure by users of your product. 


No tools. No trouble. No rust or corrosion. Every 


— Av, idireanivn seal builds good will. 
rade eg. » 4} > . - 








MAKERS OF QUALITY SEALS AND EFFICIENT SEALING MACHINES FOR 25 YEARS 


SMALL R-O SEAL LARGE R-O SEAL R-OVERSEAL 
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A base of proven excellence for new compounds... and for 
the improvement of old compounds. An Agfa specialty which 
excels ... and outsells... in its lively fragrance and freshness. 
You will be interested in the results achieved by the addition 
of from 5 to 10%. 


It is particularly suitable for creams as it will not discolor or 
irritate. 


An Agfa creation that deserves the close attention of 
the perfumer because of its universal usefulness. 


In addition to the warm floral note of Jasmin, it possesses the 
lively top note which enables it to blend well with many com- 
plex odors, notably Chypre, Crepe de Chene, Fougere, etc. 


Compounds which are not sufficiently rounded off are harmo- 
nized by the addition of 5-10% of Jasminola. 


Agfa 


AROMATICS DIVISION 
GENERAL DRUG COMPANY 


170 Varick St., New York Transportation Bldg., Los Angeles, Cal. 
1220 West Madison St., Chicago, Ill. 907 Elliott St. West, Windsor, Ontario 





























for COSMETIC 


Aluminum Chlo- 
ride: Unusual 
purity for mini- 
mum irritation. 


Potassium Sulfite: 
A product of excel- 
lent quality and 
uniformly high assay. 


Aluminum Sul- 
focarbolate: The 
new deodorant 
chemical. 


Magnesium 
Stearate: Impal- 
pable fineness 
and smoothness. 


(MALLINCKRODT CHEMICALS 


MANUFACTURE 


Zine Stearate: 
Fine, white, bulky. 
Uniformly pure and 
gritless. 








for 


“SUNBURN 


\ PREPARATIONS - 










“BURN OINTMENTS. 
LOTIONS ana CREAMS 
MALLINCKRODT 
TANNIC ACID 


Meets Every 
Requirement 


Mallinckrodt Tannic Acids are products of uniformly high 
quality. Made from selected Chinese Nutgalls. High tannin 
assay; low ash content; true color; excellent solubility. All 
grades of Mallinckrodt Tannic Acid dissolve readily and com- 
pletely to produce clear solutions. They incorporate readily 


in lotions and 


ointments. 


Available in the following grades: 
Tannic Acid, U.S.P. XI—A product of medium bulk. 
Tannic Acid, Fluffy, U.S.P. XI—An extremely fluffy 
product of exceptionally high bulk. 
Also available, a Technical grade and an Analytical 
Reagent grade. 










Test samples 
promptly furnished. 
Send for Mallinckrodt 
Monthly Chemical 
Price List. 








70-74 Gold Street 2nd & Mallinckrodt Sts. 
New York, N.Y. St. Louis, Mo 









CHEMICAL WORKS 


Chieago * Philadelphia - Montreal * Toronto 
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TOUGH ENFORCEMENT 


THe Food and Drug Administration is working on the enforce- 

ment of the new Federal Food, Drug, and Cosmetic Act with 
a full realization of the increased powers which this law gives 
the Administration. Such word as comes out of Washington 
indicates that these officials are going to enforce the law in as 
stringent a manner as possible. There seems to be no doubt 
that there will be many suits in the courts before this law is 
applied in anything approaching a final manner. 


ie THE meantime the manufacturers are going to experience 

great difficulties in attempting to comply with the law. 
Modifications of the regulations in both directions will occur 
as time goes on, and as suits under the law are adjudicated. 
For this reason manufacturers will have to keep constantly in 
touch with developments so they will know what changes 
are made. And because of this condition, manufacturers must 
not order too far ahead on their labels as they might be called 
upon to scrap them because of a more stringent ruling, or they 
might want to scrap them because of some regulation being 
made more lenient by the courts. 


A® EXAMPLE Of the extent to which the Food and Drug Ad- 

ministration is going is its latest ruling that a sunburn 
preventive or sun-tan lotion is a drug. Such a product has gen- 
erally been considered a cosmetic, but the Administration points 
out that the product is for prevention of an illness, and there- 
fore falls into the definition of drug under the act. This means 
that the active ingredients must be mentioned on the label 
and brings up the examination of these sun-screens sold under 
trade-marked names. If the Administration sticks to this 
ruling, the generic names of all sun-screens must appear on the 
labels of such products. 


E BELIEVE that little is gained by such interpretations on 

the part of the Food and Drug Administration, but it 
indicates clearly enough how the law is going to be enforced. 
While the Administration might be reasonable regarding at- 
tempts to conform completely on the effective date of the act, 
the same mailed fist will soon be reaching out properly to 
punish these manufacturers who think that they too are able 
to read the law and know what it means. 
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DRUG AND COSMETIC 


N” in years has the National Capital been in such 
a whirl of rulings, hearings, regulations, organiza- 
tion plans, budgetary activities directly related to 
drugs and cosmetics in connection with the new food, 
drug and cosmetic law and the Federal Trade Com- 
mission activities under the Wheeler-Lea law prohibit- 
ing false advertising. While drug and cosmetic indus- 
try representatives are studying the new laws and regu- 
lations, issued or proposed, and worrying about their 
application, Food and Drug Administration officials are 
burning the midnight oil in an effort to keep abreast of 
developments and to insure readiness for full enforce- 
ment of the new act beginning next June. 

Dr. J. J. Durrett, who served as chief of Drug Con- 
trol for a number of years, is concentrating on the 
handling of applications for approval of new drugs. At 
this writing more than 400 such applications have been 
received and action on them is running from 50 to 100 
behind receipts. In other words, approximately 300 to 
350 such applications have been disposed of, including 
approvals and rejections. It appears, therefore, that 
fears expressed by some branches of the drug trade while 
the new act was pending before Congress may not be 
justified. At that time it was said that provisions of the 
new drug section of the act would cause delay up to 180 
days on new drug applications and if disapproved at the 
end of that time a contest in the courts continuing for 
a year or two, or perhaps longer, would be necessary if 
a manufacturer felt sure enough of his product to insist 
upon marketing it. The fear was that this method 
would result in keeping off the market many valuable 
remedies. 

In actual practice, however, both department officials 
and trade representatives agree that this is not happen- 


ing. New drug applications are being approved, for 
ethical products at least, within 30 days, in some cases. 
It has not been possible to ascertain either from de- 
partmental sources or trade sources how the fate of 
proprietary preparations coming under the new drug 
definition compares to the prompt action on ethicals. 
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Department people say that they have not kept the 
two classes of applications separate. 

“Congress was no doubt wise in fixing a 60 day time 
limit for action on new drug applications, unless the 
Secretary of Agriculture deems it necessary to extend 
this time to 180 days,” said Dr. Paul B. Dunbar, Assist- 
ant Chief of the Food and Drug Administration, to 
Drug and Cosmetic Industry. ‘We recognize that the 
industries concerned need prompt service and we are 
doing our darnedest to give it. Most of the simple 
combinations making new drugs may be passed upon 
rather quickly. There should be extremely slight delay 
in passing upon new drug applications by the time the 
law goes into full force and effect next June.” 

There appears to be an inclination in some quarters 
to believe that FDA has a bear by the tail in undertak- 
ing administration of the new law. Although Dr. Dur- 
rett and his cohorts might possibly be in a position to 
stifle progress in medicine by holding up or rejecting 
new drug applications, as a matter of fact the depart- 
ment officials seem to be leaning over backward so as to 
avoid the appearance of any obstructive tactics. Dr. 
Durrett’s desk is at times piled high with new drug 
applications, which he and his associates are working on 
late into the night and on Sundays. 

A feature of the new drug situation which may not 
have received the attention it deserves in industry 
circles, is found in the fact that new drugs not only must 
pass at the department on special applications, but 
after next June they must comply with all other pro- 
visions of the new law regarding adulteration, mis- 
branding, labeling, etc. Some idea of the possible scope 
of the work on new drugs confronting the department 
may be gained from the fact that one concern is under- 
stood recently to have requested 100 copies of the blank 
forms put out by the department for submitting new 
drug applications. 

Following a first installment of hearings before FDA 
on food standards, a hearing was set for February 6, on 
the problem of coal tar colors for use in drugs, cosmetics 
and foods. The purpose was not only to set up ma- 


Feb. ’39: 44, 2 








~ 





RESTRICTION 


chinery for certification of such colors, but with a view 
to possible approval of a first list of 132 colors. It was 
stated that FDA had conducted some tests with these 
colors on animals. 

FDA was not prepared to say as yet when hearings 
would be held on other subjects, among them the 
problem of deteriorating drugs. The department has 
been collecting information on this subject, but as Dr. 
Dunbar indicated, it believes with President Roosevelt 
in doing “first things first." Said Dr. Dunbar: ‘We 
believe that the matter of deteriorating drugs can be 
approached somewhat more deliberately with reference 
to hearings and regulations. Tentative regulations will 
be drafted and submitted for industry consideration. 
We hope that it will be found possible to do this during 
the spring or early summer. We believe that hearings 
will speed up as the industry comes to realize that there 
will be no attempt to put over anything revolutionary 
on it.” 

When a trade representative asked Dr. Dunbar re- 
cently how much longer hearings would be conducted 
under the new food, drug and cosmetic act, the reply 
was “100 years.” Dr. Dunbar explained that he meant 
that as long as the new law remained in effect it would 
be necessary, from time to time, to hold hearings on its 
drug, cosmetic and other provisions, including proposed 
standards for all kinds of foods. He indicated that any 
hearing under Section 501 (b) would probably not be 
held until some distance in the future. Under this 
section, it will be recalled, the Secretary of Agriculture 
may promulgate regulations prescribing tests and 
methods of assay to determine strength, quality or pur- 
ity of drugs listed in an official compendium. In other 
words, the Secretary may take over the job of the USP 
Revision Committee. 

Immediately confronting FDA in its gigantic task is 
the money problem. The Bureau of the Budget has 
granted an increase of $750,000 in the estimates for 
appropriations for enforcement of the food, drug and 
cosmetic act, which would make a total of $2,500,000 
for the fiscal year beginning July 1, 1939. This total 
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By H. C. HALLAM 





DR. CHARLES C. HEDGES 
Senior Medical Officer, Federal Trade Commission 


includes from $500,000 to $600,000 for additional per- 
sonal services. It covers a long list of administrative, 
technical and scientific officials and experts, medical, 
chemical, pharmacological, bacteriological, biochemists, 
physicists, veterinarians, analysts, attorneys and others. 
In addition to this estimate for the coming new fiscal 
year, a deficiency appropriation is being sought for the 
current fiscal year for employment of additional chem- 
ists to handle coal tar color work. 

Within recent weeks the FDA organization is being 
built up and put in better running order to do its new 
job. A. G. Murray, who served for years as chief 
chemist of the Drug Control Division, has been pro- 
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moted to the main drug administrative office, where he 
is handling correspondence principally. He has been 
succeeded by Dr. Frank H. Wiley as Senior Chemist of 
the Drug Division, who, it is planned, with a staff of 
chemists, will handle drug analyses and related matters. 
The following additional medical men have been ap- 
pointed to the Drug Division under Dr. Klump, who 
succeeded Dr. Durrett as chief: Dr. Adolph Rostenberg, 
Jr., Dr. Robert P. Herwick, Dr. Ralph W. Weilerstein, 
Dr. George Dobbs. 

By the end of the current fiscal year, it is hoped to 
have added six or eight additional medical men to the 
FDA staff. This can be done provided men of the 
proper qualifications can be found, without involving 
the appropriation for the current year to any great ex- 
tent, it is explained, so that a full force will be broken in 
and ready for action early in the new fiscal year. The 
intention is to have a medical officer attached to each of 
the FDA district headquarters at New York, Chicago 
and San Francisco, so that medical problems can be 
dealt with there without either referring them to Wash- 
ington or Washington assigning medical advisers to 
visit the district headquarters on particular cases, from 
time to time. A total medical force of approximately 
fifteen is planned for the next fiscal year, according to 
Dr. Dunbar. Six attorneys under the Solicitor of the 
Agricultural Department have been estimated for to 
handle food, drug and cosmetic legal problems. 

The Budget plan contemplates creation of a Cos- 
metic Division in FDA. A small cosmetic group under 
the direction of Dr. Dan Dahle has been for sometime 
wrestling with chemical problems relating to cosmetic 
colorings. He will be given chemist, physicist, and 
other assistants. 

The work of the new Cosmetic Division, it is pointed 
out, will be closely tied up with that of the Drug Divi- 
sion and other FDA divisions. Many products are in a 
sort of “twilight zone,” as between the drug and cos- 
metic fields, FDA officials explain. Their classification 
will depend to a considerable degree upon the claims 
made for them. Any therapeutic claim, of course, will 
throw the product into the drug group and the term 
“drug” will be dealt with on the basis set forth in the 
act with relation to effect upon the structure or any 
function of the body. In that connection “disease” has 
been construed as including chapped hands and chapped 
lips. FDA has recently held that suntan preparations 
fall into the drug classification when they make claims 
to prevention, cure or alleviation of sunburn and its 
effects. On the other hand, Internal Revenue Bureau 
has decided that a suntan preparation is a cosmetic 
used to enhance personal appearance in the summer 
time, and is therefore, subject to the federal tax on 
toilet preparations. 

The effect of the FDA decision on suntan prepara- 
tions and other preparations close to the drug-cosmetic 
dividing line, trade representatives predict, will be to 
limit closely the field of cosmetics, at least under the 
new drug and cosmetic law. It should be limited to 
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such things as rouges, face powders, lipsticks and 
articles for cleansing and for keeping the hair in place. 
The importance of the FDA ruling on suntans may be 
judged when one recalls that under the new law the 
ingredients of a drug have to be declared whereas those 
of a cosmetic do not. Which makes a big difference in 
labels. 

FDA has taken issue with another department of the 
government, according to report. It is said to hold 
that a substance known as linoleitic acid or linolenic 
acid, made from linseed oil, is an “unsaturated fatty 
acid.” On the other hand, there is a disposition in 
other quarters including the Federal Trade Commission, 
it is said, to permit this article to be called vitamin F, 
although there is some doubt about the recognition of 
F as a real vitamin. Some cosmetic products said to 
contain this ingredient for skin and scalp cases makes 
advertising claims that are unwarranted, in FTC 
opinion. 

Another interesting case recently arising concerns a 
powdered soap containing a “hand lotion ingredient.” 
This has not been classed as a cosmetic by Internal 
Revenue, though not infrequently hand lotions are 
claimed to have beautifying effects. Again, eyebrow 
dyes containing paraphenylene diamine have been 
ruled out by FTC. The latter holds that any coal tar 
colored preparation, if dangerous to health, auto- 
matically becomes actionable under the Wheeler-Lea 
law. 

It is understood that FTC does not go along all the 
way with FDA in the matter of headache remedial 
claims for certain preparations. On acetanilid, how- 
ever, the two government agencies appear to see eye to 
eye. FDA has considered this a dangerous drug and 
FTC says, through Dr. K. E. Miller, its medical ad- 
viser, that this product cannot truthfully be advertised 
as harmless because it has two bad effects, first, that of 
a circulatory depressant and, second, it destroys the 
oxygen carrying quality of the blood hemoglobin. 

Dr. Miller is inclined to regard acetanilid as habit 
forming. It was a somewhat similar view held by Dr. 
Durrett and perhaps other FDA people concerning 
coal tar drugs in the analgesic group that finally in- 
fluenced Congress to eliminate from the new food and 
drug act a provision under which the department could 
have classified a number of pain-relieving drugs with 
the narcotic and habit forming group, which would 
have made them subject to special regulations and 
warning label requirements, etc. According to recent 
reports, Dr. Durrett has been almost convinced that 
aspirin has little, if any, pain-relieving quality in his 
own personal case. 

Dr. Miller reports that it has not been found practica- 
ble to hold a drug trade practice conference among 
manufacturers of dentifrices. It had been his thought 
that such a conference would simplify the task of FTC 
in administering the Wheeler-Lea act with reference to 
advertising of such products. There has been, perhaps, 

(Continued on page 160) 
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By J. P. SARENSEN 


WwW the current introduction of the “Uptrend- 
Hair-Do’s,” lacquers have proven so beneficial, 
that they may find a regular permanent place in Hair- 
dressing. These lacquers are used, mainly, to hold the 
frowsy ends in position, and, to give the hair a well- 
groomed and sleek appearance. Very often, however, 
the continued use of some of these preparations will 
obviate the need for specific dandruff tonics and hair- 
brushing. The lacquer is applied by means of special 
lacquer-sprays, to the finished, and combed-out- 
coiffures. The formulas below are good, and, practical! 


Heavy Hair Lacquer 


FE RGHRENG 05. 500s) sh duck Senta eee La a Laon atc ae 15.0 
MARGGEAG on esdcree 3s Ree a ONS yet ee ee ee 10.0 
Grin Denaorie (Statin). cc cece te ok ke ey ent 20.0 
HI Cea EP CG SG Oe ee ee ee eae ited ee 
LTT TS (a co eee nC CRTC Cae ARE Oe NIA eM f 5.0 


The gums and rosin are powdered and rubbed into 
the heated alcohol until clear solution results, perfume 
added, then filtered. This formula for heavy lacquer is 
expensive, due to the Benzoin, but holds the hair in 
place very effectively. 


Light Hair Lacquer 


Water-soluble Besta se. ce ces cco cc iee eed cra ael 25.0 
MESSE CICCU NE RE ice, do Loe ecco Sh 15.0 
RMR Shi forks ot pitt AR RE eae Ae ee 5.0 
UNE TE DE CRON Peck oi esata ceo Re ee ree, ee hr eae 55.0 


In the formula for light lacquer, the water-soluble- 
resin is heated with the water, perfume added, then 
mixed with the alcohol. This lacquer is easier to make, 
less expensive, does not clog the lacquer spray, and 
leaves the hair softer. [so-alcohols may be used in these 
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COIFFURE BY DUM-S OF THE SAVOY-PLAZA 


formulas, but, due to their odor, should be mixed a 
month or more previous to using with a special de- 
odorizing perfume! 


No. 1 
RRSER GE sy es ee ee wee 4.0 
LLC) Oa an OP aati EURPA TT cote ee ry ene Fem y 1.0 
001 ee a Ie RRR eB eC ae Oe eC tly 8 Si 0.1 
PRCCCROUNNU CS 5 coc Gill grave: de ee ee Res eee 0.1 
GREG ERR INN EE erty ig ee ete aie eae a ere 1.0 
Wir ckGeny CMEIIOUD oo 0% co ok oh ae a pace eee Sn 93.8 


This wave set is a slippery lotion. It leaves the hair 
soft, and shiny, and dries rapidly. 


No. 2 
TG ce oc es sa ok wicca ao ee Oe re 4.0 
Diciiares CR eivaeeel so Soa 2 ont aan aoa Sin ee 0.5 
Pragneantie (POWs) on>..i.cccveies ceo gaadneese ees sane 2.0 
A Sei a gre AE a 0.1 
UC aS a ERP TES SPENCE con aB Ne Bape 8 0.1 
Sallonated Olive Oil... ~~: 6 cs ive he ese cee es 0.1 
CEG COMIN ro) oes yoo chesorecas so Hoyaceeg con ocr aS 0.5 
oT ee ee ene ee Re CTUNE havens ey eet ch Say 1.0 
‘Waeertane: (soe icc ee ee ee ee 91.7 


This wave set makes the actual molding of the waves 
easier, but leaves hair stiffer and dries more slowly than 
No. 1. Glycerin incorporated in these formulas slows 
down the drying-time, and alcohols speed up the dry- 
ing-time. Brilliantines, oils, and glycerin leave the hair 
softer and help to mask the tiny particles or flakes that 
are visible, when combed. These wave-set-powders 
may be made into a Rapid-Mix type product, by omit- 
ting the water and dropping the powders into a 90% 
alcohol solution. 
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The credit for the most important initial 
work on Epinephrine is due v. Furth and 
Abel, while the final isolation in pure 
form as crystals was accomplished by 
Aldrich and Takamine independently in 


1901. 


jim suprarenal glands, suprarenal bodies or capsules, 
or adrenal glands are two flattened, compound 
organs, consisting of a capsule of cortical substance 
enclosing a medulla of chromaphil tissue, somewhat 
crescentic or triangular in shape, situated each upon 
the upper extremity of the corresponding kidney, and 
held in place by connective tissue. Their color is 
yellowish brown, and their size varies within rather 
wide limits. According to Geddes, the average dimen- 
sions are: height, 50 mm.; breadth, 30 mm.; thickness, 
slightly under 10 mm.; weight, about 7 Gm. Rarely 
only one gland is present; and as a rule the two glands 
are unequal in size, the left being more frequently the 
larger. Accessory glands are sometimes in the surround- 
ing connective tissue along the abdominal sympathetic 
and in the neighborhood of the genital organs. 

Each gland is covered externally by a capsule of 
fibrous tissue from which septa pass into the more 
central portions thus forming a framework for the sup- 
port of blood vessels and cells. The gland is composed 
of two separate types of tissue, which in mammals con- 
stitute their corler and medulla. 

Gross section of the human adrenal gland shows 
three major layers, a grayish-white or silvery-gray 
medulla, surrounded by an intermediary yellow-brown 
or dark-brown zone, which is again surrounded by a 
yellowish-gray peripheral layer, the cortex. The 
widths of these three zones show wide variations, 
especially in the various age groups. Microscopically, 
the cortex exhibits three layers, the glomerula zone 
(external), the fasciculate, and the reticulate (adjacent 
to the medulla). No sharp demarcation exists between 
the layers. The specific cells of the cortex are de- 
scribed as ‘clear’ and “dark,” according to their ap- 
pearance after staining with iron-hematoxylin. In the 
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reticulate zone pigment granules are responsible for the 
brownish-yellow color. The medulla consists of a solid 
cell-mass permeated by sinus-like blood vessels. The 
cell-protoplasm contains chromaphil granules which 
vary in amount and size in different cells. 

The removal of both, whole adrenal glands from an 
animal is invariably followed by death within several 
days. Destruction of both medullas, with a fairly large 
proportion of functioning cortical tissue left, is not 
fatal, and seems to have no particular effect upon the 
animal. Thus, the cortex of the adrenal gland is essen- 
tial to life, while the medulla apparently is not. 

The presence of a powerful reducing substance in the 
adrenal medulla, which gave certain color reactions, 
was observed much earlier than the discovery that an 
extract of the medulla produced a powerful pressor 
effect when injected intravenously into animals. Al- 
though the nature of this substance was not revealed 
until the time of Oliver and Schafer, the investigations 
of Vulpian (1856), Krukenberg, Moore, Friinkel, and 
v. Firth showed that it was a derivative of pyro- 
catechol, which was extremely unstable and readily 
oxidized. 

Further chemical investigations of the substance in 
the renal medulla which was shown capable of inhibiting 
the heart and raising the blood pressure led to the 
isolation of this active principle, Epinephrine. The 
credit for the most important initial work is due v. 
Firth and Abel, while the final isolation in pure form 
as crystals was accomplished by Aldrich and Takamine 
independently in 1901. Aldrich determined the correct 
formula for this active substance to be CoH,3;03N. The 
researches of v. Fiirth, Jowett, and Pauly established 
its constitution as: 
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THE ADRENAL GLANDS 


By A. RICHARD BLISS, Jr. 


OH H Epinephrine occurs in the adrenal gland of the cells 

x & ’ of the medulla, but nol in those of the corter. When the 
C-C medullary cells are treated with chromates, they give a 

/ \ characteristic yellow or brown reaction, which is called 
HO-C C-CHOH=CHe =NHCH3 a “chromaffin reaction,’ and has been used to locate 
* / similar cells in other tissues. It appears that cells of 
c=-cCc this variety may be found generally or frequently in the 

8 ! sympathetic ganglia, and as a result it has been sug- 

H H gested that primitively each such ganglion contains 


two varieties of cells, viz., the nerve cell or ganglion 
: ; : cell, and chromaffin or paraganglion cell. On account 
Comparisons with extracts of adrenal medulla proved of the color reaction and the frequent demonstration 
~ it responsible a ; Phe l nited that this color reaction usually indicates the presence of 
States rarmacopoeia, XI, defines Epinephrine as Epinephrine, it is customary to group all the cells which 
laevomethylaminoethanolcatechol. The presence of the exhihit the chromate reaction under the aenerel term of 
: : 4 : ze . 5 
—- op = the compound would suggest that chromaffin or chromaphil system, and to take for granted 
. the ody : * — derived from tyrosine. that all this tissue, wherever found has a common 
arious names have been suggested for this active sub- physiological significance. The adrenal medulla is the 
stance, including Epinephrine, Adrenaline, and Adren-  jnost important group of these cells, but it is assumed 
e r 6é . s¢ *,* @« ’ 
ine. The term “Adrenaline” has been criticised because at in case of removal by disease or experiment, the 
. . . . . ¢ ’ 
_ its use as a name for a pharmaceutical preparation of functions may be supplied more or less perfectly by the 
t ——— The aioe Suprarenin was applied by outlying cells belonging to the chromaffin or chromaphil 
vi ‘urt 1 to an impure but potent preparation. system. 
Epinephrine prepared from the gland is laevo-rota- 


x aened The most striking of the sympathomimetic actions of 
tory, while that prepared by synthesis is, of course, oon sd neh Nes gers ann ¢ 


z hese Pgs . A ; Epinephrine are the constriction of the arterioles, which 
racemic. Epinephrine is described as a white or light —jeads to increased blood pressure, and its effects on car- 
brownish, microcrystalline, odorless powder, gradually bohydrate metabolism. The actual seat of action is 
darkening on exposure to the air. It is very slightly still undecided, but is variously considered to be 
smooth muscle fibre, some receptive substance in 
muscle fibre, or at the myoneural junction. 

Under usual conditions the effect of Epinephrine on 
. : ‘ ; , ¥ blood pressure is short lasting, but is so constant and is 
color reactions, and in alkaline solutions is readily produced by such small doses that it may be used 
oxidized to a substance which fails to exhibit the quantitatively in establishing the amount of Epine- 


soluble in water and in alcohol, and is insoluble in ether, 
in chloroform, in acetone, and in fixed or volatile oils. 
It is a basic body which gives a number of characteristic 


characteristic Epinephrine actions. (Continued on page 160) 
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Drug and Cosmetic Restriction 


(Continued from page 156) 


some disposition to criticize Dr. Miller for recent state- 
ments connecting use of bromide preparations with 
admissions to insane asylums. Dr. Miller has made it 
clear that he does not believe such damaging results 
flow from occasional use of such preparations, but only 
from frequent and long continued use by persons suffer- 
ing from nervous afflictions. 

One of the jobs undertaken by the Federal Trade 
Commission, with the cooperation of Dr. Miller, is 
understood to involve a check up on advertising claims 
for preparations for baldness. There appears to be an 
old theory that pilocarpine will cure baldness and falling 
hair. Dr. Miller, however, believes that permanent 
baldness is not unlikely due to functioning of the endo- 
crine gland system. He admits that certain toxic 
diseases, extreme conditions of nervousness and_per- 
haps syphilis will cause falling hair in some cases. In 
view of all these circumstances, he is inclined to doubt 
the efficacy of claims for baldness made for many 
preparations now on the market. Some manufacturers 
have agreed to modify or eliminate such claims, but 
others have been more difficult to convince. 

As forecast in December, the FTC is building up its 
medical staff to advise on advertising of drugs, cos- 
metics, foods and devices of various kinds. Dr. C. C. 
Hedges has been named Senior Medical Officer under 
the supervision of Dr. Miller. Dr. Hedges has engaged 
in public health work and hospital administration it is 
stated. He is a Virginia University graduate and was 
formerly assistant superintendent of Johns Hopkins 
Hospital, the New York Hospital for Crippled Children 
and Roosevelt Hospital. Dr. Fred O. Tonney, of Chi- 
cago, becomes Junior Medical Officer on the FTC 
staff, where he will engage principally in research work. 
He was formerly head of the laboratory of the Chicago 
Health Department. 

Dr. Miller appears to be in accord with the recent 
finding of the United States Public Health Service that 
sulfanilamide has been shown in recent research work 
to be a claimant for high medical honors. Successful 
use of this drug against 14 serious diseases or conditions, 
in the opinion of the Public Health Service, has helped 
to dissipate fears of the drug that developed more than 
a year ago after a number of fatalities caused by 
diaethylene glycol, a poisonous solvent with which one 
manufacturer combined it. Manifestly, however, says 
the Public Health Service, sulfanilamide cannot be 
purchased and used for self medication without benefit 
of competent medical supervision. The sulfanilamide 
tragedy was the “hook” upon which FDA and others 
interested hung the new food, drug and cosmetic act. 

The Public Health statement is interesting in the 
light of a suggestion from other sources that acetanilid, 
which is related to sulfanilamide in chemical structure, 
may derive some of its therapeutic qualities from an 
ability to attack germs, or bacteria causing pain instead 
of its analgesic effect being due wholly to its heart 
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depressent property. It does not appear to be known 
whether this is the way acetanilide works and there is 
no official approval of this suggestion in FDA or FTC 
quarters. 

Another problem that may eventually engage the 
attention of FDA is related to the dosage and labeling 
of vitamin preparations. Government and industry 
representatives agree that it may eventually be de- 
veloped under the new food and drug law that certain 
vitamins might be dangerous in excessive doses. If this 
were true, it is pointed out it would violate Section 
502 (j) of the new act which says that a drug shall be 
deemed to be misbranded if dangerous to health when 
used in the dosage or with the frequency prescribed, 
recommended or suggested in the label. It has been 
noticed that the dosage number of units of certain 
vitamins differs very greatly and since the public is 
becoming more and more vitamin conscious this matter 
may become much more serious than it has been up to 
date. While FDA has had a vitamin division at work 
for sometime studying problems related to vitamins, 
there is believed to be a large field of this kind awaiting 
research for the information and benefit alike of the 
industry, the medical profession and the consumer. 
The whole field of vitamin labeling in particular is be- 
lieved to claim attention. 





The Endocrine Compounds 

(Continued from page 159) 
phrine in various extracts. The slowing of the heart 
rate, induced by Epinephrine, is indirect, and due 
mainly to stimulation of the vagus center by the rise of 
blood pressure. The direct action of Epinephrine 
would be to cause a stronger and more rapid contraction 
of the heart, an effect which is probably due to stimula- 
tion of the endings of the accelerator nerve of the heart. 
Experiments have demonstrated that the strong con- 
traction of the arterioles produced in certain areas by 
Epinephrine is due mainly to a peripheral action, and 
that the resulting rise in arterial pressure after reaching 
a maximum falls off rapidly to normal, but a new rise 
can be induced by a new injection. Extensive investi- 
gations have led to the conclusion that Epinephrine 
acts only upon the plain muscle which receives its inner- 
vation from the sympathetic autonomic nervous sys- 
tem, and that its effect upon the musculature, whether 
of stimulation or of inhibition, is the same as that ob- 
tained by direct stimulation of the sympathetic nerve 
supply. 

The plain muscle in the intestinal walls receives 
inhibitory fibres from the sympathetic autonomics, and 
on this musculature Epinephrine does cause loss of tone 
and relaxation instead of contraction. The dilator 
muscle of the iris is supplied by nerve-fibers from the 
sympathetic autonomics, and Epinephrine in very 
minute doses dilates the pupil. On the plain muscle in 
other organs Epinephrine has a variable effect, differing 
with conditions or with the experimental animal. For 

(Continued on page 170) 
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COSMETIC 


|= ruling by the Food and Drug Administration 
that sunburn preventives or sun tan lotions are 
drugs and not cosmetics will give the cosmetic manu- 
facturers something really serious to think about. While 
the immediate effect of this ruling is important, it is the 
extent to which the Food and Drug Administration is 
going in defining things as drugs that really matters. 
In the matter of sun tan lotions, active ingredients will 
now have to appear on the label, and the many sun 
screens which are sold by the chemical houses under 
trade names will have to be listed on the labels under 
their generic names. Also, where these products are 
also useful in relieving the pain of sunburn, other in- 
gredients will have to be listed on the label. 

It is well to consider carefully the definition of drug 
as it appears in the Federal Food, Drug, and Cosmetic 
Act. The pertinent part of this definition is: 

“The term drug means. . . articles intended for use in 
the diagnosis, cure, mitigation, treatment, or preven- 
tion of disease in man...” 

According to the dictionary definition of disease, sun- 
burn or anything that causes uneasiness or lack of ease 
comes under the heading of disease. Therefore, any- 
thing that prevents a condition which might result in 
lack of ease might be classified as a drug rather than as 
a cosmetic. While many women would not be at ease 
if their faces were not properly powdered, their lips 
without lipstick, and their finger nails without polish of 
the latest shade, we imagine that this cannot be applied 
as a general thing and therefore make-up preparations 
must be classified as cosmetics. 

It is well within the realm of probability, however, 
that the Food and Drug Administration might classify 
many creams as drug preparations. Certainly if creams 
are labeled with claims to relieve any unnatural, unde- 
sirable, or painful condition of the skin, or merely to 
prevent these conditions, the FDA might classify the 
products as drugs with the necessity of listing the active 
ingredients on the labels. 
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OR DRUG? 


Then there is the further restriction that surrounds 
products which are classified as drugs, and that is the 
“new drug” section of the law. Under the new Federal 
Food, Drug, and Cosmetic Act as it is effective at the 
present time, all new drugs must be submitted to the 
Food and Drug Administration for approval before 
they can be placed on the market. Under the classifica- 
tion of a sun tan lotion as a drug, this means that at the 
present time a manufacturer is running afoul of the law 
if he places a new sun tan lotion on the market without 
first having it approved by the FDA. It also means 
that chemical houses who develop new sun screens for 
use as ingredients of these preparations must submit 
these products to the FDA before they offer them to 
sun tan lotion manufacturers for use. 

The classification of products ordinarily considered 
cosmetics as drugs is a step of utmost importance to the 
cosmetic manufacturers. In the first place it brings 
these products within the scope of the act immediately 
as regards the marketing of new finished products as 
well as new ingredients. And in the second place it 
necessitates the exposure of all active ingredients upon 
the labels. And these names must be the generic terms 
of the ingredients and not any trade mark names which 
might be given to these ingredients by supply houses. 

A new set of conditions will evidently surround the 
classification of these products under the new law since 
the FDA did not pay any attention to sun tan lotions 
under the old law. Not being interested in cosmetics 
under the old law, the FDA officials probably did not 
realize how they could apply their fine minds to these 
products. But now that they must investigate cos- 
metics, they are probably finding all sorts of things out 
about these products and will plague the cosmetic man- 
ufacturers henceforth. 


We do not see how the FDA can classify strictly 
make-up preparations as drugs. Therefore, face pow- 
ders, body powders, lipsticks, rouges, nail polishes, 
mascara, eye shadow, perfumes, toilet waters, Eau de 

(Continued on page 165) 
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OLLOIDAL 


— from the question of the value and efficacy 
as well as methods of manufacture of colloidal 
preparations, there is much that colloidal chemistry has 
to offer the manufacturer. Colloidal chemistry, one of 
the newer acquisitions to the science of chemistry, and 
which is concerned with the “‘particular state of being 
of matter” rather than that of ‘‘constitution of matter” 
concerns itself largely with size of particles, electrical 
charges on the particle, origin of the electric charge on 
particles, etc., together with a study of many physico- 
chemical phenomena. 

One may be engaged in the manufacture of a certain 
product and be of the opinion that the procedures are 
of the best. Some years ago while on a tour of inspec- 
tion of a proprietary house wherein several different 
proprietaries were being manufactured, my attention 
was drawn to an individual who was filtering what ap- 
peared to be a tincture. I engaged the individual in 
conversation and ascertained the fact that it was an 
alkaloidal tincture that was being filtered. This par- 
ticular individual was exhibiting considerable pride in 
the clear and sparkling filtrate. 

The filtration process in question involved not only 
a large filter paper but likewise a large filter paper 
filled with charcoal. The institution in question did not 
maintain a control or analytical laboratory. If such 
had been the case, the faulty procedure engaged in by 
this individual would have been brought to a prompt 
cessation. Let us analyze the situation. 


Membranes in Relation to Electrical Charges 


Colloidal chemistry has shown us that vegetable 
membranes in the presence of moisture are negatively 
charged and that animal membranes carry a positive 
electric charge. Some years ago while engaged in 
electro-dialysis studies on alkaloids I soon became 
appraised of this fact. In order to prove my hypothesis 
that alkaloids would migrate under the influence of the 
direct electric current, I had a three-chamber wooden 
box constructed. The water-tight box was then cut 
into three sections and so constructed that by inserting 
membranes between the first and second section as well 
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as between the second and third section, I had a box of 
three compartments. The first experiments were con- 
ducted on quinine sulphate, acidulated with sulphuric 
acid. This mixture was placed in the middle compart- 
ment. Distilled water was placed in the two end com- 
partments as were the electrodes. In my early ex- 
periments I employed a membrane of cotton fabric. 

After the electrodes had been placed in the two end 
compartments and the electric current turned on, it 
was noted that the alkaloid would pile up against one 
of the membranes, on the side toward the cathode com- 
partment, within the middle chamber. Tests for the 
presence of alkaloids of the water in the cathode com- 
partment by means of Mayer’s Reagent proved to be 
negative. 

The electro-dialysis box was then reset, and instead 
of employing a fabric of vegetable origin, a woolen 
fabric of very fine mesh was employed. Within a few 
seconds after the current was again turned on, tests of 
the liquid in the cathode compartment gave positive 
tests for the presence of alkaloids with Mayer’s reagent 
and in a few minutes the chamber became filled with 
a white flocculent precipitate. 

As previously mentioned, membranes of vegetable 
origin are negatively charged. It is a well-known fact 
that alkaloids carry a positive electric charge. Our 
high school physics taught us that like repel and that 
unlike attract. In the case wherein the cotton mem- 
brane was employed we had a case of the positively 
charged alkaloid coming in contact with a negatively 
charged membrane, with adsorption taking place. 
There is a vast difference between adsorption and ab- 
sorption. Absorption is a phenomenon concerned with 
“soaking up” like a sponge through the medium of 
capillary attraction. Adsorption on the other hand, is 
concerned with a neutralization of electrical charges. 

When the woolen membrane, or that of animal origin 
carrying a positive charge was employed, the electric 
current was sufficient to overcome the repellent action 
of two like charges, with the result that the alkaloid 
migrated through the positively charged membrane 
toward the cathode. 
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Now let us see what happened in the case of the in- 
dividual filtering an alkaloidal tincture through filter 
paper and charcoal in light of the above-mentioned 
facts. Filter paper, being of vegetable origin is likewise 
negatively charged in the presence of moisture. Char- 
coal, like that of filter paper is also negatively charged, 
especially the modern activated charcoal. When the 
alkaloidal tincture came in contact with the charcoal 
as well as in contact with the filter paper, adsorption 
again took place and it is questionable as to the amount 
of alkaloidal material present in the filtrate in this par- 
ticular case. It would depend upon the activity of the 
charcoal in relation to its adsorptive power. 

A few weeks ago I had the students in the colloidal 
chemistry class make an acidulated solution of quinine 
sulfate and test a portion of this solution with Mayer’s 
reagent. As was to be expected, a heavy precipitation 
took place in connection with this particular alkaloidal 
precipitant. I next had them pass a portion of the 
original solution through some activated charcoal con- 
tained within a filter paper and then to test the filtrate 
for the presence of alkaloids by means of Mayer’s 
reagent. Much to their surprise, the filtrate gave a 
negative test for the presence of alkaloids. 

Therefore, it will be seen that manufacturers of 
pharmaceutical products should give serious considera- 
tion to type of membrane as well as other materials 
employed for clarification and filtration. This is espe- 
cially true in the case of those concerned with the 
manufacture of ophthalmic preparations containing 
but a small amount of alkaloidal material. It would be 
a very easy matter indeed to remove practically all or 
nearly all of the alkaloidal material present in such 
solutions, if one did not take into consideration the 
question of electrical charges present on membranes. 


Concerning Dialysis in General 
While reading a scientific article some years ago 
wherein dialysis played an important role as to the end 
result, no mention was made in the article concerning 
the type of membrane employed in conducting the 
dialyses. I wrote the author asking whether the mem- 
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branes were of vegetable or animal origin and con- 
tinued by pointing out that erroneous results may be 
forthcoming if proper attention is not given to the 
selection of membranes. No reply has ever been re- 
ceived, the intimation being, as based on actual facts 
of the case as set forth in my letter, that the results this 
individual secured were erroneous. 

I feel quite safe in making the statement that much 
of the literature as published in the past of a scientific 
nature, wherein processes involved dialysis is faulty. 
If, in the case of electro-dialysis, where one has the 
direct electric current to assist in the dialysis, and 
where the positively charged alkaloid piled up against 
the negatively charged membrane as in the case of 
quinine and a cotton membrane, what results can one 
hope to achieve in the process involving simple dialysis, 
lacking the pulling power of the electric current in 
causing the ions to migrate? 


Some Colloidal Chemical Aspects of Ointments 


Dermatological preparations for the most part have 
been developed through rule of thumb procedure. What 
information have we at our command relative to the 
active medicament in relation to the ointment base and 
in turn this mixture in relation to the dermatological 
problem as such? It is a known fact that when phenol 
is incorporated into petrolatum that an antiseptic oint- 
ment is not forthcoming, rather nothing but a mild 
dermal irritant. In this particular case, the petrolatum 
locks up the phenol in such a manner that it cannot be 
released to the cells of the body of the affected area, to 
which it is applied. 

This being true, is it not reasonable to suppose that 
in numerous instances the active medicament is locked 
up by chemical and physico-chemical means in such a 
manner that the active medicaments are not made avail- 
able to the dermatological problem? For the most part, 
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the pharmacist is concerned with the pharmaceutical 
elegance of the preparation and has not taken into con- 
sideration these other important factors. 

Extensive research should be undertaken to de- 
termine some of the facts, as to the “‘locking up”’ power 
of various ointment bases. That is, however, not the 
end of the problem. Colloidal chemistry has vividly 
portrayed to us the results from varying particle sizes, 
when the particles in question are brought down from 
mass as such to the colloidal realm. Let it be borne in 
mind at this point that the colloidal chemist is con- 
cerned with particle sizes ranging from 0.1 micron (one 
ten-thousandth of a millimeter) as the upper range of 
size, down to one-millionth of a millimeter. In order 
to arrive at an appreciation of increase of surface area 
of a particle when subdivided to colloidal chemical pro- 
portions we will begin with a particle of mass repre- 
senting one cubic centimeter of material. Such a 
particle would have a length of edge equal to 10 mm. 
and would have a total surface area of 6 sq. cm. When 
subdivided to 10°’ number of particles with a length of 
edge of 0.01 mu. and a total surface of 6 x 10° sq. cm. 
In other units of measurement this would mean a surface 
area of 717,600 sq. yds. or 148.2 acres. 

Thus it will be readily noted that particles within the 
colloidal range of particle size have tremendous surface 
areas and by so having many physico-chemical phe- 
nomena may be readily expected. 

With this tremendous increase in surface area, it is 
apparent there will result an increase in therapeutic 
effect and a greater uniformity and smoothness of the 
ointment, when ingredients of colloidal dimensions are 
added to ointment bases compared to particles within 
the realm of mass (larger than 0.1 micron). 

The antiquated test employed by many pharmacists 
to note the smoothness of the ointment in question, 
by rubbing some of the finished ointment over the back 
of the hand, should be relegated to the ancient archives 
and never revived, for such a test is indeed very faulty. 
What may appear to be smooth on the back of the hand 
will at times prove to be very irritating from a mechani- 
cal point of view when applied to inflamed areas of the 
body, as in the case of piles and hemorrhoids. This is 
especially true of ointments containing powdered nut- 
gall. Such particles when examined closely will be 
found to consist of sharp pointed and horny fragments, 
which are capable of producing mechanical injury, thus 
adding to the distress of the patient. 

Colloidal chemistry has made available ways and 
means of reducing particles of insoluble matter to size 
ranges within the colloidal realm and ointments into 
which such size particles have been incorporated, will 
possess greater therapeutic effect as well as freedom 
from mechanical irritancy. 

The next problem that arises in relation to ointments 
is the question of absorption through the skin. As yet 
we have but very little information at our command 
concerning the absorption qualities of our various oint- 
ment bases. It is said that goose grease is readily 
absorbed. Is this true? Here again there should result 
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a series of extensive researches. Such a problem will in 
turn prove to be quite a difficult one, for one cannot 
depend entirely upon experiments as conducted upon 
animals. This then means an involvement of the human 
being as the guinea pig, which many are hesitant to 
employ, until animal experimentation has proven that 
the results will not prove harmful to the patient. 

It is to be regretted that manufacturers of cosmetics 
as well as manufacturers of dermatological prepara- 
tions have not seen fit as yet to establish an institute 
devoted to problems of this kind, said institute to be 
conducted on the basis of pure research and not parti- 
san to any manufacturer. 


Concerning Percolation 

It is a well-established fact that once man _ has 
reached a certain state of perfection in his procedures, 
that in many cases further advancements are checked, 
due to the fact that man is of the opinion that the best 
method or the best product has been devised. In this 
connection I frequently think in terms of percolation. 
To what an extent does the percolate as obtained repre- 
sent the activity of the plant itself. Plants as we know 
are comprised of myriads of microscopic organic chemi- 
cal laboratories in which a varied lot of organic chemi- 
cal reactions daily take place in the life of the plant. 

Drug plant extraction for the most part is conducted 
along tradition and prejudice-built lines. In the first 
place we collect the fresh drug and subject it to a dry- 
ing process in one way or another. Plant chemists are 
aware of the fact that many drugs such as digitalis 
contain glucosides as well as enzymes, and that the 
enzymes present are capable of decomposing the glu- 
cosides present, resulting in glucose or other sugars, 
acids, aldehydes, etc. I once witnessed the drying of a 
large crop of digitalis leaves by merely spreading them 
on a concrete floor of an old building, a drying process 
that required weeks of time. During that time, with the 
amount of moisture present and the heat of the room 
as an added feature, the enzymes had ample oppor- 
tunity to bring about a decomposition of the glucosides 
present in these digitalis leaves. 

Our next procedure is to reduce the drug to various 
degrees of fineness. After that follows maceration and 
percolation with one or more solvents such as water, 
alcohol, acetic acid, chloroform and other solvents. 
We are only too prone to look upon such solvents as 
simply exerting a solvent action. On the other hand, 
we should look upon them as chemical reagents in most 
cases, capable of bringing about chemical changes with- 
in these microscopical organic chemical laboratories. 

What of the question of stereisoerism during these 
various procedures. It is a generally recognized fact 
that although belladonna does not contain atropine, 
the fact remains that we obtain atropine from bella- 
donna. It is thought that the plant contains hyoscy- 
amine, either d- or 1-hyoscyamine which in the course 
of extraction is converted to the racemic form or that 
of atropine. Many examples of stereoisomerism are to 
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be found in nature, and it is quite certain that our 
present day procedures involving percolation with one 
or more solvents results in many changes in the original 
composition. 

Why then stop at percolation? Why is it necessary 
in the first place to dry the drug at all? The drying of a 
drug involves much more than a mere driving off of 


of water, for it involves many chemical and colloidal 
chemical changes. Is it not possible to conceive and de- 
velop one or more methods to eliminate drying of drugs 
and subsequent percolation. Is it not possible for some 
active mind to conceive of a method beginning with 
the fresh drug recently gathered, and in a few minutes 
to have at his command for chemical and pharma- 
cological studies, the dried active ingredients of the 
drug plant, without the intervention of solvents? 
Most of our knowledge concerning medicinal plants 
has been gained from empiricism as well as the results 
obtained upon the questionable-dried material and in 
certain cases unauthentic material from a_ botanical 
point of view. Our entire vegetable Materia Medica, in 
light of modern colloidal chemistry needs a thorough 


revision from start to finish. 





Cosmetic or Drug? 
(Continued from page 161) 


Cologne, and such products will probably continue as 
cosmetics without any difficulty. 

We should imagine that the FDA might attempt to 
classify as drugs anything with the word tonic in the 
name. Therefore, hair tonic manufacturers should be 
careful, and they should be certain that they make no 
remedial claims unless they are willing to be classified 
as drugs. Any hair preparation that eliminates dan- 
druff (which is a disease), or which stimulates the scalp, 
or which does other curative things to the hair, is very 
apt to be classified as a drug by the FDA. Skin tonics 
likewise are apt to come within the definition of drug 
if the FDA keeps going in the direction indicated by 
the latest classification of sun tan lotions. 

As drug manufacturers well know from past ex- 
periences, when FDA officials get set upon an idea of 
this sort, it is most difficult to reason with them. They 
will enforce their ideas and start actions against those 
who disregard these rulings. Therefore, the final result 
is generally a court fight. Cosmetic manufacturers will 
probably have to make up their minds to fight before 
very long, since the indications are that the FDA is 
going to go entirely too far. 

The unkindest cut of all in this situation is that sun 
tan lotions and other cosmetics apt to be classified as 
drugs by the FDA, are classified as cosmetics by the 
Treasury Department and a cosmetic tax of ten per 
cent has been paid on these items for some five years. 
Some products sought to escape this tax in the past by 
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putting on the label all the remedial claims that the 
FDA would allow. Now it is a question whether these 
people can escape the tax through this new opinion of 
the FDA. It is quite likely that the Treasury Depart- 
ment will still maintain that sun tan lotions and other 
cosmetics which the FDA might classify as drugs, are 
still cosmetics so far as they are concerned. Here is a 
nice case for legal talent to engage in. 

How depilatories, deodorants, and other products 
generally considered as cosmetics will be classified by 
the FDA, we cannot tell. The only thing of which we 
are certain is that if the FDA finds any excuse for 
classifying these products as drugs, they will be class- 
ified as drugs with all the additional requirements. 

It is quite possible that even absence of remedial 
claims might classify a product as a drug if other prod- 
ucts of the same kind are classified as drugs and do make 
remedial claims. After all, once the FDA defines a cer- 
tain type of product as a drug or cosmetic, the classifi- 
cation cannot be changed by a mere elimination of the 
claims for the product. For this reason manufacturers 
will have to be careful about the claims made for various 
cosmetics, such as creams of various types. Perhaps 
the correction of a dry skin condition, or of an oily skin 
condition, or the elimination of blackheads might be 
construed by the FDA officials as remedial claims and 
cause the product to be classified as a drug rather than 
as a cosmetic. 

This situation is an example of what cosmetic manu- 
facturers can expect in the future. The FDA officials 
never seem to leave well enough alone so far as the man- 
ufacturers are concerned. They are constantly thinking 
up new methods of restricting the industries which they 
are to regulate. And as public knowledge of cosmetics 
grows, so too will the knowledge of the enforcement 
officials grow. Also the enforcement officials have a 
way of keeping in step or ahead of the increase in public 
knowledge and of causing manufacturers to make 
changes. Cosmetic manufacturers were generally of the 
belief that the law would not affect them greatly. How- 
ever, they are now finding out why the drug manu- 
facturers were so reluctant to approve the new law in 
many of its revisions and why the drug manufacturers 
fought so hard to keep the bill from passing in some of 
its forms. While the drug manufacturers were fighting 
so hard for changes, the cosmetic manufacturers were, 
in general, giving the bill their blessing and urging its 
speedy passage in the hope that it would be enacted be- 
fore many state laws came along to upset them. 

The FDA officials have never known where to stop in 
enforcing the old Food and Drugs Act, and there are no 
indications that they will know where to stop in enfore- 
ing the present act. Fights against court actions are 
really the only language they understand in a great 
many of these disputes. Sometimes enough manufac- 
turers are able to convince the officials of their errors, 
but such is not often the case. 
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COSMETICS IN SYNDICATE 


()= of the most interesting of the present-day 
phenomena associated with the marketing of the 
products of this industry is the way the chain drug 
stores and the syndicate stores are imperceptibly becom- 
ing almost the same type of outlet. Time was when the 
syndicate stores or limited variety chains, as they are 
more officially termed, were pretty much restricted to 
the five and ten cent sizes so far as drugs and cosmetics 
were concerned. By the same token, it used to be that 
the chain drug stores were pretty much what the name 
indicated, retail outlets for drugs, cosmetics, and closely 
associated merchandise. 

It must be confessed that the syndicate stores have 
more nearly kept their character with the passing 
years. The important thing from this industry’s view- 
point is the increasing value of cosmetic sales going over 
the syndicate store counter coupled with a very pro- 
nounced tendency to sell larger and larger sizes through 
these outlets. 

The chain drug stores, however, are taking on more 
and more the character and appearance of the limited 
variety chain or syndicate stores. It is now possible to 
buy almost anything from brassieres to broomsticks in 
the chain drug stores and the tendency in drugs and 
cosmetics, appears to be to display and sell the ten-cent 
sizes in the same manner as the syndicate stores. 

That chain drug stores look with envious eyes at the 
syndicate store cosmetic business is not to be wondered 
at. Some forty years ago the syndicate stores were do- 
ing no cosmetic business at all. Today their share of the 
retail business in cosmetics amounts to some 35 per cent. 
of the total dollar volume business, or well over $100,- 
000,000 worth, which is quite a stack of dimes when 
translated into 10-cent unit sales. 

Contrary to most impressions, the cosmetic business 
in the syndicate stores started out with some national 
advertisers’ names as well as with unadvertised mer- 
chandise. The first products were chiefly toilet soap, 
face powder, toilet water and perfume. The trend, 
however, was for more and more national advertisers 
to sell through the syndicate stores. It was slow at 


first but became almost a steady procession during the 


twenties so that by 1925 about 55 per cent. of the syn- 
dicate stores’ sales of cosmetics was in nationally adver- 
tised merchandise. Today about 70 per cent. is in that 
category. 

There are about ten chains which are important in 
syndicate store cosmetic merchandising. These ten do 
a business of about $850 million dollars a year, which 
means that the cosmetic business represents the quite 
respectable total of some 12 per cent. of the total busi- 
ness done by these chains. 

The study of cosmetic markets by income groups 
which appeared in our December 1938 issue probably 
reveals from a statistical point of view the basic reason 
for the success of the syndicate stores as cosmetic out- 
lets. The largest dollar volume spent by any income 
group on personal care is spent by the families with an 
income of $1,000 to $2,000 annually. This group, which 
is also the largest income group numerically in the 
country, spends $134,000,500 a year for personal care. 
It would appear obvious, from the size of their incomes, 
that these families would purchase their cosmetic 
necessities in outlets with the low unit prices generally 
characteristic of the syndicate stores. Families in the 
$2,000 to $3,000 income class, who spend $91,500,000 a 
year for personal care probably also do a large part of 
their cosmetic shopping in the syndicate stores, while 
the lowest income group, the under $1,000 families, 
probably also fill their necessarily limited cosmetic pur- 
chases, which amount to some $39,300,000 a year, in 
syndicate stores. 

In addition to the fact that these large potential 
markets exist in the income groups most likely to pur- 
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chase their cosmetics in syndicate stores, these outlets 
furnish other advantages from the manufacturers point 
of view. The fact that there is no substitution and no 
switching makes the syndicate stores’ counters an ideal 
place for testing the power of national advertising on 
one hand and the appearance of the merchandise itself, 


business, some 30 per cent., done in non-advertised cos- 
metics and, in this case it is the package or the mer- 
chandise itself which competes for attention. In some 
cases, of course, there has been and continues to be open 
demonstration in the syndicate stores but this is not 
prevalent or consistent enough to be a very important 
factor. But basically, the syndicate stores’ success 
rests upon the truism that most of the money which is 
spent upon consumers’ goods—cosmetic included—is 
spent by people whose incomes are so small that low 
unit price cosmetics are the only cosmetics they can buy 
and still eat. It is undoubtedly this fact, coupled with 
the consistent successes of the syndicate stores which is 
bringing more and more of the drug chains to make 


friendly gestures towards the ten-cent sizes. 








on the other hand. For there is still a large volume of 
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SUMMER PREPARATIONS 


By JOSEPH KALISH 


W: ARE inspired to write about summer and its 
cosmetic applications on this typical New York 
winter day. It snowed this morning; it rains now; 
there is no reason to believe that the sun will ever shine 
again. But—unless you have picked the screen and the 
proper formula for your sun tan product on the basis of 
its previous performance, this is not too early to start 
making tests on the light-filtering effectiveness and 
general suitability of your preparation. 

There is unfortunately little that can be added to 
the stories published in the February 1936 and Jan- 
uary 1938 issues of this magazine. We discussed there 
the possible explanation of pigment formation in skin 
and the specific wave-lengths of light responsible for 
erythema and pigmentation. From available data, the 
conclusion is that the spectral region between 2900 
and 3200 Angstrom units is responsible for burning, 
while light extending as far up as 3600 Angstrom units 
may cause tanning. In the ideal case, then, the screen 
should eliminate all the burning rays and transmit 
fully the tanning rays. Just as satisfactory an effect is 
obtained, however, if most, but not all of the burning 
rays are eliminated, since a slight burn causes no 
trouble and is more likely to result in satisfactory 
pigmentation. 

Virtually all of the screens now in use are available 
as proprietary products of undivulged composition. 
Since their effectiveness and non-toxicity have been 
fully tested, as shown by the manufacturers’ literature, 
there is no reason why they may not be used with full 
confidence. We therefore tabulate below the available 


screens, as reported to us. 


Recommended 

Screen concentration Supplier 

Sunburn Preventive 3 — 7%  Givaudan-Delawanna, Inc. 
(No. 2 and No. 52) 

La SCO epee 6% P. R. Dreyer, Inc. 

SS ere 1 —5% £2Van Dyk & Co. 
(A,B,BXN,C,E,WS) 

Solprotex 1...........5 — 8%  Firmenich & Co., Inc. 
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Recommended 


Screen concentration Supplier 

EO stains ehotiant aoe 2 — 3°% Heyden Chemical Corp. 
POOL <a te noes se 5 10°, Compagnie Parento, Inc. 
TACT RTT) LAS Renee Se ee 3% Kessler Chemical Corp. 


Menthy] salicylate, to the extent of 8-10 per cent. is 
also used as a screening compound. 

Oil solutions, in which the screening compound is 
dissolved in mineral oil or a mixture of mineral and 
vegetable oils, have only the virtue of ease of manufac- 
ture. The screen is mixed with oil, color, and perfume, 
and the mixture bottled. The oily solution is definitely 
less pleasant to use than true cosmetic emulsions, 
although it does resist the action of water better. 
Creams of the vanishing type should be soft for easy 
spreading and packed in tubes to be readily portable. 
These creams, as well as liquid emulsions, are pleasant 
and easy to apply and are invisible on the skin, but 
they do wash off readily. This is hardly a serious dis- 
qualification, since the emulsion can be applied again 
after a swim. 

Liquid creams are to be preferred because they can 
be more readily applied even than soft creams. They 
should be moderately thick, however, in order to pre- 
vent running when they are poured into the palm of 
the hand for application to the body, and this necessi- 
tates a fairly wide-mouthed bottle as a container. 

We have seen sun tan preparations in paste form, in 
which the base was petrolatum. Since they are un- 
necessarily difficult to apply and are very greasy, 
cream bases are to be preferred. 

Vanishing cream bases for sun preparations are made 
along standard lines and we give the following sug- 
gested formulas. 


Rtieemicmneath a 305s oa eo nse acegtecre uae 15.0 ae 
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In the first formula, melt the stearic acid 
and cetyl alcohol, dissolve the potassium 
hydroxide in water, heat to the same temper- 
ature and mix thoroughly. Dissolve the 
screen in the glycol ether and emulsify in 
the cream base. Stand overnight and stir 
again. The glyceryl monostearate cream is 
simply made by heating all the ingredients 
together to boiling and stirring until cold. 
Carefully selected perfume (non-irritating) 
is stirred into the creams when they are 
cold. 

Hand lotion formulas are good carriers for 
sun screens, since they pour well, are not 
sticky, and quickly rub into the skin. 
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The quince seed mucilage is made separately from 
part of the water. Melt the stearic acid, glyceryl mono- 
stearate, preservative, mineral oil, and sun screen to- 
gether. Heat the glycerin, water, and alkali to the 
same temperature, mix the two solutions thoroughly, 
and add the quince seed mucilage (in the formula calling 
for it). The mixture should be thoroughly emulsified 
and stirred until cold. Avoid, as much as possible, the 
incorporation of air into the mixture. 

A product for which there is probably only a limited 
commercial market, but which has proven a great boon 
to some of our allergic friends, is a protective lipstick. 
A certain number of persons seem to get badly burned 
lips when they are exposed to the sun. A lipstick con- 
taining an excess of a good screen has proven most 
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effective and, being without color, is used by men with- 
out hesitation. Merely melt together 30 parts of bees- 
wax, 60 parts of castor oil and 10 parts of the screen, 
pour into moulds and put into lipstick cases. 

For the inevitable sunburn that follows the cus- 
tomarily unintelligent use of a good sun tan product, 
only an anesthetic cream should be sold. Healing prod- 
ucts are needless, since the ordinary painful sunburn 
heals without assistance and the severe and infected 
cases should be under doctor’s care. Here again, the 
best media are either soft vanishing creams or liquid 
emulsion because they are easy to apply and not greasy. 
Moreover, evaporation of water creates a grateful cool- 
ing sensation. Active ingredients may be ethyl or 
propyl aminobenzoates, chlorobutanol, benzyl or salicyl 
alcohols. 

We should like very much to discuss insect repellents 
in connection with summer and beach preparations, but 
unfortunately we know of no effective materials for 
this purpose. Citronella and similar oils and aromatics 
may be effective, but their penetrating odor reduces 
their appeal. Diethyl phthalate is odorless and said to 
be extremely effective, but its use is covered by a 


patent. 
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The Endocrine Compounds 
(Continued from page 160) 


example, the uterine musculature in the pregnant cat 
is caused to contract by Epinephrine, but in the non- 
pregnant cat it induces relaxation. Plain muscle of the 
bronchioles exhibits relaxation under the influence of 
Epinephrine, and, since these muscles probably receive 
their nerve supply through the bulbar autonomics, their 
reaction to Epinephrine indicates that the generaliza- 
tion stated in regard to sympathetic autonomics must 
not be accepted to mean that Epinephrine acts only on 
the musculature innervated by the sympathetics, but 
rather that the muscle so innervated shows a special 
response to its action. Even skeletal muscles are some- 
what affected by injections of Epinephrine according to 
Howell and others. In addition to its influence on 
muscular or neuromuscular mechanisms, Epinephrine 
affects body metabolism, especially as regards the car- 
bohydrates. When injected in over-therapeutic doses, 
it causes an output of sugar in the urine which may last 
for several days. Evidently Epinephrine possesses the 
property of interfering in some way with the sugar- 
regulating mechanism of the body. Attending the 
glycosuira, there is a hyperglycemia, i.e., an increase in 
the sugar content of the blood. The usual explanation 
for this action of Epinephrine is that it stimulates the 
process of glycogenolysis, that is, the process by which 
the stored glycogen of the liver is converted to sugar 
and passed on to the blood. 

While Epinephrine can be shown to produce very 
definite effects when injected, it does not automatically 
follow that these results are physiological in nature and 
not merely pharmacological. Stewart was convinced 
that a measurable and fairly constant amount of 
Epinephrine is constantly being discharged into the 
circulating blood under the control of the nervous sys- 
tem, suggesting that it has a definite function, but he 
believed that Epinephrine is not indispensable for life or 
health. 
Epinephrine action, stressing the subjection of the 


Cannon presented his ““emergency theory” of 
adrenal medulla to central nervous influences through 
the splanchnics; emotional excitement, asphyxia, pain, 
and similar phenomena causing nervous discharges 
through the sympathetic nervous system, stimulated 
the adrenal glands so that there was a prompt dis- 
Recent 


work tends to harmonize the views of Stewart and 


charge of Epinephrine into the circulation. 


Cannon. 

Hypofunction and hyperfunction of the adrenal 
medulla are theoretically possible, but as yet there is 
little sound evidence of disease entities in which the 
symptoms are attributable to abnormal conditions of 
the medulla. 

The adrenal cortex will be discussed in the next 
article of this series. 
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DRUG STORE OF THE FUTURE 


eve drug store of the future—streamlined, highly 
departmentalized, and orderly in its display of mer- 
chandise—is just off the drawing boards of designers for 
the Hall of Pharmacy at the New York World’s Fair. 
A designer’s conception of a_television-telephone 
booth, animated displays, a gay and colorful Parade of 
Products in the show window, and elimination of 
crowded counters are features of this store which will 
occupy 3,000 square feet of space and which will be an 
operating unit for the sale of drug store products. 
Plans for the drug store of tomorrow resulted from a 
survey made by Hall of Pharmacy workers in fifty drug 
stores of the metropolitan area and from a question- 
naire circulated among several hundred drug store 








Designer’s conception of the Drug Store of the Future. Highly de- 
partmentalized with an absence of confusion, this store, which is 
under construction in the Hall of Pharmacy at the New York 
World’s Fair, features, as keyed above: A—Animated window ex- 
hibit showing Parade of Products; B—Prescription department; C— 
Television-telephone booth; D—Moving advertising panel in which 
the story of products will be dramatized; E—Indirect lighting; F— 
Advertising display under glass in floor; G—Set-back show cases 
giving equal prominence} to all products; H—Automatic vending 
machine outside the store for night emergency purchases. 


customers. This study indicated that the average 
customer looks forward to less confusion in the drug 
store of the future, and that many customers would 
welcome an opportunity for self service in the purchase 
of certain products. 

One of the features of the store to be erected in the 
Hall of Pharmacy is a vending machine outside the drug 
store, making possible the emergency purchase of many 
products when the store is closed. 

Absent from the World’s Fair conception of the drug 
store of tomorrow will be the crowded show window of 
today. In its stead a dramatized, educational adver- 
tising display called the Parade of Products will give a 
large number of products equal prominence. In con- 
stant motion, small figures will carry or make use of the 
goods for sale within the drug store. With an element 
of humor and a definite appeal for children, this 
animated display is the answer merchandising and ad- 

(Continued on page 177) 
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LAXATIVES 


By MILTON 


C HAS been said that con- 
stipation is a symptom 
of civilization and it has 
been pointed out that ap- 
proximately 90% of the 
people in this country suffer 
from this condition at one 
time or another. The prev- 
alence of this ailment is 
responsible for the wide, often indiscriminate, con- 
sumption of cathartics, particularly the milder types 
the laxatives. Everyone is more or less familiar with 
the symptoms of constipation—lack of endurance, no 
desire for work or play, ready irritability, headache, 
vertigo, loss of appetite, flatulence, nausea, mental de- 
pression and inability to sleep well. The physical 
symptoms often noted include coated tongue, fetid 
breath, skin eruptions, brittle hair and nails and mal- 
nutrition. Constipation is classified into two distinct 
groups; the organic and the functional. The first 
usually requires surgical intervention combined with 
proper medical treatment. The second, and by far the 
most common condition, is usually due to disregard for 
proper bowel hygiene, lack of exercise and low residue 
diet with such low fecal bulk as not to sufficiently stim- 
ulate perestalsis. This form of constipation requires not 
only the institution of corrective habits, but also the 
judicious administration of drugs which will relieve the 
clogged-up condition and prevent the further resorption 
of from the accumulated waste 
materials. 








toxic substances 

The drugs employed to relieve the bowel-congested 
condition are called cathartics. The ideal cathartic is 
devoid of any effects whatever, except in the intestine, 
it passes through the stomach without materially up- 
selling this organ and is not absorbed, or if absorbed, 
has no significant action after absorption." While none 
of the modern cathartics can be said to completely meet 
these conditions, many of these agents do approximate 
this ideal quite closely. According to Bethea,” ‘In 
selecting a purgative agent, for the immediate need of 
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the patient, it is desirable to choose one that will pro- 
duce the desired result with the least possible discom- 
fort or danger and will have the minimum of undesir- 
able side effects (such as continued purgation). It 
should also be an agent that may be taken with con- 
venience and retained with certainty.” 

There are various methods of classifying the cathar- 
tics. Thus, according to one system,’ they are listed as 
vegetable, saline, mercurial or miscellaneous purga- 
tives. By other classifications, cathartics are divided 
into groups according to their mode of action or their 
active principles. Or the cathartics can be divided ac- 
cording to the part of the intestine affected or the time 
necessary to produce the purgative effects. The sim- 
plest classification, however, which can be made to in- 
clude all of the above, is the one given by Blumgarten.* 
Since cathartics may cause mild, moderate or severe 
action, they may be divided into three groups: laxa- 
tives, purgatives and drastics. The disadvantage of 
this grouping lies in the fact that no definite line of 
demarcation can be drawn, since the effects produced 
depends largely upon the dosage employed. In normal 
doses however, the following groupings are usual. 
Among the laxatives there is listed, mineral oil, agar, 
psyllium, sulfur, olive oil, bassorin paste, oxgall, cas- 
cara sagrada, phenolphthalein and similar substances. 
In this class many authorities also include castor oil, 
senna leaves, milk of magnesia, licorice and glycerine. 
Some foods, particularly cereals, fruits and vegetables, 
which are classed as bulk foods, act as laxatives. Large 
quantities of water also act in this way. Acidophilus 
milk has also been used to treat constipation and has 
proven particularly valuable for alleviating this condi- 
tion in children.” Large doses of certain of the laxa- 
tives may act as purgatives, the chief members of the 
purgative group, however, include the mercurials, saline 
cathartics and several vegetable drugs. Among the 
mercurials are mercurous chloride (Calomel), mass of 
mercury (Blue Mass.) and mercury with chalk (Gray 
Powder). The most widely used of the saline purgatives 
is, of course, magnesium sulfate (Epsom salt). Also in 


171 





this group are the cathartic salts: sodium sulfate 
(Glauber’s salt), sodium phosphate, potassium bi- 
tartrate (Cream of Tartar), potassium and sodium 
tartrate (Rochelle salt), magnesium oxide, Carlsbad 
salt and others. The effervescent saline preparations, 
which many consider easier and more pleasant to take, 
include Seidletz powder and magnesium citrate. Pur- 
gative combinations which effervesce when dissolved in 
water are made by combining magnesium sulfate, 
sodium phosphate or lithium citrate with sodium bicar- 
bonate and citric or tartaric acid. The vegetable 
purgatives; rhubarb, aloe and podophyllum still enjoy 
a certain small degree of usefulness. 

The drastic purgatives are almost entirely of vege- 
table origin. Most of these are practically unknown to 
the modern lay public, which is just as well, since in 
large doses, most of the drastics are violent poisons 
which may induce death. Among these cathartics are 
listed croton oil, jalap, elaterin, colocynth, gamboge 
and scammony. Even in medical practice, the use of 
these drastics has been largely abandoned. 

With the exception of magnesium sulfate, the most 
popular and most generally used cathartics are those 
classed as laxatives. These are the mildest of the 
bowel-evacuating agents; they induce only a few move- 
ments of the bowel and are not accompanied by pain 
or violent action. The laxatives can be subdivided on 
the basis of their activating agent or mechanism. In 
the first group will be found those laxatives such as 
cascara sagrada, which exert their action through a 
chemical agent. The second group comprises those 
drugs, illustrated by agar, which act by absorbing and 
holding water, thus preventing fluid absorption from 
the bowel. Mineral oil is a typical example of the third 
type of laxatives which act only mechanically by reason 
of their consistency or bulk. The fourth and last group 
includes the saline laxatives. 

Cascara sagrada is obtained from the bark of the 
California buckthorn. The world’s supply of this drug 
is obtained from a strip of country which is not over one 
hundred miles wide, on the Pacific coast. The active 
principle is an anthracene derivative, emodin. The 
pure substance is quite irritating, but the action is 
graded by its slow liberation and by the presence of 
colloidal extractives. Cascara sagrada as now obtained 
on the market is not only an effective laxative but al- 
most entirely free from discomfort and grip. Although 
cascara extract, obtained in the form of tablets, is some- 
times used, the fluid extract and more particularly the 
aromatic fluid-extract are more popular. The last is 
the only one of these preparations miscible with 
aqueous solutions and contains, in addition to cascara, 
licorice, magnesia, 25% of glyceriie and compound 
spirit of orange. Cascara acts on the large intestine 
within from eight to twelve hours, so that if given at 
night it will cause evacuation the next morning. It is 
considered one of the best laxatives and is a very 
popular remedy in habitual constipation, for which it is 
best given in small repeated doses. The dosage may be 
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gradually reduced as the condition of the bowel im- 
proves. When it is necessary to wean a patient away 
from the cathartic habit, cascara is highly recom- 
mended. 

Phenolphthalein, one of the most widely used of the 
modern laxative drugs, has for years been the especial 
target of scaremongers. While this drug is capable of 
inducing skin eruptions in susceptible individuals and 
sometimes does irritate the large intestine and kidney, 
most authorities agree that phenolphthalein act as a 
very good laxative, causing frequent movements with- 
out griping. Bethea” states that “‘Phenolphthalein, 
U.S.P., is increasing in favor with the profession, even 
as a prescription ingredient. It is extensively employed 
in many proprietary remedies. It is largely without 
toxic action and, though skin eruptions sometimes 
occur, it is a fairly safe and reliable laxative and is so 
easily administered, even to children, that its place in 
therapy has been easily established.” The pharma- 
cology of phenolphthalein has been under extensive 
study by Fantus and Dyniewicz. They have shown 
that medicinal doses of this agent do not produce 
albuminuria, a symptom of kidney irritation.® Later 
phenolphthalein studies by these workers have shown 
that the use of activated charcoal and castor oil may be 
used to overcome the effects of overdoses of this drug.’ 
Phenolphthalein increases peristalsis and prevents ab- 
sorption of fluids, thus inducing bowel movements. 
The drug also causes an increase in the flow of bile. 
Phenolphthalein acts chiefly on the duodenum, in eight 
to twleve hours and is best administered at night. 

Sulfur, the chief ingredient of the old-fashioned 
remedy—sulfur and molasses—causes very little dis- 
turbance of the bowel, but has the disadvantage of 
being so disagreeable to take. The sulfur itself is inert, 
and most of it escapes from the system unchanged. In 
the intestines however, some of the sulfur is changed to 
sulfides and sulfates. These cause irritation, especially 
in the large bowel, increase peristalsis and thus induce 
evacuation. In large quantities, sulfur and its subse- 
quent products may produce more severe symptoms 
and cause bloody evacuations. Sulfur is best ad- 
ministered in some sort of syrup. 

Oxgall or ox bile is seldom used in modern thera- 
peutics as a laxative. It is now chiefly used to increase 
the flow of bile and has proven beneficial when com- 
bined with other cathartics. Several proprietary prepa- 
rations are available, the action of which depends 
chiefly upon the effects of the bile salts, sodium tauro- 
chaulate and sodium glycocholate. 

Castor oil, despite its so unpleasant taste, still rates 
as one of the major laxatives. The modern highly 
refined oil is odorless and practically tasteless—and so 
perhaps the most objectionable features of this cathartic 
have been largely eliminated. Various methods, some 
of them rather ingenious, have been devised to cover 
the oily taste of castor oil. Everyone has his own 
favorite method, and they need not be enumerated 
here. Castor oil itself is bland and non-irritating and 
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produces no effects on the stomach. When it passes 
into the small intestine, castor oil is saponified by the 
pancreatic juice and ricinoleates are produced. These 
ricinoleates are irritant to the intestine and are respon- 
sible for the cathartic action. Castor oil acts on the 
small intestine, producing its effects within two to 
eight hours and is best given between meals. The oil is 
considered one of the best cathartics for temporary use 
because it has a soothing after effect which aids in 
checking further bowel movements. This very action 
however, contraindicates the use of castor oil in cases of 
chronic constipation since the condition may be further 
aggravated by this agent. 

Continuing with the laxatives which depend upon a 
chemical, irritant factor for their action, senna leaves 
appear next on the list. Senna, like cascara, depends 
upon the irritant antracene derivative, emodin, for its 
laxative action. Senna is a popular home remedy, par- 
ticularly among Europeans and is best given as a tea 
or similar infusion. Bethea points out that the excel- 
lent quality of this agent has been largely overlooked 
by the medical profession. Senna, however, has the dis- 
advantage of often inducing severe pains. This can be 
overcome by combination with other substances such as 
carminatives. Senna tea, a teaspoonful of the leaves 
to a cup of water, is often given to children. Senna 
acts on the large intestine and may be given between 
meals. 

The active principle of licorice root is the glucoside, 
glycyrrhizin and this substance is responsible for its 
mild carthartic action. On an empty stomach, licorice 
works in from three to six hours, more generally the 
effects are noted after about ten to fifteen hours. 
Licorice is best given at bedtime and is an especially 
valuable laxative for patients with hemorrhoids, since 
the fluid stools produced by it lessen the pain of defeca- 
tion. The value of licorice as a flavoring agent in laxa- 
tive preparations is also an important factor in its use. 

Glycerine, taken by mouth, sometimes acts as a 
cathartic, but its action is not dependable when ad- 
ministered this way. It is, however, used to replace 
laxatives, and in the form of glycerine suppositories, is 
much used in constipation instead of ordinary aperients. 
According to Edmunds and Gunn,' “When glycerine is 
injected into the rectum, it withdraws fluid from the 
mucous membrane and thus causes irritation, peristalsis 
and evacuation of the bowels; the stool is of almost 
ordinary consistency, and no pain or colic is felt sub- 
sequently nor does the remedy cause more than one 
evacuation.” 

Next on the list of laxatives are those which because 
of their bulk or mass induce bowel movements. Agar 
is generally conceded to be the most important of these 
remedies. Its mode of action is indicative of all of the 
members of this subgroup. Agar is obtained from 
various East Indian sea-weeds and consists chiefly of 
gelose, a carbohydrate which is both indigestible and 
unabsorbable. It withdraws fluid from the alimentary 
tract and forms large jelly-like masses. The swelling 
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of the agar distends the intestines, induces peristalsis by 
its pressure, with resultant bowel movements. All the 
members of this group of laxatives work after eight to 
twelve hours, chiefly on the large intestine, and are best 
administered at night. Agar is frequently combined 
with other cathartic agents such as cascara, phenol- 
phthalein or mineral oil. 

Psyllium seeds are small, tasteless, hard seeds which 
contain an indigestible mucilaginous principle capable 
of absorbing and holding large quantities of water. By 
virtue of these properties, psyllium seed has found a 
place among laxatives. According to the “New and 
Non-official Remedies’’,> the seed may be mixed with 
orange juice or prune juice and eaten without mastica- 
tion, or the dose may be mixed with a little hot water 
and the resulting gelatinous mass spread on bread or 
taken with other food. Grinding the seeds is not advo- 
cated, since the feeding of these ground-up seeds has 
caused untoward effects in test animals. One of the 
large pharmaceutical manufacturers has prepared a 
product composed of the water absorbent material 
obtained from these seeds. This is a decided advantage, 
since if the seeds do not swell up by fluid absorption, 
they may cause irritation of the intestinal mucous 
membrane and may cause colitis. 

Flaxseed and linseed are used for similar purposes, 
produce similar effects and are given in the same way 
as psyllium seed. 

Bassorin is a comparatively recent addition to the 
bulk laxatives group. It is a soft, plastic, vegetable 
substance obtained from tragacanth. Experimental 
studies have shown that the water-absorbing capacity 
of bassorin is higher than that of agar. It also has a 
higher absorptive capacity than psyllium. This drug 
has no irritant action upon the intestinal mucosa, which 
it serves to lubricate. When used as a laxative, it is ap- 
parently without any detrimental action upon the diges- 
tive processes. One proprietary laxative preparation 
consists of bassorin and powdered extract of cascara, 
thus combining a chemical with a bulk action. 

The third subdivision of the laxatives are those whose 
action is almost entirely mechanical. Mineral oil is the 
main representative of this group. Mineral oil, also 
known as liquid petrolatum or liquid paraffin, is mar- 
keted under a variety of trade names. Mineral oil has 
practically no odor or taste, is non-irritant, is not acted 
upon by the digestive ferments and is not absorbed. 
The oil acts mechanically, partly by increasing the bulk 
of the intestinal contents and in part by softening and 
lubricating these materials. The use of mineral oil is 
especially indicated in such conditions as hemorrhoids, 
anal fissure and those conditions in which some part of 
the lumen of the intestinal tract is reduced in caliber.” 
It has yet to be proven that mineral oil interferes with 


the digestion and absorption of food by coating the 
intestinal wall and food particles with oil. Some 
authorities are of the opinion, however, that liquid 
petrolatum does interfere with digestion and assimila- 
tion to a certain extent. Gregoire” has shown that the 
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efficiency of purified petroleum products in overcoming 
constipation is in proportion to their viscosity. With 
the most viscous oils, anal leakage (a disadvantage of 
mineral oil) is materially reduced. He further states 
that this leakage is nil when semi-solid homogenous 
products are used. The oil is best administered at bed- 
time or about one hour before meals. The bland taste 
may be masked with some flavoring substance such as 
peppermint or cinnamon water. 

Olive oil can also be considered a member of this 
mechanical group. When used in large quantities it is 
not absorbed and like mineral oil it increases the bulk 
of the intestinal contents by preventing the resorption 
of fluids and thereby increasing bowel action. Not only 
does olive oil act as a laxative, but it is also nutritious, 
tends to lessen gastric acidity, favors emptying of the 
gall bladder and stimulates the pancreatic output. 
When used as a laxative, it is preferable that the oil be 
taken in one dose at bedtime, though some prefer to 
take divided doses during the day. 

The saline cathartics are actually hypertonic solu- 
tions of salts which act partly by preventing absorption 
of water, partly by withdrawing water from the tissues 
and partly by direct action on the bowel wall. They 
belong properly to the purgative group. Milk of mag- 
nesia, however, because of its mild action and popular- 
ity if often included among the laxatives.’? Magnesia 
magma, as it is known to the initiated, is quite easy to 
take and is easy to give to children. Because of its 
alkalinity, milk of magnesia neutralizes excess stomach 
acidity without the liberation of carbon dioxide. The 
preparation, if administered too frequently, may cause 
a burning sensation in the rectal region. 

Almost all of the saline purgatives are widely used. 
The mercurials, however, particularly calomel, which 
were once so important in the field of therapy, are now 
falling into disuse as cathartics. The vegetable purga- 


so widely used as 


lives, rhubarb and aloe, are not 
formerly. Like cascara and senna, their action is due 
to the presence of an anthracene derivative. In the case 


of aloe, the principle is aloin, and rhubarb it is 
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emodin. It is not necessary to discuss the drastics any 
more than previously considered. 

In testing cathartics of all sorts for strength and for 
standardization, almost every laboratory animal has 
been used at one time or another. At the 1938 meeting 
of the American Pharmaceutical Association, S. Loewe 
recommended the use of monkeys for the standardiza- 
tion of laxatives, since this animal responds to these 
drugs in a manner most nearly approaching that of 
man. The extensive experimental work of Viehoever" 
on the evaluation of cathartics by means of the well- 
known guppy food, daphnia magna, well warrants at- 
tention, because it apparently offers a simple, short, in- 
expensive, direct bioassay method for studying laxa- 
tives and other drugs. This worker has employed these 
transparent crustaceans to study the action of many 
vegetable cathartics. Coworkers have made similar 
observations on the effects of white and yellow phenol- 
phthalein. 

There are no hard and fast rules concerning the ad- 
ministration of laxatives. In choosing the cathartic, 
due attention must be given to the selection of an agent 
best suited to the particular needs of each individual. 
A drug that is acceptable to one person may be entirely 
unpalatable to another, and the dosage for one may be 
too large or too small for the next. These must be 
taken into consideration in each case. There are cer- 
tain conditions, however, where the use of cathartics 
are entirely contraindicated. Cathartics should never 
be given after meals since they may cause vomiting. 
In typhoid fever and in acute appendicitis the use of 
cathartics is indeed a dangerous procedure. The wide- 
spread, indiscriminate use of laxatives is also a danger- 
ous factor. Excessive laxation may result in dehydra- 
tion, exhaustion, discomfort, loss of nutrition and dis- 
turbance of sleep. The laxative “ is especially to be 
deplored. According to Kraemer,!? 70% of the Amer- 
ican public is unnecessarily addicted to the laxative 
habit, and that while not very dangerous in itself, the 
habitual user of cathartics is often a miserable and un- 
comfortable individual. The habit may be overcome, 
and the chronic constipation, if present, treated by 
proper diet, sufficient fluid intake, exercise and the 
establishment of a proper elimination regimen. A laxa- 
tive, when the need for one is indicated, should be taken 
and these drugs at such times are indeed desirable and 
beneficial. Laxatives are valuable on occasion but fail 
of their function when used too often or too promiscu- 
ously. 
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PRIC! 


7" price maintenance situation shows little change 
on the surface, although underneath there is still 
plenty happening. While practically all widely known 
products are now under resale price contracts in the 
forty-three states that have Fair Trade laws, there are 
a few products that are still open to free pricing at re- 
tail. The two notable examples of products that are 
not under Fair Trade are Phillips Milk of Magnesia and 
Dr. Lyons Tooth Powder. We were of the belief that 
Phillips Milk of Magnesia would be under Fair Trade 
by last June when we believed a larger size would be 
introduced, but thus far nothing has happened. We 
would really like to know how this product has faired 
under open pricing compared with other items that are 
now under resale price contract, but then we doubt that 
we will soon get the true picture. 

But the attempt to pass along the lack of profit to 
some one else continues. Manufacturers first fixed re- 
tail minimum prices so that the druggists were satisfied. 
However, the druggists were only satisfied because they 
were getting ten per cent. off the list prices from the 
wholesalers. The difficulty came later when the manu- 
facturers fixed prices at wholesale by contract. For 
then the retailer lost his ten per cent. off and was not 
satisfied with the profit that he made at the minimum 
retail contract prices. The retailers then wanted the 
manufacturers to advance their minimum retail prices 
so that the profit at retail would be as large as it was 
before. The manufacturers were then on the spot, since 
if the retail prices were advanced too far, competition 
and general consumer resistance to the higher prices 
would cut sales. 

The only alternative that manufacturers have is to 
cut their own prices to wholesalers and retailers. This 
the manufacturers are naturally loath to do as it 
directly reflects in their profits. But the prices must be 
fixed at limits satisfactory to the retailer or the goods 
will be placed under the counter, and competitive 
nationally advertised goods and private brand items 
will make serious inroads upon the product giving a 


short profit. 
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The manufacturers generally realize that the retail 
minimum prices cannot be pushed up too far without 
sales declining for both the manufacturer and the re- 
tailer. However, the retailer is not so concerned since 
he has lower priced goods to offer to the consumer. The 
one bright spot in the picture is that since practically 
all nationally advertised items are under Fair Trade 
contracts, and some profit is made on practically every- 
thing, the average retailer does not bother nearly so 
much with private brand merchandise as he did before 
the days of Fair trade. This same reaction on the part 
of the retailer applies to some extent to the very few 
products which are not under Fair Trade. Therefore, 
the very few items which were never placed under Fair 
Trade are not having such a hard time as they might 
have been expected to have. 

But the enemies of price maintenance are consistently 
at work and smart retail advocates of the present condi- 
tion are constantly aware of the fact and are ever on the 
alert to prevent steps being taken that might give 
impetus to the movement against price maintenance. 
Recently we heard an advocate of price maintenance 
tell that he was opposed to the Patman anti-chain store 
bill for the very reason that he felt it might result in a 
backwash would end up with the repeal of price main- 
tenance legislation. People with vision know that price 
maintenance legislation might readily be repealed in the 
same as the Prohibition Amendment was repealed. 
These people appreciate that there is nothing particu- 
larly permanent about this legislation, and that once 
sufficient public resentment to the legislation is built up, 
repeal is only a short way off. There are some of the 
retail price maintenance advocates, however, who do 
not realize this, or who minimize it, and they are con- 
stantly pushing for still higher resale price minimums 
and for abolition of chains stores and everything else 
that will make the picture of the independent retailer 
appear more rosy. 

There are some retail price maintenance advocates 
who want legislation of the kind that is in effect in the 
State of New Jersey to control resale prices on wines and 
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liquors. In New Jersey, the liquor control board has 
control over resale prices of liquors, and if the published 
minimum prices are ignored, the package liquor store 
might find its license revoked. This is pretty drastic 
treatment, but it is being done in the State of New 
Jersey nevertheless. Liquor retailers in the State of 
New York are getting together in an attempt to have a 
similar situation in the State of New York. The trouble 
is that, while liquor is something of an evil and such 
legislation in the liquor trade might not arouse general 
resentment, some advocates of price maintenance in the 
drug industry are thinking that it might not be a bad 
thing to have the State Boards of Pharmacy given the 
power to revoke the licenses of drug stores if prices are 
cut. The difficulty here is that drugs are not an evil, 
and lower prices should benefit the public. Also it must 
be considered that the control over resale prices of 
liquors applies only to liquors and to nothing else, while 
the pharmacist handles cosmetics and a great many 
other items than just drugs. 

In the State of New Jersey liquors are sold in drug 
stores and many other types of stores, and revocation 
of the license to sell liquor does not destroy the entire 
business of the store, but merely eliminates one depart- 
ment. In New York, liquor stores are not allowed to 
handle anything but liquor, and in that state revocation 
of a license puts the store completely out of business. 
It would be similar with a drug store, for even though a 
drug store handles many items other than drugs as 
classified by the State Boards of Pharmacy, still if the 
license to handle drugs was revoked, the store might 
just as well close up. For this reason this method 
appears as entirely too drastic treatment to maintain 
a condition that might not prove to a desirable thing 
in the long run. And it is just such things as this as 
would eventually bring a real resentment against price 
maintenance and result in its repeal. It must be re- 
membered that the obnoxious methods of attempting to 
enforce the Prohibition Amendment had a great deal to 
do with its overthrow. 

Public opinion is a peculiar thing and a fickle thing. 
And further than this we doubt that the general public 
of this country was ever greatly aware of attempts to 
enact price maintenance laws in the various states, so 
naturally they did not voice any objections to it. How- 
ever, the more the general public learns of this situation, 
the more dangerous the situation becomes for the ad- 
vocates of price maintenance. So the path of wisdom 
for the independent retail druggists is to say as little 
about price maintenance as they can so the public will 
not learn too much about it. For despite all arguments 
to the contrary, price maintenance was designed and 
conceived for the purpose of advancing prices, and this 
it has done. 

The quiescent condition which appears on the surface 
of the price maintenance situation must not be taken 
as an indication that there is not seething underneath. 
While it is no longer necessary to fight for price main- 
tenance itself, it is necessary to fight for the proper use 
of price maintenance legislation in the best interests of 
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Agitation against the increasing 
practice of manufacturers to overcome resistance to 
fixed prices by offering combinations of two products 
to the consumer has been under way for some time and 
organized movements against this practice are apt to 
take form any time. 


those affected by it. 


Naturally the retailers resent this sort of merchandis- 
ing for even though the profit on these combinations 
might be at the proper percentage of the selling price, 
the retailers always feel they lose the sale of another 
item when they sell a combination. After all, if price 
maintenance is to mean anything, it should increase the 
total profit of the retailer so that the retailer makes 
more money selling the same amount of goods than he 
made before the laws were enacted. 

The subject of price maintenance is not likely to 
change a great deal as time goes on and the movement 
to repeal the Fair Trade Acts will wax and wane. Then 
there will probably come a time when movement in 
favor of free pricing will be sufficiently strong to over- 
throw the present situation and the industry and re- 
tailers generally will be suddenly in chaos as regards 
pricing. 

The fundamental objections to price maintenance 
from the general public interest does not change and 
will not change. There are still economies that can be 
effected by certain types of distributors that could be 
passed on to the public. It was never sound public 
policy to thwart progress in any field, and certainly it is 
most unsound to thwart progress in the field of distribu- 
tion which costs so much. 

Retailers cannot expect price maintenance to last for- 
ever and they had best make the most of it while they 
have. For sooner or later a swing will come and then 
only those retailers who are truly efficient in their 
methods will be able to last. And undoubtedly a very 
large number of retailers will have grown soft during 
that period and they will go under from the ruthless 
competition of their more efficient competitors. 

We are of the opinion that the revolt against the price 
maintenance laws will come sooner than most people 
think unless we get in a business boom of such propor- 
tions that prices do not generally matter due to the fact 
that everyone has plenty of money to spend. But such 
a condition is hardly to be anticipated as far as anyone 
can see into the future, and resentment against price 
maintenance can be discerned. For the retailers own 
sake, we hope that they will be moderate in their de- 
mands upon manufacturers and that they go quietly 
about their work leaving manufacturers and chain 
stores alone to do their work. For just so surely as the 
independent retailers become hoggish and try to force 
manufacturers to push prices up too high as well as try 
to eliminate chain ownership of drug stores altogether, 
just so surely will repeal price maintenance and of chain 
store taxes descend upon their heads with great sud- 
denness. They must remember that no group rides in 
the saddle forever and that the interests of the general 
public are paramount and generally prevail against 
organized minorities in the long run. 
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Drug Store of the Future 


(Continued from page 170) 


vertising men have given to the question of show 
window presentation. 

The window itself will differ from those now seen. 
But three feet high and at eye level, it will be fifty feet 
long. Designers for the Hall of Pharmacy are working 
with sound engineers in an effort to determine whether 
the display should have sound accompaniment. The 
problem is one of directing rather than broadcasting 
sound. 

As a background for the parade of products, a moving 
photo-mural showing manufacturing processes in the 
drug industry is being considered. 

Advertising display within the store will be confined 
to well panels wherein the use of products will be 
dramatized, and to circular displays under glass in the 
floor of the store. Drug manufacturers and advertising 
agency men have said that animated, dramatic display 
will enable the manufacturer to tell the public a more 
complete and more interesting story about his product. 
Retailers interviewed in the Hall of Pharmacy survey 
grasped the idea as a sales stimulus and a saving of time 
for clerks. Designers point to the idea as a great space 
saver. 

Laying out the drug store of tomorrow along clearly 
departmentalized lines will tend to eliminate confusion 
even in crowded stores, designers believe. Among the 
departments set up for the store at the Fair are: Home 
remedies, first aid, babies, toiletries, rubber goods, 
confections, insecticides, make-up, ete. 

Products will not be displayed on shelves. They will 
be kept in glass cases which will be part of sales count- 
ers. In the store at the Fair, at any rate, there will be 
no crowding of hundreds of products into limited space. 
The show cases will be of stairstep design so products in 
the bottom of the case will have equal prominence with 
those at the top. All merchandise will be stored in com- 
partments in the lower part of the show case, and every- 
thing will be wrapped in advance. 





President Ralph R. Patch presents gold 
medal and testimonial to George Y. Hutchins, 
one of the original incorporators of The 
E. L. Patch Company, in recognition of his 
fifty years of continuous service. 
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The prescription counter in the drug store of to- 
morrow will occupy a prominent place. In the store at 
the Fair the prescription counter takes on the appear- 
ance of a modern laboratory, showing the chemist at 
work. 

The designers have looked into the future in en- 
deavoring to show what a television-telephone booth 
may look like in the drug store of tomorrow. 

Trends in drug store design indicate that in many of 
the stores of tomorrow the soda fountain will be of in- 
creasing importance. Also, it is forecast, there will be a 
definite type of pharmacy devoted primarily to pre- 
scription drugs. Space in the store designed for the 
Hall of Pharmacy is not great enough to allow for the 
streamlined fountain of the future as manufacturers 
envision it. Therefore, this fountain will occupy Hall 
of Pharmacy space adjacent to the drug store of the 
future. It is now being designed. 

In designing the drug store of the future, artists and 
architects for the Hall of Pharmacy were instructed to 
prepare something that would be of benefit to the 60,000 
retail druggists of America insofar as plans for future 
building, remodeling, and altering of drug stores is 
concerned. 





MAN WITH LONG EXPERIENCE IN FIGHT- 

ING BATTLES with the Food and Drug Ad- 
ministration ventured the opinion that the cosmetic 
manufacturers had no idea what they are in for under 
the new law. And frankly this has been our own 
opinion for a long time. We were frankly surprised dur- 
ing the early days of the hearing on the Tugwell Act and 
later on the hearings on the Copeland Bill how willing 
the cosmetic people were to accept any kind of a bill 
that was handed to them. The objections of the cos- 
metic people were relatively few, and to a very marked 
extent the cosmetic people refused to join forces with 
the drug people in opposing the bill before it was in 
some form that could be accepted by the drug people. 

After all, the drug people had a fair idea of the way in 
which the FDA operated, and they knew very well that 
the law as enacted would be enforced to the fullest ex- 
tent and many times beyond its actual provisions. The 
cosmetic people were so anxious to avoid a multiplicity 
of State laws that they went along with almost any- 
thing. They thought that the FDA officials were 
people who were reasonable at all times. The drug 
people knew that this was not so and that is why cer- 
tain drug people tried to divide the enforcement of the 
act between the FDA and the FTC. 

There is no assurance of reasonableness in any gov- 
ernment department—the FDA, the FTC, or any of the 
others. These people can and will put a concern out of 
business on many occasions unless the manufacturer 
can stop them in court. There is little to be gained by 
whole-hearted cooperation with these people because 
they are not gaited to appreciate this cooperation in the 
right way. 
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“NATIONAL” Container Service more than 
often receives special recognition for surpass- 
ing display, plus the practical factors that to- 
gether furnish the motive power for PEAK 


—_ — = 4g SALES across the counter. 
POLICE your TEETH 
PAL TOOTH POWDER 
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eer Attention . “NATIONAL” for Original Packaging 


NATIONAL CAN CORPORATION 
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TIVE OFFICES bOrbAST 42nd STREET. « NEWeyORK CITY 
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HE COSMETIC TREND: The outstanding lesson 

from the past Christmas season is that it is danger- 
ous to underestimate the purchasing power of the 
market. Buyers admit that they could have sold more 
if they had bought more wisely. As it was, counter 
assortment remained unresponsive to the rise in the in- 
dexes for purchasing power, starting with October. The 
condition was remedied during January and counters 
were better prepared for the opening of the cruise season, 
which became very active right after Christmas. 


LIND 


Ni 


The general trend is for larger packages and better 
quality. The tendency is to offer always the next 
larger size or the next best brand or quality, with a 
distinct leaning to trade-up practices. Customers ap- 
parently respond well to this policy and a larger than 
usual percentage of full sizes is sold, especially in utility 
cosmetics, where the money saving appeal of the larger 
package is more forceful than in the case of the more 
costly luxury items. 

Drug store managers, where this tendency is even 
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The wholesale value of toilet preparations sold in the year ended December 1938 was $182,107,000, compared with $199,- 
045,000 for the year ended December 1937. The 1938 figure thus shows a decline of 5.1 per cent. 
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NEW ENGLAND (Sheffield Process) TUBES 
ARE SPECIALLY BUILT TO ENDURE! 


REMENDOUS vitality . . the ability to paddle 

hour after hour without trace of fatigue, charac- 
terizes the hardy Mexican Indian Boatman. Sim- 
ilarly, exceptional strength . . the wiry toughness 
to stand up under all the abuse to which the col- 
lapsible tube is subjected . . is one of the outstand- 
ing features of New England (Sheffield Process) 
Tubes! 


The greater durability of these sturdy tubes is the 
result of our exclusive Sheffield process of treating 
the metals. Extreme uniformity of quality is assured 
by our new inspection device. High efficiency in 
preserving contents is accomplished by the careful 
product analysis of our research department. If 
necessary, special lacquer or wax inner coatings 
are recommended and applied with the most effi- 
cient modern equipment. Special, full color decora- 
tions are created and executed by master crafts- 
men. High grade, clay coated folding cartons are 
manufactured and shipped simultaneously with the 
tubes. 


The superiority of New England Tubes and service 
will aid you towards a larger and more profitable 
business. May we send you free experimental 
samples, ideas, suggestions and moderate prices? 
Write or call our nearest office. 





NEW ENGLAND COLLAPSIBLE TUBE CO. 


3132 SO. CANAL STREET, CHICAGO e NEWLONDON, CONN. e W. K. SHEFFIELD, 500 FIFTH AVENUE, NEW YORK 
N. CAY MATTHIEU, 1965 PORTER ST., DETROIT & C. H. E. DUNN, 6331 HOLLYWOOD BLVD., LOS ANGELES 
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more pronounced than in the department stores, say 
that the increasing number of purchases of large sizes 
does not cut down consumption, as the possession of a 
larger supply encourages a more liberal use of the 
article. 

The interest in novelties continues. While the 
favorites of last summer do not run up anymore their 
former sales records they remain in normal demand. 
Some of them have produced considerable strength in 
cruise promotions and, no doubt, will return more 
actively with the warm weather. Cold weather items 
are doing well and show good response to advertising. 

First experience with the summer customer during the 
cruise and southern resort season indicates a consider- 
able interest in bright colors for make-up, lipsticks, nail 
polishes, ete. The blueish tints for lipsticks etc. have 
finally filtered into street make-up after some resistance 
and are now in fairly general demand in the cheaper 
and medium priced lines. They may make room for a 
new series of accent colors to go with the rusts, dark 
blues, light blues and burgundys that, to all appearance, 
will be the basic dress shades in spring and early sum- 
mer. Natural shades with a goldish undertone are sug- 
gested as distinct possibilities and a new shade of a 
brown. It is sometimes described as blonde tobacco, a 
brown variation with a gold orange tinge to it. 

More attention will be paid to body culture, which 
may develop a considerable interest in bath room neces- 
sities, talcum powders, bath essences, the finer soaps, of 
which much was bought already during recent cruise 
promotions. 

Men’s outdoor wear will be the most colorful since 
apple green coats went out of fashion early during the 
last century. The sale of men’s cosmetics may be ac- 
celerated, in the opinion of some buyers, by offering 
them perfumes with scents, appealing to men. Leather, 
forest and outdoor scents are suggested, beside the con- 
ventional eau de colognes. Men are showing an in- 


creased interest in scented hair tonics and talcums. 


LAVORED LIPSTICKS: ‘Way back in the early 

years of this decade, in fact, way back in 1930 and 
31 we were advocating here the flavoring of tooth 
pastes, lipsticks, mouth washes and inhalants. We 
must confess that our thinking in those days was dis- 
tinctly influenced by the Volstead Act, as whose wasn’t, 
so that our suggestions ran mostly to rum, brandy, 
Bacardi, rye, scotch, gin, etc., as possible flavoring 
materials. 

Now, in the closing years of this decade we find that 
Kathryn Kenny is marketing a flavored lipstick. Her 
big numbers are champagne, peach cordial or bitter- 
sweet, although the chances are no reasonable request 
will be refused and she’ll probably change her flavors 
with the seasons. 
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Sales of toilet articles and drugs by department stores in the 
New York Federal Reserve District were 3 per cent. greater in 
December 1938 than in the same month of 1937. Corresponding 
unadjusted index numbers were 241.7 for December 1938, 115.5 
for November 1938, and 234.7 for December 1937. 
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Sales of toilet articles and preparations by department stores in 
Baltimore, Washington, and the whole of the Richnond Federal 
Reserve District were in each case 4 per cent. greater in December 
1938 than in the same month of 1937. The corresponding un- 
adjusted index numbers for the whole district were 366.0 for 
December 1938, 146.6 for November 1938, and 351.9 for Decem- 
ber 1937. 
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A Dye-Hard Vanity 


.. we manufacture cosmetic sales from Indurite’ 


Denvill’s Indurite* finish makes these new _ ity to make adroit use of tremendous manufac- 
compacts perfume-proof, scratch proof. Made _ turing facilities to save you manufacturing costs; 


of feather-light aluminum, they look and feel Scovill’s cash-conscious design department. A 


as precious as the gold and silver they simulate. majority of manufacturers make use of one or 


Such are the sales points both of these Scovill services. You could profit 








one manufacturer had _~ with them. 


. . ae ff P 4 
Che Majority of Brands for a superb compact .. . Get in touch with one of the offices listed be- 
Jn Leading Stores Mave the kind customers de- low, or write direct to the Company at 69 Mill 
Scovill- Made Containers light in showing their Street, Waterbury, Connecticut. We have a story 
Much more than half the cos- friends. all our own about containers and closures. No 


metics sold by San Francisco’s 


great Hale Brothers are made For you: Scovill’s abil- _ other manufacturer can give it to you. 


by customers of Scovill. enon lated ead for Alumini 
——{| = ([-SCOVILL MANUFACTURING COMPANY 


“Zi ° : 4 \ eee 
Drug and (< osmetic ( ontainer Division 
69 MILL STREET * WATERBURY, CONN. 











Alasters of Atetal 





Boston, Providence, New York, Philadelphia, Lynchburg, Va., Syracuse, Pittsburgh, Detroit, 
Chicago, Cincinnati, San Francisco, Los Angeles. IN CANADA: 334 King St., East, Toronto, Ontario 
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S. F. BAKER & CO. 


S. F. Baker & Co., Keokuk, lowa, now 
celebrates 71 years of service to rural 
communities by the modernization of 
several of its package designs. In hand- 
some uniform ‘classic’ bottles and bear- 
ing family labels, now appear such items 
s Bakers Laxative, Cough Remedy, Di- 
gestive Relief, Vanillin and Coumarin, 
Compound Vanilla Extract, etc. 


LOUISE ROGERS 


Louise Rogers presents two new prep- 
arations, Louise Rogers Vitamin lubri- 
cating cream for dry skin lines due to 
deficiencies of Vitamin F, and natural 
oils in undernourished skin, and also 
Louise Rogers Vitamin cleansing cream. 


VANTA LABS. 


There is complete logic in the forma- 
tion of the Vanta Labs., operating under 
the Earnshaw Knitting Co., Newton, 
Mass., and the marketing of “Vanta’™ 
Sterilized Olive Oil by this division. The 
Earnshaw Co.'s principal products are 
garments and hosiery for infants and 
children, and “Vanta’’ Olive Oil is pre- 
pared specifically as a conditioner for 
babies’ tender skins, as a leading item in 
its new line of infant toiletries. The new 
package is of a size and shape con- 
veniently held in the hand. 


KURLASH 


Kurlash offers newly modernized pack- 

ages for all of its eye-grooming products. 

he cartons are designed in pale green 
with white in the modern manner. 


PINAUD 


Pinaud announces a two months’ 
“special” on two of its popular, nation- 
ally advertised Lilac products. Pinaud’s 
Lilac Vegetal and Lilac Talc have been 
twinned in a handsome ensemble pack- 
age which stores may offer customers for 
the price of the Lilac Vegetal alone. 


WOODBURY 
The entire Woodbury line, comprising 


some 80 packages has been redesigned 
by De Vaulchier, Blow & Wilmet. The 
main purpose of ‘this wes to establish « 
family relationship or continuity of de- 
sign between the women’s and men’s 
toiletries. A common theme has been em- 
ployed using a traditional Greek key 

esign. The only noticeable difference 
in the general scheme is the lettering and 
base colors. Even the old trade-mark, a 
drawing of the head of the founder of 
the Woodbury Co. has been relegated to 
a microscopic position on the back labels 
of bottles and jars alone and does not 
appear on either cartons or face powder 
boxes. This symbol has been replaced 
by a Gothic letter “WW.” Blue pre- 
dominates in the women’s line, and tan 
and brown in the men’s products. 
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TAND-UP TUBES: A new type of tube closure 
which acts as a base upon which a collapsible tube 
may stand is being marketed by the Stand-Up Tube- 
Cap Corp. of New York. According to Philip Reins- 
berg, president, “Stand-Up” tubes eliminate loss of 
dignity in tubed products. They propose a solution to 
the space wasting problem, associated with tubes that 
lay down in the home medicine cabinet. They also save 
space and give increased display value in retail stores. 
They add neatness, sanitation and convenience to the 
shelf. The dignified tube with its lithographed message 
a daily good will salesman for the 
product, and has shown a definite influence on con- 
sumer purchasing. These tubes stand up to the last 
squeeze regardless of shape. The caps fit comfortably in 


more readable, is 





the hand, come off with an easy turn, drop less often, 
and are too large to stick in the drain.” 

“Production routine is unchanged. The cost is com- 
petitive, though the tube products look worth twice as 
much. “Stand-Up” tubes acquire the advantages of 
bottles, yet maintain the essential requisites of tubes. 
They afford a new basic value to exploit promotionally, 
either by advertising or display. They are a compelling, 
simple, progressive improvement obviously desirable to 
millions of people using tubed products. The caps may 
be obtained through all collapsible tube manufactures.” 

Present users include Montgomery Ward, Kress, 
United Whelan, Chicago Mail Order Co., and Grand 
Union Tea Co. 


ACKAGING SHOW: As previously announced, 
the Ninth Packaging Exposition will be held at the 
Hotel Astor, New York, March 7 to 10. Details of the 
Ninth Conference on Packaging which will be held in 
connection with the exposition have now been an- 
nounced. 
Unit Packaging sessions will be held both morning 
and afternoon of March 7 and 8. Among the speakers 
are Alvin E. Dodd, president, American Management 
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Assn.; Harry J. Higdon, advertising manager, Phoenix 
Metal Cap Co.; Irwin D. Wolf, vice-president, Kauf- 
mann Department Stores, Inc.; E. A. Means, vice-presi- 
dent, Bristol-Myers Co.; and F. L. Triggs, advertising 
manager, Riegel Paper Corp. 

Packing and Shipping sessions will also be held both 
morning and afternoon on March 8 and 9. Clifton Cox, 
industrial engineer, Merck & Co., is among the speakers 
at these sessions. 

The Production sessions will be held morning and 
afternoon of March 7. Among the speakers scheduled 
for these sessions are Francis Chilson, technical consult- 
ant and technical editor, THE Drug AND CosMETIC 
Inpustry; H. A. Sumner, assistant general manager, 
Norwich Pharmacal Co.; George Mohlman, vice-presi- 
dent, Package Machinery Co.; Carl Lambelet, presi- 
dent, N. J. Machine Corp.; George Pond, Pneumatic 
Seale Co.; W. H. Gesell, vice-president, Lehn & Fink, 
Inc.; and Karl T. Krantz, Colgate-Palmolive Peet Co. 


RINTING ON GLASS: The printing on glass 

process which for some time had been used largely 
for the purpose of making the label an integral part of 
the bottle is continuing to be more widely used to gain a 
decorative effect on the entire bottle. It was used most 
effectively by Jaquet last summer in eau de Cologne 
bottles. A more recent interesting example is the Pine 
After Bath Lotion by Marton Freres. Green pine 
branches with dangling brown pine cones are printed 
on opaque white bottles in natural colors which lends 
atmosphere to this pine lotion package. 





OTE FOR CHRISTMAS PACKAGING: The 
following letter from a retailer, Jules Reinauer, of 
The Muller Co., Ltd., Lake Charles, La., which he 
addressed to the cosmetic manufacturers whose lines he 
carries, is reprinted here with the thought that it is 
more or less a universal problem which might readily be 
solved at the time Christmas or other ensemble pack- 
ages are planned. 
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Mr. Reinauer says, ““We are writing you at this time 
thinking that you might possibly soon be making de- 
signs for your 1939 Christmas packages and to offer a 
suggestion to you. 

‘If it would be possible to arrange some way to cover 
your sets with cellophane paper, or if not a protective 
cover, a small latch or clamp to hold the items securely 
in the fitted boxes, we believe it would be a definite help 
to the retailers. We have particular reference to the 
smaller items in your sets that are particularly subject 
to theft. 

“To get the most results from the sales possibilities 
and very attractive packages that you put out, we feel 
it is necessary to display them in quantities on open 
tables and show cases, and it is impossible to watch 
them closely enough to prevent theft. 

“Every Christmas season, we lose a bottle of perfume 
from one set, lipstick from another, etc. This amounts 
to considerable loss, and often the pieces in some of your 
packages are of the size that we do not regularly carry 
in stock, and we are unable to replace them, which 
makes it necessary to break up the entire set. 

“We might add that this year we bought cellophane 
to fold over the sets on display, but this, of course, be- 
comes very unsightly after considerable handling by the 
customer. The cellophane covering would also prevent 
soiling from dust and opening the perfume bottles in 


these sets to get the odor.” 


“FINHUM-TIP” DISPENSING CLOSURE: A new 

dispensing can closure for powdered and granular 
products has been patented and is being promoted by 
Merkle & Elberth, industrial designers, New York. 





According to them, “‘the manufacture and application 
of this one-piece closure is so simple that it is as inex- 
pensive as any closure on the market. It is permanently 
attached to the can and thus is always in place ready for 
use. It may be opened or closed with one hand—it un- 
locks and snaps open in response to thumb pressure on 
the side and locks when pressed on the top with the 
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thumb. When unlocked the dispenser opens automati- 
cally when used and closes automatically when set down. 
Locked or unlocked, when not in use, the contents are 
protected from dust, dirt or other foreign matter. When 
locked, it is air-tight, and water-tight, sealing in and re- 
taining the freshness, flavor, fragrance and strength of 
contents.” 

The inventors also claim that dispensing can be con- 
trolled ranging from a fine powdery film to a free and 
continuous flow and also that the visible portion of the 
closure can be adapted to meet almost any design or 
package requirement. Some of the more obvious ap- 
plications in this industry are sachet, taleum, tooth, 
soap and scouring powders, and drugs or medicines in 
powder or granular form. 


drene 


SHAMPOO 


EST 5 & 10 PACKAGES: The cosmetic industry 

was well represented among the prize winners in 
the sixth annual 5 & 10 packaging contest sponsored by 
the Syndicate Store Merchandiser. First prize was 
awarded to Lorr Laboratories for Dura Gloss Nail Polish 
and second prize to Jergens-Woodbury for Woodbury 
Facial Powder. Among the honorable mentions were 
Proctor & Gamble for Special Drene for Dry Hair and 
Fort Orange Chemical Co. for Chic Smelling Salts. 


HARM GROUP PROGRAM: Hildegarde  Fill- 
more, style and beauty editor of McCall’s Maga- 
zine, has just completed a Charm Group Program, de- 
signed to aid the increasing number of young women’s 
groups engaged in personality study and development. 
The program is a very comprehensive syllabus, taking 
in every phase of this important work. According to 
Miss Fillmore, ““we compiled this program to meet the 
largest group of requests we get, the letters from teach- 
ers or club leaders asking for help in organizing a group.” 
TorLet REQuIsITES is included in the supplementary 
book list which is part of this syllabus, since many of 
these groups use TorLeT RegutsiTEs regularly for the 
information it contains on the perfume and cosmetic 
portion of the good grooming work. 
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CORDAY 


JORDEAU 


LA CROSS 


CORDAY 


Corday’s new lipstick is scented with 
Toujours Moi perfume and named the 
Toujours Moi lipstick. It comes ensconced 
in attractive case with the familiar Tou- 
jours Moi pattern delicately cased on the 
shaft of the lipstick, as well as on the 
case, and is available in a variety of 
luscious shades including ‘Rainbow’ 
with an undertone of purple, a new ad- 
dition to Corday’s lipstick colors. 


KATHLEEN MARY QUINLAN 


Kathleen Mary Quinlan is introducing 
a new Throat and Neck Cream which 
is an important unit of the Quinlan 
streamlined Treatment,—Quinlan’s con- 
ception of what is required to help retain 
graceful curves and sleek loveliness. 


JORDEAU 
With Jordeau Waterless Shampoo 


hair can be cleansed without the use of 
weter. Simply moisten the hair with 
Jordeau Waterless Shampoo and rub into 
the scalp until a lather is formed. With- 
out the addition of any water for rinsing, 
dry the hair and scalp with a heavy 
Turkish towel. The bottle comes wrapped 
in a corrugated paper tube which has a 
label similar to the one on the bottle. 


JACQUELINE COCHRAN 


Jacqueline Cochran announces sev- 
eral additions to her line. Among them 
are an 8 oz. cleansing cream. 4 oz. night 
cream, an introductory size face powder, 
refill for automatic lipstick, refill for dry 
rouge and a swivel lipstick. Most im- 
portant, is a new lipstick tone, Fuchsia, 
which is named No. 13, in deference to 
the frequency with which this number has 
turned up in Miss Cochran's successful 
aviation exploits. 


LA CROSS 


The La Cross glycerated nail beauty 
manicure kit is designed especially for 
women to use at home. Arttractively 
packed in white and red striped box, it 
contains a jar of nailgroom, a bottle of 
cuticle and nail oil, glycerated polish re- 
mover, glycerated cuticle remover with 
dropper, emery board, orange wood 
stick, eight rolls of cotton, and an in- 
struction booklet on glycerated manicure. 


VARVA 


Parfum Suivez Moi, meaning ‘Follow 
me, by Varva, was inspired by a rare 
green orchid. Its haunting fragrance is 
available in dram, 4, %, 1 and 2 ounce 
sizes. ‘Suivez Moi’ also somes in an 
eau de toilette. Distributed by the House 
of Tre-Jur. 
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ROMOTE DRESSING UP AND GOING OUT: 
Hildegarde Fillmore, style and beauty editor of 
““McCall’s Magazine,”’ has a new and a very interesting 
approach to cosmetic merchandising. Her premise is 
that staying at home sells no lipsticks and that the cos- 
metic industry must promote dressing up and going out. 
The cosmetic industry, she points out, is selling to an 
entirely different type of customer today than in the 
predepression days. Today, the kind of glamour which 
makes profits for the cosmetic industry seems to be 
slipping out of reach of a large section of the population. 
Miss Fillmore is convinced that the promotion of higher 
glamour standards among American people will pay 
large dividends to cosmetic manufacturers, distributors 
and retailers. 

“To put it bluntly,” points out Miss Fillmore, ‘we 
need more dressing up and going out. More glamourous 
party-giving at home. More inexpensive, glamourous 
dancing places for our young people. More dinner 
coats. Higher glamour standards where they have been 
allowed to grow shabby. A store with a good hostess de- 
partment is indirectly bringing business to the cosmetic 
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F As compared with December 1937, sales of toilet articles and 
drug sundries by department stores in Los Angeles were 2 per 
cent. greater, in San Francisco were one per cent. greater, in 
stores of the Pacific Northwest were 6 per cent. greater, and 
averaged 2 per cent. greater for the whole district in December 
1938. The corresponding unadjusted index numbers for the 
whole district were 285.3 for December 1938, 119.0 for November 
1938, and 279.7 for December 1937. 

Comparing the calendar year 1937 with 1938, sales were 3 per 
cent. greater in Los Angeles, 2 per cent. less in San Francisco, 
3 per cent. greater in the Pacific Northwest, and one per cent. 
greater for the whole district. 
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counter. And a store that can sell lots of dress clothes 
for men is actually putting dollars in the hands of cos- 
metic salesgirls.”’ 


EATHER-WISE PEPSODENT: — Pepsodent’s 

current newspaper advertising under the day’s 
weather report seems like a smart move for a product 
of this kind, a large percentage of whose sales depends 
upon the sore throats, coughs and colds encouraged by 
the vagaries of the winter weather. 


INETEEN HUNDRED THIRTY-EIGHT AD- 
VERTISERS: The cosmetic group was _ the 
largest user of magazine advertising during 1938 with a 
total expenditure in magazines of $17,723,858, nosing 
out food products by over $1,000,000. The drug group 
was in ninth place having spent $6,280,837. 

The food group was the largest user of radio time but 
drugs and cosmetics was a close second with a total ex- 
penditure of $19,413,860. 

There were 42 companies who spent more than 
$1,000,000 for advertising during 1938. Proctor & 
Gamble had the largest expenditure with $8,114,949. 
Others with more than a million dollar expenditure in- 
cluded Lever Bros., $4,342,299; Sterling Products, $3,- 
523,908; Colgate, $3,097,329; Bristol Myers, $2,953,203 ; 
American Home Products, $2,782,732; Lambert, $2,- 
130,688; Miles Laboratories, $1,622,579; Jergens-Wood- 
bury, $1,496,885; Lamont, Corliss, $1,410,486; Lady 
Esther, $1,114,779. 


YE PREPARATIONS: Those manufacturers, 

both drug and cosmetic, who have carried eye 
washes in their lines for years and years must be feeling 
kind of baffled these days. Mastin’s Eye-Lifts have 
made an unqualified success since their introduction 
last year and we see that Eye-Gene claims a sale of 
1,000,000 bottles during 1938. 


ONTROL NUMBER: Squibb’s new series of in- 
stitutional advertisements will make much of that 
small detail—the control number. According to- 
Squibb, ‘It’s a very small number but a great deal 
depends upon it. It tells where the raw materials came 
from, who subjected them to the Squibb tests, how and 


when each step in manufacture was carried through and 
by whom. And when the product has gone out into the 
world, control samples of it are retained by Squibb for 
further observation.” 

We bet the boys in the laboratory and plant feel 
pretty swell now, being mentioned that way in “Good 
Housekeeping,” the “Saturday Evening Post’’ and, who 
knows, maybe sometime even in “Fortune.” 
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HELENA RUBINSTEIN 


L. B. LABS. 

The L. B. Laboratories, Inc., Los 
Angeles, employ an interesting modern- 
istic motif to attain both distinctive ap- 
pearance and a sure-grip feature in the 
new container for “L. B.” Hair Oil. 
The new design developed for the L. B. 
Co. by the Owens-Illinois Pacific Coast 
Co., is also being applied to smaller 
sizes adaptable to the 10 and 15 cent 
stores. 


CHARBERT 


Charbert’s newest perfume, Grand 
Prix, is now interpreted in Eau de 
Cologne, offering this glamorous per- 
fume scent plus the tingle and freshness 
of the Cologne. It is packaged in a drum 
bottle decorated with brown leather 
bandings, a leather label, and is brass- 


capped. 


IMPERIAL FORMULA 


To meet the current demand for 
simplicity of design, Imperial Formula 
offers its new packages. The cream jars 
are a lovely old ivory shade with the 
words Imperial Formula in gold applique, 
circling the top, with the traditional 
Imperial eagle, also in gold, in the 
center. Another eagle, richly embossed 
in gold relief against a black back- 
ground, is on the front of the jar. 


F. MILLOT 


“Recital” created by F. Millot is a 
companion perfume to Millot’s Crepe de 
Chine. It is an enchanting odor, light 
and gay, packaged in a tall graceful 
bottle which is held securely in a ham- 
mered metal stand with a wooden base. 
The bottle carries a large wooden ball 
stopper which matches the base of the 
stand. 


HELENA RUBINSTEIN 

Helena Rubinstein is introducing Or- 
chid perfume, in which she has cap- 
tured the elusive, fragile and exotic 
fragrance of orchids. Orchid perfume 
comes in a tubular shaped crystal flacon 
etched with an orchid and topped with 
a round heavy stopper of orchid crystal. 
The flacon is set in a base of orchid 
velvet and encased in a_ transparent 
cover. 


BARBARA BATES 
Introducing Barbara Bates’ newest 
product—Hand Beauty Cream—a de- 
lightful hand cream with a delightfully 
clean odor. It is not sticky and is said to 
contain several beneficial oils blended 

together into a smooth cream. 
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HE MATTER OF UNIFORM STATE Food, 

Drug, and Cosmetic Acts has gotten much further. 
One draft of such a bill was drafted by the American 
Pharmaceutical Association and approved by the 
National Drug Trade Conference which is composed 
of all nationally known associations of manufacturers, 
wholesalers, and retailers. Another draft was prepared 
by a special committee of the Association of Food and 
Drug Officials, which committee was headed by 
Culver S. Ladd, North Dakota’s food commissioner 
and chemist who has caused the drug and cosmetic 
manufacturers so much trouble in the enforcement of 
the poorly drafted act of his State. The act prepared by 
Commissioner Ladd’s committee, which became known 
as the Ladd Act, was objectionable to Charles Wesley 
Dunn, Counsel for the Associated Grocery Manufac- 
turers of America and for the American Pharmaceutical 
Manufacturers Association. Furthermore, Mr. Dunn 
had drafted an act of his own. So Mr. Dunn conferred 
with Ole Salthe, advisor to the Food and Drug Ad- 
ministration, James Hoge, counsel for the Proprietary 
Association, and a representative of the National 
Drug Trade Conference. Finally a conference of these 
interested parties with a committee of the Food and 
Drug Officials got everybody together on a compromise 
draft to which all subscribed. 

Commissioner Ladd himself got into difficulties with 
his own committee by revising the Ladd Bill himself 
and sending the revisions around to states to be intro- 
duced. The original Ladd Bill has been introduced in 
New York, Utah, Washington with the objectionable 
variation clause. A tough bill has been introduced in 
California requiring registration of each product at 
twenty-five dollars for the first year, and ten dollars per 
year thereafter, as well as disclosure of all ingredients. 
Charles Wesley Dunn’s draft has been introduced in 
Connecticut and Massachusetts. 

Meanwhile, committees of the various associations 
are well organized to watch the various states for intro- 


Feb. ’39: 44, 2 


The Drug and Cosmetic Industry 


HLH 


duction of Food, Drug, and Cosmetic Acts, reporting 
immediately upon action taken in any of the states of 
the Union. It is this close attention to the problem 
that is the hope of the industry. Every manufacturer 
should assist in every way possible the attempt to 
make these laws no more drastic than the Federal 


Food, Drug and Cosmetic Act. 


HE COUNCIL OF INDUSTRIAL ALCOHOL 

USERS was formed January 24. Headed by 
Chairman Ernest T. Trigg, president of the National 
Paint, Varnish and Lacquer Association, this group 
will cooperate with the Industrial Alcohol Institute in 
keeping open the channels of commerce for industrial 
alcohol. The work of the Council will be with par- 
ticular reference to State regulation of alcohol. Carroll 
Dunham Smith, president of the American Pharma- 
ceutical Manufacturers Association, is Vice-chairman 
of the Council, Dr. Harrison E. Howe, Editor of *‘In- 
dustrial and Engineering Chemistry,” is Executive 
Secretary, and Rowland Jones, Jr., Washington Repre- 
sentative of the N.A.R.D. and secretary of the National 


Drug Trade Conference, is Treasurer. 
A LEADING ETHICAL DRUG MANUFAC- 
TURER of very conservative trend has a new 
product which has received wide favorable publicity. 
Recently, we understand, the A.M.A. wrote to the 
manufacturer asking that the product be submitted 
to the Council for consideration. The manufacturer 
answered that it could not submit the product to the 
Council until the Food and Drug Administration had 
approved the product for sale. This is an angle that 
might have been anticipated with the new law, but 
the actual application of it must be a tough blow to 
the A.M.A. 
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“AND RIGHT HERE 
WE BROUGHT OUT THAT 
NEW CONTAINER 
AMERICAN CAN 
DEVELOPED FOR US.” 





“IT HELPS A WHALE 
OF A LOT TO HAVE 


THE RIGHT PACKAGE, 
DOESN’‘T IT?” 


merican Can’s research laboratories, and engineering 


and development staffs, are searching constantly for ways 


to help increase 


sales of a wide variety of products... 


through better quality- protection . . . through greater 


convenience and 


popular appeal. We may have ideas you 


can use to stimulate sales. Write us your problems today. 


(©) AMERICAN CAN 
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COMPANY, 230 PARK AVENUE, NEW YORK, N. Y. 
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HE FOOD, DRUG AND COSMETIC ACT is 

blowing some good to some people. The trade 
associations are extremely busy passing upon literature 
submitted to them, but some of the associations are 
increasing their memberships by leaps and bounds due 
to the need of manufacturers for the service which the 
associations render their members. The Toilet Goods 
Association and the Proprietary Association are work- 
ing their legal staffs pretty hard. 

Consultants, too, are getting their share of this busi- 
ness, and new firms of consultants are springing up like 
mushrooms. At least two of the nation-wide companies 
who have tax, legal, and other kinds of services, now 
have services on foods, drugs, and cosmetics. The label 
people, obviously, are extremely busy, and they will prob- 
ably be abnormally busy for some time past the effective 
date of the act. This is for the reason that many of the 
labels adopted by manufacturers in the belief that they 
are in conformity with the new law, will be found to be 
in violation of the law and will have to be destroyed 
and replaced. It is not possible for any group of ex- 
perts to be sure that everything on a new label is in 
conformity with the interpretations given the new law 
by the Food and Drug Administration because the 
experts can not read the minds of the department 
officials, although they can come closer to it than any- 
one else. 

Drug people know from experience that the opinions 
of the enforcement officials regarding the application 
of the law change as time passes and as the officials 
become more familiar with conditions surrounding the 
products. The cosmetic people are so well acquainted 
with this state of affairs, but they have had some indi- 
cations of it from their difficulties with the Federal 
Trade Commission in the enforcement of the Robinson- 
Patman Act and the Wheeler-Lea Act. It: is for this 
reason that label statements and claims can never be 
considered as final. It must be remembered that the 
enforcement officials never give definite assurance to 
any label statements—they merely let a company go 
and do not bother them so long as the label meets with 


their approval. 


SPEAKING OF ATTEMPTS TO GET LABEL 
statements in conformity with the Federal law, 
legal experts are most helpful, but so are chemists who 
know the law. In fact the best results are obtained by 
the use of both of these types together. This is for the 
reason that statements regarding ingredients are best 
understood by chemists. And in this direction it is well 
to note’that the Food and Drug Administration has 
been consistent in its demand that the ingredient 
statement on the label should list those ingredients 
present in the product when it reaches the consumer, 
although these ingredients may differ from those that 
were put into the product. By this we mean that there 
are many times chemical reactions between the in- 
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gredients put into the product so that the preparation 
as it reaches the consumer actually contains different 
ingredients than were put into the product. 


HE MAYBELLINE CASE, in which the May- 

belline Company sought to recover cosmetic taxes 
paid, has finally been decided in favor of Maybelline. 
However, the case has turned out to be something 
different than was supposed, and still an important 
point in the cosmetic tax situation remains undecided 
by the courts. 

Maybelline has recovered $68,913.54 assessed be- 
tween April 17, 1933 and January 31, 1935 because the 
product was manufactured by the brother-in-law of 
the owner of Maybelline, and the court decision merely 
tends to prove that this was not a transaction within 
arm’s-length. Most people were of the opinion that 
this case would hinge on the question of whether or not 
an owner of a trade-mark could have his specific product 
made for him alone and have the tax paid by the actual 
maker at a lower rate. It develops in this case that the 
product made for Maybelline was made for other 
people also and the product made for Maybelline was 
different from that which the Maybelline formerly 
made for itself. So the specific formula angle by the 
owner of a trade-mark has not been settled, this case 
merely being one similar to the many that have been 
tried in the past. 

One point mentioned in the decision is that May- 
belline absorbed the tax, not passing it on to the con- 
sumer as others had done. In the Piver case the tax 
had been passed on to the consumer, and the court 
decided that since the tax had been collected by the 
manufacturer, no suit could be maintained to recover 


the tax. 


ANUFACTURERS ARE NOT CERTAIN as 
yet whether or not certified colors are going to 
be available for them to put in their products before 
June 25, 1939. All products moving in interstate 
commerce on and after June 25 must contain certified 
colors, but no colors can be certified under the act 
until on and after June 25. There’s the rub. The 
problem is a tough one to crack, but our guess is that 
there must be some way of issuing temporary certifica- 
tions, or of seeing that everyone uses the colors that 
have been inspected by the department and then dating 
the certifications as of June 25. 


HE LIQUOR DEALERS AND DISTILLERS 
have complete protection for resale prices in the 
State of New Jersey, for in that State, the liquor con- 
trol board is enforcing resale prices. If a retailer cuts 
the distillers’ minimum prices, he loses his license. This 
method is not only very effective, but it is relatively 
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simple. Now the liquor dealers in New York State are 
trying to have a bill enacted to effect similar control. 
Liquor being somewhat of an evil, we can see that 
the fact that higher prices make for lessened consump- 
tion might be a desirable thing to promote, except that 
it might only result in greater consumption of lower 


priced products. But with drugs and cosmetics, 
lessened consumption is not necessarily a rable 


thing. Therefore, if any movement is started to give 
state boards of pharmacy any such power to revoke 
licenses because of price-cutting, it must be killed before 
it gets a fair start. It is well for all retailers, whole- 
salers, and manufacturers to remember that price 
maintenance is still on trial and that there is no as- 
surance that it will not be repealed. The best products 
at the lowest possible prices is still the best thing for 
this or any other industry and also for the people of 


the country. 


T IS AMAZING HOW IGNO- 
RANT some manufacturers are 





mitted to us, and furthermore, we are not always able 
to tell from the formulas what claims are permissible. 

The Food and Drug Administration will decide 
what they consider claims, and until they make up 
their minds, no one is absolutely certain just 
how labels should read. Also changes in the rulings 
of the enforcement officials are apt to come with 
considerable rapidity as enforcement of the law 
gets under way. Modification of the present reg- 
ulations for enforcement are also apt to be quite 
frequent for the next few years. For this reason 
the wise manufacturers will not order very far ahead 
on their labels even if they change them into forms 
which they are led to believe are acceptable under the 
new law. Application of the law is in a state of flux. 
Admittedly the FDA knows almost nothing regarding 
cosmetics, and they will not explore the possible ex- 


tent of the drug requirements for a long time. 





regarding the new Federal Food, Drug, 
and Cosmetic Act. This is indicated 
by some of the questions that we are 
asked to answer. The statements that 





must be on every label are quite simple 
and can be found in the law and in the 
regulations for enforcement of the law. 
Cosmetics do not require any ingredi- 








ents to be mentioned on the label, but 
the labels of drug products must carry 
the names of all active ingredients, and 





the quantities of ingredients which are 
specifically mentioned in the act. Both 
drugs and cosmetics must give the 
quantity in the package, and the name 
and address of the manufacturer, 
packer, or distributor. The name 
must be identified to tell whether it is 
the manufacturer, packer, or dis- 
tributor. Quantities of cosmetics must 
be in the English system, and quan- 
tities of drug products can be in either 








the English or metric system. <A 
habit-forming warning must be given 
on drug products that contain ingredi- 
ents mentioned in the law. Beyond 
this the manufacturer gets into the 
field of claims made for the product, 
and here we are unable to aid him. Any 
manufacturer must be able to decide 
for himself what his product will 














do and will not do. After all, we ‘Our promotion plans for the next year, gentlemen, call for three Federal 
do not know the formulas of rade Commission stipulations, and two misbranding charges from the 


products of which labels are sub- 
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PERMISSIVE REGULATIONS 


Discussion of the regulations under the 
new Federal Food, Drug, and Cosmetic 
Act has brought out the fact that in many 
instances the regulations themselves are 
written in permissive fashion. That is 
they state that goods may be considered 
if that, that or the 
thing does or does not appear upon the 
label. In some instances, manufacturers 
who consider themselves righteous indeed 


misbranded other 


are counting on these permissive features 
to permit them to “get away” with certain 
things which the regulations seem to pro- 


hibit. In fact, it has been said that the 
“good houses” will be allowed to do 


things which the “‘bad houses” will be 
caught up on. 

If that is the plan of the Bureau, which 
| most seriously doubt, then the enforce- 
ment boys are in for some very bad hours. 
Everyone in the drug trade will recall the 
“ergot scandal” of a few years ago and the 
charges of discrimination made and to 
some extent substantiated at that time. 
It is hardly possible that these “permissive 
regulations” are to be interpreted as ap- 
plying the law to some and neglecting it 
in the case of others. Those who have been 
counting upon any such procedure on the 
part of Washington had better revise their 
thinking. 


BRAND NAMES AND 
ADDRESSES 

The regulations as issued provide for 
the street address of manufacturers or dis- 
tributors only in cases in which a city ad- 
dress alone is not sufficiently revealing. 
Thus “Cosma, New York” will be enough 
if the name ‘‘Cosma’’ appears in the tele- 
phone book or city directory. If it doesn’t, 
street addresses will have to be shown. 
This revision of the original draft benefits 
manufacturers of nationally advertised 
goods and those who sell goods under their 
own names or listed brand names. It 
changes the situation immediately with 
respect to store brands or private label 
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EGAL ANGL! 


By S. L. MAYHAM 


goods, not heretofore identified in tele- 
phone and city directories. Syndicate 
store merchandise and much of the ma- 
terial sold in the ‘“‘cut rate cosmetic shop” 
will have to be better identified in the 
future. Out of fifty brand names of this 
type of goods, selected at random from 
store window displays in the last month, 
only eight could be found in the customary 
directories. That this will materially 
change the labeling and perhaps the mer- 
chandising of this type and class of cos- 
metics is certain. Many stores will not 
care to put their own names on their 
owned or contracted brands for very ob- 
Nor will attaching the 
name of the private brand manufacturer 
be relished either by the store or the 
maker in many instances. 


COUNTRY OF ORIGIN 


An Albany bill would make it a mis- 
demeanor not to display conspicuously the 


vious reasons. 


name of the country of origin of imported 
merchandise on goods at retail in New 
York State. This measure which arises 
out of the numerous attempts by groups 
to boycott certain merchandise of foreign 
origin undoubtedly affects the situation 
prevailing on imported drugs and cos- 
metics. Covered by Federal laws as it is, 
the marking of foreign merchandise is still 
a matter of argument and discussion in 
this industry. Making the retailer re- 
sponsible as this bill does, may have a 
clarifying effect upon the wholesale 
situation. 


BOTH LOOKS AND BRAINS 


Hunter College in New York has estab- 
lished a fashion clinic in conjunction with 
its Bureau of Occupations. Here the 
“educated”’ and I hope “talented” lass will 
be taught how she ought to look and how 
she can get that way. Diagnoses and sug- 
gestions on matters of clothes, health and 
cosmetic improvement will be offered. 
Josephine Hammond, in charge of place- 
ments, sagely remarked at the opening of 
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the clinic that “a student should get an 
‘A’ grade from an employer as well as an 
‘A’ grade in her studies.” I wonder 
whether this is a real service or not in 
view oO: our ingrained belief in the “beauti- 
ful but dumb”’ idea. 


ALCOHOL USERS LEGAL 
WORK 


When the United States Supreme Court 
recently held that repeal of the Eighteenth 
Amendment and_ substitution of the 
Twenty-first threw liquor control back 
into the hands of the several states, 
of industrial alcohol were seriously alarmed 
and disturbed. The Industrial Alcohol 
Institute has been handling legislative 
problems from the standpoint of the dis- 
tiller for many years and doing it very 
well. The users, however, have not been 
organized and their legislative efforts, 
while valiant, not been well co- 
ordinated or as effective as they should 


users 


have 


have been. 

Now the Council of Industrial Alcohol 
Users has been organized to combat what 
may be a flood of state regulatory and tax 
measures many of which undoubtedly will 
overlook the importance of adequate and 
reasonably priced supplies of alcohol for 
the arts and industry. Representatives of 
trade associations in the paint and lacquer, 
pharmaceutical, toilet goods, beauty and 
barber supplies, proprietary medicines and 
flavoring extracts will be officers and di- 
rectors of the new organization. It will 
work closely with the Industrial Alcohol 
Institute. Comment upon the necessity 
for such a body and for the program which 
it hopes to carry out is scarcely necessary. 


CERTIFICATION OF COLORS 


The new Food, Drug and Cosmetic Act 
calls for certification of colors for cos- 
metic use. It prohibits the sale of cos- 
metics after June 25 unless they are 
colored with dyes from batches certified 
by the Department of Agriculture. A 
great deal of work has already been done 
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Ritchie now makes 


Three kinds of Packages that Sell! 





SET-UP PAPER BOXES 


Ritchie has probably manufactured more set- 
up paper boxes than anyone in the field. This 
current perfume package, illustrating the 
Ritchie flair for smartness and individuality, 


helps to tell you why. 





FIBRE CANS 


This well-known family of packages is evi- 













dence of Ritchie’s ability to turn out all types 
of fibre cans quickly and economically. Ritchie 
production methods and machines are backed 


by 73 years of packaging experience. 


VI Ae 
TRANSPARENT PACKAGES 


* a —— one of the new transparent packages by Ritchie, 






FOR THOSE WHO WANT THEIR 
PRODUCTS SEEN AND SOLD! 


Product visibility means greater saleability. In 


your product gets all the advantages of the eye- 
appeal you've built into it — plus all the extra 
appeal and protection Ritchie builds into the 
package! And that means greater display value, 
for the dealer is more apt to put on his counter 
the distinctively packaged product that can be 
seen but not soiled or handled. Here are three 
such sales-winning transparent packages —a 
few of the many now coming out of the Ritchie 


design department. If you’d like to see Ritchie’s 





GREATER DEALER COOPERATION Learn how 
your product can command more dealer coopera- 
tion and quicker consumer acceptance. Write for 
samples and complete information about the type 

= of Package by Ritchie that interests you most. -———————— - sa Snare 
Design suggestions submitted without obligation 
to responsible manufacturers. 


idea of a transparent package for your product, 


you ve only to ask for it! 
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Ww. C. AND COMPANY 


8847 BALTIMORE AVENUE e CHICAGO 
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looking to the certification of such colors. 
However, some interpreters of the act 
seem to feel that the law itself does not 
provide for the certification of any such 
colors prior to the acts going into effect 
next June. So, they hold that the law 
compels cosmetics sold after June 25 to be 
colored with certified dyes but doesn’t 
permit certification of the colors until that 
date or after. 

This does not seem to me to be a serious 
situation in view of other provisions of the 
law which can easily be interpreted as per- 
mitting certification to go ahead before 
the effective date. Section 601 (a) states 
that a cosmetic shall be deemed to be adul- 
terated if it ““contains any .... deleterious 
substance ... . That provision of the 
law under Section 902 (a) is already In 
effect as are “all other provisions to the 
extent that they may relate to the enforce- 
ment” of this section. There would seem 
to be nothing in the world to prevent the 
department, when it is ready to make its 
certifications, to provide by regulation 
that uncertified dyes are “deleterious” and 
proceed to certify colors and compel their 
use in everything sold after June 25. None 
would fight such an interpretation which 
would be legal enough and would doubt- 
less be welcomed by manufacturers who 
are troubled about their coloring prob- 
lems and the delay which is inevitable in 
their solution no matter how rapidly the 
certification provisions are put into effect. 


ROBINSON-PATMAN 
ENFORCEMENT 

The Retail Jewelers Association heard a 
speech by Clem D. Johnston, vice-presi- 
dent of the United States Chamber of 
Commerce, at its recent convention. Mr. 
Johnson complained somewhat bitterly 
that even after two years the provisions of 
the Robinson-Patman Act “‘remainshroud- 
ed in uncertainty.” What Mr. Johnson 
disliked most, however, was the fact that 
the Act has “‘failed completely” to attain 
its original purpose, namely to protect the 
independent from his chain competitor. It 
seems evident from experience with the 
law to date that those original expecta- 
tions can never be attained by its pro- 
visions. Treating all retailers who are in 
competition alike as the law prescribes does 
not prevent the chains from enjoying 
certain advantages which can scarcely be 
controlled by any law which would not 
utterly destroy the chains, such as the 
newer proposals for destructive taxation. 

The drug and cosmetic trades have had 
no experience as yet with the enforce- 
ment of Robinson-Patman provisions 
other than those relating to commissions 
to buying offices masquerading as broker- 
age houses. Cases have been heard, briefs 
filed, testimony presented and decisions 
long awaited on many points which the 
act is supposed to cover. The Trade Com- 
mission however, has thus far ducked and 
dodged anything like a definite and 
clarifying decision. It has been tre- 


” 
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mendously busy under other and more 
clearly defined statutes and has not hesi- 
tated to cite an order under the Wheeler- 
Lea Act and other much later statutes 
than the “‘anti-chain store’ measure. The 
industry, in the meantime has recovered 
from its jittery condition and is doing 
business at the old stand and in most in- 
stances in much the same old fashion. I 
wonder how rude the awakening will be 
when, as and if the ever 
decides what it is going to do about 
PM’s and other things 
covered in the long drawn out cases. 


ANOTHER TAX DECISION 


The Maybelline Co., has won its tax 
case against the Collector of Internal 
Revenue in Chicago and will get back the 
taxes which it paid, if Judge Adair’s de- 
cision is upheld on appeal. The facts in the 
case were briefly that Maybelline originally 
made mascara in its own factory. It had 
trouble with the product and in the Spring 
of 1933 decided to give up manufacturing 
and buy its product at private brand. It 
secured quotations from several sources. 

Meanwhile, one Chester R. Hewes, 
brother-in-law of the owner of Maybelline, 
wanted to go into business. He learned of 
the difficulties, consulted a cosmetic 
chemist, and ultimately purchased the 
manufacturing machinery of Maybelline 
and began the manufacture of mascara 
which he sold to Maybelline in bulk. 
Hewes paid the tax. Maybelline packaged 
the goods and sold it without paying 
further taxes. The prices at which Hewes 
sold the goods to Maybelline were con- 
ceeded by the government to be “fair 
market prices.” 

Later the Collector assessed Maybelline 
for taxes not paid on its wholesale sales 
and Maybelline sued to recover. 

The Court held on only one vital and 
controlling point which might have an 
effect upon other similar cases. It held 
definitely and plainly that “III. The 
packaging of mascara cakes purchased in 
bulk does not constitute the manufacture 
thereof.” 

The remainder of the decision seems un- 
likely to set any precedents or to be ap- 
plicable in fact to other cases. The Court 
decided that these transactions were at 
arm’s length and that the relationship be- 
tween the parties had nothing to do with 
it. The matter of ‘fair market prices” was 
not considered in the decision, that having 
been stipulated in the case by government 
counsel. 

It may be pointed out also that the 
Court cited the Charest ruling, GCM 
11522, in its decision that packaging alone 
was not a manufacturing operation. The 
fact of this citation which was wholly un- 
necessary to the decision of the case, may 
have meant that the Court was guided in 
its findings by the government’s own prior 
ruling on the matter. 

In my opinion, nothing much which 
would clarify the tax situation was gained 


Commission 


demonstrators, 
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by this decision. The case and its pre- 
sentation by the government were such 
that a clear cut and controlling decision 
upon which the industry could depend in 
its future operations could not have been 
secured. It was a case which “stood on its 
own legs” as enforcement officials have 
held all cases must do. 

One further point at issue was the fact 
that Maybelline had not passed on the tax 
nor raised its prices to take care of it. This 
again differentiates the Maybelline cause 
from others tried in other jurisdictions. 
The trade would benefit from trial and ap- 
peal straight through of a typical case 
which might lead to a governing decision 
on all points. “Standing on its own legs” 
is just the trouble since it has led and will 
continue to lead to uncertainty on the 
part of everyone who pays a cosmetic tax 
on anything other than his own wholesale 
selling price. 


CHANCES FOR TAX REPEAL 


Some very good and possibly effective 
work is being done on the matter of repeal 
of the cosmetic tax. The Toilet Goods 
Association and others interested have 
been working hard although very quietly 
on the matter. Opinions differ as to 
whether repeal is possible or not, but 
there is a good deal of optimism in some 
quarters. The President has indicated that 
the excise taxes must remain, which is an 
unfavorable factor. Jewelry and fur 
interests are disturbed by reports that 
their taxes, previously repealed, may be 
included in a new excise tax bill to come at 
this session. I think that the tax is a very 
unjust and bad one as are all sales and con- 
sumption taxes in principle. It could be 
removed quickly and very thoroughly by 
the obvious method of publicity. Whether 
it can by other means is an open question. 
I hope it may, but the chances are not as 
bright as they might be. 


INTERNATIONAL DRUG CLUB 


Organization of the International Drug 
Club goes on apace. This project, origi- 
nally designed largely as a publicity stunt 
in connection with the Hall of Pharmacy 
at the New York World’s Fair, has out- 
grown its original purpose. The plan is 
still the same, namely that exhibitors at 
the Fair shall be charter members and that 
the Club maintain headquarters in the 
Fair’s Hall of Pharmacy. But the forma- 
tion of an Overseas Division is a develop- 
ment not envisaged in the original plan 
and the great interest by export and im- 
port managers in the project and their 
estimates of possible overseas membership 
especially in Latin America are so opti- 
mistic that leaders in the movement expect 
the momentum of the Club to continue 
and a permanent international organiza- 
tion of real worth to result. Between 
25,000 and 30,000 memberships are now 


confidently anticipated. 
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F.D.A. E.T.C, A.M.A Activities 


F.D.A. Action 


Drug Seizures 

Drug and medicinal product seizures in 
December involved five patent medicines, 
actions being based on charges of false and 
fraudulent therapeutic claims in their 
labeling: 172 bottles of Bell’s Liquo- 
Garlic, 3 bottles of Nichol’s Lung Life, 16 
packages of Celium, an aminopyrine 
preparation, 135 bottles of so-called Fowl- 
er’s Solution Tablets, and 8 packages of 
Myraphen Tablets. 

Departures from the official standards 
were the basis of libel actions against 496 
cans of anaesthetic ether, 59 cylinders of 
nitrous oxide (laughing gas), 156 
bottles of sweet spirits of nitre, and 888 


gas 


bottles of paregoric; and 647 pounds of 


surgical absorbent cotton, 1,190 packages 
of cotton swabs, and 24 surgical sutures 
were seized for insterility. One hundred 
and eight gross of defective mechanical 
prophylactics were also confiscated. 


Cosmetic Seizures 

Work under the Food, Drug, and Cos- 
metic Act of 1938 turned up the following 
products, which were seized on the recom- 
mendation of the Food and Drug Admin- 
istration on the ground that they may be 
injurious to users: 96 packages of “Dark 
Eyes,” 56 packages of ‘“Magic-Di-Stik,” 
and 18 packages of ‘““Mary Luckie Lash 
and Brow Dye”’ (all eyelash dyes); and 492 
cartons of “Volz Anti-Rheumin,”’ contain- 
ing the dangerous drug cinchophen. 


Drug Fines 

Cases involving shippers of medicinals 
were terminated as follows: Wyoming 
Chemicals, Inc. (Charles W. Jeffrey, Liv- 
ingston T. Boyer, and Harve Pettigrew), 
Medicine Bow, Wyo., fined $40, Hudson 
Pharmacal Co., Inc., and Edward Fetterly, 
Union City, N. J., paid fine of $50 and 
suspended fine of $250; Physicians Chem- 
ical and Drug Co., Chicago, IIl., fined 

250; and Charles H. Dietz Co., St. Louis, 
Mo., fined $375, for shipments of drug 
products not in conformity with their 
claimed composition. 

These firms and individuals were pros- 
ecuted for shipments of patent medicines 
labeled with false and fraudulent therapeu- 
tic claims: Wilford H. Pyott, trading as 
Barbetigo Co., Salt Lake City, Utah, 
“Barbetigo,” fine $100; Honoroff Labs., 
Chicago, Ill., ““Bromo Ease,” ‘Efferves- 
” and “Effervescent 


cent. for Headaches 
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Alkaline Tablets,” fine $150; The 
Miller Co., Inc., Joseph S. Miller and 
Ignacy Kisil, Newark, N. J., “‘Intraclean,”’ 
paid fine of $50, and suspended fines total- 
ing $1,600; and J. S. Miller, Inc., and 
Stanislaw Bulkowski, Newark, N. J., 
“Millertone,” paid fine of $100, suspended 
fines totaling $400, and probation for six 
months for the individual defendant. 


F.T.C. Stipulations 


Arden to Modify Claims 

Elizabeth Arden Sales Corp., Elizabeth 
Arden, Inc., and Florence M. Lewis, trad- 
ing as Elizabeth Arden, all of 681 Fifth 
Ave., New York, have entered into a stip- 
ulation with the Federal Trade Commis- 
sion to discontinue misleading representa- 
tions in the sale of cosmetics, including 
Ardena Velvya Cream Mask, Eight Hour 
Cream, Venetian Orange Skin Cream and 
Ardena Orange Skin Cream. 

The respondents agree to cease adver- 
tising that use of any of the products 
named, either alone or in combination, will 
remove or prevent lines or wrinkles or have 
any effect upon such conditions other than 
temporarily to soften the appearance 
thereof; that their use “lifts muscles’, 
affects the contours of the face in any way, 
refines the pores, or nourishes the skin, or 
that they are recommended for skins lack- 
ing natural nutritive qualities. 


Dental Floss Not Sterile 

Woltra Co., Inc., 18 West 22nd St., 
New York, in the sale of dental floss, 
agrees to cease using on its labels, in its 
advertising matter, or otherwise, the word 
“Sterilized”’ as descriptive of its product so 
as to imply that it is sterile at the time of 
its purchase or will remain so until removal 
from its package. 

Belding-Heminway-Corticelli, 119 West 
10th St., in the sale of dental floss, will 
cease using on labels or otherwise the word 
“sterilized” to imply that the product is 
sterile at the time of purchase and _re- 
moval from its original package. 


Fat Roller Claims Modified 

Thermo Roller Corp., 12 East 32nd St., 
New York, engaged in selling a device for 
reducing excess weight called the Thermo 
Roller, will discontinue representing that 
use of the product eliminates excess weight 
and does more, in a few minutes, to re- 
move fatty tissue than hours of strenuous 
and laborious exercise. The respondent 
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admits in its stipulation that, according to 
reliable scientific authority, the use of its 
device will not in all cases effect a reduc- 
tion in weight. The respondent company 
agrees to stop advertising that this roller 
provides a competent remedy in the treat- 
ment of arthritis, lumbago, sciatica, rheu- 
matism, constipation or insomnia. 


Joint Ease Claims Modified 

H. P. Clearwater, trading as Pope 
Laboratories, 20 F. St., Hallowell, Maine, 
selling a counter-irritant ointment desig- 
nated Joint Ease, agrees to cease repre- 
senting it as a competent treatment for 
rheumatism or neuritis, unless limited to 
its palliative local relief from the discom- 
forts of these conditions, and to desist from 
asserting that the preparation will relieve 
ailments of the joints, irrespective of loca- 


tion. 


Mother Gray Claims to Cease 

Allen S. Olmstead, trading as Mother 
Gray Co., Le Roy, N. Y., in the sale of 
Mother Gray’s Sweet Powders for chil- 
dren, will cease advertising the product as 
a competent remedy in the treatment of 
stomach disorders, headache, feverishness 
or colds, and will discontinue representing 
that use of the preparation tends to regu- 
late the bowels, reduce fever and relieve 
headaches or stomach disorders, unless 
such malady or ailment is caused by 
temporary constipation. 


Mahatma Gandhi Misquoted 

Banfi Products Corp., 206 Spring St., 
will cease representing that the prepara- 
tion known as Felsina Ramazzotti is an 
effective remedy for, or is of value in pre- 
venting, colds, catarrh, influenza, bron- 
chitis, pneumonia, or gastric acidity, or 
that it is a competent treatment for heavi- 
ness of the stomach, unless this claim is 
limited to flatulence or gas formation. The 
respondent company also will cease repre- 
senting that its preparation is used in all 
parts of the world and that Mahatma 
Gandhi has approved or expressed any 
opinion concerning it. 
Sunburn, Freckle Preventive 

George A. Sakele, trading as Monsieur 
Sakele, 101 West 44th St., New York, 
stipulates that he will cease advertising 
unqualifiedly that Egyptian Sun Tan 
Creme is capable of preventing sunburn, 
freckles or dry skin and that his cosmetic 
products are the result of 5000 years of 
experience. 
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Over-sized Cartons to Cease 

Premier Laboratories, Inc., Trenton, 
N. J., in the sale of face powder, agrees to 
cease representing through the use of over- 
sized cartons or containers or in any other 
manner that a substantially larger quan- 
tity or amount of powder is contained 
therein than is actually the case. 
Skin Correction Claims Stopped 

Dermique, Inc., 420 Lexington Ave., 
New York, will discontinue advertising its 
Beauty Sleep preparation by means of 
representations, the effect of which is to 
convey the idea that the product, when 
externally applied to the skin, will correct 
or remove wrinkles and lines over night or 
at all, regardless of the cause thereof, or 
will refine crepy skin and large pores or 
cause sagging contours to become firm or 
solid, when such are not the facts. 


Will Not Grow Hair 

The Mme. C. J. Walker Manufacturing 
Company, Inc., Indiana Ave. at West St., 
Indianapolis, in the sale of Madam C. J. 
Walker Products, stipulates that it will 
stop representing its preparations adver- 
tised as hair growers by means of asser- 
tions implying that, when used on the 
scalp or hair, they will promote hair 
growth or prevent the hair from falling 
out or will accomplish these or other re- 
sults when such assertions are contrary to 
medical or other evidence. The respond- 
ent agrees to cease advertising that its 
shampoo product, through application to 
hair or scalp, will nourish the hair through 
the roots thereof. 


F.T.C. Orders 


Prostate Gland Claims 

Harland L. Herb, trading as National 
Scientific Products Co., 644 Diversey 
Parkway, Chicago, is ordered to cease and 
desist from representing that his medicinal 





preparation designated Prostories is a 
remedy or cure, or a competent and effec- 
tive treatment, for prostatitis or any other 
disorders of the 


infections, diseases or 


prostate gland. 


Nailife Claims Stopped 

Federal Trade Commission has issued an 
order against Leopold Levoy and Nathan 
C. Blacher, trading as Sunbeam Labora- 
tories, Los Angeles, to cease representing 
their product, Nailife, as being beneficial 
for dry or splitting nails, and as being the 
perfect nail food and a scientific prepara- 
tion which will transform irregular, broken 
nails into well formed, symmetrical ones. 
The order also bars the assertion that use 
of the preparation will make nails strong 
and healthy. 

Findings are that the value of the use of 
the respondents’ preparation is limited to 
forming a protective covering for the nails, 
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that it will not accomplish the results 
claimed and that the respondents’ repre- 
sentations are exaggerated and untrue and 
constitute false advertisements in viola- 
tion of the Federal Trade Commission Act. 


Soap Lake Claims Stopped 

Trading as Thorson’s Soap Lake Prod- 
ucts Co., Roxie Thorson, of Soap Lake, 
Wash., has been ordered by the Federal 
Trade Commission to cease and desist 
from misrepresenting therapeutic benefits 
to be obtained from Thorson’s Soap Lake 
Salts, Thorson’s Effervescent Soap Lake 
Salts, Thorson’s Soap Lake Liniment, and 
Thorson’s Skin-Aid Soap Lake Ointment. 

Respondent is ordered to discontinue 
representing that the mineral salts con- 
tained therein, which are obtained from 
the waters of Soap Lake, will prevent or 
cure, or are beneficial in the treatment of, 
stomach, liver, bowel and kidney condi- 
tions; diseases of the blood and _ skin; 
diabetes, pyorrhea, pleurisy, high blood 
pressure, nervous ailments, constipation, 
arthritis, or similar ailments or 
afflictions. 

According to the Commission, benefits 
generally obtained from use of the prepa- 
rations are limited to those resulting from 
the laxative and diuretic properties and 
action of such preparations and to their 
use as either an external or internal 
cleansing agent. 


any 


“981” Claims Stopped 

F. T. C. has ordered Harry Gorov, 
trading as Isabella Laboratories, 220 
South State St., distributor of ‘281’; to 
cease and desist from disseminating any 
advertisements representing that ‘281’ 
is prescribed by practicing physicians as 
an aid in reducing weight, that no ill 
effects are experienced from its use, and 
which advertisements fail to state that use 
of the preparation, under the conditions 
prescribed in such advertisements or 
under such conditions as are customary 
and usual, may be injurious to the health 
of the user by causing loss or serious im- 
pairment of eyesight and in other ways by 
injuring and impairing functions of the 
body. 

According to findings of the Commis- 
sion the drug dinitrocresol is the active 
agent in ‘281,’’ causing, in some cases, 
direct degenerative changes in the vital 
organs the bilateral 
cataracts on the eyes. 


and formation of 


F.T.C. Citations 


Epilepsy Claims Cited 

The F.T.C. has charged misleading rep- 
resentations in the 
medicinal preparation for treating epilepsy 
against The Renesol Corp., 551 Fifth Ave., 
New York, and Maurice Goldberg and 
Charles Goldblatt, who control and man- 
age the corporation. 


sale of Renesol, a 
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The respondents are alleged to have 
disseminated false advertisements con- 
cerning the remedial and curative prop- 
erties of their product. According to the 
complaint, they have represented that 
their preparation will assure to the user a 
normal, happy and healthy life; that it 
contains no harmful drugs; that it is not 
habit-forming, and that it is safe to use. 

These representations are exaggerated 
and misleading, according to the com- 
plaint, which alleges that the product will 
not assure a healthy life; that it contains 
harmful drugs, may be habit-forming, and 
cannot be used indiscriminately with 
safety. 

The respondents’ advertisements also 
are alleged to be false because they fail 
to reveal that use of the preparation under 
conditions prescribed in the advertise- 
ments and under customary conditions 
may result in serious illness as well as 
nervous and mental disorders. 


Com. Freer Heads F. T. C. 


In accordance with its usual custom, the 
Federal Trade Commission has chosen one 
of its members to serve as chairman for a 
year. Commissioner Robert E. Freer will 
hold the office in 1939, succeeding Com- 
missioner Garland S. Ferguson who served 
as chairman in 1938. 


A.M.A. Rejects 


Coli-Bactragen 

The Council on Pharmacy and Chemis- 
try has postponed consideration of ‘‘Coli- 
Bactragen,” a product of the American 
Hospital Supply Corp. proposed for use 
against peritoneal infections, until further 
corroborative published evidence becomes 
available. 


Alb-Argentum 

The Council has rejected for New and 
Non-official Remedies Alb-Argentum, a 
product of the Alb-Argentum Laboratories, 
Inc., Boston, stated to be a compound of 
silver iodide with a soluble, hydrolyzed 
gelatin base containing from 18 to 22 per 
cent. of silver iodide in colloidal combina- 
tion and corresponding to from 8.3 to 10.1 
per cent. of metallic silver. Alb-Argentum 
was found unacceptable because it is 
marketed under a coined proprietary name 
with claims which are not based on accept- 
able clinical and experimental experience. 


Pulvoids Sulfanilamide and Sodium 
Bicarbonate 

The Council on Pharmacy and Chemis- 
try has declared Pulvoids Sulfanilamide 
and Sodium Bicarbonate, a product of 
Drug Products Co., Inc., unacceptable for 
inclusion in New and Non-official Reme- 
dies because it is a superfluous and pos- 
sibly dangerous mixture in fixed propor- 
tion of well-known drugs which had better 
be administered separately when in- 
dicated. 
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e CARTERS’ 
DECORATED 


ul ale BES 3E: was made 


in IOUS by 
STANDARD 


ARTERS’ Paste was being sold in 

Standard plain tubes for ten years 
before their first decorated tube was 
made by Standard in July of 1918. Previ- 
ously Standard had developed the spe- 
cial spreader type opening for this tube 
which had already helped make it a 
nationally favored package. 


Standard had pioneered the development 
of decorated tubes in the United States 
since 1907. Within a decade the plain 
tube was rapidly being displaced by the 
more attractive, sales stimulating, dec- 
orated tube. 


Our years of experience in meeting new 
requirements for different types of prod- 
ucts will be of advantage to you, too. 
Write us about your problem regarding 
collapsible tubes, applicators or can- 
spouts. 


Catalogue sent without obligation. 






1D) EN)53)D) 


SPACEY & TUBE CO. 


NEW BRIGHTON 
PENNSYLVANIA 
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® Beautify Your Product! 
® Increase Sales Appeal! 








by using 
TERKELSEN HI-LUSTRE 
MOLDED CAP 


Sizes available 


10—13-15-18-20-29-94-98 mm 
Short... Medium... Long 


Any type of liner inserted 


Let us quote on your requirements 


Terkelsen Machine 
Company 


320 A Street Boston, Mass. 








gu order 
Before y any 


SMALL 
PAPER 
3 DD. q 


| yices 
write et the 
RANDOLPH 


PAPER BOX folks in 
RICHMOND,VIRGINIA 
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Associations 
Drug Dinner March 9 


The 1939 Drug, Chemical and Allied 
Trades dinner will be held at the Waldorf- 
Astoria, New York, Thursday, March 9. 
It is expected that the dinner will be 
attended by close to 2,000 men associated 
with these industries. 

Ralph E. Dorland, eastern manager of 
the Dow Chemical Co., will serve as chair- 
man of the reception committee as he did 
last year. He will follow the same pro- 
cedure of organizing sub-committees to 
see that the dinner starts on time, and 
that new The 
reception will start at 6 o’clock and it is 
planned to have everyone seated in time 
so that the dinner may be served prompt- 
ly at 7.30. 

The price of the tickets is $8 per cover 
and reservations should be made promptly 
to Ray C. Schlotterer, secretary of the 
Drug, Chemical and Allied Trades Section 
of the New York Board of Trade, 41 Park 
Row. His telephone number is COrt- 
land 7-1413. 


arrivals are introduced. 


F. W. D. A. Meeting 


The mid-winter meeting of the Federal 
Wholesale Druggists’ Association was held 
at the Hotel Roosevelt, New York, Feb- 
ruary 7,8 and 9. The meeting on Wednes- 
day was a joint meeting of the active and 
associate members. 


BIMS Make Plans 


The general committee of BIMS met 
January 24 to review the first year of the 
organization’s activity and to make plans 
for 1939. In addition to the golf tourna- 
ments, which proved very successful last 
year, it was decided to have a mid-winter 
get-together. This will take the form of a 
beefsteak dinner to be held at Gallagher’s 
February 16. The first golf meeting of 
1939 will be held at Canoe Brook Country 
Club, Summit, N. J., on May 11. 


Feb. ’39: 44, 2 





























Barry Heads Drug Section 

William D. Barry, of the Mallinckrodt 
Chemical Works, was elected chairman of 
the Drug, Chemical and Allied Trades 
Section of the New York Board of Trade 
Dorland, 


and Ralph E. eastern sales 





WILLIAM D. BARRY 


manager for the Dow Chemical Co., was 
elected vice-chairman at a special meet- 
ing of its executive committee held Feb- 
ruary 2 at the Drug and Chemical Club, 


New York. 





RALPH £. DORLAND 


Mr. Barry, who was vice-chairman of 
the Section, succeeds the late Charles E. 
Kelly, senior partner of Hagerty Bros. & 
Co., who died January 18. 
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Wafer Heads Salesmen 


The new the 
Association of the American Chemical In- 


officers of Salesmen’s 
dustry were installed at a luncheon meet- 
ing at the Chemists’ Club in New York on 
January 12. The retiring president, the 
late Charles E. Kelley, was presented with 
an hors d’oeuvre tray. 

Joseph M. Wafer, the new president, 
appointed the following committees: En- 
tertainment, B. F. Sheehan, Grasselli 
Chemical Dept., E. I. duPont de Nemours 
& Co., Inc. (chairman); Frank Fanning, 
N. I. Malmstrom & Co.; N. H. Fyffe, 
Oldbury Electrochemical Co.; R. C. 
Quortrup, Barrett Co.; G. S. Furman, 
Merck & Co.; John J. Butler, Jr., Indus- 
trial Chemical Sales Div., W. Va., Pulp 


& Paper Co., Wm. J. Weed, Niagara 
Alkali Co. 
Publicity, E. J. Maguire, Grasselli 


Chemical Dept., E. I. duPont de Nemours 
& Co., Inc. (chairman); W. J. Murphy, 
Chemica! Industries; Russell Boland, 
Topics Publishing Co.; Thomas R. Farrell, 
THe Druc Anp Cosmetic INnpDustRY; 
Thomas McCarthy, Oil, Paint & Drug 
Reporter. 

Auditing, Robert B. Magnus, Magnus, 
Mabee & Reynard, Inc. (chairman); 
Bruce Puffer, Commercial Solvents Corp.; 
James C. Chilcott, The Maltine Co. 

Membership, James J. Kerrigan, Merck 
& Co. (chairman); W. D. Barry, Mal- 
linckrodt Chemical Works; G. S. Furman, 
Merck & Co.; R. E. Dorland, Dow Chem- 
ical Co.; V. E. Williams, Monsanto 
Chemical Co. 

The next luncheon meeting of the asso- 
ciation will be held at the Waldorf-Astoria 
at 12.30 on March 9 the day of the Drug 
Trade Dinner. There will be a prominent 
speaker at the meeting. 





Essential Oil Assn. Elects 


At the annual meeting of the Essential 
Oil Association held January 13 at the 
Hotel Warwick, New York, the following 
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ATLANTA, GA. NEW YORK, N. Y. ST. LOUIS, MO. 
Warren M. Curry L. A. Barber Woodson Barnhart 
2895 Peachtree St. 1123 Broadway 200 So. Commercial 
Room 301 Street 
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APPLICATORS 


Whatever your applicator needs may be, 
we can supply you quickly and ata price that 
meets all competition. The accompanying 
illustration shows just a few of our diversified 
line of applicators, droppers and closures. 

If you have a packaging problem, why not 
consult us? We are specialists in the glass ware 
field and our products can be made up in any 
quantity to meet your most exacting demands. 

Write for our new catalog showing the latest 
developments in closures, fittings, and applica- 
tors. Or we will be glad to submit samples and 
prices of any fitting you desire. 







GLASS PRODUCTS CO. 


SmeAk 5s S WARE 


VINE LARD = NEW JERSEY 














aSsS-_-_aaa_ha={S——_ 
RIEGELINE 


for ECONOMICAL 
TRANSPARENCY 








Riegeline combines the economy of 
ordinary glassine with a much higher 
degree of transparency. It twists 
well, works rapidly on any wrap- 
ping machine, and will not expand 
in wet weather or shrink to the 
splitting stage in dry weather. Avail- 
able in rolls or sheets of any size. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER CORP. 
342 Madison Avenue e New York 











ee 
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SYNDICATE 
using Sowice 


WRITE FOR FREE SAMPLE 


Aly 





— if you advertise in newspapers 
you should see the 


Drug Advertising Mat Service 


This service gives you mats of illustrations drawn by leading 
artists. 


Each issue is carefully merchandised to cover seasonal 
promotions, with well written copy and layouts. 


Plenty of hand-lettered headings and borders, as well as 
small ‘‘spot’’ cuts, and photos! 


If you are ready to advertise for increased business, this 
service can be useful to you. 


Executives may write today for free samples, on your com- 

pany letterhead, and state your title. 

(Because of the large cost of each sample, letters from individuals, and 
postcard requests cannot be answered.) 


Company..............- 

SEEN eee hsp eG ie Ole AIEEE Any MORE CL eee 

Co eee eee 3 aad aretha eaten 
Mail to 


Vincent Edwards & Co. 


World’s largest Advertising Service organization 


342 Madison Avenue New York City 
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Authorized Uses Of 
S.D. Aleohol Under 15 
Heads In New System 


Treasury Dep't Revokes Fight 
S.D. Formulas Little Used in °38 


FORMULAS 23F & 29 MODIFIED 
WASHINGTON, D. C.—A_ new classifica- 


tion system for Specially Denatured Alcohol. 
in which the authorized uses are grouped 
under less than 20 general headings as com 
pared with over 400 specific, individual uses 
heretofore provided, is the framework of a 
revised Appendix to Regulations Ul, made 


publie January 4 in the Federal Register. 
97 S.D. Formulas 

Under the new arrangement, eight Specially 
Denatured Alcohol formulas have been 
voked and minor changes made in several of 
the 57 formulas which remain in foree. The 
three Completely Denatured Alcohol formu- 
las. numbers 12, 13 and 14, continue as before. 

S.D. Formula 23-F is modified to provide 
for the use of one gallon oil of bay. N.F.VI. 
as an alternate to one gallon oil of bergamot. 


S.D. 23-F 


re- 


is authorized for “hair and sealp 
preparations and external pharmaceuticals 
not U.S.P. or N.F.” 

Under S.D, 29, authorized as a raw material 
in manufacturing various chemicals. the use 


(¢ I n next page) 


Alcohol Injection Technique 


SPRINGFIELD. Il. The usefulness of 
high intraspinal injections of aleohol for re- 
lief of brachial neuritis may be increased by 
placing the patient on a tilt table and making 
a preliminary injection, under roentgenoscopic 
control, of one drop of ascending iodized oil 
to reveal the exact location of the nerve roots 
it is desired to bathe, it is reported in the 
{merican Journal of Roentgenology and Ra- 
dium Therapy. 





Alcohol” is Ethyl Alcohol 
FDA Regulations Stipulate 

WASHINGTON, D. C.— When 
otherwise qualified, the name “Alcohol” 
on labels means ethyl alcohol, Food and 


not 


Drug Administration regulations effec- 
tive June 25, 1939, stipulate. Further- 


more, the percentage ot alcohol stated 
shall be the proportion of absolute alco- 
hol at 68°F. (20°C.). Seetion 502 (BE) 





states. 








Urethane Aids Dyeing 
Processes and Synthesis 


Refined and technical grades of Urethane 
(Ethyl Carbamate } available from 
U.S.1. in limited quantities for testing pur- 
poses. 

Already known as a soporific in medicine, 
Urethane aroused widespread interest recent- 
ly when it was adopted as a hair dyeing assist- 
ant. One patent that 19 te 25% of 
Urethane makes dyes adhere better, produce 
a faster and more permanent color and may 
be used at a lower temperature. 

Urethane’s chemical structure dia- 
gram), interesting possibilities in 


are now 


reveals 


(see 


suggests 





H-N-€-0- C,H, 


Urethane—Ethy! Carbamate 


chemical synthesis. Specifications for the two 
grades of Urethane compare as follows: 


Pe Technical Refined 
Chloride 

as NH, Cl Less thar 25 Less than (¢ 
Color Light, straw White 

colored crysta crysta 

Melting Point 4 48°C 47. 7—48.2°C 
Purity Not Les Not Less 

as Urethane than 95 than 9 
Soluble Nater ohol and common 





c solvents 





Samples of Urethane may be secured by 


writing to ULSD. 














ONE MINUTE IMMERSION in 70% ethyl alcohol by weight has a degerming effect equal to six and 
one half minutes of scrubbing, it is stressed in the ‘Journal of the A.M.A.” (See article at right.) 








Industrial Aleohol 
Users’ Council Acts 
On Drive In States 


Educational Campaign to Show 


Need for Alcohol by Industry 


ELECT E. P. TRIGG CHAIRMAN 
NEW YORK, N. Y.—An educational drive 


to forestall enactment of state legislation 
which would classify all alcohol under the 
“intoxicating liquor” without 
recognizing its wide- 
spread, vital uses by 
and industry 
will be carried on by 
the newly formed Coun- 
cil of Industrial Alcohol 
Users. 

The Council was or- 
ganized January 24 fol- 
lowing a luncheon at 
the Chemists Club at 
which Captain James 
P. MeGovern, general 
counsel of the Indus 
trial Alcohol Institute. 


15 attending representatives of 


definition of 


science 





Chairman E. P. Trigg 


warned 
scientific societies and trade associations that 
the danger of such legislation loomed larger as 
a result of a recent decision of the United 
States Supreme Court interpreting the Twenty- 
first Amendment to the Constitution, repeal- 
ing the prohibition amendment, as throwing 
liquor control back upon the States. 

Ernest P. Trigg. president of the National 


| Paint, Varnish and Lacquer Assn., was elected 
| Chairman of the Council of Industrial Alcohol 


| Users. Other officers named include Carroll 
Dunham Smith, president of the American 
Pharmaceutical Association, as vice-chairman: 
Dr. Harrison E. Howe, editor of Industrial & 
(Continued ons tf page) 

70% Ethyl Alcohol Most 
Effective Disinfectant 
BALTIMORE, Md.—At a concentration of 
70% by u eight, “ethyl alcohol is more eftec- 
tive than any other hand disinfectant now in 
general use.” This is the conclusion reached 
by Dr. Philip B. Price of this city and re- 
ported by him in a recent issue of the Journal 


of the American Medical Assn. 

Dr. Price. who has just completed an inten 
sive study of surgical technic, emphasizes 
that “each minute spent in this particular 
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solution (at 25°C.) has a degerming effect 
equivalent to about six and one half minutes 
of scrubbing.” 

Dr. Price made it clear, however, that rea 
sonable eare should be exercised in the use 
and preparation of the solution if this maxi- 
mum germicidal effect is to be obtained. He 
advocates that it be made up by mixing 815 
ee. of 95% alcohol at 25°C. with cold distilled 
water sufficient to make one liter. 

This solution, Dr. Price amplifies. should 
be used with friction for a period of three 
minutes on hands that have previously been 
scrubbed for seven minutes with soap and 
brush and then dried with a sterile towel. 

In the preparation of the field of operation, 
washing a dried coat of iodine off the skin 
with 70% alcohol increases rather than dimin- 
ishes the total germicidal effect, Dr. Price 
adds. 
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Mercury Antiseptic In 
Aleohol Solution Gives 
Greatest Sterilization 
HUNTINGTON, Ind.— A 1:200 alcohol- 


acetone-water solution of 5-hydroxymercuri- 
}-nitro-o-cresol not only had a sterilizing effect 
of greater duration (1.5-2 hours) on the oral 
mucosa but brought about an average reduc 
tion of colonies in five minutes of 75-100%. 
when compared with well-known germicides 
and antise plies, it Is reported here. 

Other preparations studied. the report pub- 
lished in the American Journal of Digestive 
Diseases states, include sodium perborate. 
hydrogen peroxide. disodium salt of 2.7-di 
bromo-4-hydroxy-mercuriflorescein —(mercuro 
chrome), neutral acriflavin, phenyl mercuric 
nitrate, glycerinated iodine solution (3.5%). 
mineral oil iodine solution (3.50 ). and liquor 


antisepticus (N.F. VD). 


15 Groups of Authorized 
S.D. Uses in New System 


i¢ ied i 


of 5 gallons of ethyl propionate or ethyl 
amines as alternate denaturants is mentioned, 
These denaturants did not appear in the pre 
vious Appendix. 

The new Appendix was signed by Guy T. 
Hlelvering, Commissioner of Internal Revenue 
and Was approved Dec. 29. 1938 by W. Oe 
Taylor, Acting Secretary of the Treasury. 

The most striking change embodied in the 
revised Appendix is a code system classifying 
uses for S.D. Alcohol under 15 broad divi- 
sions, which are in turn broken down into 
approximately 90 authorized uses. 

Each authorized use bears a code number 
“that should be used in reporting the use of 
specially denatured alcohol in part 2 of Form 
1482.” The code numbers run from 011 to 810. 
although not all are consecutive. 

Typical of the broad. general headings em- 
ployed is “Solvent in the manufacture of 
toilet: preparations and disinfectants.” Under 
this the following subheadings appear: 


Hair and scalp preparations 


Bay run 
Face and hand lotion 
Body deodorants and deodorant crean 


WWNN—— 


Perfumes and perfume tinctures 
Toilet waters 

Tooth paste and tooth powder 
Mouth washes 


Nm—N—bWN 


Fourteen other general headings are pro- 
vided for. 
According to Treasury Department. statis- 


tics, withdrawals against the eight revoked | 


Bald Head or Fast Heart? 
Quick Watson, the Needle! 

BLENOS AIRES—Bald heads and pal 
pitation of the heart may at last have 
something in common. if early experiments 





here are borne out, 

One experimenter says he is trying the 
effect of intradermal injection of acetyl 
beta-methylcholine on shiny pates. This is 
the same drug that is now used by many 
doctors to slow the racing of the heart in 
cases of paroxysmal tachycardia. 














Council of Aleohol Users 
Plans Educational Drive 


i¢ g 


Engineering Chemistry, organ of the American 
Chemical Society. as executive secretary: and 
Rowland Jones, Jr.. Washington Representa- 
tive of the National Association of Retail 
Druggists and secretary of the National Drug 
Trade Conference, as treasurer. 

An executive committee to be composed of 
one delegate from each of the trade and 
scientific groups represented in the Council 
will be formed as soon as names are submitted 
to the Executive Secretary. 


Avocado Oil No Vitamin Source 


LONDON, England-——The vitamin A con 
tent of avocado pear oil if not actually zero. 
is negligible for all practical purposes. ac 
cording to an article in the Analyst. 

The authors also report a vitamin D con- 
tent of not more than 4 I.. per gram. and 
that vitamin E was probably absent. 





S.D. formulas in the fiscal vear ended June 30. 
1937. were as follows: 


Formula Wine gal. Formula Wine gal. 
D 
3 £ ¢ 2,03 


t reported 


No inconvenience to the trade is expected 
to result from the revocation of these formulas 
since others are available for the purposes. 

Directions for manufacturing Tincture of 
lodine U.S.P.and Mild Tineture lodine l.S.P.. 
using S.D. formulas 25 and 25-A, are given in 
the revised Appendix. Also included are diree- 
tions for manufacturing Camphor and Soap 
Liniment U.S.P.X1. using S.D. 27: directions 
for manufacturing Liniment of Soft Soap 
U.S.P.. using S.D. 27-B. as well as specifica- 
tions for all denaturants now in force. 








TECHNICAL DEVELOPMENTS | 








Further information may be had from U.S.1. 


Glyceryl-Soybean, a new oil like product with lu 
bricating properties and a pleasant odor may be 
used to advantage in such cosmetics as lubricat 
ing and body oils, baby oils, lipstick, lubricating 
creams, etc., a recent report states. (No. 180a) 


Two new salts for personal deodorants, aluminun 
citrate and aluminum sulphor-carbolate, are de 
scribed as odorless and very astringent, with good 
solubility and stability. It is claimed that they 
liberate weaker acids than aluminum chloride or 
aluminum sulphate upon hydroylsis. (No. 181a) 


A non-sticky sealing material made of natura 
gums, remains plastic and forms water tight 
fumeproof and acid resistant joints unaffected 
by temperature changes, a recent announcement 
states. Three consistencies for various uses includ 
ing glazing, structural joints and ducts, and lay 
ing glass blocks, are offered. (No. 182a) 
S 

A cheap source of cholesterol is claimed for ar 
English wool wax now being imported here. Re 
ports state the product is absolutely uniform and 
contains approximately 65% cholesterol and its 
isomers. Two to five per cent dissolved in any 
oily or fatty substance makes a satisfactory ab 
sorption base, according to reports. (No. 183a) 


A new natural absolute with a powerful and pleas 
ing odor, resembling angelica seed oils, and 

spicy top note is extracted from seeds found ir 
Madagascar, a recent report states. It is sug 
yested for imparting novelty to modern perfumes 


C (No. 184a) 
A new wave set concentrate which requires only 
the addition of water to make thick wave set 
thin, transparent lotions and hair lacquers ‘de 
pending on the concentration) is already per 


+ 


fumed and needs no preservative, according 
the manufacturer. Either as a liquid concentrate 
or a dry powder, the product is said to increase 
the efficiency of mechanical curlers. (No. 185a 





A new formaldehyde dish enables faster fixing 
tissues for microscopic examination without dar 
yer of overheating, according to the manufa 
turer. Elimination of irritating fumes and ease of 
operation are other advantages claimed for the 
inexpensive device. (No. 186a) 


A new vanishing cream for painters, dry cleaner 
garagemen and others is said to protect again 
industrial dermatitis arising from exposure of the 
skin to naptha, gasoline, oil, and certain lacquer 
solvents and diluents. When protection is not 
needed, the cream may be removed with soap and 
warm water. (No. 187a) 


> 

Anti-rust protection for polished steel parts dur 
ing storage and shipment is claimed for a new 
liquid easily applied with brush or spray gun t 
form a tough, elastic, non-porous film which re 
sists abrasion, moisture and salt air. This fiin 
may be removed with gasoline or kerosene 

ese] (No. 1884 


A new all-glass atomizing spray is said to be eas) 
to clean and to spray hair lacquers, brilliantine 
waving lotions, oils, perfumes, deodorants, etc 
without waste. Especially useful for hairdresser 
and beauty operators the spray is by no means 
limited to this use, the makers state. (No. 189a) 


NDUSTRIAL GHEMIGCALS, inc 


60 EAST 42n0ST., N.Y. (ED 


A SUBSIDIARY OF U. S. INDUSTRIAL ALCOHOL CO 


ALCOHOLS 


Amy! Alcohol 
Butyl Alcohol 
Fusel Oil—Refined 
Exeye) ge) eh Note) ale) 
Th dalel ale) | 


ETHERS 


Ethyl Alcohol 


Anhydrous 
Absolute 
C. P. 96% 
Pure (190 proof) 
NJol-tetle] | aD) -lalohabla-te| 
Completely Denatured 
U.S. |. (Denatured 

PN iaelale) Malahienic-1-5 4-9) 
“Super Pyro Anti-freeze 
*Solox Proprietary Solvent 


*“ANSOLS 
Ansol M 
Ansol PR 


Ethyl Ether 
Ethyl Ether Absolute—A.C.S. 


KETONES 
Acetone, C.P. 
Methy! Acetone 


INTERMEDIATES 


Pata -aferela-serobioallelcelaliite| 
Acetoacet-o-toluidid 
Ethyl Acetoacetate 
melachicial(olacottalhecelaliiiar- 
Sodium Ethyl Oxalacetate 


ESTERS, ACETATES 
Acetic Ether 
Amy! Acetate 
Butyl Acetate 
Ethyl Acetate 


Diethy! Maleate 
DIT <b dalam e@) cellos =) 


Isopropyl Acetate 
ESTERS, PHTHALATES 
PTelsahm tabialel (oh e-] 
Dibuty! Phthalate 


Diethy! Phthalate 

Dimethyl Phthalate 
ESTERS, ETHYL 
PNaacelela-tielali ite] Diatol 


Diethyl! Carbonate 


daha Glalloigelaelaslelalohi-) 
*Registered Trade Mark 


BRANCHES IN ALL PRINCIPAL CITIES 


Ethyl Formate 
Ethyl Lactate 


ESTERS, BUTYL 
Butyl Propionate 
Dibuty! Maleate 
Dibuty! Oxalate 


OTHER ESTERS 
Amyl Propionate 
Dimethy! Maleate 


OTHER PRODUCTS 
Collodions 
*Curbay Binders 
Curbay X (Dried Curbay) 
- Ethylene 
Nitrocellulose Solutions 
ohioliamuatelaiaei bee icel| 
Urethane 











officers were unanimously re-elected for 
1939: president, Harry C. Ryland, H. C. 
Ryland, Inc.; vice-president, Charles 
Fischbeck, P. R. Dreyer, Inc.; secretary- 
treasurer, Robert B. Magnus, Magnus, 
Mabee & Reynard, Inc. V. H. Fischer, 
Dodge & Olcott Co., and William Schilling 
Jr., Norda Essential Oil & Chemical Co., 
were re-elected to the executive committee. 


Industrial Alcohol Users Council 

The Council of Industrial Alcohol Users 
was organized at a luncheon at the Chem- 
ist’s Club, New York, on January 24. 
Representatives of industries using alcohol 
as an essential material have formed the 
council for the purpose of coordinating 
their efforts to prevent unreasonable re- 
striction of the sale and use of alcohol for 
industrial purposes. 

The United 
Supreme Court which have delegated to 
the states the control of intoxicating alco- 


recent decisions of the 


holic beverages have led the users of in- 
dustrial alcohol to realize that unreason- 
able restriction of the industrial supply of 
alcohol might be attempted by some state 
legislatures. 

The meeting was held under the spon- 
sorship of the Industrial Alcohol Institute 
and was convened by Bruce Puffer, of 
Commercial Solvents Corp., 
dent of the institute. 

At a meeting immediately following the 
luncheon, the committee on organization, 
headed by Dr. Martin H. Ittner, Colgate - 
Palmolive-Peet, chose the following officers 


vice-presi- 


for the council: chairman, Ernest T. Trigg, 
president of the National Paint, Varnish 
and Lacquer Association; vice-chairman, 
Carroll Dunham Smith, president, Amer- 
ican Pharmaceutical Manufacturers’ Asso- 
ciation; executive secretary, Dr. Harrison 
L. Howe, editor of Industrial & Engineer- 
ing Chemistry; treasurer, Rowland Jones, 
Jr., Washington representative of the 
National Association of Retail Druggists 
and secretary of the National Drug Trade 
Conference. 


Haskell Heads Alcohol Institute 

At the twelfth annual meeting of the 
Industrial Alcohol Institute, Inc., held 
January 11, the incumbent officers and 
board of directors were re-elected as fol- 
lows: president, Glenn Haskell, president 
of the U. S. Industrial Chemicals, Inc.; 
first vice-president, J. Ward Kinsman, 
manager of the Alcohol Division of E. I. 
duPont de Nemours & Co., Inc.; treasurer, 
J. W. McLaughlin, vice-president of Car- 
bide & Carbon Chemicals Corp., executive 
secretary, Miss R. E. Boyce. 

Bruce Puffer, manager of industrial 
alcohol of Commercial Solvents Corp., was 
elected to the unfilled office of second vice- 
president. 

In addition to the officers of the com- 
pany the following were elected to the 
board: Horace Burrough, sales manager 
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of New England Alcohol Co.; Lewis A. 
Crank, president of Pacific Distillers, Inc.; 
A. P. Frymire, vice-president of New 
Orleans Alcohol & Distilling Corp.; A. 
Mersch, agent for Puerto Rico Distilling 
Co., Captain James P. McGovern is gen- 
eral counsel. 


Combination Deal Meeting 

Samuel S. Dworkin, chairman of the 
trade committee of the New York Phar- 
maceutical Council, has announced that 
representatives of New York, New Jersey, 
Pennsylvania and Connecticut state phar- 
maceutical associations will meet with a 
group of manufacturers and wholesalers 
at the Hotel New York, 


February 21, at luncheon. 


Commodore, 


The meeting, at which the subject of 
combination deals will be discussed, will be 
sponsored jointly by the New York Phar- 
maceutical Council’s trade committee and 
the Drug, Chemical and Allied Trades 
section of the New York Board of Trade. 


Brendlinger Heads Phila. Drug Ex. 

The seventy-eighth annual meeting of 
the Philadelphia Drug Exchange was held 
At the meeting the following 
officers were elected: president, E. Leidy 
Brendlinger, Dill Co., Norristown, Pa.; 
vice-president, Dr. Charles E. Vanderk- 
leed, McNeil Laboratories; secretary, J. 
Mervin Rosenberger, Smith, Kline & 
French, Inc.; treasurer, Harold C. Hal- 
berstadt. In addition to the officers, 
other members of the board are: R. G. 
Anderson, George F. Applin, R. A. Cain, 
Harry Z. Krupp, Walter P. Miller, Jr., 
E. S. Paisley, Frank F. Law, Bruce Lud- 
gate and H. H. Whyte. 

The exchange held its annual dinner at 
the Bellevue-Stratford Hotel on January 
26. At the dinner, Frank F. Law, John 
Wyeth & Bro., Inc., retiring president of 
the exchange, reviewed the work of the 
association during the past year. Other 
speakers were Dr. Ivor Griffith and Dr. 
Frederick R. Griffin. 


January 24. 


Chemical Alliance Elects 

At the annual meeting of the Chemical 
Alliance, which has transferred its head- 
quarters from New York to Washington, 
three new directors were elected to fill 
vacancies on the board—C. S. Munson, 
U. S. Industrial Alcohol Co.; H. M. 
Hooker, Hooker Electrochemical Co. and 
T. P. Walker, Commercial Solvents Corp. 

The following officers have been elected 
by the board: president, Charles Belknap, 
Monsanto Chemical Co., St. Louis; vice- 
presidents, Lammot duPont, E. I. du- 
Pont de Nemours & Co., Wilmington, 
C. S. Munson, U. S. Industrial Alcohol 
Co., New York, and Willard H. Dow, Dow 
Chemical Co., Midland, Mich.; treasurer, 
J. W. McLaughlin, Carbide & Carbon 
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Chemicals Corp., New York; secretary, 
Warren N. Watson, Woodward Bldg., 
Washington. 


Drug Section Forum 

“The Industry Forum—1939”’ was held 
January 17 at the Hotel Astor, New York, 
under the sponsorship of the Drug, Chem- 
ical and Allied Trades Section of the New 
York Board of Trade. 

Harry L. Derby, president of the Amer- 
ican Cyanamid & Chemical Corp., repre- 
senting the chemical industry, pointed to 
the well-maintained volume of employ- 
ment in the chemical industries and the 
general satisfactoriness of their employ- 
ment relations. 

R. D. Keim, vice-president of E. R. 
Squibb & Sons, in speaking for the phar- 
maceutical industry stressed the import- 
ance of the industry’s public relations. 
He urged opposition to the proposal of 
Senator King to repeal the Miller-Tydings 
act, declaring that state fair trade laws 
protect the goodwill of the manufacturer 
and his trade-mark as well as the interests 
of consumers. 

W. Y. Preyer, president of Vick Chem- 
ical Co., spoke for the proprietary indus- 
try . It was his opinion that the new food, 
drug and cosmetic act and the Wheeler- 
Lea act would benefit the industry by 
eliminating advertising practices which 
brought the industry into disrepute. 

Edward Plaut, president of Lehn & 
Fink Products Corp., expressed the opinion 
that the new food, drug and cosmetic act 
would remove irresponsible and unfairly 
competitive cosmetic manufacturers and 
the hope that the Robinson-Patman act 
would not be interpreted so as to interfere 
with well established merchandising meth- 
ods fairly employed. 

William J. Schieffelin, president of 
Schieffelin & Co., spoke for the whole- 
salers. It is his opinion that a better 
understanding between employer and em- 
ployee with the employee having a full 
knowledge of the cost of operating the 
business would make for business stability. 

Hugh Craig, editor of the Oil, Paint & 
Drug Reporter, outlined the part which 
the trade press should play in unifying 
the several divisions of the drug trade in 
essential collaboration. 


Fellman Heads Drug Salesmen 
Officers elected for this year by the 
Drug Salesmen’s Association of New 
York, Inc., are: president, H. A. Fellman, 
Charles H. Phillips Chemical Co.; Ist 
vice-president, H. J. Gitlitz, Recro Drug 
Co.; 2nd vice-president, Milton Cohen, 
Eli Lilly & Co.; 3rd vice-president Sid 
Selverstone, Rubberset Co.; recording sec- 
retary, Charles Vos; financial secretary, 
M. Kravitz, Standard Sales Co., and 
treasurer, Paul H. Krieger, American 
White Cross Laboratories. The officers 
were installed at a banquet held Jan. 12. 
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Your product may have many 
thingsin common with the KOALA 


The little Australian Teddy Bear (Koala) would 
be a pet the world over except for one thing—it can 
only live in Australia. Its entire diet is made up 
of the leaves and twigs of the variety of Eucalyptus 
Trees found in Australia. You, too, may find 
that Australian Eucalyptus, and only Australian 
Eucalyptus, is highly essential for your product. 





Demand KOALA Brand 
ORBIS EUCALYPTOL C. P. 


Genuine AUSTRALIAN EUCALYPTUS Base 


though eucalyptus is exported from Japan and other countries, our 
research chemists find that none has the unique medicinal benefits 
found only in the fine Australian varieties used in ORBIS Eucalyp- 
tus and ORBIS Eucalyptol. 
Eucalyptol (C.P.) has many other fine ingredients and refinements 
which make it the odds-on favorite of most of the leading manv- 
facturers and dispensers of nose and throat remedies. 
You are cordially invited to visit our Newark, N. J., factory and see 
actual tests and gradings made. 


() Send for our new price list 


PRODUCTS CORPORATION 
215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK. N.J. 


CHICAGO PHILADELPHIA BOSTON MEMPHIS, TENN. 
831 N. Wabash Ave. 610 Brown Bldg. 89 Broad Street 1620 Carr Ave. 















\ Water Soluble Gums Waxes Cosmetic Raw Material Fruit Flavors 
Thymol Stearic Acid Oleo Resins Food Colors 
Aromatics Essential Oils Perfume Bases Quince Seed 
Rice Starch Zine Oxide French Olive Oil Irish Moss 
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People 


Killeen Resigns Lueders Presidency 

Edward VY. Killeen, for many 
president of George Lueders & Co., New 
York, has announced his retirement from 


years 


active control of the company. 
Mr. Killeen has been an officer and di- 
rector of the company for thirty-three 





EDWARD V. KILLEEN 


years and for fifteen years prior to that 
was with the firm which the present corpo- 
ration succeeded. Mr. Killeen has _re- 
signed because of his desire to devote more 
time to his personal affairs. He will, how- 
ever, continue with George Lueders & Co. 
in an advisory capacity and will make his 
headquarters at the Lueders office. 


Testimonial to Magnus 

About 500 people attended the dinner 
given by the New York Board of Trade 
at the Waldorf-Astoria, New York, on 


January 26, in honor of Percy C. Magnus. 

Mr. Magnus, who now becomes chair- 
man of the board of directors, has served 
as president of the New York Board of 
Trade for the past six years. 


Several 
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volumes of bound letters from friends all 
over the country were presented to him. 
Frederick E. Crane, chief judge of the 
Court of Appeals was toastmaster and 
Bishop William P. 


invocation. 


Manning gave the 


The principal speaker was Thomas I. 
Parkinson, the Equitable 
Life Assurance Society, who pointed out 
that during Mr. Magnus’ presidency the 
membership of the board has increased 60 


president of 


per cent. and that a large accumulated 
debt has been paid off. 


Dorothea Leonhardt Marries 
Miss Dorothea Louise Leonhardt, daugh- 
ter of FPF. H. 
Fritzsche Brothers, Inc., New 
Dr. 


Leonhardt, president of 
York, was 
married Edward 


Stroh, Jr. 


Dr. Jellinek'’s Work 


Dr. Paul Jellinek, formerly of Vienna, 
well known in Europe as a soap and per- 
fume expert and in this country through 
his technical writing in American trade 
journals, has for a great many years been 


February 3. to 


specializing in the reaction of aromatic 
chemicals in soaps and cosmetic products. 
Dr. Jellinek whohas beenconnected for quite 
some time with Polak’s Frutal Works N. V., 
Amersfoort, Holland, has made a special 
feature of building compounds on the basis 
of his experiments and the company wishes 
to announce that his wide experience in 
this field is at the disposal of their clients. 
Among Dr. Jellinek’s most recent develop- 
ments are Florex, Cutanol and Cuir de 
Russie. 


Eller-Adv. Mgr. Calif. Fruit Ex. 
Russell Eller is now advertising man- 

of California Fruit Growers’ Ex- 

change, succeeding W. B. Geissinger, who 





ager 


has resigned to accept a position with 
Lord & Thomas, Chicago. R.S. Simmons 


TESTIMONIAL DINNER TO PERCY C. MAGNUS 
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succeeds Mr. Eller as assistant advertising 
manager. 

Mr. Eller who has been associated with 
California Fruit Growers’ Exchange since 
1923 was first a member of the eastern 
dealer service staff. In 1929 he assumed 
charge of dealer service and was sent to 
England where he established dealer serv- 
ice and supervised the first extensive ad- 
vertising campaign for the company in 
Europe. He became assistant advertising 
manager in 1931. 


Wins Award 

Alvin Wilko, Felton Chemical Co., Inc., 
Brooklyn, N. Y., won first prize in the 
“Soap, Perfumery & Cosmetics” contest 
for the best jasmin perfume. The award 
was a gold medal and a cash prize of 350. 
Last year in a similar contest sponsored by 
Perfumery & Cosmetics” Mr. 
Wilko won third prize. 


de Milt—51 Years with Squibb 
Richard de Milt celebrated fifty-one 
years of service with E. R. Squibb & Sons 


“Soap, 


January 9. 

Mr. de Milt was born in Kalamazoo, 
Mich., in 1858 the same year that Dr. 
E. R. Squibb started his small drug man- 
ufacturing plant. He went to work for 
Dr. Squibb at the age of thirty. At first 
he washed bottles and ran errands at a 
salary of $10 a week. Gradually he learned 
to do almost everything connected with 
the manufacturing of the company’s 
products. Today after fifty-one years of 
service Mr. de Milt is at his desk every 
day. 

Lueders Loses Appendix 

Frederick J. Lueders, vice-president of 
George Lueders & Co., New York, was 
operated on for appendicitis at St. 
Vincent’s Hospital January 24 and was 
well enough to return to his home on 
February 5. 





203 
































The Photometer scientifically records 
and maintains absolutely uniform 
and correct shades of all make-up 
products. 


Make these tests to prove our state- 
ments of Kolmar superiority: Apply 
Soft-As-Silk powder and any other 
brand to opposite sides of the same 
face. Note which brand applies most 
smoothly and adheres longest. Ex- 
amine Soft-As-Silk Powder under a 
microscope to see uniform color dis- 
bursement. The bite test will disclose 
freedom from grit. 
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CaM ct / 
Finest Face Powder 
Produced 


PERFECTED SINCE 1929 but only 


recently manufactured in quantity. 


TEN YEARS AGO Kolmar developed a unique high air pressure process 
for powder (and rouge) which produced uniform particle size, fine satiny 


texture and perfect color distribution. 


UNTIL RECENTLY, because of constantly increasing demands for other 
Kolmar products, we have been able to accept only very limited orders for 


Kolmar Soft-As-Silk Powder. 


BUT TODAY YOU CAN GET IT: in any color, in any quantity, in bulk, 


in your own boxes, or completely packaged in boxes supplied by us. 


WE KNOW that Kolmar Soft-As-Silk Powder builds repeat business by its 
smooth application, naturalness, imperviousness to water or perspiration, 
superior smoothness, adherence, lasting qualities, and absolute purity. 
Kolmar Soft-As-Silk Powder is made of the finest available materials, re- 


gardless of cost. 


WRITE FOR SAMPLES TODAY 


laboratories 


MibLlwaAaéeuU K €E E e H O B O K E N 


Kolmar representatives 
M.C. Boyd . . . . . . 100-108 River St., Hoboken, N. J. Warren Gary. 2. s+ «© © « . 3950 Club Drive, Atlanta, Ga. 
Norman Kole. . 11-108 Merchandise Mart, Chicago, III. R. G. F. Byington . . 155 N. Vermont Ave., Los Angeles, Cal. 
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John Halsey Bell 

A son, John Halsey Bell, has been born 
to Mr. and Mrs. William Bell of Mont- 
clair, N. J. Mr. Bell is with S. B. Penick 
& Co. 


Kramer Returns from Trip 

Robert A. Kramer of the Th. Gold- 
schmidt Corp. has returned from a month’s 
trip to Florida and Cuba. Mrs. Kramer 
accompanied him on this trip. 


Colne to Visit Here 

Leslie Colne, of H. Bronnley & Co., Ltd., 
London, will arrive in this country on 
February 21. He will make his headquar- 
ters while here at the Hotel McAlpin in 
New York. 


Barbara Bates Names Johnson 

A. S. Johnson has been appointed sales 
manager of Barbara Bates manicure tireat- 
ment line and C. J. Bates & Son manicure 
preparations with headquarters at 565 
Fifth ave., New York. He was formerly 
associated with Schnefel Brothers and 
Northam Warren Corp. 


Bedell—Treas. of Beauty Counselors 

A. S. Bedell has been elected treasurer 
of Beauty Counselors, Inc., Detroit. Mr. 
Bedell, who has been serving as assistant 
treasurer and secretary, has been with the 
company since June 1932. 
Dubey Joins Dreyer 

P. R. Dreyer Inc., New York, has an- 
nounced that Alfred E. Dubey, Jr., has 
Mr. Dubey has had 
a number of years experience in the field, 
having spent several years with Ungerer & 
Co., and having been for the past two 


joined its sales force. 


years a vice-president and director of 
Firmenich & Co. 
Kroneman Also With Pennsylvania 
W. F. Kroneman, who is now a special 
representative for Dodge & Olcott Co., 
New York, still represents the Pennsyl- 
vania Oil Products Refining Co., Warren, 
Pa., in the sale of its white mineral oils and 
petrolatums. Mr. Kroneman’s address is 
1016 Seventy-sixth st., Brooklyn. 


Dow Advances Curtis & Shoemaker 

Russell L. Curtis, assistant general sales 
manager for the Dow Chemical Co., Mid- 
land, Mich., has been transferred to San 
Francisco where he now holds an executive 
position Great Western Electro- 
Chemical Co. which was recently ac- 
quired by Dow. 

Mr. Curtiss has been with Dow for six- 
teen years and prior to that was superin- 
tendent of the American Bromine Co. He 
was born in Saginaw, Mich., and was 
graduated from Oberlin College. 

Clayton S. Shoemaker, who has been 
attached to the New York office of Dow, 


with 
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was transferred to Midland, February 1. 
For the past two years he has been engaged 
in the market development of Dow ethyl- 
cellulose, methylcellulose and _ plastics 
based on cellulose derivatives. At Mid- 
land he will be in charge of sales develop- 
ment for a plastics and cellulose depart- 
ment which Dow is creating. 


Herz Represents Laserson 

Herbert Herz, 32 Union Square, New 
York, has announced that he has been ap- 
pointed sole agent in the United States for 
Etablissements Leopold Laserson, old 
French essential oil house with factory at 
La Garenne-Colombes, near Paris. 


Companies 
J. T. Baker Sales Convention 


The annual sales convention of the J. T. 
Baker Chemical Co., Phillipsburg, N. J., 
was held at the Hotel Easton, Easton, 
Pa., January 19 to 20. The convention 
was under the direction of Ralph Clark, 
general sales manager, and Herbert H. 
Garis, president of the company. 

The guest speakers were Dr. Marvin J. 
Andrews of the University of Maryland 
School of Pharmacy who spoke on phar- 
macy chemicals today and tomorrow, and 
S. B. Wildrick, president of Wildrick & 
Miller, Inc., who presented the Baker ad- 
vertising plans for 1939 and outlined how 
advertising could be made an assistant 
salesman for every field representative. 

Mr. Clark entertained the group at his 
Easton home for dinner the first night and 
the annual banquet of both sales and man- 
ufacturing staffs was held at the Pomfret 
Club at Easton the following night. 


Vitex Laboratories Changes 

Perc. S. Brown, vice-president in charge 
of the vitamin sales division of National 
Oil Products Co., Harrison, N. J., has an- 
nounced the organization of an advertising 
and sales promotion department to co- 
ordinate all activities of the vitamin 
branch of Vitex Laboratories, Inc. 

Frank Fader who has been with Na- 
tional Oil Products Co. for twenty-one 
years will head the new department. Ray 
{wing will succeed Mr. Fader as sales 
manager of the agricultural department. 

Ray F. Peasback, formerly advertising 
manager of Vitex Laboratories, Inc., is 
now representing Vitex in New York and 
New England. Dr. C. I. Post continues 
as general manager of Vitex and Special 
Markets divisions. E. C. Rebholz is sales 
manager of the Vitex division selling to 
the milk and bread industries and S. S. 
Carlat is sales manager of the Special 
Markets division selling to the drug, phar- 
maceutical and many food industries. 





Parento in Canada 
Eugene C. Barton, secretary and gen- 
eral manager of Compagnie Parento, Ltd., 
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of Canada, has been in New York con- 
ferring with officials of Compagnie Parento 
Inc. 

Mr. Barton announced that arrange- 
ments have been completed whereby sub- 
division packages of essential oils, chem- 
icals and balsams of Compagnie Parento, 
Ltd., are being distributed to the drug 
trade by the Toronto Pharmacal Co., 
Ltd., throughout Canada except in 
British Columbia where Barham Drugs, 
Ltd., continues as sales agents. 


Herpicide Under Fair Trade 


The Herpicide Co. has announced that 
the sale of Herpicide is now governed by 
Fair Trade prices in the 43 states which 
have fair trade laws. 


Ansehl Opens Office in N. Y. 


Benjamin Ansehl Co., St. Louis, manu- 
facturer of a complete line of toilet prepara- 
tions selling to chain and department 
stores, has opened a showroom and sales 
office at 303 Fifth Ave., New York. B. A. 
Levitt is in charge. 


Trade Scientific Moves 

Trade Scientific Laboratories, Inc., New 
York, has moved to larger quarters to 
accommodate its increased business. The 
laboratories are now at 419 East 24 st., 
and a salesroom has been opened at 72/ 
Fifth ave. 


Gloeckler Moves 

The office of H. Gloeckler Associates, 
recently formed sales representative and 
merchandise counselor, has been moved to 
155 East 44 st., New York. 


Monsanto Plastics Sales Heads 

C. F. Reeves has been made manager of 
the New York sales branch of the plastics 
division of Monsanto Chemical Co. He 
will make his headquarters at the Mon- 
santo eastern general offices in New York. 

Mr. Reeves was with the Celluloid 
Corp. from 1904 to 1932 when he resigned 
as vice-president and director of sales to 
become sales manager of the sheet plastics 
division of the Fiberloid Corp. in Spring- 
field. Last year the Fiberloid Corp. was 
merged with Monsanto Chemical Co. and 
has since been known as the plastics 
division. 

F. A. Abbiati who for the past twelve 
years has been with the Merrimac division 
of Monsanto in Boston where he 
active in development and sales work, has 
been made sales manager of all Monsanto 
sheet plastics. S. A. Bell has been made 
assistant sales manager. 

The sales of nitro-cellulose have been 
combined with the sales of molding com- 
pounds and W. W. Powers is in charge of 
nitro-cellulose sales, under George Gress 
who is sales manager of the molding com- 
pounds. 


was 
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Dow is recognized as the foremost producer of 
synthetic phenol and this remarkably useful Dow 
product is a strong favorite in the drug and 
pharmaceutical trades. 

Users of Dow Phenol, U.S.P., comprise manu- 
facturers of antiseptic, germicidal and deodoriz- 
ing preparations and disinfectants for sanitary, 
medical and surgical purposes—a remarkably 
representative list. 

Dow has won its leading position with makers of 
pharmaceuticals because Dow research dis- 
covered a way to produce a superior product. 


Attend the Fourteenth Annual Drug, Chemical and Allied 
Trades Banquet. Waldorf-Astoria, March 9, 1939 
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HOW A COMPOUND FRACTURE 
LED TO A GREAT DISCOVERY 


It was Lister who had the idea that the 
recently discovered carbolic acid, which 
Gerhardt named phenol, might prevent 
the formation of pus in cases of com- 
pound fracture. He was seeking a sub- 
stance which would make an open 
wound behave like a closed one. In 1865 
Lister tried out his idea in the case of 
an 11-year-old boy who suffered a com- 
pound fracture of the tibia when he was 
run over by a wagon. The experiment 
was a success. This was the beginning 
of the acceptance of phenol as an 
antiseptic in surgery. 





Dow Phenol, U.S.P., is water white. It has a con- 
gealing point of over 40°C. Finally, the purity of 
Dow Phenol exceeds even the rigid requirements 
of the U. S. Pharmacopoeia. 


THE DOW CHEMICAL. COMPANY 
MIDLAND, MICHIGAN 
Branch Sales Offices: 30 Rockefeller Plaza, New York City; Second and 
Madison Streets, St. Louis; Field Building, Chicago; 


9 Main Street, San Francisco. 


PRODUCERS OF MORE THAN 300 CHEMICAL PRODUCTS 
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L. S. Kohnstamm President 

Edward G. Kohnstamm, president of 
H. Kohnstamm & Co., Inc., has retired as 
president of the company to become chair- 
man of the board. 

Mr. Kohnstamm, who is now eighty- 
two years old. has been associated with the 





E. G. KOHNSTAMM 


company since 1872 and has been largely 
responsible for the success and progress of 
the company. He had been president for 


the past seventeen years. 





L. S$. KOHNSTAMM 


He is succeeded as president by Lothair 
S. Kohnstamm. Mr. Lothair Kohnstamm 
was graduated from the School of Chemis- 
try, Columbia University in 1902 and 
entered the business the same year at the 
Brooklyn factory. He then spent several 
years in the company’s research labora- 
tory and for several years represented the 
company on the road. He was made sec- 
retary of the company when the firm was 
incorporated in 1922 and was given the 
office of vice-president in 1924. 


Sagamor Office in N. Y. 

Sagamor Metal Goods Corp., Long 
Island City, N. Y., has opened new sales 
and executive offices at 320 Fifth ave.., 
New York. A newly established model 
laboratory will be established there where 
a designer, draftsman and two assistants 
will be available to develop customers’ 
ideas into practical form quickly. A 
direct wire with the plant in Milltown, 
N. J., has been installed. 
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Rose Laird Opens Coast Office 


Rose Laird has appointed Herman 
Liebes to represent her on the Pacific 
Coast, with offices in San Francisco. Mr. 
Liebes is a former major executive of H. 
Liebes & Co., San Francisco, and later 
president of Herman Liebes, New York. 
He will handle both the regular Rose Laird 
line and the new ‘‘Young Skin” line for 
adolescents. 


Tempex Mfg. Co. Dissolving 

A. S. Herman, an executive of the Tem- 
pex Mfg. Co., Inc., New York, has re- 
ported that the company is dissolving and 
discontinu ng further operations. 


Amer. Advertised Products Changes 
Name 

Dr. J. B. Montenier, head of American 
Advertised Products Co., Chicago private 
label house, announces that the name of 
the company has been changed to Jules 
Montenier & Co. and that the company’s 
office and factory have been moved to 
417 N. State st., where improved manu- 
facturing facilities are available. The new 
company will manufacture a complete line 
of cosmetics. 

Dr. Montenier will continue as president 
and will be in charge of all research and 
development work. At various times dur- 
ing his fifteen years of experience in the 
American cosmetic industry, Dr. Monten- 
ier has retained in a consulting 
capacity by such well-known firms as 
Louis Philippe, Kissproof, Maybelline and 
Lady Esther. 


been 


At a meeting of the board of directors 
of the Mutual Drug Co., held in Cleveland, 
December 30, Frederick T. Roosa, presi- 
dent of the company was removed from 
office and L. L. Van Schaack of Chicago 
was elected to succeed him. This was said 
to be the first step in the financial revision 
of the company which would reduce the 
value of a share of the company’s pre- 


stock from $7.50 to $3. Mr. 
Roosa, who owned 35 per cent. of the 
stock, was in Florida at the time of the 
meeting which removed him from office. 
Another meeting was scheduled to be held 
January 17 to vote on the reduction in the 
value of the stock. 

At a special meeting of the board of 
directors held in Cleveland January 16, 
eleven of the fifteen directors voted to re- 


ferred 


instate Mr. Roosa as president and to re- 
move Mr. Van Schaack. Mr. Roosa, who 
had hurried home from Florida to attend 
the meeting on the seventeenth, collected 
proxies from stockholders and called the 
special meeting at which he was re-in- 
stated. At the meeting on the 17th, held to 
vote on reducing the value of the preferred 
stock from $7.50 to $3, Mr. Roosa had 
proxies sufficient to enable him to repre- 
sent 80 per cent. of the stock. The reduc- 
tion in the value of the stock was passed 
by a vote of 238,850 to 18,257. The stock- 
holders directed by a vote of 222,875 to 
17,198 that the assets of the company’s 
subsidiaries should not be written down 
beyond the value now on the books and 
that any deficit in earned surplus should 
be eliminated. 

Mr. Roosa attributed his removal from 
the presidency to the fact that he opposed 
a proposed bond issue of approximately 
$500,000. 
the special meeting of the board held 


This proposal was defeated at 


January 16. 

On January 17, Terrance Scullin, East 
Cleveland, owner of 110 shares of common 
stock filed suit asking that the company be 
put in receivership and charging that divi- 
dends had been paid out of capital. This 
was denied by Mr. Roosa. 

At the conclusion of the meeting held 
January 17 subpoenas were served on the 
officers the 
directing them to appear before regional 
representatives of the Securities and Ex- 
change Commission. The SEC directed 
this action so that it 


and directors of company 


could determine 


whether or not it is involved. 





The sex hormone exhibit which the Schering Corporation will show at the Golden Gate 
International Exposition, was shown privately at the Hotel Astor, New York, last month. 
The lady is of a plastic material and lights inside the figure show the action of the various 
glands. Ovulation and pregnancy are clearly shown. 
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McKesson Factor Contracts 

Federal Judge Alfred C. Coxe has ap- 
proved the renewal of del credere factor 
contracts between McKesson & Robbins, 
Inc. and the following corporations under 
which the McKesson drug house will con- 
tinue to distribute certain of their products 
under a national consignment policy: 

International Cellucotton Products Co., 
Miles Laboratories, Inc., Dr. Miles Cali- 
fornia Co., Coty, Inc., E. R. Squibb & 
Sons, The Pepsodent Co., the Pepsodent 
Co. of Calif., and The Upjohn Co. 

William J. Wardall, trustee of Mckes- 
son & Robbins, who secured the Court’s 
approval to this action, announced that he 
had been authorized to negotiate similar 
contracts with the Lanteen Medical 
Laboratories, Inc., The Barbasol Co., 
Feminine Products, Inc. and the National 
Carbon Co., for whom McKesson & Rob- 
bins were acting as del credere factors 
previous to reorganization proceedings. 


Armstrong Absorbs Livesay 

The John R. Livesay Co., Philadelphia, 
distributor for the Armstrong Cork Co. in 
Eastern Pennsylvania, Southern New Jer- 
sey, Delaware, Maryland, District of 
Columbia and Virginia, has been ab- 
sorbed by Armstrong Cork Co. The per- 
sonnel of the Livesay company will be re- 
tained and the Washington office of Arm- 
strong will be moved to Baltimore and 
consolidated with the Livesay office there. 
EK. E. Tanquy will be district manager in 
charge of the Baltimore office. 


McCormick Sales Convention 

Over two hundred salesmen from all 
sections of the country attended a sales 
convention of McCormick & Co. in Balti- 
more, January 2 to 5. On Thursday, 
January 5, the convention was brought to 
a close by a banquet and dinner which also 
commemorated the fiftieth anniversary of 
the founding of the company. 


Best Drug Stores Bought By Whelan 

The Best Drug Stores, a chain of eleven 
stores operating in Southern California 
have been purchased by United Cigar- 
Whelan Stores Corp. The Best chain was 
organized in 1933 and the president was 
A. J. Neve. Mr. Neve was previously 
connected with the New Drug Stores, Inc., 
New York, a chain of sixty-six stores con- 
trolled by the United Retail Chemists 
Corp., a subsidiary of the United Cigar 
Stores Co. of America. 


Plough Gets Mexican Heat Powder 

Plough, Inc., has acquired all rights for 
manufacturing and selling Mexican Heat 
Powder, product of the Dewoody Mfg. 
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Allen—Sales Mgr. Owens P. & P. 

The Owens-Illinois Glass Co. has ap- 
pointed William T. Allen sales manager of 
the new Prescription Ware Pharmaceuti- 
cal and Proprietary Division. 

As sales head of this new division, which 
was formed by combining two divisions 
which formerly operated as separate units, 
Mr. Allen will correlate and direct the 
sales activities of each and the sale of all 
types of bottles and glass containers, ex- 
cept those used for milk, food, liquor, 
sarbonated beverages and beer, will come 
under his supervision. 

Upon his graduation from Davidson 
College, Mr. Allen became a salesman for 








WILLIAM T. ALLEN 


Berry-Demoville Co., Nashville. When 
that company merged with Spurlock-Neal 
in 1930 to become McKesson-Berry-Mar- 
tin, he was made assistant sales manager 
and later became sales manager. 

He went to Owens-Illinois as central 
divisional manager of the Prescription 
Ware Division in 1934 and became assist- 
ant sales manager of the entire division in 
1936. In 1937 he was made sales manager, 
the position which he held when advanced 
to his present office as sales manager for 
the newly formed Prescription Ware- 
Pharmaceutical and Proprietary Division. 

Mr. Allen will be assisted in his new 
capacity by Wesley P. Adams and W. R. 
House, who continue as assistant sales 
managers in the Prescription Ware and 
“P. and P’’. Divisions respectively. 

Clifford M. Roper, who for several 
years has been sales manager of the former 
Pharmaceutical and Proprietary Division, 
is now branch manager of the Owens-IIli- 
nois Boston office. 


Lanchere Changes 

Lanchere, Inc., has moved to larger 
quarters at 1036 W. Van Buren st., Chi- 
cago, Herbert Rothschild is president and 
general manager of Lanchere, Inc. He 
was formerly chief chemist for Marshall 
Field & Co. and his experience in cosmetic 
research covers a period of sixteen years. 
In addition to merchandising and manu- 
facturing the Lanchere and Blue Rose lines 
the company manufactures cosmetics 
under private label. 
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Jeris Products Under Fair Trade 


Ar. Winarick, Inc., has announced that 
the prices on its products will in the future 
be governed by Fair Trade laws in those 
states which have them. The products 
affected are: Jeris hair tonic, Jeris talc, 
Jeris shampoo and mange medicine and 
Fore after-shave lotion. 


Owners of Monsanto 

A large section of the January issue of 
the Monsanto Magazine for January is 
devoted to an analysis of the owners of 
Monsanto Chemical Co. The survey, 
made in order to give Monsanto employees 
a true picture of their employer, shows in 
detail the world-wide ownership of stock 
by classifications and carries pictures at 
their work, recreation or hobby of the 
company’s stockholders in a typical Amer- 
ican city, Cincinnati. 

Monsanto’s 1,291,816 American shares 
are held by 10,170 stockholders of whom 
3,890 are men, and 3,714 are women. The 
remaining shares are classified as follows: 
316 joint owners such as husbands and 
wives, business partners, etc.; 34 invest- 
ment trusts, 42 universities and colleges, 
72 insurance companies; 121 hospitals, 
charitable or educational foundations: 192 
brokers who own stock as individuals or 
groups of individuals which cannot’ be 
classified. 

To give an accurate picture of stock- 
holders, removed from the coldness of 
statistics, interviewers and photographers 
talked with and photographed stockhold 
ers in Cincinnati. <A large part ef the 
article is devoted to these interviews and 
photographs. The pictures show that the 
men and women who own the company are 
the same type of people as those employed 
by the company. 


Tradespress Buys ‘‘Chemical 
Industries” 

Tradepress Publishing Corp., New York 
and Chicago, has acquired Chemical In- 
dustries and Chemical Industries Guide 
Book, which will continue as a separate 
unit. Williams Haynes will continue as 
editor and William George as advertising 
manager. The offices of Chemical Indus- 
tries have been moved to 522 Fifth ave., 
New York. 

Other magazines published by Trades- 
press Publishing Corp., are: Rock Prod- 
ucts, The Inland Printer, Barrel § Bor ¢ 
Packages and the American Hairdresser. 


Scovill Article in ‘Shell Progress’’ 
The January issue of ‘Shell Progress,” 
published by the Shell Union Oil Corp., 
contains an article on the history of Scovill 
Manufacturing Co. Started in 1802 as a 
button shop, the company has grown and 
increased its number of products until the 
plant at Waterbury now occupies more 
than 200 buildings. It was in the nineties 
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For Tonnage Chemicals to Specification 


If you need tonnage chemicals to special specification, look to Baker. We are par- 
ticularly well equipped to manufacture chemicals which are used as raw materials in 
production, to the exacting specification required by the buyer. We have done this 
very thing for many industrial buyers with the result that their costs have been 


lowered and the quality of the finished product improved. 


It is not unusual for a manufacturer to submit his entire problem to us. In cases of 
this kind we willingly contribute the combined knowledge of our Technical, 
Executive, and Manufacturing Staffs to the end that the customer’s special require: 


ments may be met. 


Many of these special formula chemicals are manufactured under code number. In 
such cases, the names of these chemicals never appear on our records. We do this as 


a protection to our customer. 


If you have special chemical requirements on standard or special specifications, we 
invite you to discuss in confidence your needs with a Baker representative. Or, if you 
prefer, arrangements may be made for a conference with a Baker executive either at 


your plant or at our offices at Phillipsburg. 
You can rely onJ.T. Baker Chemical Co. for industrial chemicals of a definite specification. 


J. T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South 16th Street 435 North Michigan Avenue 
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ONE OF THESE HELFRICH ie, ae POWDERS 





packaged with your private label 
will quicken and permanently expand your sales 


\ Helfrich developed powder sets a cosmetics are being sold under na- | 


consistent standard of top quality. 
Lloyd’s Product Liability Insurance 


fully protects our clients. And you 


tionally known labels — proof that 
they are thoroughly sales tested. 


You may buy them in bulk or send 


can be assured that our products will ; ; ; 
your containers for us ‘to fill. Or, if 


always be in conformity with existing 
. . , , ssired, we furnish the » you i 
regulations of the Federal Food, desired furnish them to you in 

Drug & Cosmetic Act. 


thousands of retail stores, Helfrich 


Daily. in complete consumer-packaged units 


(any standard container you select). 
We make private brand cosmetics exclusively. We do not compete with those we serve. 
The Helfrich Radiance Line includes: LIPSTICKS © CREAMS © POWDER 
ROUGE COMPACTS © CREME ROUGE @ LOTIONS @ EYE SHADOW © COSMETIQUE 


HELFRICH Laboratories 


HELFRICH LABORATORIES ¢ 564-570 West Monroe Street, Chicago 
HELFRICH LABORATORIES of N. Y. Inc., 30-34 West 26th St., New York 
HELFRICH LABORATORIES OF CANADA, Ltd., 690 King Street West, Toronto, Ontario 
CABLE ADDRESS: HELFLABS, NEW YORK e@ CHICAGO e¢ TORONTO 
BALDWIN & BALDWIN ®@ 819 Santee St., Los Angeles, Calif. CHAS. H. CURRY ® 420 Market St., San Francisco, Calif. 
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PFIZER 
CITRIC ACID 


U the year 1923 America, like the rest of the world, obtained raw 
materials for Citric Acid manufacture almost exclusively from one for- 
eign source. Previous to that time, however, the Pfizer Research Staff had 
devoted years of labor to the development of a process for the production 
of Citric Acid by fermentation, and in the year 1923 Pfizer erected the world’s 
first factory which commercially produced Citric Acid by fermentation. 


@ This achievement not only freed American industry from foreign domina- 
tion of the Citric Acid market, but also provided for the whole world a 
dependable source of supply at a constantly lowering cost and of a quality 
and uniformity definitely superior to that previously available. 


PRICE RANGE DURING LAST 25 YEARS 
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CHAS. PFIZER & CO. 1c 


Manufactiuing Chemists. 
81 MAIDEN LANE, NEW YORK, N.Y. 444 W.GRAND AVE., CHICAGO, ILL. 
e e e UNIFORMITY — THE ESSENCE OF QUALITY @« « » 
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that the idea of manufacturing metal cos- 
metic containers was conceived. Since 
that time, this has represented an im- 
portant part of the company’s business. 


Tetra Sodium Pyro Phosphate Folder 

American Cyanamid has published a 
folder describing its Tetra Sodium Pyro 
Phosphate which is said to be a remark- 
ably effective detergent aid which in- 
creases the general efficiency of soaps, soap 
powders and cleaning compounds and 
which possesses low pH, water softening 
power, emulsifying power, ready solubil- 
ity, and stability in water solutions even at 
high temperatures. Copies of the booklet 
are available upon request. 


Revson Price List 

R. F. Revson Co., New York, has just 
issued a new price list. It makes available 
many materials in small lots and quota- 
tions are given from smallest packages to 
unit ones. Copies are available upon 
request. 


Ungerer Price List 

Ungerer & Co., Inc., has issued a new 
wholesale price list for 1939. It is an at- 
tractive booklet which lists the products 
carried by Ungerer under the following 
heads: Essential Oils, Aromatic Chemicals, 
Charabot Products, “‘Staffallens’’ Prod- 
ucts, Vidal-Charvet Specialties, Unco 
Simile Essences, Talcaromes, Sapodors, 
Unco Creamaromes, Flavors, Terpeneless 
Oils, Concentrated Citrus Oils, Oleoresins, 
Ozone Vanillin, Unco Brand Italian Olive 
Oil, Certified Food Colors and Sundry 
Products. Copies are available upon 
request. 


Miscellaneous 
Alcohol Tax Fraud 


Thirty-seven defendants have been 
named in what is said to be a $4,000,000 
alcohol tax fraud. The number of de- 
fendants apprehended was brought to 
thirty-one when Edward Cohen, Joseph 
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Cohen and Murray Rosenberg, all of New 
York, surrendered in Albany on January 
23. They were charged with evading 
excise taxes by manufacturing and dis- 
tributing illicit liquor in the vicinity of 
Albany. 


Narcotic Drug Survey Proposed 

A joint resolution (H. J. R. 103) intro- 
duced in the House of Representatives by 
Representative John M. Coffee of Wash- 
ington would authorize the United States 
Public Health Service to make a survey of 
narcotic drug conditions in this country. 

The survey would determine the extent 
of unlawful activities with respect to nar- 
cotics, the extent of addiction to the use of 
narcotics and the conditions and trends 
with respect to the prevalence of evils 
arising from narcotics. 

The information secured by such a sur- 
vey would aid Congress in enacting laws 
and would aid the law-enforcing agencies 
to protect the people against narcotics. 


Tariff Changes Since 1930 


A pamphlet called, “Changes in Import 
Duties Since the Passage of the Tariff Act 
of 1930” is now being printed. It will 
make available all changes resulting from 
trade agreements or other legislative or 
executive action together with the excise 
and process taxes. Copies may be pur- 
chased from the Government Printing 
Office in Washington at a cost of 45 cents 
apiece. 


Generic Name of Benzidrine 

In order to eliminate the confusion sur- 
rounding the proper nomenclature for the 
chemical compound for which ‘“Benze- 
drine” is the trade-mark, Smith, Kline & 
French Laboratories, Philadelphia, owner 
of the trade-mark, calls attention to the 
decision made by the Council on Phar- 
macy and Chemistry of the American 
Medical Association last summer. The 
council adopted a-methyphenethylamine 
as the descriptive chemical name for the 
substance and amphetamine as its short- 
ened non-proprietary synonym. 


ANNUAL SALES DINNER OF MAGNUS, MABEE & REYNARD 
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Direct Mail Fellowship 

An investigation to determine the atti- 
tude of physicians toward direct mail ad- 
vertising sent to them by pharmaceutical 
manufacturers will be conducted at the 
University of Chicago under a fellowship 
granted by Murray Breese Associates, 
Inc., New York. 

A group of students under the super- 
vision of three faculty members will inter- 
view physicians to determine the manner 
in which incoming mail is handled in 
doctor’s offices, the types of mailings that 
have the greatest appeal, and the amount 
of attention given to direct mail promotion. 


Foreign Drug People at Fair 

Export executives of leading drug manu- 
facturers and wholesalers are arranging to 
entertain foreign visitors at the Hall of 
Pharmacy of the New York World’s Fair. 
The International Drug Club has formed 
an overseas division of which Walter L. 
Bomer, vice-president of Bristol-Myers 
Co. in charge of exports, and Donald C. 
Townley, export manager of the American 
Home Products Corp., have been named 
chairman and vice-chairman respectively. 


— 


Plans for the entertainment of foreign 
visitors at the Hall of Pharmacy call for 
conducted tours of the building, one of the 
seven largest at the Fair, by guides who 
speak several languages, and for visits to 
laboratories and plants of drug manufac- 
turing companies of this country. 

Among those working with Mr. Bomer 
and Mr. Townley on plans for the over- 
seas division of the International Drug 
Club are: Joseph Bohan of the Centaur 
Co., A. F. Munro of Northam Warren Co., 
F. L. Saenz of Mallinckrodt Chemical 
Works, Oliver Shaw of the Mennen Co., 
D. A. Walker of Wm. R. Warner, H. C. 
Phibbs of H. C. Phibbs Co., W. A. Part- 
rick of Parke, Davis & Co., and William 
A. Vollmer of El Farmaceutico. Dr. Wm. 
Jay Schieffelin is honorary president of the 
Drug Club and Earle A. Meyer, president 
of the Hall of Pharmacy, is executive vice- 
president. M. S. Malakoff is executive 
secretary. 





























Exchange Lemon Products Co. 
Corona, California 







Exchange Citric Acid U.S.P. is made by the 
Exchange Lemon Products Company of Corona, 
Calif. Backed by the Sunkist group of 13,500 
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citrus growers—largest in the world. Immedi- 





ate shipments from warehouse stocks in New 
York, Chicago and Philadelphia. For prices on 


kegs, barrels or carloads, write nearest office. 
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CALIFORNIA FRUIT GROWERS EXCHANGE 


ONTARIO, CALIFORNIA 
189 W. Madison St., Chicago, Illinois 99 Hudson St., New York, N.Y. 
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POWDERED CITRIC ACID U.S. P. 
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Financial 


Bristol-Myers Earns More 

Bristol-Myers Co. and subsidiaries re- 
port for 1938 net profit of $2,219,468, equal 
to $3.25 each on 682,886 shares of $5 par 
capital stock. This compares with a net 
profit in 1937 of $2,197,947, or $3.21 each 
on 685,368 shares. 

For the December quarter preliminary 
figures show net profit of $413,325, or 61 
cents each on 682,886 shares, comparing 
with $828,580, or $1.21 each on 682,864 
shares in the preceding quarter and $376,- 
776, or 55 cents each on 685,368 shares in 
the corresponding quarter of 1937. 


Dow Dividends 

Ata meeting of the board of Dow Chem- 
ical Co., Midland, Mich., January 18, 
dividends were declared payable February 
15 to stockholders of record February 1 as 
follows: on preferred stock 114 per cent.; 
on common stock without par value, 75 
cents per share. 





National Oil Earnings 

National Oil Products Co. and sub- 
sidiaries, report for 1938 net profit of 
$403,236, equal to $2.29 each on 175,896 
shares. This compares with a profit of 
$438,249, or $2.53 a share on 173,073 
shares, earned in 1937. 


Tampex Earns $123,424 

Tampex Inc., and subsidiaries report 
for the ten months ended October 31, 1938, 
net income of $123,424, equal to 41 cents a 
share on 300,000 common shares. 


Obituaries 


Claude M. Badgeley 

Claude M. Badgeley, New England 
representative for Charles Pfizer & Co., 
New York, died in Boston December 22. 
He was seventy-two years old. 

A native of New York state, he joined 
the Pfizer organization in 1899 and during 
his thirty-nine years of service represented 
the company in practically all parts of the 
country. At the time of his death he was 
New England representative with head- 
quarters in Boston. He was a member of 
the Drug and Chemical Club, New York, 
and of the Boston City Club. 





William Newton Barnum 

William N. Barnum, treasurer and a 
director of R. W. Greeff & Co., Inc., New 
York, died at his home in Pelham Manor 
January 17. 

Upon graduation from Amherst in 1911, 
Mr. Barnum became associated with F. H. 
Levey & Co., Brooklyn. In 1915 he 
joined R. W. Greeff & Co., Inc., and had 
been associated with the company ever 
since. 
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Charles E. Kelly 

Charles E. Kelly, senior partner in 
Hagerty Bros. & Co., New York, died 
January 18 at Overlook Hospital, Summit, 
N. J., following an operation for appen- 
dicitis January 15. Mr. Kelly, who was 
42 years old, lived in Short Hills, N. J. 

Born in Brooklyn, Mr. Kelly graduated 
from St. Peters College, Jersey City. He 
served overseas during the World War in 
the 422d Telegraph Bureau of the United 
States Army Signal Corps. Following 
this he joined Hagerty Bros., which com- 
pany was owned by his father, James E. 
Kelly. Upon the death of Mr. Kelly’s 
father in 1934, the two sons, Charles E. 
Kelly and Joseph F. Kelly, inherited the 
business. 

Mr. Kelly was extremely active in drug 
and cosmetic circles. Since November he 
was chairman of the Drug, Chemical, and 





CHARLES E. KELLY 


Allied Trades Section of the New York 
Board of Trade, and in January he com- 
pleted his term as president of the Sales- 
men’s Association of the American Chem- 
ical Industry. He was permanent chair- 
man of the toilet Goods Association Con- 
vention Entertainment Committee, and 
president of St. Peters Alumni. In addi- 
tion Mr. Kelly served on many commit- 
tees in the trade as he had a real gift for 
organization. Besides his business activ- 
ity in Hagerty Bros., Mr. Kelly was a 
director of American Spirits, Inc., and of 
Compania Ron Carioca Destilleria, Inc., 
both of New York. 

Mr. Kelly was a member of the Drug & 
Chemical Club, Downtown Athletic Club, 
Baltusrol Golf Club, and Maplewood 
Country Club. 

Mr. Kelly was married to Ruth D. 
Patrick, January 20, 1923. Mr. Kelly is 
survived by Mrs. Kelly and four daughters, 
Jane, Ruth, Ann, and Joan, his brother, 
Joseph F. Kelly, and his mother, Mrs. 
Elizabeth J. Kelly. The funeral mass was 
celebrated on January 21 at St. Rose of 
Lima Church, Short Hills, N. J. Burial 
was in Holy Cross Cemetery, Arlington, 
New Jersey. 


George S. Mackay 


George S. Mackay, who has represented 
S. B. Penick & Co. west of Pittsburgh 
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since 1925, died at his home in Detroit. 
Mr. Mackay was seventy-one years old 
and had been in poor health for some time. 

He began his career in the drug business 
about 1890 with the wholesale drug firm of 
Farrand, Williams & Clark of Detroit. 
He later joined Lord, Owen & Co. of 
Chicago. At the time of the gold rush to 
the Klondike, Mr. Mackay spent two 
years in Alaska, returning to Lord, Owen 
& Co. When this company was dissolved, 
he joined the crude drug department of 
Parke, Davis & Co. and remained there 
until 1910, when this department was 
taken over by P. E. Anderson & Co. of 
New York. He represented Anderson in 
the western territory and remained with 
the company when it was purchased in 


1925 by S. B. Penick & Co. 





Frank R. Peterson 

Frank R. Peterson, a former president of 
the National Association of Retail Drug- 
gists died unexpectedly at his home in 
Westwood, Calif. on December 27. He 
was sixty-nine years old. 

Mr. Peterson was for many years prom- 
inently identified with the retail drug busi- 
ness in Portland, Ore. He was a former 
member of the Oregon State Board of 
Pharmacy. 


Harold C. Watkins 

Harold C. Watkins who retired six 
months ago from the drug firm of S. E. 
Massengill Co., shot himself January 16 in 
Bristol, Tenn. Mr. Watkins was the 
chemist said to have prepared the form- 
ula for Elixir of Sulfanilamide. 





Harold Weil 

Leaving his office in apparent good 
health for an extended business . trip, 
Harold Weil, sales executive for H. Kohn- 
stamm & Co., Inc., New York, died sud- 





HAROLD WEIL 


denly while stopping at a hotel in Scranton, 


Pa., on January 30. He was forty-four 


years old. 

Mr. Weil, who had been associated with 
H. Kohnstamm & Co., Inc., for twenty- 
three years, had covered a wide territory 
for the company. 
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Any book reviewed in this section can be pur- 


chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher’s price. 








Organic Chemistry, by Paul Karrer, 902 pp., Norde- 
mann Publishing Co., New York, Cloth, $11.00. 
Suffice it to say that this work by Paul Karrer, Pro- 

fessor in the University of Zurick, is comprehensive. 

Its aim is to provide a book on organic chemistry of 

medium size, which would give a survey of the ever- 

increasing body of facts. To make the problems of 
organic chemistry more easily understood, and to make 
the subject more real and alive, special attention has 
been paid in all chapters to the description of methods 
of synthesis and of determining the constitution of 
organic compounds. The methods of producing the 
majority of the compounds dealt with are described, 
and the proofs of their constitution and configuration are 
thoroughly discussed. Many problems of stereochemis- 
try, which at present command considerable interest, 
are, on that account, particularly fully dealt’ with. 

Part I Aliphatic Compounds is divided into six sections 

as follows: Hydrocarbons and Compounds with a 

Monovalent Function; Compounds with a Divalent 

Function; Compounds with a Trivalent Function; 

Compounds with Tetravalent Functions; Compounds 

with Two Functions in the Molecule; Compounds with 

Three or More Functions in the Molecule. Part II. 

Carbocylic Compounds is divided into four sections: 

Compounds with a Monovalent Function; Compounds 

with Di- and Trivalent Functions; Pyrone Compounds. 

Indigo dyes; Quinones; B. Alicyclic Compounds. Part 

III. Heterocyclic Compounds is divided into two sec- 

tions: Simpler Heterocyclic Compounds with more or 

less Aromatic Nature; Alkaloids. Part IV. Organic 

Compounds with Heavy Hydrogen. Tables. 


Essentials Of Pathology, by Lawrence W. Smith, 
M.D., and Edwin S. Gault, M.D., 886 pp., Illus- 
trated, D. Appleton-Century Co., New York, $9.00. 
By definition, pathology represents the scientific 

study of the alterations of cell function and form which 

go to make up disease. Similarly, clinical medicine 
may be defined as the art and science of interpreting the 
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signs and symptoms of disturbed function or relation- 
ships of those same fundamental processes, and of 
attempting by some type of therapy to readjust those 
abnormal states. It is only through the clinician’s 
thorough and sound knowledge of pathology that even 
a modicum of success follows. 

From these comments it becomes apparent that 
pathology and medicine are merely two different 
methods of approach to the same problem. For these 
reasons the teaching of pathology should be undertaken 
today in an attempt to correlate the underlying patho- 
logic processes on the one hand, and the visible evi- 
dence of disease on the other. To this end, the case- 
history method of presentation has been adopted. 

To assist the student in visualizing the underlying 
alterations in form and function, the pictorial method 
has been employed, more extensively, perhaps, than is 
generally found. It has likewise seemed of some 
definite value to introduce a number of roentgenograms 
and gross pathological pictures in an attempt to cor- 
relate the appearance of the lesions with the micro- 
scopic histology, for the obvious reason that the x-ray 
picture is again a method of demonstrating pathological 
alteration in form and functional capacity of an organ. 


Food For Beauty, by Helena Rubinstein, Illustrations, 
by Robert L. Leonard, published by Ives Washburn, 
New York, 245 pp., Cloth, $2.50. 

In here eternal quest for beauty, not for herself alone 
but for all women, Helena Rubinstein visited practically 
every spa and health resort that promised the answer to 
youth and vitality. In her opinion the health and 


dietary system of the Bircher-Benner Sanatorium at 
Zurich was sufficiently important to warrant adoption 
by her New York Health Bar and Zurich Room. In 
answer to constant demand Madame Rubinstein pre- 
sents in book form complete details of this system for 
achieving a perfect figure, with over 100 recipes which 
produce gratifying results. 
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The March of Medicine, by Ray Lyman Wilbur, 
M.D., 280 pp., Stanford University Press, Stanford, 
Cloth $2.75. 

Ray Lyman Wilbur, M.D., is president of Stanford 
University. His book consists of selected addresses and 
articles on medical topics from 1913 to 1937. During 
these years there has been an astonishing advance in 
medicine, not only from the standpoint of medical dis- 
coveries, but also from the social aspect as well. As 
Dr. Wilbur’s life as a medical student, practitioner, 
teacher and administrator coincides with this period of 
medical development his lectures and writings carefully 
followed each advance in medical science in all of its 
many ramifications. 


Cosmetiques et Produits de Beaute, by Rene Le 
Florentin, second edition, 201 pages, Librairie Des- 
forges, Paris. 

This new edition eliminates some out of date for- 
mulas but includes much new material, but the size has 
still been kept down so that the book is easy to handle. 
Four major divisions are devoted to cosmetics for color- 
ing, cleansing cosmetics, softening cosmetics, and fixa- 
tive cosmetics. These groups cover a large part of the 
field, including hair dyes, makeup preparations, sham- 
poos and brilliantines, beauty creams and milks, and 
hair pomades. 


A BC Of The Vitamins, by Jennie Gregory, M.S., 93 
pp., The Williams & Wilkins Co., Baltimore, $3.00. 
This book was prepared for the physiological chemist, 

the nitrition worker, the practicing physician and the 
medical student and presents in visual form through the 
use of charts and graphs an orderly picture of the vita- 
mins and their functions. This work is not original in 
the sense of reporting the results of individual research 
but it does make use of a new method of scientific writ- 
ing. Pictures and graphs are more easily read than 
prose and the result is a clarification that does not 
sacrifice accuracy and emphasis to longwinded ex- 
planation. 


The Revolution In Merchandise, by Joseph Mayer, 
222 pp., Greenberg, Publisher, New York, cloth 
$2.50. 

This is a book on department store retailing by the 

It is 


written for the executive, the younger generation of 


Executive vice-president of R. H. Macy & Co. 
merchandisers and buyers. Mr. Mayer describes and 
explains the great revolution that has taken place since 
the World War both 
methods of merchandising. He points out the con- 
sequences of this revolution, discusses the important 


in merchandise itself and in 


place of the stylist in our present retailing set-up, the 
new functions of the merchandise manager, the changes 
necessary in buying methods, the new consumer 
psychology and its radical effect on merchandising 


today. 
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Schimmel Scientific Report 1938, 177 pp., Schimmel 

& Co., Paper Cover, $1.50. 

The Annual Schimmel Report 1938, Edition, has just 
appeared and will prove interesting to everyone con- 
cerned with essential oils, perfumes and kindred mat- 
ters. It is impossible in the space alotted to this review 
to mention the complete contents of this work but the 
following will give some idea of the subject matter. 
The fall in the production of angelica is the subject of 
one section, together with mention of the promotion of 
a plan for the development of angelica cultivation in - 
Bockau. 

In the section on camphor, interesting figures are 
given on the Japanese exports; and the production of 
camphor oil in China is the subject of an interesting 
paragraph concerning the establishment of experimental 
stations in that country. The monograph on Javanese 
citronella oil, the current clove situation in Zanzibar 
and citrus oil production of America and Italy are also 
interesting. Other subjects worthy of special mention 
are the production of wormseed oil in Brazil, the ex- 
traction by benzene of concrete oil from buds of black 
currant, the caraway crop in Holland, the rise in exports 
of Cochin and Madagascan lemongrass oil, Brazilian 
linaloe, and palma rosa oil, and Dutch East Indian 
patchouli. 


Cause and Prevention of Disease, by William Har- 
vey Perkins, M.D., 713 pp., Lea & Febiger, Phila., 
Cloth, $7.50. 

This work is an important contribution to the prac- 
tice of preventive medicine. As the preventive point of 
view comes more and more to dominate the approach 
to medical service, the etiology of disease assumes a 
corresponding importance. The author holds that 
since every disease must result from an ascertainable 
cause, the natural laws under which it operates can also 
be determined. In this work he has systematized what 
is known of the causes and origins of disease and has 
supplied in a single volume the material that embraces 
all that is required for an inclusive review of the etio- 
logic factors of disease and ill health, clarifying and 
enlarging previous conceptions. 

The author sums up his philosophy of the practice of 
preventive medicine in a single phrase—‘*To oppose or 
intercept a cause is to prevent or dissipate its effects.” 
This book is a step towards putting this principle into 
immediate and practical effect wherever and whenever 
the causes of disease have been revealed. 


Library Guide for the Chemist, by B. A. Soule, 302 
pages, McGraw-Hill Book Company, Inc., New 
York, $2.75. 

As indicated by the title, this book is a guide to the 
literature of chemistry for all who specialize in the 
field. It does not merely state that certain journals and 
reference books exist, but tries to show how to use them, 
and how to find specific information. Chapters cover 
general library factors, books and types of periodicals, 
patents and government reports, as well as discussions 
of literature for specific divisions of the chemical field. 
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The Machine that 
is Modernizing 





Packaging Departments 


All over the country, in large plants and small, manu- 
facturers are installing the Model FA-Q, because they 
recognize it as the most modern of quickly adjustable 
wrapping machines. 

In recent years, the keynote of wrapping machine de- 
sign has been flexibility. Today, the question is how 
flexible? How quickly can it be adjusted? How wide is its 
size range? How many different types of wrapping will it 
produce? 

Well, here is the answer. With the FA-Q, you can 
change from one size package to another in only 10 minutes 
—one third of the time formerly required for this adjust- 
ment. (This change covers all three package dimensions.) 
The machine can be equipped to handle any type of wrap- 
ping material—may be provided with Electric Eye for 
registration of printed material in the economical roll 
form. Not only wraps the usual type package, but handles 
open boats, turned-up-side trays, and extension-edge 
boxes. Has an extremely wide size range. Produces the 
most distinctive, attractive wrapping at remarkably low 
cost. 

Compare the FA-Q with other machines on these 
points. Consult our nearest office, or write for literature. 








Illustrating how prominent manufacturers are 
wrapping various sized packages on 


our Model FA machine. 


PACKAGE MACHINERY COMPANY .- - - Springfield, Massachusetts 


NEW YORK CHICAGO CLEVELAND LOS ANGELES 
Mexico, D. F., Apartado 2303 Peterborough, England: Baker Perkins, Ltd. 
Buenos Aires, Argentina: David H. Orton, Maipu 231 Melbourne, Australia: Baker Perkins, Pty., Ltd. 


PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 





214 The Drug and Cosmetic Industry Feb. ’39: 44, 2 


























VKUNULT 





AY Prarteinn, Cha Min 


PRODUCTION ENGINEER 


HANDLING GRANULATION 

The traditional practice of making light and dark 
granulations in separate rooms involves a useless waste 
of floor space. If adequate provision has been made for 
dust collecting and for handling materials dust con- 
tamination is impossible. At Norwich in the old days 
light and dark granulations were made in separate 
rooms. Now they are made together, with no evidence 
of contamination of any sort. When we designed the 
new tablet plant at Norwich, it was the consensus of 
opinion that strongly alkaline granulations should be 
made separately because phenolphthalien made in the 
regular department is difficult to control and we were 
afraid that pink spots might show up in the alkaline 
materials. The experience of three years has shown 
that this precaution also was entirely unnecessary. As 
a matter of fact, we are willing to go so far as to say 
that no granulation need be isolated, provided handling 
methods are right and adequate dust collecting equip- 
ment has been installed, not even methylene blue or 
poisons. Of course if you wish to run a tablet depart- 
ment like a pig pen, if you don’t wish to train your men 
how to handle materials properly, and if you cannot 
spend the money for proper dust control methods, then 
you have no alternative but to isolate materials which 
by reason of danger or color are likely to cause con- 
tamination. 

The truth of this aphorism is borne out by a report 
which Harry Sander, production manager of Grove 
Laboratories, just sent me. Last year we designed a 
completely new setup for handling all the granulations 
made by the company. These granulations are brown, 
pink, and light yellow. A small quantity of black is 
occasionally handled. The brown and the pink are 
made in enormous quantities. At the outset we told 
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the executives vice-president of the company, Mr. J. R. 
DeSaxe, that when we finished with the department 
there would not be enough dust in evidence to powder a 
gnat’s fanny. It must be admitted that when the 
equipment was first put into operation last fall, it 
wasn't completely tight, and we could have powdered a 
bigger fanny than a gnat’s with the amount of dust still 
in evidence. This fact was promptly pointed out by 
Mr. DeSaxe who advised us to start collecting gnats. 
However, the minor leaks in the system eventually 
were plugged up, and Harry Sander has just reported 
to me as follows: 

“All the equipment in the granulating room works 
splendidly. We have eliminated all the dust and a 
visitor can hardly tell whether or not the equipment is 
in operation.” This simply means that the dust col- 
lecting equipment was properly designed for the job, 
and all material handling procedures have been care- 
fully organized for the purpose of operating an im- 
maculately clean department. At the same time the 
labor involved has been reduced to a minimum because 
the procedure has been made almost continuous. It 
occurs to me that the Grove job is worthy of extensive 
treatment and one of these days soon I will write an 
article on it. 


TABLET GRADER 

The device illustrated nearby can with suitable 
screens be used for grading coated pills and tablets by 
size although this apparatus was not designed for this 
particular purpose. It consists of a hopper which feeds 
an inclined oscillating screen. By equipping the frame 
with screens of the proper mesh, several assortments 
can be made within the length of the device. 

The importance of grading tablets, pills, and capsules 
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READCO Vacuum Dryer and Mixer 
Norwich Pharmacal Co., Norwich, Conn. 


TWO JOBS IN ONE ant BETTER TABLET GRANULATIONS 
WITH THE NEW READCO Vacuum Dryer and Mixer 


Combining the functions of a Vacuum Kettle and a Mier into one machine, READCO now offers 


the New Vacuum Dryer and Mixer. A machine which has proven its effectiveness in modern Tab- 


let Granulation Production. These are a few reasons why: 


1. LABOR AND TIME SAVING ... because 
by mixing and drying in one machine 
there's no transfer of material from Vacuum 
Kettle to Mixer or Mixer to Kettle. 


2. MATERIAL SAVING ... because by elim- 
inating transfer of material there’s no spill- 
age or contamination to result in loss. 


3. NO WEAKENING OF VITAMIN PROP- 
ERTIES ... because Vitamin concentrate 
can be mixed and dried under vacuum in 
one machine at any temperature, and be- 
cause after drying the vacuum can be 


broken by injecting inert gas, while 
material is discharged into containers 


without exposure. —_— 
4. NO ABSORPTION OF MOISTURE RFEADCD 
... because hygroscopic granula- 
tions can be mixed and dried by PP. . 
the same method with the addition 
of hot dehumidified air. Equip 
5. CONVENIENT FLEXIBILITY .. . ot 


because the variable speed drive BLENDERS & 
provides mixing at arm speeds GRANULA MIXERS 


of 5 to 25 R.P.M. MASS MIXERS 


READCO’S complete line of Pharmaceutical Equipment includ- VACUUM DRYERS 
ing Mixers, Dreg Stills, Powder Sifters, Blenders and Material DREG s 
Handling Equipment are built in ferrous or non-ferrous metals, VERTICAL 

solid or clad, welded or cast to meet every specified requirement. s MIXERS 
Write READCO Today for complete information. MATER IFTERS 


READ MACHINERY CO.INC. 


YORK, PA. 
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by size is indicated by the number of delays involved 
in packaging with mechanical equipment ungraded 
products of this kind. It is desirable to mention in 
passing that tablets can be graded by thickness through 
the use of a similar device. When mechanical equip- 
ment is used in filling tablets, it is just as important to 
grade by thickness as it is to grade by diameter. In this 
instance we have found useful a small smooth surfaced 
Synchron vibrator. The vibrator channel should be 
equipped with an adjustable gauge mounted across the 
discharge chute. Tablets which are too thick will be 
caught in the gauge and the operator who inspects the 
tablets can pick out the oversized ones. Such a device 
of course will not remove the tablets which have been 
compressed too hard and are therefore too thin. But 
thin tablets never cause any difficulty in mechanical 
filling. 


TURBO-MIXER 

Your attention is called to the Petzholdt Turbo- 
Mixer offered for sale in this country by T. C. Wey- 
gandt Company, 165 Wayne Street, New York, New 
York. This mixer is a high speed mixer which was de- 
veloped in Germany and 
has been widely 
ployed in the confection- 
ary industry in this coun- 
try. It has been used 
abroad also for making 
tooth paste, cosmetic 
creams, polishes, 
printing inks, graphite 
compounds, bituminous 
mixtures, blues, face 
clays, and similar prod- 
ucts. The unique feature 
of this mixer is a bottom driven high speed propeller, a 
conical mixing cup, and a set of agitating and scraper 
arms. The material is drawn up into the mixer cup by 
the propeller and is thrown violently upward. The 
agitator arms spin the material into intersecting cur- 
rents in such a manner that all centrifugal force is 
counteracted and any separation of ingredients is pre- 
vented. It is claimed that materials which normally 
require an hour or more of mixing time can be homo- 
genized perfectly in this mixer in a period ranging from 
five to twenty minutes. 


em- 


shoe 





BARREL TRUCK 

The adjacent illustration shows a very useful truck 
for handling barrels and drums. Those of you who 
operate a centralized chemical stock room and are, per- 
force, required to handle open barrels should find this 
device very useful. The apparatus is equipped with a 
hydraulic hoisting device so that when the lifting arms 
are shoved around the barrel, it can be picked up and 
then transported to any desired point. The same de- 
vice can be used for handling drums. What we like 
about this apparatus is the fact that open barrels can 
be picked up in a vertical position obviating the pos- 
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In most chem- 


sibility of spilling any of the contents. 
ical stock rooms open barrels are stored on dollies. 
These are very useful because they permit the barrels to 
be handled so rapidly, but of course when the barrels 
are tiered on shelves, dollies are useless and some means 
must be provided for taking barrels off the shelves with- 
out spilling them. This apparatus permits you to 
handle barrels one shelf high and thus is much more 
convenient to handle than a cumbersome portable 
elevator. This device is made by the Trowbridge Con- 
veyor Company, Incorporated, 525 Gregory Avenue, 
Clifton, New Jersey. 


AUDITING 

Auditing as it is usually done is one of our pet aver- 
sions. Since writing a piece last month on this subject, 
we were much amused to watch an audit going on in the 
plant of one of the big firms with which we are con- 
nected. Apparently the Coster fiasco has made audit- 
ing firms excessively particular, and now they are not 
taking anything for granted. In this instance, the com- 
pany'’s pharmacognocist was identifying the inventory 
of crude drugs for a fat-faced, myopic auditor who wore 
thick lensed glasses and who seemed to be very much 
bewildered. He would look at the inventory list and 
the pharmacognocist with a bored air would say, “Yes, 
that is cascara bark.” The auditor would blink and 
make a check on his list and then, after counting the 
bales, and checking the weight of one of them, he would 
ask the pharmacognocist to open a bale so that he could 
inspect its contents. Whereupon he would check his 
list again with an owlish expression on his countenance, 
although he clearly did not know the difference between 
cascara bark and road apples. In other words, this firm 
was paying a lot of extra money for a detailed examina- 
tion of its inventory which means precisely nothing in- 
sofar as the interests of those who are dependent upon 
the financial statements are concerned. All that such 
an audit can mean is that the firm had in its possession 
a certain number of bales of material represented as 
containing certain drugs and weighing a given amount. 
The audit of this inventory means nothing because the 
auditor himself could not identify the materials nor de- 
termine whether they were the quality represented or 
merely an adulterated mixture of junk. 

We are willing to bet that each industry will in time 
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ECONOMIC MACHINERY COMPANY 


MAKERS OF COMPLETE LINE - WORLD-AUTOMATIC AND SEMI-AUTOMATIC LABELERS 
Worcester, Massachusetts 
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underwrite a centralized auditing bureau composed of 
men who know the industry and its products thoroughly. 


CARBOY SIPHON 

The Homogeneous Equipment Company of Dowing- 
town, Pennsylvania, has a siphon for use in handling 
heavy acids such as acetic, nitric, hydrochloric, sul- 
phuric, etc. With the use of this device chemicals can 

















be withdrawn from a carboy without tilting it. One 
end of the siphon is inserted into the carboy and the 
other is put into the receiving container. The siphon 
is exhausted by pressing a rubber bulb affixed to a suc- 
tion chamber in the discharge side of the siphon. It 
looks pretty good. 


MOTOAIR 

“With the introduction of Motoair, industry gets a 
unit which comprises a motor and a pump for vacuum 
or air pressure in one integral unit.”” This announce- 
ment from the New Jersey Machine Corporation of 
Hoboken, New Jersey, features a motor-and-pump unit 
with many highly desired features. 

To offset the wear and tear on parts which could be 
eliminated, New Jersey Machine Corporation de- 
veloped their Motoair to function flawlessly, without 
gears, sprockets, drives, or belts, without chains, guards, 
or pulleys. In order to test the merits of this unit under 
severe trials, they have installed it on a number of their 
Pony Labelrites, and the resulting satisfaction has 
caused them to make Motoair standard equipment for 
all Ponies. 

Motoair can be installed in normal mounting, or 
upon walls or ceilings. This is a decided advantage for 
machine designers, who frequently find it a problem to 
include the pump necessary for vacuum or pressure 
within a small area, or at least out of the way. In- 
cidentally, the Motoair is scarcely larger than a motor 
itself, so the amount of horsepower you need would be 
the only requisite for determining the exact size of the 
unit necessary. 


Feb. ’39: 44, 2 


The Drug and Cosmetic Industry 


Motoair is made without the air chamber, since both 
the vacuum and the pressure are built up without pul- 
sation or vibration. Another feature of Motoair is the 
visible oil-control and filter. This is designed to elimi- 
nate the spraying of oil which so frequently causes spoil- 
age by soiling whenever the pump is intermittently run. 

Obvious uses for the unit include packaging machines, 
cappers, filling units, labelers, printing and lithograph- 
ing machines, paper making, cleaning blower units for 
normal shop work, vacuum cleaners for many uses, 
spray equipment, etc. As to price, it is said that Moto- 
air, by reason of its simplified construction, costs less 
than almost every other vacuum or pressure pump, 
according to horsepower and capacity. It is made in a 
great number of sizes for all standard variations in 
electrical service, and is said to give more horsepower 
per electrical imput than any other type of motor pump. 
A comprehensive folder explaining the details of the 
Motoair is now available. 


POWDER FILTER 

The Sparkler Manufacturing Company, 1204 Web- 
ster Avenue, Chicago, Illinois, has developed a horizon- 
tal plate diatomacious earth filter. This filter is espe- 
cially adaptable to modern powder filtering. The plates 
are designed to build up an unusually thick filter cake, 
and to hold the cake in a horizontal position within an 
enclosed chamber. This requires less time for pre-coat- 
ing, gives better and more uniform quality, and ‘permits 





intermittent operation of filter without disturbing 
filter cake. 

There is a minimum of waste of liquid being filtered, 
because the filter can be drained dry before cleaning 
without mixing powder slurry with residue liquid. The 
plates are so arranged that paper, cloth, wire cloth, or 
asbestor discs may be used. The new Sparkler is espe- 
cially efficient for decolorizing, deodorizing, and taste 
removal through the use of activated carbons, bleaching 
clays, etc. 

Because of its economy and flexibility of operation, 
and the uniformly high quality of filtering, the new 
filter is ideal for filtering medicines, perfumes, hair 
tonics, etc. It is made entirely of stainless steel, or of 
bronze, aluminum, or steel. Capacities range from 
twenty-five to five thousand gallons per hour. 
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A PERFECT JOB 
IN TUBE FILLING 
AND SEALING 













FIRST ---PAYS FOR 
ITSELF, THEN 
DECLARES DIVIDENDS! 


A new principle in filling! Accurate, 
regardless of consistency of material! 


A new principle in sealing! Welding 
saves up to 34 inch length of metal 
on every tube. 


Patented holders prevent tubes from 
skidding while in motion. 


Voltmeter on panel for current control. 


Mechanically, self-operating lubricating 
system. 


CLEANS SHAVES 


all tubes with filtered compressed air—mechanically bottom of tube to make all identical length and in 
collecting dust and carton fibres. preparation for welding. 

by vacuum actuated principle, either paste or liquid— the ends—into the tightest, neatest, most dependable 
free from air bubbles—precisely measuring—without closure you ever saw. And to complete the service— 
string or smear—a fat fill or a chisel fill. a cap tightener and dater. 


— and many other features, all of which combine definitely 


to place the KIEFER ENDWELD in a class supreme. 


THE KARL KIEFER MACHINE co. 


ae CINCINNATI, U.S.A, 2075 
? owe e SAN FRANCISCO 


BOSTON 
CHICAGO LONDON, ENGLAND 
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TABLET GRADER (See page 215) 


COOLING 

If you are confronted with the problem of cooling 
syrup or any other material before bottling and you re- 
quire an efficient compact cooling unit, I suggest that 
you have a look at the water cooling plant manufac- 
tured by the General Electric Company, Schenectady, 
New York, and known as the Scotch Giant; catalogs 
KM61 and KM81l. These units are complete with 
water distributor, copper tin surfaced cooling coils, to- 
gether with General Electric refrigerating unit; the 
whole being enclosed within a stainless steel housing 
which gives the unit a very swank appearance. Depend- 
ing upon the temperature of the inlet material and the 
desired bottling temperature, these units will range in 
capacity all the way from fifty to several hundred 
gallons per hour. 


WATER TREATMENT 


Did you know that the Permutit Company is offering 
a water treatment service under which they guarantee 
by chemical means to produce a water substantially as 
pure as single distilled water at a cost of one cent per 
gallon or less. The Permutit Company will install the 
equipment, guarantee its performance, and charge for 
its services on a one cent per gallon basis. 


STAMP PADS 

For marking shipping cases and the like, the Phillips 
Process Company, Incorporated, Rochester, New York, 
have developed an ink for stamp pads with which a 
clear impression can be obtained with rubber stamps. 
An innovation is the fact that this company uses blocks 
of wood instead of felt pads for carrying the ink. The 
use of specially processed wood pads provides a uniform 
surface supply and a non-resilient background which 
makes possible clearer cut impressions when the stamps 
have been applied to shipping cases. 


SEND FOR A COPY 

United States Stoneware Company, 60 East 42 
Street, New York, New York, would like you to have 
their new laboratory bulletin, No. 503, in your files. 
This bulletin deals with laboratory equipment; such as 
sinks, table tops, piping, and other materials, and it 
gives the required technical data. 
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PIECE WORK 

Last month we had a paragraph on piece work in 
which we took the position that, although time studies 
are of basic importance in studying work either for 
purposes of mechanization or for purposes of work 
simplification, we did not believe in the use of time 
studies to establish piece rates as a means of payment 
for the numerous reasons stated in the article. This is 
still our position. Cliff Cox of Merck and Company 
told us that we did not know what the hell we were talk- 
ing about when it came to a discussion of piece work. 
Cliff's opinion, however, did not cause us to change our 
position a bit. As a matter of fact, Cliff is not qualified 
to voice an opinion on piece work as it applies to indus- 
try generally, because Cliff happens to be one of the 
two exceptionally capable and successful time study 
men I have known in the past twenty years. 

My position was that piece work systems often are 
inadequate and still more often are useless because it is 
so difficult to get hold of men who have the necessary 
engineering training, the necessary inventive ability, 
and the necessary powers of observation, together with 
a natural capacity for assimilating details. Cliff has all 
of these qualities. He is a good engineer, he is inven- 
tive, he is a good observer, and he is a plugger who can 
face a mass of detail and actually assimilate it. As a 
matter of fact, he is such a patient observer that he can 
sit all day watching a girl wiggle her little finger. He 
loves it—I mean the work. Cliff Knows very well that 
he has a piece work system at Merck which really works 
because he made it work. It was not working so well 
when he took it over. 

If all time study men had the qualities possessed by 
Cliff Cox, | would be for piece work one hundred per 
cent., because the success of a piece work system de- 
pends upon the genius put into the original studies by 
the engineer in charge and by the care with which 
methods and rates are revised as changes in product, 
processes, or equipment take place. Howard Sumner of 
the Norwich Pharmacal Company was in the market 
for an experienced, well trained, inventive time study 
engineer for ten years before he found one he felt could 
do the job he wanted done. 

You can get time study engineers by the dozen at 
almost any price you wish to pay, and if your plant is 
badly managed, poorly organized, poorly equipped, and 
poorly staffed, any one of them will save you an im- 
mense amount of money. But if you really are doing 
the right kind of job, you do not need a piece work 
system to cut your costs. Nevertheless, every plant 
should have a reasonably good time study man for col- 
lecting data which can be utilized in the simplification 
of hand work or in the invention of gadgets and ma- 
chines. I object only to the theory and practice of 
piece work payment as it has been applied in the 
majority of instances which have come under my ob- 


servation in twenty years. 
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650 gallon, 1200 quart, or 
1700 pint containers can 
be filled per hour on this 
machine with one operator* 


THE FLEXIBLE U.S. SIPHON FILLER can be 
furnished in any number of constructions to meet 
practically all filling problems on free-flowing liquids 
where the siphon principle filler can be used to 
advantage. 

Operated by unskilled labor, the costs of opera- 
tion are very low and NO POWER is needed. The 
products that can be filled on siphon fillers are 
so many and so varied that it is a practical impossi- 
bility to attempt to list them here. Selling for a 
moderate price, and offering years of service with- 
out upkeep cost, they offer to the bottler TRUE LOW- 
COST-PER-UNIT bottling. 

‘ One to eight filling tubes can be mounted on the 
machine, and eight different sizes of filling tubes 
(ranging in size to fill gallon jugs to miniature bottles) 
can be furnished. 

Furthermore, 3 different heights of legs, 10, 24 
and 36 inches can be furnished at regular prices. 

Standard construction of all siphon tubes is bronze, 
heavily tinned. Special constructions of pure nickel, 
gold brazed, hard rubber heads, with pure silver 
inner and outer tubes or triple silver plated tubes 
are available. 

Write for complete literature illustrating and de- 
scribing the fastest, most efficient siphon fillers on 
the market. 

*rated capacity on water on standard machine. 


U.S. BOTTLERS MACHINERY COMPANY 
4005 fl. Rockwell St. Chicago 








HERE COMES BUSINESS 


Prepare for Increased Production NOW 


The dam is broken, here come orders flooding in. Will yoube 
able to make deliveries? Is your plant geared to take care of 
business far greater than last year? Guaranteed REBUILT 
EQUIPMENT is economical insurance against being 
caught short. Check this list for machinery you can use. 


Stokes ‘‘D’’, ‘‘DD’’, ‘‘H’’ and ‘“‘R’”’ Tablet Machines. 
Colton No. 2 Triple Punch Dies. 
2 Pfaudler 100 gal. Perfect Jacketed Stills. 
12 Day Sifters and Mixers 50 to 4000 Ibs. some still in actual 
operation. 
3 McDonald Automatic Labelers. 
3 Standard Knapp Automatic Gluing and Sealing Machines. 
6 J. H. Day 2% to 40 gal. Pony Mixers. 
Samco Jr. 8 Spout Vacuum Filler. 
Colton 6 C and Stokes 90 C Automatic Tube Fillers (Monel 
Construction). 
2 Pneumatic Scale 6 Head Automatic Screw Cappers. 


8 Pfaudler Glass Lined Tanks 30 to 450 gal. some agitated 
Stokes & Smith Model G and Stokes No. 15 Powder Fillers. 


2 Eppenbach Colloid Mills 144H. P. motors (one Stainless). 
MISCELLANEOUS: Kettles, Filter Presses, Agitators, Boilers, 


Grinders, Pulverizers, Mass Mixers, Disc and Gravity Filters, 
Filling Machines, Conveyors, Labelling Machines, etc. 


SEND FOR NEW ILLUSTRATED CATALOG JUST OUT. 
FM. Cz APPRAISERS and 
LIQUIDATORS 


*“See First first”’ 





419 Lafayette St. 


First Machinery Corp. new vor civ 


és : ” 
We purchase your surplus equipment 




















Here’s what you'll like about 
the new 





... HAGERTY 
HANDY FILLER" 








e Durable e Simple to operate 

. Mode rately e Convenient sizes 
priced 

e Eliminates e Light construction 
spilling 


The most practical hand filler 
for creams, lotions and liquids. 


Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 








222 The Drug and Cosmetic Industry 











Feb. ’39: 44, 2 




















& Lf 
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= _Gare_ro a 
7 Keeue Fu 


perrearerres MOTOR DRIVEN 


ROTARY TABLET MACHINE 


m=”? “== | SINGLE PUNCH 

Sears stor The Rotary Table carries a set of twenty-five Punches and Dies 
and when operating at maximum speed employing single punches 
would produce 700 tablets per minute. 


TRIPLE PUNCH 





vtcn LEVER 








_ Lower Koge 
Pee ssu Re Avwsrenr 


* a When arranged for triple punches and dies, 7%" is the maximum 
etbeceeg diameter recommended for triple operation and operating at max- 
ae a imum speed would produce 2100 tablets per minute. 
ed: — }! : 20» : hee GENERAL CONSTRUCTION 


New design shoe, insuring full dies and preventing granulation 
from separating. 

Feed accomplished at point-of Lower Punches dropping in the 
Dies, a very important feature in compressing many materials. 

Rotary Table rests.on Ball Thrust Bearings, constantly bathed in oil. 











SPECIFICATIONS , _ — be peg haere Speed Pulleys, built into: base 

Capacity per minute (single punch)... .... 700 tablets OF Ren, SEE Oey Te oe ee : . 

epee e $ P h 2100 tabl Pressure adjustment on upper Punches, accomplished with worm 
Capacity Psi — (trip e@ punch). ..... 7 : o adjustment operating Eccentric Steel Sleeve. This is a new feature. 
Maximum ae zn eee eee eee eee A inch Power Drive-Combination Worm and Spur Gear. 
Maximum Denth Coll Bksetnat ee ens ee 38 inch Hopper arranged with gate to regulate uniform flow of material 
a ae Re Veee er swe hseee Van 2 inch to Feed Shoe for different sizes of tablets and different materials. 
Dies, Outside Diameter... . <0. 0cc scene inc Head of Machine housed against dust. 
Motor equipped (enclosed in Base)......... LF 
Punches for single Leora bY a with No. 3 Nahe We also make a complete line of Pharmaceutical Equipment. 
with exception 25 instead of 16 each comprise a set. 


Wiser Gace 8. ccraenscc as roe 41 x 52 inches 
a ss ARTHUR COLTON COMPANY 
Baxed for expert: . 6.65. eo esis 45” x 54” x 68” 

COTE CECT ae eae rien nent tE 4400 Ibs. 2620 EAST JEFFERSON AVENUE DETROIT, MICHIGAN, U.S,A. 


SINGLE PUNCH and || Ok Qe men "4 


Rotary Tablet Presses CABINET TRAY DRYER 











RUGGED CONSTRUCTION 


TWELVE MODELS 


Single and Double Action 





Without a peer from the standpoint 
of rigidity of design, as well as for 





durability and low cost of mainte- 


nance. 








Preforms of bakelite and other materials 
CONTROLLED and perfectly UNIFORM drying is often 
SPECIAL PRESSES BUILT TO ORDER important to the color and texture of a product. . . and in the 
drug and cosmetic industry, especially, any variation in color 
and texture often means the difference between high and low 
Send for New Catalogue and Prices quality. Proctor Dryers, whether of the standard cabinet tray 
type shown above or machines especially designed for a par- 
ticular drying problem, have earned a reputation in a large 
number of installations for drying pharmaceuticals, cosmetics 


Kux ° Lohner Machine C 0. and allied products correctly, efficiently and economically. 


2145 Lexington St. Chicago, III. PROCTOR & SCHWARTZ: INC 
All Single Punch and Rotary Presses Completely Covered by Patents PHILADELPHIA 


———==E>~>~—~>_L_IEEE>EESESESEShih'tEHh SHEE . 
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OD X © 
A-A BRAND 
Ginest A@dicinal $uality 


The recognized 
standard, known for 
its high vitamin con- 
tents. Guaranteed 
the finest Norwegian 
non-freezing medic- 
inal cod liver oil. 


Write us for 
quotations 














BRODR. AARSAETHER % 
AALESUND , NORWAY 


P.R. DREYER Inc. 
Sole Representative in the United States 
119 WEST 19th STREET 
NEW YORK, N. Y. 











CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
SAN FRANCISCO DETROIT 

















ll LOS ANGELES 





The Fhank G. SHUMAN Co. 
Edurard. C. Long, Pner. § 
771 W. Jackaon Blrd. CHICAGO 








e LIPSTICK e 
e STYPTIC PENCILS e 
SUPPOSITORIES e MASCARA 


PROGRESSIVE MACHINE SHOP 


137 West 22nd St., New York, N. Y. 








ROUGE e COMPACT POWDER 


also 
PUNCHES FOR TABLETS 








TOOTH POWDER & TOOTH PASTE 


If you are looking for a reliable concern to man- 
ufacture your tooth powder or tooth paste and 
package these items for you in your own con- 
tainers; efficiently handle your drop shipping; 
then immediately get in contact with— 


LA PLAYA LABORATORIES, Inc. 
152 W. Walton St., Chicago, Ill. 
MANUFACTURING CHEMISTS FOR PRIVATE BRAND TRADE 














LABELS + cncosst tbonaveo 


SELL IT WITH LABELS! 


HORN LABELS freshen up your package for 
greater sales. Faithful service for over 40 years. 


JOHN HORN, 837 Tenth Ave., New York City 


(Sample booklet of labels sent to 
RESPONSIBLE MANUFACTURERS) | 
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SPRINKLER TOPS 





CORK TOPS DOSE CAPS 


ONSOLIDATED 


FRUIT JAR COMPANY 
NEW BRUNSWICK, N. J. 
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?’ SAVE YOUR LIQUIDS FROM CON- 
YOU'LL BE SURPRISED TAMINATION---USE HARD RUBBER 


at the low prices 


Efficient rebuilding at our eight acre 
Newark plant enables us to sell at 


the lowest possible prices. 


SELECTED SPECIALS 
8—Tablet Machines: 3—Colton 2B, '.''; 1—Stokes ‘‘O’’, 
34"; 1—Mulford, 2''; 2—Colton No. 2 Rotary, 54"'; 
1—Stokes Rotary D, 1''; 1—-Stokes Eureka hand, ';"'. 
1—Pneumatic Scale Automatic Screw Capper; 4 Kramer 
semi-automatic. 
Gravity and Vacuum Bottle Fillers, 2 to 6 spouts. 
Pneumatic Scale Packaging Unit, carton feeder, top 
and bottom sealer, 2—stage weigher, Wax liner unit. 
Samco Jr. 6 spout Vacuum straight line filler. 
-National MG Powder Filler and Weigher. 
Miller ‘‘Economatic’’ Wrapping Machine. 
World Rotary Automatic Labelers. 
World Automatic straight line Duplex Labeler. 
World, Armold and National semi-auto, motor 
driven Labelers. 
Dry Powder Sifters and Mixers, lab. size to 4000 Ib. 
Karl Kiefer Visco Piston type Jar Fillers. 
Urie Universal Tube or Jar Filler, motor driven. 
Pony Mixers, Day and Ross makes, 8, 15, and 40 gal. 
200 gal. Glass Lined Jacketed Kettles; 2—250 gal. 
Agitated; 4—350 gal. jacketed. 








ERTEL 
HARD 
RUBBER 
FILTER 


=o 


N 
NO hh CO mm NO me DD 





MISCELLANEOUS—Large selection of: Glass Lined wee 
Storage Tanks, Drug Mills, Pulverizers, Pill Mass Mixers, for 
Sifters, Colloid Mills, Filter Presses, Coating Pans, Tanks, particulars 


Portable Agitators, Pumps, Boilers, Kettles, Grinders, ee 
Ointment Mills, Screens, Filters, Stills, etc. SEND FOR Be : 
COMPLETE BULLETIN. coe : rs aed z Ra ee | 


? . 
What have you for sale? Send us a list. The Ertel Hard Rubber Asbestos Disk Filter, used in conjunc- 
We Buy and Sell from a Single Item to a Complete Plant tion with the Ertel Neutral Asbestos Filter Sheets, prevents 
your liquids from coming in contact with metal which might 
contaminate them. Ideal for drugs and pharmaceuticals. 
The same in operation as the bronze models. 
Built in sizes to handle from 5 to 30 gallons per minute. 








Consolidated Products Company, Inc 
boi ak Bay Pe Si 4 | | ERTEL ENGINEERING CORP. 


Dept. B. 120 East 16th Street NEW YORK, N. Y. 








Warehouse and Shops: 331 Doremus Avenue, Newark, N. J. 











BILE SALTS 
CHOLESTERIN 


IRON PEPTONATE | | Sieeeacmrmt 


DRUGS AND Sie, 


ea aaa aelela) 


| 
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Weve 
eye 


[N\ Q CHEMICALS 
(EET S| 
: yy, .") : EPHEDRINE U.S. P. XI 


a EPHEDRINE HEMIHYDRATE N. N. R. 

















| 4221 So. Western Ave., Chicago, Ill. © 
a thie : EPHEDRINE HYDROCHLORIDE U. S. P. XI 
I al 
| 606 Binet Aue. Mew Yok . EPHEDRINE SULFATE U.S. P. XI 
_ Drexel Bidg., Philadelphia 
_ 869 Folsom St., San Francisco , Cae Ginenenene. pera 
_ 1608 E. 15th St., Los Angeles . a 

619 Clark Ave., St. Louis p : 

a ABBOTT LABORATORIES, North Chicago, Ill. 
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EXCEPTIONAL 


PERFUMER 


Increasing business again requires that 
we augment the staff of our perfume labora- 
tories, and has created an opportunity for a 
perfumer of exceptional ability. 

The person we want must be at the top 
of his profession today, or must certainly 
possess the qualifications for attaining the 
top through his own ability. For the per- 
fumer selected we offer a life-long connection, 
with ample remuneration, limited only by his 
own performance. 

We would appreciate receiving full de- 
tails by mail, including age, experience and 


expected initial remuneration. 


VAN AMERINGEN. 


HAEBLER, INC. 


315 FOURTH AVE., NEW YORK CITY 
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With Gino U.S.P. ZINC OXIDE you can enjoy more than 


maximum uniformity, microscopic fineness, and U.S.P. pur- 





U.S.P. ZINC OXIDE offers you, as well, the 
USP. 


ity. Zin 
most in handling and storage convenience. (Zin 
ZINC OXIDE is packed either in paper-lined, best-quality 
wooden barrels (100 Ibs. net)—or in especially designed 
cartons (50 Ibs. net) engineered for the ultimate in space 
saving, lightness, and protection. Pick the package best 


for your needs—either will contain the same reliable 


Gino U.S.P. ZINC OXIDE. 


- Street, New York | 
lenen |” tam 





Feb. ’39: 44, 2 








* COMPOUNDER’S CORNER 


PURPLE LIPSTICK | 


from a summation of the effects of each 


‘ Es: re 
Many are the samples of bromo acid i used alone. 


which we have turned down, or that others 
have turned down for us, because the 
underlying tone was blue instead of the 
desired yellow or orange. The color ex- 
perts worked to get a bromo that had the 
proper shade, and after many attempts 
that failed mainly because of irritation, 
did succeed in offering completely satis- 
factory colors. With characteristic in- 
gratitude, however, women are now turn- 
ing to purple lipsticks, in which the blue 
tinge of normal bromo acid is an obvious 
advantage. 

All due credit, 
smart manufacturer who is able to predict 
and sometimes direct fashion vagaries. 
The color for this year seems to be purple; 
the lipstick must match. The major prob- 
lem in lipstick formulation for the new 
color is the selection of proper pigments 
and oil-soluble dyes. Examine the stick 
in daylight and in artificial light. A good 
shade will be the desired purple in day- 
light but a warm red in artificial light; 
we've seen several samples that appeared 
black in artificial light and were therefore 
unsuitable. 


ANTIOXIDANTS 

Inhibitors of rancidity in fats may be 
divided tentatively into three groups: 
(1) The acid type; (2) hydroquinone and 
inhibitols, the substances occurring natural 
ly in vegetable oils which prevent ran- 
cidity; and (3) the phenolic type, in- 
cluding alpha-naphthol, pyrogallol, cate- 
chol, and others. Vegetable oils and crude 
esters of vegetable oils are protected by 
types 1 and 3, but not by 2. Distilled fatty 
acids and esters are protected by types 2 
and 3, but not by 1. In general, any type 1 
inhibitor used in conjunction with any 
type 2 or type 3 compound prolongs the 
induction period of animal fats to a much 
greater extent than would be expected 


nevertheless, to the 
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Of the naphthols, the alpha-compound 
is a powerful antioxidant, the beta weak. 
A number of complex phenolic substances 
have been patented for use as antioxidants 
in fats and soaps, such as para-hydroxy- 
diphenyl, and para-hydroxy-diphenyl- 
methane. A number of substituted amines 
are very active, particularly secondary 
compoundssuch as phenyl-alpha-naphthyl- 
amine and_ diphenyl-para-phenylene-di- 
amine, and amine-aldehyde condensation 
products such as_ aldol-alpha-naphthyl- 
amine. Chem. Age, vol. 38, p. 263. 


HYDROGEN ION EQUIPMENT 


A new Slide Comparator for the color- 
imetric determination of pH, chlorine and 
phosphates has been developed by W. A. 
Taylor & Co., 872 Linden Avenue, Balti- 
more, Md. 














DUMD/ TONE 


Reducer nausea in 80% 
of users - in many cases 
causing skin eruptions... 
Likely to cause extreme 
dizziness in adults - convul- 
sions in children... Often 
effects chills and fever in 
persons subject to frequent 
colds and who are physically 
below par...Hasa tendancy 
to affect the nervous system 
unfavorably.,. 


CAUTION: NOT TO BETAKEN 


by males with hairy ches 
growth - or females who 
are brunette ,who have 
moles, or who have ex- 
tensive bridge work .... 





Contains: ens Ravetinn 
BLIMD y CWitccates now at 
202 Federal, St -Ozoneville O. 
Subject to Sudden liquidation 
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The new outfit is molded entirely from 
plastic. Radical changes in design have 
resulted in marked improvement in ap- 
pearance, durability and ease of handling. 
The weight has also been considerably re- 
duced. All pH, chlorine and phosphate 
values, as well as the indicator names, are 
engraved in white directly on the plastic 
slides. Improved catches are used to hold 
the top on the base and all metal parts are 
rustproof. The whole outfit, including the 
slide is 10 in. long, 21% in. wide and 4 in. 
high and weighs only 11% lbs. 


HAIR LACQUER PRODUCT 


Hair Lacquers, which are arousing such 
great interest today, can be made very 
readily with a new hair lacquer base re- 
cently put on the market by Glyco Prod- 
ucts Co., Inc., New York City. 

This base, known as Elastolac, is read- 
ily soluble in water, alcohol, or a water- 
alcohol mixture. The greater the propor- 
tion of alcohol used, the faster the drying 
time. It gives a clear transparent coating 
of high lustre, the thickness of which can 
readily be controlled by dilution. The 
coating is easily soluble in water and so can 
be removed very quickly. 


COSMETIC IRRITANTS 


Tulipan points out that cosmetic derma- 
titis usually appears abruptly and is char- 
acterized by erythema, edema, papules, 
vesicles, exudation, crusts and _ finally 
desquamation. It tends to form patches 
with indefinite borders and is usually ac- 
companied with pruritus. When the con- 
dition is chronic the skin becomes thick- 
ened, infiltrated, pigmented and fissured. 
Clinically and microscopically the con- 
dition is indistinguishable from eczema. 
Perfumes, hair dyes, face powders and 
lotions and, in fact, practically all toilet 
articles containing such general irritants 
as alkalis, even though in small quantities, 
havelat some time given rise to dermati- 
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COSMETIC 
GUMS and WAXES 


ARABIC CARNAUBA 
CANDELILLA 
KARAYA BEESWAX 
SPERMACETI 
TRAGACANTH OZOKERITE 
CERESINE 
LOCUST BEAN PARAFFIN 


LANOLIN ZINC OXIDE 
ISCO ABSORPTION BASE @ STEARIC ACID 
ISCO SILVER TALC 


to submit samples, 
further information. 


@ Always a pleasure 
quotations and any 





TO ATTEND the 
BANQUET 


PLAN NOW 
FOURTEENTH ANNUAL 
of the 
CHEMICAL AND ALLIED 
TRADES 
Waldorf Astoria 
March Ninth 


DRUG, 


Thursday, 











Q 






YORK 
ILLE, N. Y. 














The Way We Fuss 


about 


SHEROLATUM 


The Improved Petrolatum, U.S. P. 


You’d think the whole national wel- 
fare was at stake. But it’s just our 
stubborn method of check and dou- 
ble-check to be sure that every last 
ounce of Pennsylvania straight run 
stock comes out filtered, pure petro- 
latum, entirely free of sulphur com- 


pounds. 


Sure that every last ounce will be 
odorless, tasteless, uniform, safe 
against rancidity, and well ahead of 


the U. S. P. requirements. 


Sure that your products will get full 
benefit of the long smooth Sherola- 
tum fibre that is ideal for cosmetics 
and pharmaceuticals—plus the eco- 
nomical qualities that competition 


demands. 


Refined at our own refinery at 
Warren, Pa. Write today for 
the whole story on Sherola- 
tum and how it can save you 
money on production. 
Note for Wholesale Druggists: Try 
Sherolatum in beautiful lithographed 


tins. It’s a profitable resale item. 


SHERWOOD PETROLEUM COMPANY 


INCORPORATED 


Refiners of American Medicinal and Technical White 
Mineral Oils, U. S. P. and Technical Petrolatums 


Main Office: Englewood, N. J. 
BRANCHES THROUGHOUT THE NATION 
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tis venenata. Cosmetic preparations may 
cause irritation of the skin ranging from 
slight erythema to severe burns. Any 
product capable of producing such lesions 
among consumers is even more dangerous 
to workers in The 
harmful ingredients in various cosmetics 
lead, 


the cosmetic trade. 


include mercury, pyridine, de- 
natured alcohol, isopropy] alcohol, arsenic, 
paraphenylenediamine, potassium carbon- 
ate, pyrogallol, alkaline sulfides, thallium 
acetate, salicylic acid, phenol, copper, 
ammonium and sodium carbonate, silver 
nitrate, aluminum salts, quinine, quinone 
bodies, acetone, colocynth, dimethyl sul- 
fate, nitrobenzene, essential, natural and 
synthetic oils, alum and tale. Arch. Derm. 


§ Syph. vol. 38, p. 906. 


MOUTH WASHES 


Ralph H. Auch gives the following 
formulas for mouth washes in a recent 
issue of “Soap Perfumery and Cosmetics.” 


Acid Type 


Benzoic acid... . 02125 2. 


Boric acid....... 2.000 “ 
Ethyl alcohol. ... 25.000 * 
Eucalyptol. .. . 0.185 * 
Menthol....... 0.085 “ 
MBVINOE, 4.5202 O.167 °° 
Methy] salicylate... . O02b.* 
White Thyme oil..... 0.010 “* 
OE TEST Cl aaa a ee to tint 


100.0 ce. 


Dissolve the boric acid in water and the 
other ingredients in alcohol. The aqueous 


Distilled water to make... . 


solution is then poured into the alcoholic 
mixture slowly and with mixing. It may 
be useful to mix the aromatics with filter 
medium beforehand to assist polishing. 


Liquor Antisepticus 








N.F.V. 

Boric acid. ..... 25.0 gm. 25.0 gm. 
Biyniell s+ <3... 1.0 gm. 1.0 gm. 
Chlorothymol. . . nee 1.0 gm. 
Eucalyptol..... 5 Oice: 2.0 ce. 
Methyl 

salicylate... .. i 2 ce: LZ ce. 
Thyme oil...... 0.3 ce. 0.3 cc. 
Menthol. ...... 1.0 gm. 1.0 gm. 
Alcohol... 2... . 300.0 ce. 300.0 ce. 
ie er yee 2.0 gm. 
Distilled water to 

MIQUO isos 2cue 1000.0 ce. 1000.0 ce. 

Chlorothymol Mouth Wash 

Citric acid... . 0.1 gm. 
Tartaric acid... . 0.1 gm. 
Benzoic acid. . 0.1 gm. 
Boric acid. . . 2.0 gm. 
Glucose... ... 0.5 gm. 
Glycerin. .... 10.0 gm. 
Chlorothymol. 0.033 gm. 
Eucalyptol.. . . On ee: 
Thymol...... 0.07 gm. 
Menthol... ... 0.045 gm. 
Ethyl alcohol... . 25.0 ce. 
INGEN. 528.5 Cioran ts ator to tint 


Distilled water to make.... 100.0 ce. 
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The glycerin, which may be replaced by 
propylene glycol, imparts a smoothness to 
the taste, as it used to do in the days of 
homemade gin. 

Pure ethyl alcohol, because of its high 
tax, is never used. Instead, one of the 
specially denatured formulas intended for 
the purpose may be selected. A formula 
should be chosen that already contains 
one or more of the ingredients of the 
formula as denaturants and the remainder 
of the compound and other ingredients 
are added. 

Various concentrated “mouth washes” 
in tablet, powder and even capsule form, 
to be diluted in the home with water, have 
been offered, with but mediocre success. 
Their primary basic appeal is one of 
economy and then there is their conven- 
ience to travellers. However, this type has 
a permanent handicap in that, being non- 
alcoholic, the flavoring oils cannot be dis- 
solved, as water alone is added in the 
high! y 
liquids to be highly diluted in water for use 
have not proven popular. Soapy types are 
also falling pretty much into disuse. 


home. Likewise concentrated 


The number of other ingredients em- 
ployed is almost legion. By way of sug- 
without thought for their 
efficacy are hydrogen peroxide, aluminum 
chloride, ti-tree oil, oil sassafras, oil pepper- 
mint, heliotropin, vanillin, anethol, cin- 
namic aldehyde, eugenol, oil cloves, cam- 
phor, resorcin, phenol, (phenyl 
salicylate), ethyl acetate and chloroform. 


gestion and 


salol 


Tincture of myrrh is mentioned sepa- 
rately because it still enjoys a considerable 
following among the dental profession. Its 
only apparent claim to continued use is 
the fact that on dilution it precipitates in 
divided state, making a cloudy 
that lifts it from the common- 


a finely 
solution 
place or at least makes it distinctive. 

The hydrochloride of the alkaloid, 
emetine, while it has long since fallen into 
disuse as a remedy for pyorrhoea, still 
finds application in mouth washes. On 
occasion, fluid extract ipecac, from which 
the alkaloid is derived, has been employed. 


BURN TREATMENT 


nr 


Ferrell gives the composition of foille 
(0.14 per cent. of potassium iodide, 0.25 
of calcium iodide, 0.39 of calcium soap, 
0.02 of calcium thiosulfate, 0.086 of cal- 
cium sulfite, 0.1 of oxyquinoline sulfate, 
1.4 of ethyl alcohol by volume, 2.8 of 
phenol, 1.3 of ethyl aminobenzoate, 3.4 
water, 90.11 of vegetable oil and sulfur and 
glycerin present) used in the prolonged 
treatment of burns. It is not toxic nor 
does it cause any detrimental systemic re- 
actions. Its formula has been clinically 
tested with reference to analgesic, anti- 
septic and healing properties. Dogs have 
been used for experimental purposes. It 
has been used on human patients to a 
sufficient extent to warrant its 
mendation in the treatment of all recent 
It has been found safe 


recom- 


wounds and burns. 
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to use in extensive as well as minor burns. 
The preparation has been tested on several 
occasions and found to have a low phenol 
coefficient, but in spite of this and its 
phenol content it has been proved that it is 
not injurious to the tissues when used in 
concentrated form. A thick layer of the 
medication is applied and a sterile dressing 
is placed over the wound. The wound is 
kept constantly bathed with the emulsion 
for forty-eight hours; then the dressing is 
removed and the preparation is reapplied. 
Thereafter, two or three applications are 
required each day until healing is com- 
plete. Experimentally, the burns of dogs 
treated with it healed much more rapidly 
and with considerably less discomfort than 
those treated with 10 per cent. tannic acid 
or with either of two proprietary tannic 
acid preparations. The preparation offers 
a much shorter convalescence to the 
patient, with more comfort and less scar- 
ring, without the danger of toxic man- 
ifestations. Teras State J. Med. vol. 34, 
p. 409. 


CHEMICAL SPERMICIDE 


A report in The Lancet (October 15, p. 
882) gives details of the composition and 
potency of a new chemical contraceptive. 
The research work was done under the 
direction of J. R. Baker, D.Sc., at the Sir 
William Dunn School of Pathology at 
Oxford, and results are recorded of tests 
which have extended over a period of ten 
years. It was found that phenylmercuric 
nitrate and phenylmercuric acetate had 
higher spermicidal values than any other 
substances known. According to the 
authors of the paper the killing concentra- 
tion of the nitrate is 1/1024 per cent. in 
both acid alkaline media, and of the ace- 
tate 1/256 per cent. in alkaline media and 
1/1024 per cent. in acid media. A concen- 

. y / . . . 
tration of 1/1024 per cent., it is pointed 
out, makes these substances not less than 
512 times as spermicidal as quinine bisul- 
phate and oxyquinolin sulfate which has 
been used extensively in chemical con- 
traception. 

Work has been done with gelatin gels, 
and the final product consists of the 
phenylmercuric acetate incorporated in a 


gel weighing 2.5 gm. used as a pessary. 


WETTING AGENTS 


An extremely valuable symposium on 
surface-active agents, including wetting 
and emulsifying agents, appears in the 
January 1939 “Industrial and 
Engineering Chemistry,” pages 31 through 
69. The material is far too elaborate to be 
adequately abstracted here and the origi- 
consulted by those in- 
Pages 66 to 69 


issue of 


nal should be 
terested in the subject. 
list and describe a very large number of 
active manufactured in 
America and commercially available and 


surface agents 


should be productive for cosmetic ap- 
plications. 
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PLYMOUTH WAXES FOR CREAMS 





PLYMOUTH Genuine Spermaceti U.S.P. 

This Spermaceti should not be confused with inferior 
hydrogenated sperm oils which are sometimes offered 
as Spermaceti. The Plymouth Brand is the finest which 
can be produced and is produced from Genuine Sperm 
Oil by the cold pressing method. It is a very white 
crystalline wax containing no free oil, has a very low 
lodine number and is free of any offensive odors. 


PLYMOUTH Imported Ozokerites 
We regularly import two grades. One is the highest 
quality obtainable, 78-80° C. melting point and the 
other grade lower in price and off lower melting point, 
68-70° C. Both are guaranteed 100% Pure Bleached 
Ozokerites. 


PLYMOUTH Sun-bleached White Beeswax U.S.P. 
This is guaranteed to be a 100% Pure Beeswax and sun- 
bleached. It is refined by the centrifugal method which 
removes all and every trace of foreign matter. We will 
gladly send samples. 


PLYMOUTH White Cirine Wax 
A special grade of White Ceresin Wax prepared for 
the cosmetic trade. Absolutely white and odorless. It 
has a melting point corresponding to that of Beeswax 
so that in using it in connection with Beeswax in cream 
any ‘‘lumpiness’’ is avoided. Its use will also produce a 
very glossy cream. 


PLYMOUTH Paraffin Waxes 
We offer all grades of the U.S.P. fully-refined Paraffin 
Waxes. 


A complete line of Cosmetic Raw Materials 











DIRECT from INDIA 


Above you see the tale in its crude 
stage, stored at the Jaipur Mine in far 
off India. This tale is ready for grind- 


ing, and is destined exclusively for us. 


Buying tale here you have these 


advantages: 
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@ Unlimited crude supply 
@ Modern grinding equipment 
@Pure white color 
@Ideal chemical analysis 
@ Regular monthly arrivals 


Stocks are carried in New York, @HITTAKE 
and prompt deliveries can be had 


at all times. Established 1890 


WHITTAKER, CLARK 
& DANIELS, tc. 


260 West Broadway New York City 
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EMPHASIS ov ECONOMY 


To meet the demand for inexpensive water soluble perfumes 
with bouquet odors, the MM &R laboratories have added 
several new specialties. These are highly concentrated (1 oz. 
to gallon) and provide delightful odors at minimum cost. 


ZWATER 
SOLUBLE 


PERFUME. 


ORANGESOL MM & R—One ounce will dissolve clearly in a gallon of water. The 
resulting product will closely approximate that of Orange Flower Water U.S.P. quadruple 
strength. 


2. ROSESOL MM & R—The most w idely used of all MM & R water soluble perfumes. 


Contains Otto of Rose. One ounce makes a fragrant gallon of Rosewater, higher in quality 







Samples and lower in price than Rosewater U.S. P. Does not require filtration. 
Are ¢ 
; 3. BLUEBELLOL MM & R—Imparts a delicate lilac fragrance similar to the very popular 
Available Perfume Oil Bouquet Bluebell M M & R but, of course, at greatly reduced cost. Its excep- 
on Request tional lasting quality enables Bluebellol to stand up in preparations containing organic acids 


such as Citric and Tartaric. 


MAGNUS, MABEE & REYNARD, rnc. 


QUALITY ESSENTIAL OILS, BALSAMS RROMATIC) CHEMICALS, ETC...SINCE 1895 


16 DESBROSSES ST. NEW YORK, N. Y. 





CHICAGO BRANCH: 180 North Wacker Drive CANADIAN DISTRIBUTORS: Richardson Agencies, Ltd., 454 King St., W., Toronto, Canada 


FOR PERFECT EMULSIONS OF FIXED OILS 
*HOPKINS’ FACTOLAC 


An absolutely pure, harmless neutral agent for making PERMANENT emulsions 
of both fixed and volatile oils. Insures the HOMOGENEOUS mixture of oils and 
water that never turns thick or viscid—and always stays creamy and smooth like 
rich new milk. FACTOLAC is already prepared. You need no special apparatus 
for this exceptional emulsifier. 

ON REQUEST: SAMPLES — QUOTATIONS — BOOK CONTAINING FORMULAS 


Note: Our Laboratories are at your service:—we invite the opportunity 
of working out the ideal emulsifying formula for your product. 


IF YOU ARE HAVING ANY TROUBLE WITH YOUR SOAP 
HOPKINS’ NEUTRAL POWDERED WHITE SOAP 


will prove a revelation. Let us send you a sample of this original Neutral White Soap, used in 
many of the country’s largest-selling preparations. HOPKINS’ NEUTRAL POWDERED WHITE 
SOAP is ideal for its pure whiteness; profuse, lasting lather; fine meshing qualities; freedom from 
soapy smell and free alkali; uniformity; resistance to changing temperature; anti-rancidity; fine 
appearance of finished product. Made under the exclusive HOPKINS formula that first brought 
powdered neutral white soap into wide use. 

WRITE FOR TRIAL SAMPLES AND PRICES 


J. L. HOPKINS & CO. 220 sroanpway NEW YORK 


Millers and Manufacturers of the World’s Best Botanical Crude Drugs 
















Importers, 
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WHY NOT AROMATICS? 
ROMATIC chemicals have played a 
me very important part over the last 
twenty years in developing new 
and interesting types of perfumes. For ex- 
ample, the odor of the lilac and the lily 
would be impossible without the use of 
the aromatic chemicals and by use of these 
materials is made possible the develop- 
ment by the perfumers of the flower oils 
which are too expensive to obtain from 
the flower itself. A true lilac or lily of the 
valley extracted from the flower would be 
nothing more than a novelty since the ex- 
pense involved in the production of this 
material would be too great to make it a 
commercial proposition. 

Some new and interesting types of 
aromatic chemical bouquets have been 
produced. In the days of rose cashmere 
bouquet, and jockey club, formulas were 
constructed entirely from essential oils 
and flower absolutes. But with the de- 
velopment of the aromatic chemicals this 
range has been considerably widened and 
the aldehyde type which has recently been 
so popular has been developed with aro- 
matic chemicals as a principal part of the 
formula. 

The question, however, has arisen as to 
whether a perfume material made up 
almost entirely of aromatics would be 
satisfactory for the high type of perfume. 
First of all, it would be necessary to divide 
aromatic chemicals into two classes; 
namely, those derived from coal tar prod- 
ucts and those obtained from natural 
derivatives. An example of the first would 
be phenyl-acetaldehyde, while in the 
second group would be linalool. In actual 
practice it is found that the aging of a per- 
fume assists in developing a more pleasing 
and delicate product, but it is also a fact 
that many aromatic chemicals upon stand- 
ing even in alcoholic solutions tend to 
deteriorate. This applies mainly to those 
products from coal tar origin and not the 
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natural derivatives. It is the writer’s 
opinion that in any fine perfume the 
amount of aromatic chemicals required 
which are derived from coal tar origin can 
be reduced to a very small percentage and 


the use of the essential oil, flower oil, and 





‘Mother, you can't take that lipstick out in public! 









) 


natural derivative be increased. Experi- 
ments have shown that the use of the coal 
tar derivatives alone is not satisfactory. 
A combination of the three with a pre- 
dominance of essential oils gives the best 


results. Probably you overlooked this in 


Not one of us gives a 


testimonial for that one! 
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UNBREAKABLE THREADS 


oa N the lives and accomplishments of the two renowned 
American statesmen whose birthdays are celebrated this 
month there is a significant lesson for us all. It is the lesson 


of Opportunity. Washington, man of wealth and aristoc- 





racy Lincoln, son of poverty and the soil—two lives in 
sharpest contrast, yet each possessing that nobility of spirit 
and character which gained for him the world’s undying 
acclaim and admiration. In the very sharpness of these con- 
trasts and the greatness of their achievements is an unparal- 
leled example of the limitless opportunity that exists today 
for the individual, regardless of rank or fortune, and for 
the organization, whether large or small, as long as there is 
no lack of strong, basic fiber from which the mantle of suc- 
cess or greatness can be woven. For those of us in the busi- 
ness of making and selling perfume materials and finished 
products, such fiber must be spun from unbreakable threads 
—from integrity, ability and good purpose of management, 


and from honesty of product and service. 


FRITZSCHE BROTHERS, Inc. 
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GARDENIA #27 -A distinctive flower type 


for extracts, toilet waters and powders. . . $18.00 per Ib. 


GARDENIA #10 A general purpose gardenia 
for use in all types of cosmetics except 
. WE ie hi hiwhs oan ee aans dan (rr 


GARDENIA #28 — Another version of this flow- 
er perfume. Contains a high percentage of 


natural flower essence ................$35.00 per Ib. 


For extracts and toilet 


GARDENIA #29 


waters. Based on a natural extraction 
from gardenia flowers ...............$40.00 per Ib. 


GARDENIA #26—Designed especially for 


creams aad powders .......6..56.5.4. $8.00 per Ib. 


GARDENIA #30—Made especially for lanoline 
and similar type cteams ........1.... $000 per lb. 











igen SOONG: 4 AL 2 2Y 
ARERR Pees 











TOE IT 
BERS EL WEA A 


Lary 


pe vi 


>a.) 


Sy 


sarah 


NOK 


ao tae 
Oe Wr hetero, 


SV IAEA AR 
Re et 


i 


LPO ERS) os, 


nal 
ox 


oy 


x 
me ey Pe a 


Sak 


Le REA g 


bncrbee cf 


os 





ae ID 





or 


Aang Us a 


¥ 


ie 
o 





i 


Bey 


Sy 








( Bes fads may come and go but the popularity of gardenia goes on 
and on. Each year finds this compelling fragrance winning more devotees to 
the perfumes, toiletries and cosmetics in which it is used. For the manufacturer, 
therefore, who wants an assured market for his new product, gardenia is a wise 
and logical choice. For those, however, who seek a more original note, modi- 


fied versions of gardenia provide a modern and ever popular appeal. 


On the page opposite we list a group of six gardenia specialties. These were 
selected from among dozens of gardenia compositions developed in our labora- 
tories to meet certain specific applications and costs. They are suggested here 
for their exceptional quality and value in connection with the uses recommended. 
Samples of these will be furnished gladly upon request. Obviously these few 
cannot meet every condition. In such cases we suggest that the manufacturers 
write our Special Perfume Division in full detail for recommendations that will 
meet their individual purposes and costs. 
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“Fragrance Creates Sales 











\\ Ms WWW NN WY Ws YW WY N VW WS WY N N 
roOLiLd see bHuULo oo \ V\ < 
ds ld th Gd Wd ddd aw HUW 8 OOO) y Gol Ws 
PORT AUTHORITY COMMERCE BLDG., 76 NINTH AVENUE, NEW YORK, N. Y. 

BRANCH STOCKS 
BOSTON CHICAGO LOS ANGELES ST. LOUIS TORONTO, CANADA MEXICO, D. F. 
FA ERP GH CES AT ett @ he, N. Jj AN O SEETHER AWS (VAR) FRANCE 








Sas rae PESO Se A 





TPES are 


Bee ae 
4 







belie ERR RS Pe aR Be Rippin bees ke EES a 














TRY THESE 
LOW PRICED, ALL-PURPOSE 
PERFUME CONCENTRATES 


=— 


( HIs group of French type perfumes will enable manufacturers to bring to the 
American woman her favorite fragrance at a cost well within her means. All twelve 
of these concentrates have been made to sell for less than $10 per pound. They 
may be used in extracts, toilet waters and face powders, and in the popular pomade- 
type perfumes. Their low price is, by no means, a true reflection of their worth . . . as 
a trial will readily convince you. Send for a sample today. 


GARDENIA + 8—An excellent re- BOUQUET + 133—A brilliant, light, 
production of this popular flower. flower perfume. 
BOUQUET # 128—A “lifting” Alde- 


hyde type blended with Oak Moss and BOUQUET = 134—Sweet ‘precious 


Orchid. wood” type. 
BOUQUET # 129—A modern, soft, BOUQUET x 135-——-Heavy Oriental 
flower type, characterized by Aldehydes. type. 


BOUQUET + 130—A typical French 
bouquet, neither light nor heavy. 


BOUQUET # 131—A light flower 


BOUQUET + 136—A modern version 


of the Oriental. 


bouquet based on Ylang Ylang, Lilac and BOUQUET + 137—An outdoor type 
Muguet. with peculiar green character. 


BOUQUET + 132-—Orris, Labdanum ; 
and Jasmine bouquet—one of the most BOUQUET + 138—An intensely 
popular of the day. sweet, persistent Oriental. 
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FRITZSCHE BROTHERS, Inc. 


Port Authority Commerce Bldg. 
76 Ninth Ave., New York, N. Y. 


BRANCH OFFICES: 


ATLANTA, GA. COLUMBUS, O. NEW ORLEANS, LA. PHILADELPHIA, PA. SAN FRANCISCO, CAL. 
508 Standard Building 21 East State Street 813 Louisiana Building 12 South 12th Street 1325 Howard Street 





BRANCH OFFICES and STOCKS: 
BOSTON, MASS. CHICAGO, ILL. LOS ANGELES, CAL. ST. LOUIS, MO. 


206 State Street 118 West Ohio Street 816 West 8th Street 308 South 4th Street 
FRITZSCHE BROTHERS OF CANADA, LTD. PRODUCTOS FRITZSCHE BROTHERS, S. A. 
77-79 Jarvis Street, TORONTO, CANADA Mesones 24, MEXICO, D. F. 


FACTORIES AT CLIFTON, N. J. and SEILLANS (VAR) FRANCE 


























making your creations but it might be 
well to bear in mind in formulating any 
new products especially where perfumes 


are concerned. 


PHENYL ETHYL ALCOHOL 

Phenyl ethyl alcohol is a colorless liquid 
which is readily soluble in alcohol, as well 
as in practically all of the common organic 
solvents. It is appreciably soluble in 
water. The very finest grade of phenyl 
ethyl alcohol is soluble, at ordinary tem- 
perature, in about 45 times its volume of 
water, but most commercial grades require 
about 60 times their volumes for com- 
plete solution. 

The substance is optically inactive. The 
specific gravity of pure phenyl ethyl alco- 
hol at 15° C. is 1.0244 (commercial grades 
vary from 1.023 to 1.027). Its index of 
refraction (D line at 20° C.) is 1.5320 (com- 
mercial grades vary from 1.530 to 1.535). 

It can be synthetically prepared by the 
reduction of phenyl acetaldehyde with 
sodium amalgam or, according to Bou- 
veault and Blanc’s patent, from phenyl 
acetic esters by reduction with sodium and 
absolute alcohol. 

The chemical formula of the substance 
is CesHs.CH2CH2OH, which indicates 
that, structurally, it is ordinary (ethyl) 
alcohol in which one of the hydrogen 
atoms attached to the methyl group has 
been replaced by the phenyl group. 

The purity of pheny] ethyl alcohol may 
be judged by determining its solubility in 
water, its specific gravity and its re- 
fractive index. The organoleptic method 
of assay remains, and is important. Not 
only should the substance be smelled in 
the bottle and on a testing slip, but a drop 
or two should be rubbed on the palm of 
the hand. Samples exhaling a slightly 
acetic odor should be rejected, as well as 
those leaving a residual phenolic odor 
when the last test is applied. This latter 
defect is a not uncommon one. There 
should, also, be entire absence of a hya- 
cinth-like note. 

Phenyl ethyl alcohol is not a skin irri- 
tant, and can therefore be safely used for 
perfuming all types of toilet requisites. 
Nor does it discolor in the presence of 
alkalies; hence its wide employemnt for 
scenting white toilet soaps, and its utility 
for scenting creams having an alakline 
reaction. 

It should be noted, however, that on 
long keeping, especially in defectively 
closed containers, phenyl ethyl alcohol is 
liable to become partially oxidized to 
phenylacetaldehyde. This substance not 
only has an odor different from that of 
phenyl ethyl alcohol (it smells like hya- 
cinths), but is also capable of acting as a 
skin irritant. 

The primary use of phenyl ethy] alcohol 
is for correcting the odor of rose otto and 
for building up artificial rose perfumes. 
Indeed, no satisfactory artificial rose per- 
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fume can be made without its aid. Pro- 
portions may vary from about 10 to 25 
per cent. But, if an exact representation 
of the natural fragrance is not required, 
but merely a soft and pleasant rose-like 
odor, much larger proportions can be em- 
ployed. This is decidedly useful, as phenyl 
ethyl alcohol, to-day, is quite a cheap 
product. 

Artificial rose water can be made by 
dissolving phenyl ethyl alcohol in water; 
but it is not so good as the genuine product 
made by the distillation of rose petals. Its 
odor is too flat. The reason, of course, is 
that in the process of distillation, in ad- 
dition to relatively large amounts of pheny] 
ethyl alcohol, the water also dissolves 
traces of other constituents of the otto. 

The sphere of utility of phenyl ethyl 
alcohol is by no means restricted, how- 
ever, to the production of perfumes of the 
rose type. There is no floral perfume in 
which phenyl ethyl alcohol cannot find a 
place, and it is also useful in many fancy 
compounds. One might, in fact, say that 
there is no odorous substance used in per- 
fumery with which phenyl ethyl alcohol 
cannot be blended. Actually, it has been 
found in some essential oils other than 
that of roses, notably neroli oil (from 
orange blossoms), champaca oil, and 
geranium oil. 

Since it is an alcohol, phenyl ethyl al- 
cohol, like other alcohols, forms esters, 
that is, condensation products with acids. 
Many of these are of decided interest to 
the perfumer; and after the student has 
thoroughly acquainted himself with the 
virtues of phenyl ethyl alcohol itself, ex- 
perimentation with some of its esters is 
recommended. Most of them have odors 
of a rose-like character, but distinct from 
that of the parent substance. Of rather 
special interest is phenyl ethyl phenyl- 
acetate, a crystalline substance with a 
very fine odor suggestive of hyacinths and 
roses, and which, in virtue of its crystalline 
character, has some fixative properties. 
H.S. Redgrove, Manuf. Perf. 


STANDARD SOLUTIONS 

Pfaltz & Bauer, Inc., Empire State 
Bldg., New York City offer new literature 
describing DeHaen’s Fixanal Prepara- 


tions for Standard solutions. Fixanal 
Preparations are correctly weighed and 
standardized analytical chemicals, pack- 
aged in a unique manner, which when di- 
luted according to directions produce ac- 
solutions ready for 


curate volumetric 


instant use. Accuracy certified to be 
within 2 parts per 1000. Special normalties 
are available for sugar factories, oil and 
fat 


blood and urine analysis, milk tests, 


research laboratories, wine _ tests, 
smelting works laboratories and benzol 
tests. Copies will be furnished upon 


request. 
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NEW PERFUME FIXATIVE 

Phenyl a water-white 
liquid with a faint aromatic odor, which 
boils at 245.2° C, 


the extent of 5.3 parts by weight at 25° C. 


Cellosolve is 
It is soluble in water to 


and is completely miscible with alcohol. It 
dissolves nitrocellulose, cellulose acetate 
and ethyl cellulose and is a good solvent 
for various types of oils and commercial 
resins, including ester gum, dewaxed dam- 
mar, rosin, linseed oil, as well as many 
phenolic and alkyd resins. Since Phenyl 
Cellosolve in its chemical structure re- 
sembles both ethyl alcohol and benzene, it 
will dissolve a host of diverse materials. 
Because of its mild odor and excellent 
resin and oil solvent properties, Phenyl 
“Cellosolve’’ appears to be suited as a 
plasticizer in lacquers and coating com- 
positions for paper, leather and cloth. 
Phenyl Cellosolve possesses the desir- 
able requirements of a perfume fixative. 
Owing to its faint neutral odor, it is most 
effective as a fixative for delicate odors in 
soap compositions and cosmetic prepara- 
tions, particularly in hair lotions where its 
high solubility in dilute alcohol is an ad- 
vantage. It is stable in the presence of 
acids and alkalies in contrast to fixatives 
such as Benzyl Benzoate. It has the ad- 
vantage over resinous fixatives of positive 
color stability and freedom from a tend- 
ency to become rancid. The esters of 
Phenyl Cellosolve have also been sug- 
gested for use as perfume materials. Car- 
bide and Carbon Chemicals, New York. 


BARIUM SULFATE AND 
ALUMINUM HYDROXIDE 


Woldman recommends barium sulfate 
suspended in colloidal aluminum hydroxide 
for roentgenographic examination of the 
gastrointestinal tract as having advan- 
tages over the varium-water mixture now 
generally employed. Because of the 
colloidal nature of the aluminum hy- 
droxide, the barium is held in suspension 
and hence can be used in smaller quan- 
tities. In these studies 60 Gm. of barium 
sulfate was added to 7 ounces (210 cc.) 
of a mixture of equal parts of colloidal 
aluminum hydroxide and water to form 
the contrast substance. The preparation 
is fluid so that it enters all the recesses in a 
homogeneous manner, and yet viscid and 
tenacious so that a small quantity coats 
the wall of the digestive tract and yields a 
satisfactory roentgenographic visualiza- 
tion of the mucosal folds. The barium 
sulfate-aluminum hydroxide suspension is 
nontoxic and does not alter the acid-base 
equilibrium of the blood. The addition of 
aluminum hydroxide to the barium mix- 
ture does not render it less palatable. Am. 
J. Roent. and Rad. Ther. vol. 40, p. 705. 
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ATLANTIC 


“MY WHITE OILS 
HAVE GOT TO PASS 
6 TESTS. THAT’S WHY | 
USE ATLANTIC.” 





“First, the oils must conform to U.S.P. stand- 
ards. Second, they must be tasteless. Third, 
odorless. Fourth is the manufacturer's rep- 
utation. Fifth, they must have a definite 
viscosity. And sixth, they must be priced right. 


“Atlantic meets all six with flying colors. 
I know what I'm getting — White Oils that are 
as pure and uniform as skilled chemists and a 
modern plant can make them." 


For pharmaceutical, industrial or cosmetic 
purposes, use Atlantic Atreols, Odnol or 
Ultrols. Write us today for full information 
and liberal experimental samples. The 
Atlantic Refining Co., Specialty Sales Dept., 
260 South Broad St., Philadelphia, Pa. 
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CERTIFIED FOOD COLORS 


Wn, 





— and the Skill 
to Make the Most 
of Them 


The Federal Register of January 7, 1939 lists those coal tar 
colors which the Department of Agriculture has selected for 
use under the new Food, Drug and Cosmetic Act. They are 


grouped in three classes: 
1 Permitted for Foods, Drugs, and Cosmetics. 
e 
2 Permitted for Drugs and Cosmetics only. 
e 


3 Permitted only for Drugs and Cosmetics 
* for outside application where not in contact 


with mucous membrane. 


Of necessity the selection and adaption of any given color 
for a specific product requires careful experimentation. For 
this reason it is advisable to undertake this work promptly 
to assure compliance with the new law by June 25, 


Through long, practical experience with the application 
of color to industrial products of every nature, we are able 
to offer valuable assistance with your specific problem. In- 
quiries to our Bound Brook Office will receive prompt 


attention. 


Pharmaceutical Division 


The CALCO CHEMICAL COMPANY, Inc. 


Bound Brook <Caleo—> New Jersey 


A Division of American Cyanamid Co. 
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ADVANCING THERAPY 


ALUMINUM_ HYDROXIDE FOR 
PEPTIC ULCER 


<mery and Rutherford used colloidal 
aluminum hydroxide in the treatment of 
eight cases of the severe type and four of 
the moderately severe type of peptic ulcer. 
A solution of one part of the aluminum 
hydroxide to three parts of water was used 
at all times. It was given orally in amounts 
of 60 cc. of the mixture per dose. A dose 
was given every hour from 8 a. m. to 
9 p. m. In addition to the aluminum 
hydroxide, the patients were fed according 
to the schedule outlined by Sippy. All 
patients were relieved of pain due to the 
ulcer within twenty-four hours and had no 
recurrence of pain while remaining on the 
treatment. Colloidal aluminum hydroxide 
in addition to neutralizing the secreted 
acid decreases the titratable acidity of the 
gastric juice. Oral administration of the 
drug produces a somewhat slower decrease 
in the titratable acidity, which ultimately 
reaches the same general level. All 
patients who fail to respond satisfactorily 
to the Sippy regimen should be treated 
with aluminum hydroxide before surgical 
intervention is carried out. Colloidal alu- 
minum hydroxide is also useful for treating 
ulcer patients who show a tendency to 
form renal calculi. The drug is absorbed 
but slightly and does not interfere with the 
acid base balance. It proved to be useful 
in treating four patients who had nephro- 
lithiasis. Amer. J. Dig. Dis. vol. 5, p. 486. 


DINICOTINIC ACID FOR 
PELLAGRA 


Vilter and her associates used dimethyl 
dinicotinic acid (2,6-dimethyl-pyridine-3, 
5-dicarboxylic acid) or dinicotinic acid (3, 
5-pyridine dicarboxylic acid) in treating 
nine pellagrins in relapse and two non- 
pellagrous persons. These patients re- 
ceived orally from 500 to 1,000 mg. of the 
acid daily. Each acid, although soluble 
with difficulty, was completely dissolved 
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*n water before administration. The nine 
pellagrins were sveerely ill. Some tem- 
porary improvement was observed in five 
of the patients, the response being charac- 
terized by an increased feeling of well- 
being and a partial decrease in the fiery 
redness of the tongue. The subsequent 
administration of nicotinic acid, however, 
elicited a more complete response. The 
physiologic response to these drugs was 





etter meneame 


quite different from the response to 
nicotinic acid. Neither oral nor intra- 
venous administration has been found to 
produce the flushing reaction and rise in 
cutaneous temperature which occur after 
similar doses of nicotinic acid. Observa- 
tions show that 2, 6-dimethyl dinicotinic 
acid and dinicotinic acid have only a 
partial beneficial effest on pellagra in 
relapse and they should not be used as a 





‘And in the future, we shall put out only the quart size, as our new labels 
conforming to the requirements of the Food and Drug Administration are 
too large for the pint bottles.” 
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BUTYRIC ETHER NORTHWESTERN 
BUTYRIC ACID NORTHWESTERN 
AMYL BUTYRATE NORTHWESTERN 
BUTYL BUTYRATE NORTHWESTERN 





« « For more than fifty years we have been making these 
Flavoring materials by the controlled fermentation of dextrose. 
They have the smooth blended character found only in 


fermentation products. 


Vvvvvyv 








THE NORTHWESTERN CHEMICAL COMPANY 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 
WAUWATOSA, WIS. 














America’s ‘No. 1” 


OIL OF ORANGE 


Compare this orange oil with any Orange, U.S.P. is in such great de- 
high grade oil and you will know = mand. Ask our jobbers for sample 
why Exchange Cold Pressed Oil of and compare quality and price. 


ee’ fa 


COLD PRESSED, U.S.P. 





Sold to the American market exclusively through: 


DODGE & OLCOTT COMPANY FRITZSCHE BROTHERS, INC. 
180 VARICK STREET, NEW YORK CITY ° 76 NINTH AVENUE, NEW YORK CITY 


Distributors for: California Fruit Growers Exchange, Products Department, Ontario, California 


Producing Plant: The Exchange Orange Products Company, Ontario, California 
Copr. 1939, Products Dept., California Fruit Growers Exchange 
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substitute for nicotinic acid. The authors 
feel that protein deficiency in pellagra is of 
more importance in the syndrome of pel- 
lagra than is currently stressed and that 
perhaps a close interrelationship exists be- 
tween protein metabolism and the role of 
nicotinic acid. At any rate a well bal- 
anced high caloric diet should be ad- 
ministered simultaneously with the nico- 
tinic acid. South Med. J. vol. 31, p. 1163. 


SODIUM AMYTAL FOR 
AMNESIA 


Herman restored the memory of six per- 
sons with hysterical amnesia by giving 
sodium amytal intravenously. Their 
memory was restored within a few minutes. 
In each case other methods, including 
hypnosis, had been tried without success. 
Many theories have been evoked to explain 
the action of sodium amytal in producing 
its psychologic effect. The most likely 
theory is the physiologic explanation that 
sodium amytal is a cortical depressant and 
tends to diminish the normal inhibitory 
action of the cortical cells. Psych. Quart. 
vol. 12, p. 738. 


SULFAPYRIDINE 

The new derivative of sulfanilamide, 
formerly known as M. & B. 693, and re- 
cently named sulfapyridine by the Ameri- 
can Medical Association, was described 
before the Section of Medicine of the New 
York Academy of Medicine as the ‘‘most 
hopeful chemotherapeutic agent so far to 
be discovered for the treatment of all types 
of pneumonia.”” When combined with se- 
rum therapy, it promises to reduce the 
present mortality rate from that great 
scourge by as much as 66 per cent. 

The first comprehensive report in this 
country on the use of this new drug in the 
treatment of the pneumonias, of which 
there are thirty-two types, each requiring 
a specific serum, was presented at the 
academy by staff members of several of 
the largest hospitals in the city that have 
been using the new drug experimentally. 
It is not yet available for general use, but 
qualified physicians may obtain it under 
certain conditions. 

The reports were presented by Dr. H. E. 
Stockinger of the College of Physicians and 
Surgeons and Presbyterian Hospital, Drs. 
Norman Plummer and Herbert Ensworth 
of New York Hospital and Bellevue Hos- 
pital, Dr. Colin MacLeod of the Rocke- 
feller Institute, Drs. C. A. Ragan, Jr. and 
Crispin Cooke of Presbyterian Hospital, 
Dr. E. B. Sanford of Roosevelt Hospital 
and Dr. Jesse G. M. Bullowa of Harlem 
Hospital. Professor A. R. Dochez of the 
Columbia University School of Medicine 
led the discussion. 

presented by 
the University 

Pennsylvania, 


A special report was 
Flippin of 
Hospital, University of 
Philadelphia, as well as a summary of a 


report on 100 cases treated with the new 


Harrison F. 


drug in England. 
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The reports from New York City 
showed that by the use of the new drug 
the mortality rate in nearly 200 cases of all 
types of pneumonia, in all ages, including 
elderly patients, for whom pneumonia is 
highly dangerous, had been reduced from 
25 per cent. to a new low of 8 per cent. 

The report by Dr. Flippin for 100 mixed 
types of the lobar pneumonias showed 
even a lower mortality rate—only five 
deaths, or a reduction of fully 80 per cent. 
of the present mortality. 

In England the new drug has been used 
on every other case in a total of 200 cases. 
Of the 100 patients who received the new 
drug, ninety-two recovered, whereas only 
seventy-five of the 100 who had not re- 
ceived the drug recovered. 

The drug is administered by mouth and 
so far has not shown any serious toxic 
effects, but it has caused nausea in many 
cases. 

One of the greatest benefits promised by 
the drug is that it promises to do away 
with the necessity for typing the various 
pneumonias, as is the case with serum 
therapy. This will save much valuable 
time, and the earlier the treatment begins 
the greater the chances for recovery. 

Dr. Bullowa described experiments per- 
formed by Dr. E. E. Osborne indicating 
that the drug acts much more efficaciously 
when administered in conjunction with 
rabbit serum. 

Dr. MacLeod said that tests on mice 
indicated that while the drug was effective 
against all types it seemed to be more 
potent against Type | than against Type 
3. Dr. Stockinger reported that the drug 
quickly enters the blood stream and that 


it is eliminated within forty-eight hours. 


PELLAGRA 


In an effort to determine whether pella- 
grins would remain free from diagnostic 
evidence of pellagra if treatment with 
nicotinic acid was directed individually, 
Spies and his colleagues followed up 694 
pellagrins examined in 1936. After the 
initial examination most of the patients 
returned to the clinic at least once a week 
for examination, some more often. Each 
patient was treated individually and was 
given a week’s supply of nicotinic acid in 
100 mg. tablets. The dosage was adjusted 
individually. The patients continued their 
usually grossly inadequate, unbalanced 
diets. The prevention group was made up 
of 199 persons in whom pellagra had oc- 
curred at least once every year for the last 
Of these, 173 re- 
As the season ad- 


two to fifteen 
ceived nicotinic acid. 
vanced it usually became necessary to in- 
Infections, un- 


years. 


crease the initial dosage. 
usually strenuous exercise or an extremely 
diet tended to necessitate 
dosage of nicotinic 


inadequate 
an increased acid. 


There was in every case an almost im- 
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mediate increase in sense of well being and 
vigor; likewise indigestion, nausea and 
diarrhea were relieved. Constipation, 
when it persisted after general improve- 
ment, usually responded favorably to an 
increased dosage of nicotinic acid. Neryous 
ness, irritability, headache, insomnia and 
mental confusion responded quickly to 
adequate dosage. It was almost uni- 
versally voluntered by the patients that 
their skin became lighter and that the 
vague burning sensations in various parts 
of the body disappeared soon after treat- 
ment was initiated. Although their general 
condition improved, in a number of these 
patients polyneuritis developed, but clini- 
cally active pellagra did not develop in 
any. The polyneuritis persisted until ade- 
quate vitamin B, therapy was given. 
Patients of this group who were without 
the drug from one to two weeks experi- 
enced, within a week, a recurrence of their 
symptoms of subclinical pellagra. Without 
exception they resumed treatment with 
benefit similar to that previously experi- 
enced. The twenty-six persons who served 
as a control group had a recurrence of the 
disease. In twenty of thirty-four patients 
in a second control group in whom a 
history of yearly relapse in the past was 
indefinite, diagnostic evidence of the dis- 
ease developed. Of 321 patients with 
clinically active pellagra treated, 291 were 
not hospitalized. In many of the am- 
bulatory patients the 
severe that hospitalization would formerly 
have been required. In each of the am- 
bulatory pellagrins treated there was a 
prompt and beneficial response following 
adequate nicotinic acid therapy. Of the 
hospitalized patients three died of other 
diseases at a time when the pellagra had 
been cured or was improving. No patient 
died of uncomplicated pellagra. Nicotinic 
acid is not a substitute for all the essential 
nutritional usually missing 
from the pellagrin’s diet. A liberal and 
well balanced diet must be urged. Within 


disease was so 


substances 


twenty-four hours after nicotinic acid 
therapy was begun the brilliant fiery red- 
ness and swelling of the tongue had dis- 
appeared, the greatly increased salivation 
had become normal and there was less dis- 
comfort of the oral mucosa. The asso- 
ciated Vincent’s infection healed quickly. 
Similar changes took place whenever the 
Dis- 


gastrointestinal function became 


mucous membranes were involved. 
turbed 
normal soon after nicotinic acid therapy 
Acute 


varying from slight confusion to delirium 


mental symptoms, 


was begun. 


and mania, responded dramatically, in 
most cases overnight. Nicotinic acid re- 
lieves only a deficiency of nicotinic acid or 
closely related substances. Its greatest 
value comes when it is added to a full, well 
balanced diet. South Med. J. vol. 31, p. 
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... if you make 
the Right Cream 


And the right facial cream must contain the right 
beeswax base. It must be 100% pure, it must be uniform 
in texture, and pure white — all essential in making high 


quality creams. 


Beehive Brand scores 100 on all three points. Our 
buvers select it from the finest grade of crude beeswax. 
Our skilled chemists test it for purity, quality and uni- 


formity. And the sun and the air bleach it pure white. 


And remember, the quality and texture of every tablet 
of Beehive Brand is always the same. Beehive assures you 
of a uniformly pure base, entirely free from adulterants of 

any kind. It places the prestige and 


integrity of a famous raw-mate- 


is. s rials manufacturer behind your 
a - ) product. 
ae WRITE DEPT. A-1 TODAY FOR 


. — COMPLETE INFORMATION 


kk A et 


WILL &G BAUMER CANDLE CO., INC. 
Established 1855 
Buckley Road, Syracuse, New York 

















OIL OF ORRIS 
OIL OF OLIBANUM 
OIL OF OPOPONAX 
OIL OF PATCHOULY 
OIL OF SANDALWOOD 


| 
| 





Georce Luepers « Co. 
(Established 1885) | 

427-429 Washington St., NEW YORK 
Branches: 


CHICAGO SAN FRANCISCO MONTREAL | 
Factory: BROOKLYN 





Of interest to all Perfumers: 


All of the above are products of our 
Brooklyn factory, and well worth 
your examination. 
























A practical 
way to} 
reduce 


under no obligation. 





many of your present costs... 


Many manufacturers of pharmaceutical products 
—powders, liniments, cosmetics, ointments, etc. 
—have reduced their rising manufacturing, pack- 
ing, shipping and {advertising costs by using our 
complete and up-to-date facilities. No confidence 
is ever broken in our organization—your formula 
is absolutely safe with us. An inquiry puts you 


Also Headquarters for Drugs, Chemicals, 
Essential Oils and Allied Products 


PRIVATE 





FORMULA 
WORK 









R. GESELL, INCORPORATED 


formerly Ehrmann-Strauss, Co., Inc. 
203 W. Houston Street, New York 
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for the 


DRUG AND COSMETIC INDUSTRIES 


Magnesium Hydroxide, Medicinal 
Cholesterol, 95% and Pure 
Magnesium Carbonate 
Magnesium Trisilicate 
Magnesium Stearate 
Magnesium Oxide 
Calcium Stearate 
Colloidal Kaolin 
Zinc Stearate 
Tale 


Ample stocks Immediate deliveries 


SCHOFIELD-DONALD CO. 


So, 


154 NASSAU STREET D NEW YORK, N. Y. 

















SOM PANY 1K 


FLOREX 


An ideal top note for 
flowery odors. Will give 
your finished perfume a 
well rounded fragrance. 


Available at $14.00 per lb. 

















POLAK’S FRUTAL WORKS, INC. 
36-14 35th St., Long Island City, N. Y. 


San Francisco 
St. Louis 


Los Angeles 
Chicago 
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a new type 4 
| of improved | 
4 Lipstick j 


a 
Ss. 


# 

x 
E 
re 


i 


something unusual in 

Face powders and Mascara. 
Face creams, eye shadows, 
deodorants and lotions. 


Any or all products sold 
in bulk or packaged. 


Write for 
Samples 


of the product or products in which 
you are interested 


Dr. Jules Montenier has 
specialized in cosmetics 
in Chicago since 1923. 
He is manufacturing 
some of the most widely 
advertised national 
brands. 





Jules M ontenier & Co. 


(Formerly American Advertised Products, Inc.) 


417 N. STATE STREET, CHICAGO 
Telephone Superior 1565 





The Drug and Cosmetic Industry 239 











IF YOU USED A 
STOP WATCH 


LACQUERS NAIL ENAMELS 


You'd find the surface dry a few seconds 
after application. That insures against marks or 
blemishes by touching. But underneath, the 
enamel takes a full 20 to 30 minutes to harden 
to a tough adhesive film. This is only one of 
many reasons why Lacquers products resist 
chipping and peeling for days of extra wear. 


Order now from a wide assortment of smart 
Spring shades. 


Creme - Clear Colorless - Transparent Colored 


Write for information — there's 
money in packaging Nail Enamels 


LACQUERS, INC. 


ENGLEWOOD, N. J. 

















,. REPEAT SALES >| 


FOR YOUR OWN PRODUCT 
if produced by 


SOLO LABORATORIES 


CAI purpose cream [JCream Rouge 
C)Beauty Mask C)Mosquito Cream 
CDeodorant LiEye Shadow 
CJCleansing Cream (JPerfumes 
DiAcne Treatment [Shampoo 


CICold Cream Cj Lotions 
CjJRouge Compact ([JFace Powder 
DCLip Stick (Hair Tonic 


Check the above list and send it to the 
Solo Laboratories for prices and samples 
without obligation. A modern laboratory 
and expert technicians assure you of a 
product that will get repeat sales. 
S 
We carry Products Liability Insurance 
e 
Solo Laboratories produce 
every type of quality cosmetic, 
Packaged or in bulk. 


SOLO LABORATORIES, INC. 


sms ©2400 W. Lake Street Chicago, Illinois <eeemme 
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Established 1910 


BUGLE 


IMPORTERS AND EXPORTERS 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 





DRUG TRADE DINNER, MARCH 9th 
We look forward to seeing you at the 
WALDORF-ASTORIA 


Sole U. S. Representatives for 


SHIPKOFF’S 
OTTO OF ROSE 


CHAS. L. HUISKING & CO. 


INCORPORATED 
CHICAGO BRANCH 
ofl E. ILLINOIS ST. 


155 VARICK ST. 
NEW YORK, N.Y, 








' ARABIC 
KARAYA 
TRAGACANTH 
LOCUST BEAN 
cum 


FRANK-VLIET CO. INC. 


Specialists in GUMS 
NEW YORK, N. Y. 


160 WATER ST. 
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“Rheumatism,” by Otto Meyer, M.D., 127 
Elliot Publishing Co., New York, cloth $1.00. 


The author shows the connection between the so- 


pp., 


called rheumatic ailments and concealed infection of 
(phlebitis). 
phlebitis is the focal infection where the toxins that 


the veins In most cases of rheumatism, 
The author draws the 
first 


that phlebitis, especially the latent (concealed) type, is 


cause rheumatism are produced. 


attention of the reader to two important facts: 


the most common of all focal infections and secondly 
that in the case of phlebitis the toxin-producing infec- 
tion is situated directly within the bloodstream into 
which the poisons are discharged. Therefore in order 
to cure rheumatism it is necessary to remove its cause 


namely the concealed phlebitis. 


The Chemistry Of Natural Immunity, by William 
Frederick Koch, Ph.D.,M.D., 199 pp., Illus., 
topher Publishing House, Boston, cloth $2.00. 
The text of this volume by Dr. Koch, 

definite biochemical changes which occur in the body 


Chris- 
deals with 


before bacterial invasion takes place to produce well- 
known acute and chronic diseases. This bio-chemical 
change has been discovered by him to consist of a 
faltering of the oxidative mechanism—the most funda- 
mental chemical process connected with life. In an 
important percentage of cases, it has been readily re- 
stored to normal, by using the reagents discovered, 
developed, and described by Dr. Koch. 
Robert Gair, by H. Allen Smith, The Dial 

Press, New York, cloth $2.00. 

Robert Gair, A Study, 
manufacturer. Paper and rubber have revolutionized 
modern society almost as profoundly, perhaps, as coal, 


118 pp., 


is the story of a paper box 


steampower, and oil; and to observe in detail the suc- 
cessive stages that marked the development of the 
paper container is to obtain an insight into the rise of 
institutions so apparently remote as the advertising 
agency, the chain store, etc. And in the development of 
the paper box industry Robert Gair bulked large. His 
story is made particularly interesting to the reader be- 
cause the author has used the historical background of 
the period as a setting for the story of Gair and the box 
industry. 


“Sam” Vining’s Selling Slants, by Vernon E. Vin- 
ing, 106 pp., Prentice-Hall, Inc., cloth $1.00. 

Vernon E. Vining is director of department store 
sales for Westinghouse Electric and Manufacturing 
This book consists of intimate talks that 
should be helpful to all salesmen. 


Company. 
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ANACONDA U.3.F: ZING OXIDE 


Made Whiter—Brighter 
and kept that way in new 
Improved Container 


New Kraft-lined fibre 
drum assures double 
protection. Eliminates 


danger of contamination 
due to splinters and dirt 
when opening. Lid can 
be removed and put back 


on at will. Takes less 
space. Easier to handle. 


Easy test PROVES that 
ANACONDA is Whiter! 


The superior whiteness of 
Anaconda U.S.P. Zinc 
Oxide is immediately evi- 
dent when compared with 
ordinary U.S. P. zinc oxide. 
Comparisons show that 
Anaconda gives a whiter, 
brighter base . . . one that 
permits you to bring out 
delicate shades and tints 
more easily. That’s because 
Anaconda is made from 
99.99+% pure Electrolytic 
Zinc, converted into Zinc 
OxidebytheFrench Process. 


TRY IT YOURSELF! 


Make this simple, convincing 
test in your own plant. See how 
the superior whiteness of Ana- 
conda U.S.P. Zinc Oxide can 
increase the quality of your prod- 
ucts. Free samples on request. 
International Smelting and Re- 
fining Co., Pigment Division, 
East Chicago, Indiana. 


AnacOnpA ZINC OXIDES 


From mine to consumer means ss that Anateada i is ableto aiiainaiine 
and uniformity of its Zinc Oxides at every stage of their production. 








eens Fad car. cev. 
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SOAPLESS TOOTH POWDER: We 
have been working for some time on a tooth 
powder at the request of one of the dental 
societies who require that the product con- 
tain only polisher and cleanser and ab- 
solutely no soap. We have fulfilled these 
requirements but would like to add some 
foaming agent, and would appreciate any 
suggestion you could make in this matter. 
Birmingham. 

A wetting agent, adequately tested for 
non-toxicity, is what you need. Although 














we do not share the belief of those who feel that the presence of 


soap is harmful in dentifrices, we recognize that there may be 
cases in which a neutral or even acid product is required. Syn- 
thetic foaming agents work equally well in acid, neutral, or alka- 
line media. They are generally used to the extent of one to four 
per cent. and their bitter taste may be covered by the use of small 
amounts of coumarin. 


MAKING SULFONATED OILS: We have a problem in con- 
nection with the sulfonation of castor oil and would appreciate your 
help in getting out of our present difficulties. We are at a loss to 
understand why we are unsuccessful in following the formula we have 
been given. The procedure is as follows: Treat one gallon of castor 
oil with one pint of sulfuric acid and let stand for 24 hours. Dilute 
with one gallon of water, stir to a creamy consistency, and let stand for 
another 24 hours. The layer of oil that rises to the top is the castor oil 
fatty acids. If our understanding is correct, the term castor oil fatty 
acids simply means sulfonated castor oil. We have always obtained 
a thick, sticky substance that will not blend with water and is very 
highly acid to litmus paper. The sulfonated oils we formerly bought 
in the finished state were always uniform in consistency, blended 
easily with water and were only very slightly acid. 

We have used the best castor oil obtainable and treated it with sul- 
furic acid having a specific gravity of 1.84; since our formula does 
nol specify the strength of acid to be used, maybe the acid concentra- 
tion must be different to give us a satisfactory product. If the product 
derived from the sulfonating process is the thick, heavy substance we 
have been getting, is it possible to thin this by the addition of water or 
oil to market the mirture as a soapless oil shampoo? 

We would like to have you point out our mistakes in either formula 
or procedure, so that we may get the product we require. It is much 
too expensive for us either to import sulfonated oil from America or 
purchase it locally and we are therefore anrious to make our own 
sulfonated oil requirements. Sweden. 

We publish this question so fully because it illustrates very 
beautifully the many unsuspected difficulties often encountered in 
the unskilled manufacture of an apparently simple compound. 
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Our own knowledge of the manufacture of sulfonated oils is 
limited because we have never had occasion to go into the subject, 
but there are still several very obvious faults in the procedure and 
formula that may be pointed out. 

Sulfuric acid and castor oil are not miscible. Therefore, to get 
any reaction between these two compounds, it is necessary to mix 
them thoroughly and continuously. The rate of addition of acid 
to the oil, the temperature generated, the time of contact, are all 
very important in determining the product obtained. The re- 
action mixture must be separated and the sulfonated oil thorough- 
ly washed to free it from excess acid; the oil must be carefully 
neutralized before it can be used. It must be clarified by suitable 
procedure. The process, once determined, must be carefully con- 
trolled so that variables remain the same, in order to assure a 
uniform product. Unless you are prepared to employ capable 
technicians and invest in required equipment, you cannot hope to 
make your own sulfonated oils. 

To answer a few of your specific questions, sulfonated castor 
oil and castor oil fatty acids are by no means the same product 
and what you obtain might easily be a mixture of both of these. 
Treatment with sodium hydroxide until your product is neutral 
might lead to a soapless oil shampoo, but we doubt it. If you are 
unable to afford the price asked for good sulfonated oil, then you 
will have to stay away from the type of shampoo in which you are 





now interested. 


DIETHYLENE GLYCOL ETHER: In 
several formulas for creams you have specified 
the use of varying amounts of diethylene glycol 
ether. What is the purpose of this material in 
the formula? Tampa. 

Diethylene Glycol Ether, better known 
under its trade name, is a relatively high 
boiling, somewhat hygroscopic liquid, gen- 
erally used as a glycerin substitute. Its 
major purpose is to prevent excessive drying out of the cream and 





it is often used as a perfume solvent. 


SODIUM SULFITE: 
ticle on permanent wave solutions, two of the 
three formulas includes sodium sulfite, but 
did not mention whether or not the com- 
pound was hydrated or anhydrous. Since 
one of these is twice the strength of the other, 
we should like to know which was intended. 
Milwaukee. 

The anhydrous grade of sodium sulfite 
is intended in all formulas calling for its use 
published in this magazine. 


In a recent ar- 
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BREATH DEODORIZER: We 
would like to have information concern- 
ing products used to deodorize bad 
breath, especially that due to alcohol, 
onions, ele. Can you advise us as to 
what ingredients would go into the man- 
ufacture of such an item. Chicago. 

Deodorization may be accom- 
plished either by destroying the odor or by masking it. In the 
first case, active compounds, such as chloramine or sodium hypo- 
chlorite solutions are used as gargles and effectively destroy the 
material in the mouth that is responsible for the odor. These 
substances, however, taste bad and impart a chlorine odor to the 
breath. Masking substances are generally perfume and aromatic 
mixtures that merely cover the bad odor. They are best obtained 
from essential oil and flavoring houses who are familiar with the 
In any case, deodorizing can only be 





most effective aromatics. 
temporary since some of the odorous substance passes through the 
stomach unchanged, enters the blood stream, and soon appears on 
the breath again, this time from the lungs. 


PRESERVATIVE AND ANTI-OXIDANT: Can you give 
me some definite information regarding the choice of preservatives and 
anti-oxidants? Should anti-oridants be added to all creams con- 
taining vegetable oils? If so, which one will give best results? Dayton. 

Preservatives and anti-oxidants should be included in every 
product that has one or more components that might possibly 
undergo bacterial or atmospheric degradation. Vegetable oils 
should be considered as possible sources of trouble and treated ac- 
cordingly. The most generally acceptable preservatives are the 
esters of para-hydroxy benzoic acid, used to the extent of one- 
No completely satisfactory anti-oxidant is 
Dissolve one-tenth of 


tenth of one per cent. 
now known, but hydroquinone is useful. 
one per cent. in the vegetable oil when it is first received. 


HAND CREAM: 
formula for a hand cream and would like to 
know if you consider it a good one. We are 
! interested in making a hand cream which is 

nol sticky or too greasy and which will van- 
We find that this hand 
Could you 


We are submitting a 


ish immediately. 
cream has a tendency to dry out. 
give any suggestions as to how to remedy 
this? Detroit. 

Since you already have about eitht per cent. of glycerine in 
your product, the only way left to you to prevent drying of the 
cream is to make sure that the caps on the jars are really tight. 
We do not consider the formula you sent a good one, since no 
emollient is present. Incorporate about one-half per cent. of 
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cetyl alcohol in the cream to improve it, and an additional one per 
cent. of lanolin or cocoa butter will be even more beneficial. 
These last two, however, may have an adverse effect on the 
pearliness. Moreover, in any formula, manufacture will be easier 
if you replace 114 drachms of sodium carbonate by about one 
drachm of sodium hydroxide. 


HAIR LACQUER: We are seeking a simple formula for a 
clear hair lacquer and your name was given us as a scource of assist- 
ance in this matter. We would appreciate any information you 
give us. Chicago. 

Two formulas are given in an article in this issue that may be 
useful to you. In addition, a ten per cent. solution (more or less, 
to suit the individual taste) of gum arabic in water, is of low 
viscosity, so that it can be sprayed, and of good adhesive quality. 


LABELING REQUIREMENTS: The writer is a subscriber to 
Tue Drug AnD Cosmetic INpustry and wishes to know whether 
a liquid preparation for the treatment of skin diseases such as 
eczema, ilch, acne, ringworm, cuts, burns, insect bites, etc. will 
come under the cosmetic regulation, that is, must the formula be 
printed on the label of such a product. Boston. 

You seem to be slightly confused since cosmetics do not have 
to have the ingredients on the label, but only drug products. 
However, your product is definable as a drug since it is for the 
prevention, mitigation, or cure of disease. Drug products, such 
as yours, must carry on the label, not the formula, but the names 
of all active ingredients as well as the names and quantities of 
certain ingredients named in the act. 


ANTISEPTIC CREAMS OR 
OILS: You have been referred to us 
as a possible source of information 
in the following matter. We wish to 
manufacture a baby cream with anti- 
seplic qualities similar to baby oils 
now on the market. The chemical sug- 
gested has been oryquinolin benzoate 
or sulfate. Can you advise whether or 
not this is stable in a cold cream and what percentage will make the 
cream antiseptic in action when applied in the customary manner . 
Mineola. 

The only way to determine actual antiseptic value is by carry- 
ing out the proper bacteriological experiments, but from one- 
fourth to one-half of one per cent. of oxyquinolin benzoate should 
serve your purpose. The most important factor in the type of 
product that interests you, however, is the question of irritation, 
and oxyquinolin compounds are occasionally guilty in this 
respect. 
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B-W LANOLIN ws. 


Best by Test 


HYDROPHIL (Absorption Base) Hard and Soft 


Reg. U. S. Pat. Office 


GLYCERYL MONOSTEARATE (pure) (self emulsifying) 
PROPYLENGLYCOL MONOSTEARATE (pure) 
CETYL ALCOHOL (pure) unscented 


STEARIC ACID USP (Cosmetic quality) Triple pressed 
Distilled--cake, flake, powdered form 


CHOLESTEROL 100% (pure) White in color, crystal form 





BOPF-WHITTAM CORPORATION 


America’s Original Lanolin Producer 
































Executive Office ESTABLISHED 1914 Sales Office 
Laboratory and Factory 509 Fifth Avenue 
LINDEN, N. J. NEW YORK, N. Y. 

LOCUST PARENTO € LOCUST PAREDRTO 
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is one of the very finest perfume oils to use for creams, 
lotions and many other preparations. LOCUST 
: PARENTO is original, lasting and fragrant. y 
Write for sample and quotation today 
6 « ec 

: . 0 
Compagnie Parento, Inc. 
= Executive Offices and Laboratories . 
a NEW YORK PHILADELPHIA 
| ee CROTON-ON-HUDSON, N. Y. anaes : 
n LOS ANGELES SAN FRANCISCO =) 
- COLOMBES, FRANCE LONDON, ENGLAND (3) 
O COMPAGNIE PARENTO, LTD. 2 
0 TORONTO, ONT. CANADA . 
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In the production of natural flower oils, those blossoms which 
deteriorate hourly in value, unless processed promptly, are 
gathered and rushed to our plant in the heart of the flower fields. 


It is known after Jasmin flowers are picked they discolor rapidly due to the forma- 
tion of Indol. Therefore, this subordinate factory in the heart of the flower fields 
enables us to produce flower oils promptly when the flowers are at their best. 
Hardier flowers, however, are produced in our main plant in the town of Grasse. 


ERTRAND FRERES 


GRASSE, FRANCE 
Sole U.S. Representative P R.DREYER Inc. 119W19thSt, New York City 
































The Standard for 50 Years 


Italian Talc is, and always has been, the recognized 
standard in the cosmetic industry. In France, as in other 
countries, users of talc turn to Italy, where the natural 
rockstone produces a superfine product. It combines in 
the highest degree the features most desired. It has an 
unusual, silky texture. 

The world’s leaders use only Italian Talc. There is no 
substitute. 


E CHARLES MATHIEU imconronareo | 


Exclusive representatives of the Italian Producers 
























77 RIVER STREET HOBOKEN, NEW JERSEY 
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PURCHASING DEPARTMENT 


JANUARY MOVEMENTS 





Up 





Agar 7c 

Balsam Copaiba Para le 
Balsam Peru lc 

Elm Bark 6c 
Eucalyptus oil 2c 
Galbanum gum 5c 


Japan Wax !4c 

Manna, small 2c 

Peppermint oil, natural 10c 
Redistilled 10c 

Rhubarb root HD 10c 

Rochelle salt le 





Saffron Valencia $4.00 





Seidlitz mixture 34¢ 

Senega root 3c 

Soap bark cut le 

Stearic acid TP !4c 

Vanilla beans, Bourbon 25c¢ 
Mex. cuts 25¢ 





Down 








Alcohol SDA No. 1 2e 
Anise oil Ic 
Benzoin gum, Sumatra 2 


a) 


Buchu leaves 2c 
‘andelilla wax !4e 
‘arnauba wax No. 1 Ic 


~ 


vascara sagrada lc 

‘assia oil, Redist. 5c 

‘itric acid le 

‘itronella oil, Ceylon 2c 
Java 7c 

‘od liver oil $1.00 


~ 


Digitalis leaves lc 
Echinacea root Ic 

Elder flowers 3c 

Ergot 10c 

Geranium oil, Bourbon 15c 
Ginger oil 15c 

Helonias root 2c 
Hexamethylenetetramine 8c 
Japan wax !4c 

Kamala 7c 

Lemon grass oil 2c 





Lime oil, distilled 5e 





Lime oil, expressed 50c 

Menthol, natural 10c 

Oleo resin ginger 20c 

Papain, pure, powd. 5c 

Petit grain oil, S. A. 5¢ 

Phenyl! ethyl alcohol 50c 

Psyllium seed, black le 

Sodium citrate 2c 

Spermaceti 3c 

Tansy oil 10c 

Tragacanth gum, No. | 20c 
No. 2 25c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926— 100. 










































































































































































































































































Cosmetic raw materials also averaged 
lower in price, the index declining from 
76.0 to 74.9. Balsam copaiba rose one 
cent to 24 cents; balsam Peru increased 
from 65 to 66 cents; candelilla wax de- 
clined 14 cent to 1514 cents; Japan wax 


« Vauth a) increased 14 cent to 10 cents; menthol 
RUT declined from $3.10 to $3.00; spermaceti 
dropped from 21 to 18 cents; stearic acid 
rose from 13 to 1314 cents; tragacanth de- 
0 clined from $2.40 to $2.20. 
JFMAMJJASOND JFMAMSJASOND 
1932 1933 1934 1935 1996 1937 1938 1939 
15 Botanicals—Weighted Price Index. 1926— 100. 
= 100 
See 
/ ( NLT , 
wd 80 The botanicals index rose from 98.6 to 
\ 99.4. Agar-agar increased from $1.00 to 
bre LAT $1.07; buchu declined from 34 to 32 cents; 
60 digitalis was one cent lower at 37 cents; 
s ergot declined from $1.35 to $1.25; rhu- 
40 barb rose from 35 to 45 cents. 
1932 1933 1934 1935 1936 1937 ee ee eer ee 
193 1939 
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50 Raw Materials—Weighted Price Index. 1926 — 100. 
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1930 1931 1932 1933 1934 1935 1936 1937 1938 1939 


The Drug and Cosmetic Industry Index of fifty commodity prices 
declined from 71.1 in January to 70.5 for February 1939. There was no 
reversal of the price position of raw materials with the turn of the year, 
conditions continuing to favor manufacturing consumers. Business as a 
whole was dull during January. This is characteristic of the inventory 
period. The induced competition due to the small call for essential oils, 
pharmaceutical chemicals and cosmetic raw materials was responsible for 


most of the declines during the current trading period. 


15 Essential Oils—Weighted Price Index. 1926100. 








The essential oil index was slightly 
lower, reaching 55.7 compared with the 
previous 56.0. Anise oil declined from 75 
to 74 cents; cassia lost 5 cents to be quoted 
at $1.00; citronella dropped from 34 to 32 oe | 
cents; eucalyptus rose from 33 to 35 cents; 4 i 
lime oil declined 50 cents to $6.50; pepper- 
mint oil rose from $2.20 to $2.30. 
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15 Medicinal Chemicals—Weighted Price Index. 1926 — 100. 








Medicinal chemicals also averaged lower 
in price, the index declining from 74.1 to 
73.3 for February 1939. Citric acid was 
reduced from 23 to 22 cents; cod liver oil 
declined from $26.00 to $25.00 a barrel; 
menthol lost 10 cents to be quoted at 
$3.00; mercury metal increased $3.00 a 
flask to reach $80.00. 
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BUY THE BEST 
INSIST ON 


GENUINE IMPORTED RUSSIAN OIL 


According to the Food and Drug 
Administration the use of the term 
“Russian” in connection with mineral 








oils coming from elsewhere than 
Russia, would be misleading and 
therefore violate the Federal Food 


and Drugs Act. 










WHITE OILS 
S. SCHWABACHER & CO., INC. 


Importers of Russian Mineral Oils 
25 Beaver Street New York, N. Y. 






FRANCE, CAMPBELL & DARLING 





Importers and Millers 


WATER SOLUBLE GUMS 


TRAGACANTH 
KARAYA 
ARABIC 

SENEGAL 
GHATTI 














CSE 


# 1939 


+x At last . . . a reasonably priced rose com- 
pound that has the appeal and fragrance of 
the natural flower. We invite your comparison 
with any rose that you may now be using. 
You will be pleasantly surprised with the 
marked improvement it will make in your 
product. We will gladly submit samples and 
prices. 


+x Rose #1939 is only one of many valuable 
perfuming developments . . . our line of com- 
pounds is complete and offers you a wide se- 
lection. 


Consult us regarding your Perfuming Problems 


ARTHUR E. BENNETT & €0., INC. 


109 W. HUBBARD STREET CHICAGO, ILL. 
IMPORTERS AND MANUFACTURERS OF ESSENTIAL OILS AND AROMATICS 
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MYSORE GOVERNMENT 


Sand alwood 
Oil -- 





Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 


Sole Agents for the United States 


In Canada: Sole Agents 
W. J. BUSH & CO. (Canada) Ltd. Montreal 


W. J. BUSH & CO. 














(Incorporated) 
Essential Oils 
New York 
Chicago National City, Calif. Montreal 
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VANILLA 


We must again report a further advance 
in the spot market price of vanilla beans. 
Bourbon grades have reached $5.00 min- 
imum with the quality and quantity 
range up to $5.50 per pound. Mexican 
cuts are also higher at from $4.75 to $5.00. 
Mexican whole beans range from $5.00 to 
$5.50 per pound being on the same price 
basis as the Bourbons. 

A report received from an important 
import factor states that vanilla prices 
have been advanced since December 
figures were issued, particularly in Mexico 
where curers are demanding a great deal 
more money due to the higher prices of 
Bourbon vanilla and also in anticipation 
of a further increase in the export tax on 
vanilla beans. The weather in the vanilla 
district in Mexico, states this report, has 
been favorable for curing up to date, so 
that the yield will be somewhat larger 
than was at first expected. It is still much 
too early to obtain an accurate estimate of 
the size of the crop, though a number of 
important curers predict it will total 
180,000 to 190,000 pounds, with a smaller 
percentage of cuts than last year. 

It seems quite certain that the total 
Bourbon crop will not yield more than 350 
tons and perhaps only 300 tons. An 
added factor, making the shortage more 
acute, is the extremely small carryover 
from last year. The available supply for 
1939 will therefore be the smallest in 
many years. In view of the limited supply 
of Bourbon vanilla, it is reasonable to ex- 
pect a strong market for some time to 
come. 

Little relief from the supply position in 
vanilla can be expected from sources other 
than the Bourbon islands and Mexico. 
All stocks of Java vanilla have been dis- 
posed of and there will be no arrivals of 
replacement goods until October, Novem- 
ber. 


April, May, but production is not suffi- 


South American vanilla comes in 


ciently important to be a factor. 

As an indication of the supply position, 
the United States in 1938 imported 300 
tons of Bourbon vanilla beans. The max- 
imum estimates of production in the 
Islands from the last crop is 350 tons. 
This quantity must supply not only this 
market but the European market as well. 
There is not likely to be a carryover of 
Bourbon vanilla when crops are under 500 
tons and as such a production has not pre- 
vailed for some years the new Bourbon 
crop which arrived in France this month 
came on a bare market. 

Leading factors reviewing the situation 
in detail indicate that prices have not as 
yet reached their highest levels. 
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CITRIC ACID 


Leading manufacturers of citric acid 
announced a further reduction of lc per 
pound and now offer U.S.P. XI crystals 
and granulated in barrels at 22c per pound, 
kegs 221c per pound. This is a new low 
price for citric acid. The policy of manu- 
facturers of this item has been consistent 
over a period of many years in passing 
along to consumers the benefits of lower 
production costs made possible by the in- 
creasing market for citric acid. 

Citric acid in its different forms has been 
made for many years, mostly for use in 
foods, candies, soft-drink syrups and 
medicinals, of which one example is citrate 
of magnesia. Prior to 1923 the United 
States was dependent upon imports of 
citrate of lime from citrus fruit as the raw 
material. In that year commercial pro- 
duction was started in the United States 
from sugar by a new process of fermenta- 
tion which culminated years of research. 

With this process the modern history of 
citric acid really began, for its markets 


have steadily expanded and _ virtually 


doubled in the intervening years to about 
18,000,000 pounds annually. 
has continually tended lower, from 48c a 


The price 
pound to the current level of 22c, and the 


4937} 1937 1/937 | 1937 | 1957 
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trend is still in favor of manufacturing 
consumers. 

Besides its relative cheapness, other 
factors which have assisted citric acid as 
an industrial chemical have been _ its 
availability in large scale production, but 
especially the development for sale of the 
acid in its anhydrous or water-free crys- 
talline form, which opened new markets. 

Among the new industrial markets of 
promise for citric acid forms are the plas- 
tics, especially the transparent or water- 
clear types sometimes called “artificial 
glass.”” This market promises large ton- 
nage. Citric acid may also become useful 
to the rubber industry, in the field of 
plasters, adhesives and in lacquers, inks 
and varnishes. It may even find commer- 
cial usage in such diverse markets as chew- 
ing gum, cosmetics, boiler-water treat- 
ment, electrical condensers, insecticides, 
mineral flotation agents, tobacco process- 
ing and metal cleaning and etching agents. 

Citric acid has unique properties; its 
price is cheap and it is available in large 
volume in highly pure form for the diverse 
industrial markets, which are expected to 
consume it in enlarging amounts from now 
on. It is most likely that drug field con- 
sumers will continue to benefit by the 
lower production cost made possible by an 
ever increasing market. 


’ 
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BOURBON AND MEXICAN VANILLA BEAN PRICES 


MONTELY FROM JUNE 30,1937 TO DECEMBER 30. 





BOUABON VANILLA BEANS THIRD QUALIT Y——+ 


MEXICAN VANILLA BEANS ORDINARY TO FAIR QUALITY << 


MEXICAN CUTS ---- 
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*‘Look for the Symbol of 


HARTOLAN 


Standardization”’ 
A MIXTURE OF FATTY ALCOHOLS 
IN WAX FORM Ge UMS 
Ideal For Cosmetic and For over 75 years the recognized 
Pharmaceutical Use source of supply 
Cholesterol Content-65% Arabie 








Hartolan is a convenient and very economical source of 


cholesterol. Can be used in any product where choles- Tragacanth 


terol is of value. 


Excellent Emulsification Properties 


Karaya 


A mixture of Hartolan and petroleum jelly will absorb 
875°% more water than petroleum jelly alone. 





A request on your letterhead will bring you complete 
information together with a sample. All powdered gums standardized by 


WALTER H. JELLY & CO. = 
aiadeediontes THURSTON & BRAIDICH 


412 N. Western Avenue Chicago, Illinois 286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 
































* YOU ELIMINATE ANY ELEMENT * 
OF CHANCE WHEN YOU USE 


T. L. BEESWAX 


PURE WHITE e EXTRA QUALITY 
U.S. P. and 100% PURE 


Our Refined Yellow Beeswax, Ceresine, Carnauba, Japan 
Wax and Candelilla Waxes also meet every quality standard. 


THEODOR LEONHARD WAX CO.,, Inc. 


HALEDON, PATERSON, N. J. 
Long Distance Telephone Sherwood 2-1444 
Over 85 years of continuous business in the United States. Established 1852. 





CAMPHOR TABLETS : SLABS : POWDER 














Mid-Western Distributor: A. C. Drury & Co., Inc., 
FINE CHEMICALS, WAXES * mae hae igi 
GUMS AND OILS 
GHEE SB Se a es : 
* 

For over twenty years we have been placing our Organic B - L . L E M K E 
knowledge of drug markets and merchandise at Snecialti 74 Varick Street New York, N. Y. 
the disposal of large consumers, here and abroad. pecia ties 
They have learned to depend upon our experience, * 
to rely upon our judgment with confidence. Our Research 


service can result in economy and profit to you, | Chemicals 1-ASPARAGINE 


too. Let us figure on your requirements. 
* : 
suitable for culture of myco- 


H. H. ROSENTHAL CO., Inc. | oetet bacterium tuberculosis and 


7 
25 EAST 26th ST. NEW YORK, N. Y. pharmaceutical purposes 
Tel. AShland 4-7500 Rare Sugars 


IMPORT EXPORT re 
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EPHEDRINE 


Although the larger manufacturing con- 
sumers seemed well supplied with ephe- 
drine the call for small lots during the cur- 
rent trading period was sufficient to keep 
prices firm. 

At the opening of the 1938-39 marketing 
season in September, 1938, Tientsin ma 
huang exporters reported that demand 
from the United States and London had 
eased considerably, but that some _ in- 
quiries were being received from the 
Netherlands. In mid-November, 1938, 
stocks in Tientsin were roughly estimated 
at 200 long tons, but the ephedrine content 
of most of this merchandise was said to be 
low, ranging between 0.71 and 0.90 per 
cent., instead of the usual content of over 
0.1 per cent. Exporters explained that 
they were unable to obtain supplies from 
some of the best producing areas because 
of unsettled conditions which were making 
transportation difficult. They asserted, 
however, that they know of no official 
orders controlling or restricting the move- 
ment of ma huang from producing regions. 

Exporters were unable to furnish esti- 
mates regarding the size of the 1938-39 ma 
huang crop. At the end of 1938, however, 
transportation facilities were improving, 
and exporters anticipated that substantial 
quantities of ma huang would begin to 
arrive at Tientsin in the early part of 1939. 

Exporters at Tientsin believe that some 
ma huang from Inner Mongolia has been 
going to Japan for reexporting to the 
United States. Import statistics bear this 
out. In 1938, a number of shipments, 
aggregating 348,368 pounds, were recorded 
as coming from Japan. 


Based upon receipts during the first 11 
months of 1938, it appears that imports of 
ma huang during 1938 approached the 
record amount of 1,948,000 pounds re- 
corded in 1935. Receipts of this crude 
botanical during the first 11 months of the 
year just ended amounted to 1,527,677 
pounds which compares with 738,251 
pounds in the corresponding months of 
1937. In the early part of 1938 consider- 
able quantities were imported from India 
and Japan, as well as from China. Since 
August, however, all imports have come 
directly from China. 


LIME OIL 


Lime oil continued its downward trend 
into the current trading period. The mar- 
ket trend of this product has now been 
unbroken for many months. The new 
price range for distilled oil was from $3.20 
to $3.95 per pound as to source of the 
material with the price range of expressed 
oil now at from $6.50 to $7.00. The long 
prevailing competition between supplies in 
Mexico and the West Indies continued as 


acute as heretofore. 
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MENTHOL 


The spot market for natural menthol 
was influenced not only by the small cur- 
rent interest in this item but also by more 
favorable exchange conditions. As a result 
the case lot price was reduced 10c per 
pound with the quoted range now at from 
$3.00 to $3.10 per pound. There was no 
change in the price positicn of this item in 
the primary market, however. 

Of particular interest was reports of the 
formation of an Export Association for 
menthol at Kobe. Natural menthol has 
been strongly controlled by the Hokuren 
in the northern provinces and a similar 
condition is expected now to prevail for 
the Sambi or southern producing area of 
Japan. Undoubtedly the days of con- 
trolled exports of all Japanese raw ma- 
terials are at hand. 

Synthetic menthol manufacturers are 
said to be very active in the market here 
and are taking every advantage to extend 
their influence, particularly of the attitude 
of some buyers to favor raw materials 
other than of Japanese origin. 


AGAR 


Shipment quotations for Japanese agar 
were higher once more. Spot quotations 
for number 1 grade advanced to a basis of 
from $1.07 to $1.11 per pound. Some 
factors here were inclined to discount the 
rising market in Japan which is presum- 
ably based on a small production from the 
last crop. Business here is quiet and as 
new crop shipments are made in January- 
February the was to await 
further developments. 


tendency 


The production of agar in the Nether- 
land Indies is a new development. Domes- 
tic requirements prior to the establishment 
of a plant in 1938 were supplied entirely 
from Japan. 

A second plant, for experimental pur- 
poses, is now being established by the 
Ned. Indische Agar Fabriek at Koedoes 
according to the Netherlands Indies De- 
partment of Economic Affairs. Produc- 
tion at the plant established in 1938 is still 
small, and it is not in a position as yet to 
engage in export business. Export activ- 
ities, however, are contemplated in the 
near future. The second plant now being 
established expects to go into commercial 
production as soon as experimental activ- 
ities are concluded. 

Seaweed used in the manufacture of 
agar is being obtained along the Java and 
Celebes coasts, where much of the seaweed 
used in the Japanese production of agar is 
also obtained. It has been stated that this 
seaweed can be purchased from natives for 
as little as 3 florins ($1.65) per picul, 
(136 pounds) and that a picul contains 
sufficient raw material for the manufacture 
of one and one-half bales of agar, with 
approximately 4,000 pieces to the bale. 
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OLIVE OIL 


BA report on the International olive oil 
situation just published by the Federa- 
zione Internazionale di Olivicoltura, indi- 
sates that world production of the oil dur- 
ing the past season was 30 per cent. less 
than in the immediately preceding season, 
and 15 per cent lower than the average 
over the past five years. The new season 
opens with visible supplies of olive oil 
850,000 quintals lower than they were at 
the commencement of last season. Last 
year’s olive oil exports, it is also noted, 
which were 1,900,000 quintals—of which 
1,100,000 quintals went to non-olive grow- 
ing countries—although an improvement 
of 80 per cent. on 1937, were still nearly 
15 per cent. below the annual average for 
the quinquennial period 1932-36. 

The improved exports in 1938 were oc- 
sasioned to some extent by the better 
prices ruling for most of the period and 
which induced Moroccan and Agerian pro- 
ducers in particular to divert for shipment 
purposes oil which in less favorable years 
would have been reserved for the home 
markets, the latter, in 1938 being supplied 
with the cheaper seed oils. In regard to 
the new season, prospects are considered 
fairly favorable by the Federazione. 


MANNA 


Small grade manna was advanced on 
spot again to the extent of 2c per pound. 
The range as to quality is now from 24c to 
26c per pound 

The annual production of manna in 
Sicily during the 6 year period from 1923 
to 1928, inclusive, averaged 2,093,960 
In 1929, 1935 and 1936 yields 
1,034,000 and 772,200 
Production in 1937 
is not available but estimates place it at 
not over 750,000 pounds, the lower yield 
being due to removal of trees to make way 
for more remunerative crops. The yield 
from the 1938 crop is believed to have been 


pounds. 
1,171,060, 


pounds respectively. 


were 


lower than the preceding year. 

The quantity of manna in the hands of 
the ‘“‘Ammasso”’ (State Manna Monopoly) 
at the beginning of November were in the 
neighborhood of from 1,320,000 pounds to 
1,540,000 pounds or considerably more 
than the annual average production during 


the past three years. 


GERANIUM OIL 


The spot market for geranium oil con- 
tinued unsettled with further price reduc- 
tions recorded. A further reduction in 
Bourbon oil brought that price down to a 
range of from $2.35 to $2.70 per pound. 
Other varieties were none too steady but 
lacked quotable change. 
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Reg. U.S. and Foreign Countries 


The Heart of LANOLIN 











THE. ORIGINAL ABSORPTION BASE 
Write for booklet | 


Praltz & os Inc. 


EMPIRE STATE BUILDING, NEW YORK 











SUPPOSITORIES 
; STYPTIC PENCILS 


co) i” Weir for 
A. CAVALLA, inc. 163 w. 181» St. NEW YORK 


COMPACT POWDER 








HYDROXY CITRONELLAL= 


Exceptionally pure 
and free from 
minty by-odors 


SEELEY & COMPANY 


Van Brunt Division 
22 ALBANY STREET NEW YORK, N. Y. 


REFINED GLYCERINE 


ALL GRADES 
CHEMICALLY PURE U.S.P.—CHEMICALLY PURE B.P. 
YELLOW DISTILLED—DYNAMITE 
HIGH GRAVITY 


Refineries Located at 
BROOKLYN, N. Y. JERSEY CITY, N. J. 


JEFFERSONVILLE, IND. BERKELEY, CALIF. 
KANSAS CITY, KANS. 


COLGATE -PALMOLIVE-PEET CO. 
GLYCERINE DEPT. @ 105 HUDSON STREET 
JERSEY CITY, NEW JERSEY 




















Cosmetic 
Certified 


COLORS: ¢ersiiiss 


The finest lake colors for lipstick, rouge, face powder, etc. A 
complete line of Aniline Colors for any cosmetic or toilet 


purpose. 
t 


Saponine Chlorophyll 


INTERSTATE COLOR CO,, INC. 


7 Beekman Street New York City 

















SEYDEL CHEMICAL CO. 
Jersey City, N. J. 
Phone—Bergen 3-7047 


ANTISEPTICS 
ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 

OXYQUINOLIN BENZOATE and other salts 
REMONOL (Resorcinol Monoacetate) 
ESTERS OF PARA HYDROXY BENZOIC ACID 


ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 


Literature on request 














PURIFIED 
COSMETIC COLORS 


Established 1851 
First PRODUCERS of Certified COLORS 
H. KOHNSTAMM & CO., Inc. 


83-93 PARK PLACE, NEW YORK, N.Y. 11-13 E. ILLINOIS ST., CHICAGO, ILL. 

ATLANTA e BALTIMORE e BOSTON e CINCINNATI e CLEVELAND 

DALLAS _e ___ DETROIT 6 LOS ANGELES cy — 
NEW ORLEANS e PHILADELPHIA ) ST. LOUIS 
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New York 


RW. GAESP PS 


10 East 40th Street, 


QUININE 


Sulphate and Minor Salts 


CINCHONINE CINCHONIDINE 
QUINIDINE and their Salts 


Pharmaceutical 


CHEMICALS 








ABONITA QUALITY 


FACE POWDERS 
HIGHEST QUALITY—ALL SHADES 


Supplying Discriminating Trade Desiring the Finest that 
can be Manufactured 





Truly Indelible Lipsticks, Creme Rouges, Cosmetique (Mas- 
cara) Eyebrow Pencils, Handmade Rouges, Eyeshadow. All 
Shades—Bulk or Packaged. Tap-it-Pac Loose Powder Discs 


PUREST, HIGHEST QUALITY—FULLY GUARANTEED 


ABONITA COMPANY, Inc. 


34 years of Quality Service to the 
Manufacturing Trade 


24 to 30 S. Clinton St. Chicago, IIl. 


teehee eo eel ol eo =) 
See PCO @ tse er ceo 


LET US SOLVE YOUR 


COLO « PROBLEMS 


ANILINE COLORS 


For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 
aration Compounds, Nail Polish, etc. Also Saponine. 
COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 

Eastern Representative of Wm. J. Stange Co., Chicago, Ill. 
CERTIFIED PURE FOOD COLORS 


LEEBEN CHEMICAL CoO., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 






































Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


> 
Your inquiries are invited 

















i VAN DYK & CO. | 


t Incorporated 1904 


rE OF aA MATERIAL FOR 





(uit 





ESSENTIAL OILS, AROMATICS 
PERFUME and FLAVORING MATERIALS 


Specialists in Creating Artistic and 
Distinctive Perfume and Flavor Oils and 


\ Beautiful Colors for the Manufacturer 


COMPAGNIE DUVAL 


New York 





121-123 East 24th St. 
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PHENOBARBITAL U.S.P. 
PHENOBARBITAL SODIUM us. 





BENZOL PRODUCTS COMPANY 
237 South Street 
New Jersey 


Newark 














a ND 


BOX WRAPS 


Dtutiinadiian 
sb 082 RICHARD M.HRAUSE 233338 


DESIGNERS - ENGRAVERS - PRINTERS - DIE STAMPERS-EMBOSSERS 


ON METALLIC FOILS -AND PAPERS 
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HOME OFFICE 








Professional 


Service 








Philip B. Hawk, Ph.D Bernard L. Oser, Ph.D. 
President Director 


FOOD RESEARCH 
LABORATORIES, Inc. 


RESEARCH — ANALYSES 
CONSULTATION 


Specialists in Vitamins 
WRITE FOR “ScIENCE aT YOUR SERVICE” 
Members Assn. 


114 E. 32nd St. Consulting es: 
NEW YORK and Chem. Eng. 








LAWALL & HARRISSON 
Charles H. LaWall Jos. W. E. Harrisson 
Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 
Legal Testimony 
214 South 12th Street Philadelphia, Pa. 








PEASE LABORATORIES, Inc. 
Chemists, Bacteriologists, Pathologists 
Cosmetic, Druc anp Foop ProBiems 
ComPLIANCE WITH OFFICIAL REQUIREMENTS 
SpeciaL ANIMAL TESTING FOR PHARMACOLOGIC, 
Toxic or Sxin IRRITATING PRoPERTIES 
New Propuct DevELOPMENTS 


39 West 38th Street :: New York 








H. A. Sen, Ph. D. E. B. Putt, Ph. C, B. Sc. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 
Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Fo Spices Drugs 
Proprietary Medicines Special Formulas 

Pyrethrum Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 














# PATENT YOUR IDEAS 


send ii Sketch or Model 
of your invention for 


COT a 
FREE Sreeiiet PATENT Aueeneee 


U. S. Pat. Off. records searched 
for ANY Invention or Trade Mark 







7A BR! 











WASHINGTON SERVICE 


H. C. HALLAM 


20 Years Experience in Government Procedure 
Personal Attention Given to 
Food & Drugs Alcohol Cosmetics 
Trade-Marks Prints Labels Copyrights 
Internal Revenue — Federal Trade Commission 
Correspondence Invited 


District National Bank Bldg. Washington, D. C. 
Metropolitan 2253 
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THE 
COLUMBUS LABORATORIES 


Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 





Classified 





Agents Required 





LONDON ESSENCE HOUSE requires well in- 
troduced Agents for sale of their products through- 
out U.S. A. Specialties manufactured include True 
Fruit Extracts, Imits ition Flavors, for Bottlers, 
Confectioners, etc.; many Terpeneless Essentis al 
Oils, also full range of C ompounds and Perfume 
Bases for perfumery and cosmetic trade. Would 
entertain one Agent if organization covers whole 
country, otherwise preference for separate Agents 
for selected territories. Those interested ple: ise 
hard first instance to Box 999 THE PER- 
FUMERY & ESSENTIAL OIL RECORD, 
8, Serle Street, London, W.C., England. 








H. CHAMBLISS, M.S., PH.D. 


Consulting Chemist: Drugs, Cosmetics 


Former college professor, dean and part-time 
consultant, is now full-time consultant on 
problems arising from the new Federal Food, 
Drug and Cosmetic Act. Daily contact with 
F. D. A. and F. T 

1715 Varnum St., 


* W. Washington, D. C. 














Classified 





Machinery for Sale 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 225 of Consolidated 
Products Co., 20-21 Park Row, New York City. 


FROM SEVERAL PLANT LIQUIDATIONS: 2- 
6' diam. Buffalo Vac. Crystallizers; Jack. Agit. Vac. 
Stills from 25 to 2000 gais., Glass Lined & Steel; 
Storage Tanks from 25 to 2000 gals., Glass Lined & 
Steel; Single Punch & Rotary Tablet Machines; 
Bottle Fillers; Filters and Filter Presses; Pebble & 
Jar Mill; Ointment Mills; Powder & Paste Fillers; 
Powder Sifters and Mixers; Crushers, Pulverizers, 
rere a, etc. Send for complete 
Listing. Ve buy your surplus equipment for cash. 
STEIN E QU 6's MENT CORP., 426 Broome S&t., 

New York, N. 








Business Opportunities 





MACHINELESS PAD FORMULA, no special 
machinery needed. Simple to manufacture, not 
affected by atmospheric moisture. Market tested. 
Industrial Development. Box 463 Painesville, Ohio. 


Business Opportunities 





OWNER OF excellent skin salve formula anxious 
to contact manufacturer interested in producing 
and merchandising on royalty basis. For sample 

















write Box 118, DRUG AND COSMETIC IN- 
DUSTRY 
PRIVATE BRAND BULK PERF U ME S OF 


FINE QUALITY, toilet Water, Eau de Cologne, 
Pine Shaving Lotion and Bath Oils, PINA-FOAM 
Bubble Bath, Astringent Lotion, Emulsified Skin 
Lotion, Lilac Vegetal, Hair Tonic, Mouth Hygiene 
Deodorant Concentrate, Nicotine Remover. Mz anu- 
facturers with background of twenty years service 
to the trade. We solicit your “nr Complete 
Packaging Service if desired. LeMar Labs., 
37 West 20th St., New York, N.Y. 

Between 141 st- 142nd St., 
Especially desirable for cos- 
Double store, size 
Apply superin- 
Academy 





STORE. FOR LE ASE: 
busy thoroughfare. 
metics, cut rate and/or drugs. 
14 x 45. Rental $1320 per year. 
tendent on premises or Solomon Siegel, 
2-6400, N. Y. 


RE PRE SE NT ATIV ES W ANTEL D IN Vv ‘ARIOU s 
CITIES TO SELL ESSENTIAL OILS AND 
eran IC CHEMICALS. WRITE FOR FULL 

{TAILS. Box 114, DRUG AND COSMETIC 
INDU STRY. 





Situations Wanted 





PERFUMER AND COSMETIC CHEMIST, 28 
married, extensive experience with leading manu- 
facturers here and abroad in production, sales and 
English, German, 


export. Speaks and writes 

French. Available immediately. Excellent refer- 
ences. Box 107, DRUG AND COSMETIC IN- 
DUSTRY. 





WELL-QUALIFIED TRADER in wholesale drugs, 
chemicals and allied lines, desires position as buyer, 
assistant or salesman with wholesale drug, import- 
export, chemical manufacturer, department or 
chain store organization. Box 108, DRUG AND 
COSMETIC INDUSTRY. 





FOR SALE: Well known reputable firm manufac- 
turing permanent wave solution. Three fourths- 
national distribution established through Beauty 
Supply Houses. Valuable formula and trade-mark 
included. Assets $10,000. No Liabilities. Estab- 
lished 5 years. Fine reputation. Sound profits 


assured. Price $40,000. Selling account other 
Sao Box 103 DRUG AND COSMETIC 
INDUSTRY. 





MANUFACTURING CHEMISTS—Manufactur- 
ing problems solv ed. Working formulae—stain re- 
mover for hair dyes—mz achineless pads—lotions— 
flavors—extracts—phé armaceuticals and cosmetics. 
Also private formula work. All formulae tested 
chemically and bacteriologically. Box 110, DRUG 
AND COSME TIC INDUSTRY 





FORMULA MODERN FOR MANUFACTU - 
FRS. Fast Permanent Wave solutions, Wavese 
Hair lacquers, Machineless Pads. INDUS TRIAL 
DEVELOPMENT, Box 463, Painesville, Ohio. 





Effervescent COLOR RINSE. To use simply add 
to the required water. It BUBBLES AND SPAR- 
KLES until mixed and ready to apply to the hair. 
If you want something really new get this formula. 
Write for sample. INDUSTRIAL DEVELOP- 
MENT, Box 463, Painsville, Ohio. 





PERFUME CLOSEOUT: Former maker will sell 
to manufacturer or jobber remainder of exclusive 
$10 ounce perfume; also toilet water. Exceptional 
odor, made in France, uniquely bottled, exquisitely 
boxed. A perfect promotion stock or nucleus of con- 
tinued business. For sale with or without exclusive 
use of name. For full details write Box 112 DRUG 
AND COSMETIC INDUSTRY. 


SALESMAN: experiences selling drug, cosmetic, 
department stores and wholesalers. Also inside 
work with emphasis on merchandising, sales records 
and problems. Position with advancement most 
important factor. Excellent references. Box 105, 
DRUG AND COSMETIC INDUSTRY. 





CHEMIST, PERFUMER whose 10 years cosmetic 
production and 9 years compounding and selling 
essential oils has given him broad experience in 
every phase of the cosmetic industry, desires execu- 
tive position with progressive house. Capable, hard 
worker. Locate any ee Box 96, DRUG AND 
COSMETIC INDUSTRY 


FRENCH PERFUMER-CHEMIST, long ex- 
perience in modern perfume oils, flower oils, bases, 
soap perfumes and synthetics, desires responsible 
position with raw material house. Highest refer- 
ences—best selling relations abroad. Box 98, 
DRUG AND COSMETIC INDUSTRY. 

















PRODU Cc TION. MANAGER experienced in shea ur- 
maceutical specialties, cosmetics, medical cor- 
respondence and preparation of advertising lht- 
erature. Master of Science Degree in Pharma- 
ceutical Chemistry. Executive ability. Capable, 
hard worker, desires position with chance for ad- 
vancement. Age 29, married. Box 115, DRUG 
AND COSME TIC INDU STRY 
FACT OR FANCY 

Kumor has it that industry lacks an adequate 
supply of personable young graduate chemists for 
technical sales. 

This young man (M. §, Illinois ’38, Christian) de- 
sires to contact potential employer in position to 
convert this rumor into accomplished fact. Box 
116, DRU G AND COSMETIC INDUSTRY. 





SALESMEN, contacting Chain Drugs and Dept. 
Stores, good opportunity, commission basis. Write, 
giving territory covered to Remus Cie, 39 West 
32nd St., New York, N. Y. 
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CHE MIST, Ph. D. 35, experience in preparing per- 
fumeries and cosmetics. References from outstand- 
ing firm. Box 117, DRUG AND COSMETIC 


INDUSTRY. 
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EARA Te, 


ZINC STEARATE 


CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 





STEARATE OF 
MAGNESIUM 


Light, Great Adhesiveness. Pure 

ite, Immeasurable Fineness. 
Heavy if desired. Dusts out 
under the puff like the finest 
pollen. Made to satisfy most 
exacting requirements. 


3 
Prompt Shipments in any quantity 
Write for samples and prices 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., 


Des Moines, New Orleans 


STEARATE OF 
ZINC 


Odorless, Impalpable. Pure 
White. Water Resisting. Great 
Adhesiveness. Light or Heavy as 
desired. Highest standard of Pur- 
ity and Uniformity. 


FRANKS CHEMICAL PRODUCTS CO.jnc 


ao ~a3"> STREET 


=P -2ele) (4. A 


BUSH TERMINAL BLOG. NO.9 
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In millions of American homes, White Mineral Oil is taken at least once daily. 


Is it your White Mineral Oil they're taking? An unpalatable oil is quickly detected and 
as quickly rejected. 


Let's “Take your oil.” Is it free from odor, taste or after-taste? How’s its shelf-life? 


KAYDOL, White Mineral Oil U.S.P. Extra Heavy, represents the ultimate achievement in the 
science and art of petroleum refining. KAYDOL meets every requirement of ultimate con- 
sumer, retailer and manufacturer. It is unexcelled in quality and uniformity. y% You ought 
to investigate the profit-possibilities in KAYDOL, White Mineral Oil U.S.P. Extra Heavy. 


% Users of White Mineral Oils (U.S.P. and ‘Technical) 
and Petrolatums U.S.P will find interesting and help- 
ful information in our brochure ‘Petroleum Products 
in Pharmaceuticals.’* Send for your copy. 


L. SONNEBORN SONS, INC., NEW YORK 


CHICAGO Refiners of White Mineral Oil & Petrolatum LOS ANGELES 


e Refineries: Petrolia & Franklin, Pa. e 


Southwestern Distributors: Sonneborn Bros., Dallas, Texas 
BALTIMORE PHILADELPHIA 
STOCKS CARRIED IN PRINCIPAL CITIES 
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pecialties in the Vidal-Char- 
vet manner beget praises 
from judicious manufac- 
turers who indulge their 
choice perfumes and cosmetics with 
V-C excellence. . . from grateful dealers 
who vend preparations containing the 
hidden richness of V-C specialties 
and most important, from Mr., Mrs., 
and Miss consumer who establish 


product habit, so often merely upon the 


presence or absence of entrancing odors. 


Enrich your better cosmetics and per- 
fumes with Vidal-Charvet specialties 


Samples, catalog and full information on request. 
o 








TILE 
Rose 
Synthetic 


by — 
CHUIT NAEF & CIE. 





ARDIA has exceeded our most optimistic expectations and won the admiration 
of the most exacting perfumers and cosmeticians. The steadily increasing sales 
of WARDIA are proof that it lives up to the high claims we make for it. 


Ever changing conditions in the natural floral oil markets prove conclusively the wis- _ 
dom of assuring yourself security and stability in your requirements of basic Rose a 
products. Switch to WARDIA in your next batch formula and be guaranteed both e 
constant quality and stable price! ! 


A Trial Ounce—$3.50 


135 FIFTH AVENUE, NEW YORK, N. Y. 
CHICAGO OFFICE: 844 NORTH RUSH STREET — 








